
UvA-DARE is a service provided by the library of the University of Amsterdam (https://dare.uva.nl)

UvA-DARE (Digital Academic Repository)

A conceptual model of product variety

Schabasser, C.; Bredeweg, B.

Publication date
2017
Document Version
Final published version
Published in
Economic and Social Development

Link to publication

Citation for published version (APA):
Schabasser, C., & Bredeweg, B. (2017). A conceptual model of product variety. In M. Cingula,
M. Przygoda, & K. Detelj (Eds.), Economic and Social Development: 23rd International
Scientific Conference on Economic and Social Development : book of proceedings : Madrid,
15-16 September 2017 (pp. 507-514). (Economic and Social Development; Vol. 23). Varazdin
Development and Entrepreneurship Agency. https://www.esd-
conference.com/upload/book_of_proceedings/Book_of_Proceedings_esdMadrid_2017_Online
.pdf

General rights
It is not permitted to download or to forward/distribute the text or part of it without the consent of the author(s)
and/or copyright holder(s), other than for strictly personal, individual use, unless the work is under an open
content license (like Creative Commons).

Disclaimer/Complaints regulations
If you believe that digital publication of certain material infringes any of your rights or (privacy) interests, please
let the Library know, stating your reasons. In case of a legitimate complaint, the Library will make the material
inaccessible and/or remove it from the website. Please Ask the Library: https://uba.uva.nl/en/contact, or a letter
to: Library of the University of Amsterdam, Secretariat, Singel 425, 1012 WP Amsterdam, The Netherlands. You
will be contacted as soon as possible.

Download date:26 Jul 2022

https://dare.uva.nl/personal/pure/en/publications/a-conceptual-model-of-product-variety(a2605b04-d27d-42dc-acba-794255fb626e).html
https://www.esd-conference.com/upload/book_of_proceedings/Book_of_Proceedings_esdMadrid_2017_Online.pdf
https://www.esd-conference.com/upload/book_of_proceedings/Book_of_Proceedings_esdMadrid_2017_Online.pdf
https://www.esd-conference.com/upload/book_of_proceedings/Book_of_Proceedings_esdMadrid_2017_Online.pdf


 

 

Varazdin Development and Entrepreneurship Agency 
in cooperation with 

University North, Croatia 
Faculty of Management University of Warsaw, Poland 

  

 
 
 
 
 
 

Editors: 
Marijan Cingula, Miroslaw Przygoda, Kristina Detelj 

 
 
 
 
 
 
 

Economic and Social Development 
23rd International Scientific Conference on Economic and Social Development 

 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

Book of Proceedings 
 

 
 

 

 

 

  

Madrid, 15-16 September 2017



 

 

Title  Economic and Social Development (Book of Proceedings), 23rd International Scientific Conference on Economic and Social 

Development 
 

Editors  Marijan Cingula, Miroslaw Przygoda, Kristina Detelj 

  

Scientific Committee  Marijan Cingula, University of Zagreb, Croatia (President); Ayuba A. Aminu, University of Maiduguri, 
Maiduguri, Nigeria; Anona Armstrong - Victoria University, Australia; Gouri Sankar Bandyopadhyay, The University of Burdwan, 

Rajbati Bardhaman, India; Haimanti Banerji, Indian Institute of Technology, Kharagpur, India; Alla Bobyleva, The Lomonosov 

Moscow State University, Russia; Leonid K. Bobrov, State University of Economics and Management, Novosibirsk, Russia; Rado 

Bohinc, University of Ljubljana, Slovenia; Zeki Atil Bulut, Dokuz Eylul University, Turkey; Adnan Celik, Selcuk University - Konya, 
Turkey; Angelo Maia Cister, Federal University of Rio de Janeiro, Brasil; Mirela Cristea, University of Craiova, Romania; Sreten 

Cuzovic, University of Nis, Serbia; Oguz Demir, Istanbul Commerce University, Turkey; T.S. Devaraja, University of Mysore, India; 

Onur Dogan, Dokuz Eylul University, Turkey; Alba Dumi, Vlora University, Vlore, Albania; Ksenija Dumicic, University of Zagreb, 

Croatia; Galina Pavlovna Gagarinskaya, Samara State University, Russia; Fran Galetic, Zagreb University, Croatia; Mirjana Gligoric, 
Faculty of Economics, Belgrade University, Serbia; Mehmet Emre Gorgulu, Afyon Kocatepe University, Turkey; Liudmila Guzikova, 

Peter the Great Saint-Petersburg Polytechnic University, Russia; Anica Hunjet, University North, Koprivnica, Croatia; Oxana Ivanova, 

Ulyanovsk State University, Ulyanovsk, Russia; Irena Jankovic, Faculty of Economics, Belgrade University, Serbia; Lara Jelenc, 

University of Rijeka, Croatia; Myrl Jones, Radford University, USA; Ana Jovancai Stakic, John Naisbitt University, Belgrade, Serbia; 
Gorazd Justinek, Graduate School of Government and European Studies, Slovenia; Hacer Simay Karaalp, Pamukkale 

University,Turkey; Grzegorz Karasiewicz, University of Warsaw, Poland; Dafna Kariv, The College of Management Academic 

Studies, Rishon Le Zion, Israel; Salih Katircioglu, Eastern Mediterranean University, Northern Cyprus, Turkey; Hilal Yildirir Keser, 

Uludag University, Bursa, Turkey; Sophia Khalimova, Institute of Economics and Industrial Engineering of Siberian Branch of Russian 
Academy of Science, Novosibirsk, Russia; Marina Klacmer Calopa, University of Zagreb, Croatia; Vladimir Kovsca, University of 

Zagreb, Croatia; Goran Kozina, University North, Koprivnica, Croatia; Dzenan Kulovic, Univeristy of Zenica, Bosnia and 

Herzegovina; Robert Lewis, Les Roches Gruyère University of Applied Sciences, Bulle, Switzerland; Ladislav Lukas, Univ. of West 

Bohemia, Faculty of Economics, Czech Republic; Pascal Marty, University of La Rochelle, France; Vaidotas Matutis, Vilnius 
University, Lithuania; Marjana Merkac Skok, GEA College of Entrepreneurship, Ljubljana, Slovenija; Daniel Francois Meyer, North 

West University, South Africa; Marin Milkovic, Rector, University North, Koprivnica, Croatia; Gratiela Georgiana Noja, West 

University of Timisoara, Romania; Zsuzsanna Novak, Corvinus University of Budapest, Hungary; Alojzy Z. Nowak, University of 

Warsaw, Poland; Mislav Ante Omazic, University of Zagreb, Croatia; Vera Palea, Universita degli Studi di Torino, Italy; Dusko 
Pavlovic, President DIU Libertas International University, Zagreb, Croatia; Dinko Primorac, University North, Koprivnica, Croatia; 

Zeljka Primorac, University of Split, Croatia; Miroslaw Przygoda, University of Warsaw, Poland; Nicholas Recker, Metropolitan State 

University of Denver, USA; Kerry Redican, Virginia Tech, Blacksburg, USA; Humberto Ribeiro, University of Aveiro, Portugal; 

Robert Rybnicek, University of Graz, Austria; Elzbieta Szymanska, Bialystok University of Technology, Poland; Katarzyna 
Szymanska, The State Higher School of Vocational Education in Ciechanow, Poland; Jan Turyna, University of Warsaw, Poland; Ilaria 

Tutore, University of Naples Parthenope, Italy; Rebeka Danijela Vlahov, University of Zagreb; Ilko Vrankic, University of Zagreb, 

Croatia; Thomas Will, Agnes Scott College, USA; Li Yongqiang, Victoria University, Australia; Peter Zabielskis, University of Macau, 

China; Tao Zeng, Wilfrid Laurier University, Waterloo, Canada; Snezana Zivkovic, University of Nis, Serbia. 
  

Review Committee  Marina Klacmer Calopa (President); Ana Aleksic; Ayuba Aminu; Mihovil Andjelinovic; Josip Arneric; Lidija 

Bagaric; Tomislav Bakovic; Sanja Blazevic; Leonid Bobrov; Ruzica Brecic; Ratko Brnabic; Anita Ceh Casni; Mirela Cristea; Oguz 

Demir; Stjepan Dvorski; Robert Fabac; Ivica Filipovic; Fran Galetic; Mirjana Gligoric; Tomislav Globan; Anita Goltnik Urnaut;  
Tomislav Herceg; Irena Jankovic; Dafna Kariv; Oliver Kesar; Hilal Yildirir Keser; Mirko Klaric; Tatjana Kovac; Vladimir Kovsca; 

Petar Kurecic; Angelo Maia Cister; Vaidotas Matutis; Marjana Merkac Skok; Daniel Francois Meyer; Natanya Meyer; Josip Mikulic; 

Ljubica Milanovic Glavan; Guenter Mueller; Ivana Nacinovic Braje; Gratiela Georgiana Noja; Zsuzsanna Novak; Alka Obadic; 

Claudia Ogrean; Matko Pajcic; Igor Pihir; Najla Podrug; Vojko Potocan; Zeljka Primorac; Zeljko Radic; Sanda Renko; Souhaila Said; 
Armando Javier Sanchez Diaz; Tomislav Sekur; Lorena Skuflic; Mirko Smoljic; Petar Soric; Mario Spremic; Ana Jovancai Stakic; 

Matjaz Stor; Lejla Tijanic; Daniel Tomic; Boris Tusek; Mladen Vedris; Rebeka Daniela Vlahov; Ilko Vrankic; Thomas Will; Zoran 

Wittine; Tao Zeng; Snezana Zivkovic; Berislav Zmuk. 

 
Organizing Committee  Domagoj Cingula (President); Marija Boban; Spomenko Kesina; Marina Klacmer Calopa; Erlino Koscak; 

Miroslaw Przygoda; Rebeka Danijela Vlahov; Sime Vucetic. 

  

Publishing Editor  Domagoj Cingula 
  

Publisher  Design  Print  Varazdin Development and Entrepreneurship Agency, Varazdin, Croatia 

           University North, Koprivnica, Croatia 
        Faculty of Management University of Warsaw, Warsaw, Poland 

 

Printing  Online Edition 

 
ISSN 1849-7535 

The Book is open access and double-blind peer reviewed. 

Our past Books are indexed and abstracted by ProQuest, EconBIZ, CPCI (WoS) and EconLit databases and available for download in 

a PDF format from the Economic and Social Development Conference website: http://www.esd-conference.com 

 

© 2017 Varazdin Development and Entrepreneurship Agency, Varazdin, Croatia; University North, Koprivnica, Croatia; 

Faculty of Management University of Warsaw, Warsaw, Poland. 

All rights reserved. Authors are responsible for the linguistic and technical accuracy of their contributions. Authors keep their 
copyrights for further publishing.



23rd International Scientific Conference on Economic and Social Development – 
Madrid, 15-16 September 2017 

507 
 

A CONCEPTUAL MODEL OF PRODUCT VARIETY 
 

Christina Schabasser 

Informatics Institute, Faculty of Science, University of Amsterdam, The Netherlands 

christina.schabasser@live.at 

 

Bert Bredeweg 

Informatics Institute, Faculty of Science, University of Amsterdam, The Netherlands 

b.bredeweg@uva.nl 

 

ABSTRACT 

More individual customer requirements and increasing competition due to the Internet 

technologies are just a few of the reasons that force manufacturers to react accordingly, e.g. 

by providing a higher product variety. Managing product variety is a great challenge that 

manufacturers have to address to be successful. The associated complexity makes product 

variety difficult to manage, although adequate management is essential to guarantee revenue 

and profit. Before making the decision to broaden the product range, it is recommended to 

check whether the profit of product variety outweighs the effort. There is also the question 

regarding the optimal product variety that enables the maximum net benefit for the 

manufacturer. Moreover, decisions on product variety are far-reaching due to their 

interconnectivity to almost all other managerial decisions. If manufacturers were capable to 

understand and oversee all the drivers and enablers of product variety, they would be in a better 

position to weigh all the pros and cons before arranging changes in the product portfolio. How 

to support decision-makers in this process? The approach presented in this paper addresses 

challenges by creating a unified framework of the factors impacting product variety. This is 

achieved by systematically studying management literature and integrating the found 

mechanism in a conceptual cause-effect model created with Garp3 – a workbench which offers 

meaningful visualization and simulation opportunities. After selecting appropriate literature, 

the relevant concepts are represented in a knowledge graph using the Garp3 software. The 

consequent preparation of the concepts enables deliberate decisions on wordings (types), 

number of model fragments, and level of abstraction. The simulation tool works without any 

numerical information, but still enables users to start from different scenarios (e.g. 

manufacturer with a single product starts to increase its portfolio) and observe the behavior of 

the system and its underpinning explanation in terms of cause-effect relationships. 

Keywords: complexity, conceptual model, causality, Internet technologies, product variety 

 

1. INTRODUCTION 

Managing product variety, this is the number of variants within a specific product group 

(Lancaster, 1990), is essential for the success of manufacturing companies (Kahn, 1998). 

Identifying the drivers of product variety is just as important as knowing the enablers of product 

variety and finding ways to deal with the complexity (Schleich et al., 2007) of a broad product 

variation. In this regard, e.g. Technology can be seen as driver as well as enabler of a 

manufacturer`s product variety (Gao et al., 2004). By conducting a broad keyword research on 

this topic, we found a range of papers which are worthwhile for further analysis. A deeper look 

at these papers shows that nothing is as divergent as it seems at first sight. In part, the literature 

shows quite significant differences in wordings. Therefore, it is not clear whether the authors 

relate to the same story. For instance, when talking about Information Technology (IT), some 

authors refer to internet and internet technologies (e.g. Brynjolfsson et al., 2010) while others 

(e.g. Gao et al., 2004) refer to software on the computer like computer-aided design or flexible 

manufacturing technology.  
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Besides technology and product variety, some authors find other important influencing factors 

that are worthwhile considering. One example is complexity (e.g. Schleich et al., 2007), which 

actually plays a significant role in a product-rich business environment. One of the reasons is 

that product variety generates complexity and to manage this is one of the goals of some 

researches. By studying other researches (e.g. Kahn et al., 1998), we read about ways how to 

deal with this complexity. Some authors show an interest in impacts of product variety, for 

instance the manufacturer´s revenue and profit as being dependent on product variety. Others 

investigate a small product variety in addition to a broad product variety. This allows for a 

comparison of these two product strategies. Economies of scale (e.g. Zhou et al., 2017) could 

be a reason for the manufacturer´s concentration on a single product instead of managing a wide 

variety.  

 

The divergent approaches to deal with this topic pose a great challenge. In our opinion, it is 

important for future research to provide a unified picture on this topic by following the 

integrated approach. Our concurrent approach pursues the goal to create clarity by excluding 

initially suitable researches which have a different orientation. By integrating various papers, 

we provide a more comprehensive view on the topic, the relevant concepts are represented in a 

knowledge graph using the Garp3 software which enables us to observe the behavior of the 

system. The paper is organized as follows. Section 2 presents the Garp3 workbench for 

developing qualitative models. Section 3 focusses on a manufacturing company which faces 

technology-induced changes of stakeholder requirements and therefore shows the initial 

situation as well as possible mechanisms for this firm. Section 4 presents the simulation results 

of our scenario. Section 5 summarizes the main conclusions. 

 

2. GARP3 REPRESENTATION TECHNIQUES  

Garp3 (Bredeweg et al., 2009) uses entities, agents, assumptions as well as configurations to 

describe the physical system structure. In comparison to that, quantities, quantity spaces, 

magnitudes and derivatives, direct influences, proportionalities, correspondences, and 

inequalities are used to describe the system behavior. Therefore, quantities are the relevant 

properties of entities that may transform under the influence of processes. Quantities consist of 

a quantity value which in turn is comprised of magnitude and derivative. The range of possible 

values that a quantity can have is referred to as quantity space. The derivative represents how a 

quantity changes. The magnitude indicates the current value of a quantity. The notion I+ is used 

to model positive influences, which denote direct relations between two quantities. The notion 

I- is used for negative influences. By the use of proportionalities (P+ or P-), the derivative of 

the target quantities can be determined depending on the derivative of the source quantities. 

Correspondences are used to model the relations between qualitative values of different 

quantities. Inequalities are commonly used for indicating that one quantity value is different (or 

equal) to another quantity value. 

 

Scenarios are applied to model the initial state of a system and serve as input for the qualitative 

simulator. Model fragments are required to describe the structure of a system and consist of 

conditions and consequences. Each model fragment represents part of knowledge of the domain 

that may apply to a certain scenario. The engine searches for model fragments that are 

applicable to the selected scenario and infers the system behavior. With the mentioned inputs, 

different simulation outputs can be generated, including states, behavior graphs, value history 

diagram, equation history and causal model. States depict a qualitatively unique behavior in the 

modelled system. Several states together form a behavior graph. The value history shows how 

quantity values change within a behavior graph.  
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3. TECHNOLOGY-INDUCED CHANGES OF STAKEHOLDER REQUIREMENTS 

We first construct a conceptual representation of the mechanism that determines basic company 

behavior regarding product variety. The qualitative model provides a picture of how 

technology-induced changes of stakeholder requirements constrain the behavior of a company; 

the simulation results provide information about how the company reacts to changing 

requirements.  

 

3.1 Initial situation 

At this point, we model the initial situation of a company having the key characteristics of a 

dynamic manufacturing company which faces changing stakeholder requirements. The initial 

scenario (see Figure 1) starts with stakeholder requirements being bigger than the company´s 

product variety (shown by the bigger-than equation between requirements and product variety). 

Product variety is bigger than modularization and production scale, but smaller than 

technology in the initial state. Technology use, which is associated to the agent technology, is 

represented as an exogenous quantity (denoted by the exclamation mark in Figure 1) and, 

therefore, shows exogenous behavior. Thereby, the quantity reflects some sort of 

uncontrollability. The increasing behavior, one of the possible behavior patterns for exogenous 

quantities, is highly suited to demonstrate the rising use of technology in today´s information 

age.   

 
Figure 1: Scenario for a manufacturing company facing changing stakeholder requirements 

Source: own research 

 

3.2. Basic mechanisms 

The next challenge is to identify the mechanisms that cause changes in the enterprise behavior. 

 

3.2.1. Mechanism 1: Technology-induced changes 

We identified the studies of Brynjolfsson (Brynjolfsson et al., 2010), Hinz (Hinz et al., 2011), 

Rathnow (Rathnow et al., 1993), Bednar (Bednar et al., 2015) and Salvador (Salvador et al., 

2002) to deliver valuable insights concerning possible drivers of product variety.  
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While Brynjolfsson et al. (2010) distinguish between technological and non-technological 

drivers of product variety, Hinz et al. (2011) focus on the Internet and related technologies as 

drivers of large assortments of products. The afore-mentioned enumerate Database and Search 

Technologies, Personalization Technologies as well as Social Networks and Online 

Communities as tools that have changed how consumers find the products they buy. 

Information technology is changing consumer needs, in the Internet consumers learn about new 

products and services, and they find a remarkable product variety. This of course puts the 

provider under pressure to offer a wider range of product varieties. In comparison to that, Hinz 

et al. (2011) highlight the improved search technologies. A different insight comes from 

Rathnow et al. (1993) who identify the sales department as a driver of product variety. 

According to Bednar et al. (2015), mass customization, a strategy that focuses on individual 

customer requirements but uses the advantages of mass production, can be seen as a driver of 

product variety. Salvador et al. (2002) see the heterogeneous customer needs as a driver of 

product variety. To put all these insights about drivers of changing stakeholder requirements 

together, we use the quantity technology use which is associated to the entity technology (see 

Figure 2). The positive influence (I+) between technology use and requirements is used to 

express information regarding causality and shows that technology use has a positive effect on 

requirements. We assume a quantity space {Interval} for both quantities.  

 
Figure 2: Changing requirements 

Source: own research 

 

3.2.2. Mechanism 2: Fulfilment of stakeholders´ requirements for high variety 

As Kahn (1998) states, a high-variety strategy increases the possibility of fulfilling each 

individual consumer need. If requirements and product variety are in balance (requirements 

equal to product variety), we expect the stakeholder benefit rate to be stable. From a customer 

perspective, this is the optimal situation because customers find all goods and services required 

in the manufacturer´s product portfolio. No action on the part of the manufacturer is required. 

If the quantity requirement is bigger than the product variety, we expect the manufacturer to 

increase the product variety to bring the system back into balance. If requirements are smaller 

than product variety, we expect the manufacturer to decrease the product variety to balance 

requirements and product variety, since the quantity requirements is external and thus cannot 

be influenced. This corresponds to (Kahn, 1998) who points out that too much variety causes 

too much confusion or overload. Figure 3 captures these insights by satisfying the equation 

“requirements minus product variety is equal to stakeholder benefit rate” (see Figure 3). If 

requirements are bigger than product variety, product variety has to be increased (denoted by 

the I+ from stakeholder benefit rate to product variety) and this in turn decreases the stakeholder 

benefit rate (denoted by the P- from product variety to stakeholder benefit rate). 
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The entity stakeholder on the left-hand side of the model shows an inverse behavior to bring 

the system in balance (I- from requirements to stakeholder benefit rate and P+ from stakeholder 

benefit rate to requirements). Different to the quantity requirements and product variety that 

assume the quantity space {Interval}, stakeholder benefit rate has quantity space {minus, zero, 

plus}. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: Fulfilment of stakeholders’ requirements for product variety 

Source: own research 
 

3.2.3. Mechanism 3: Modularity enables product variety 

As Holmqvist et al. (2004) states, a constantly increasing product variety generates more 

complexity. The concept of modularization can be used to deal with this complexity by 

disassembling existing products and then integrating the components into modules that can be 

used for other products; this process thus helps to generate product variety. Kahn (1993) states 

that the modularization approach makes product variety strategies affordable by standardizing 

as much of the product as possible, and only varying those parts that provide an added value to 

the customer. Figure 4 shows the mechanism that summarizes these insights between product 

variety and modularization. If product variety is bigger than modularization, modularization 

has to be increased (denoted by the I+ from profit rate to modularization) and this in turn 

decreases the profit rate (denoted by the P- from modularization to profit rate). The quantity 

product variety on the left-hand side of the model shows an inverse behavior to bring the system 

in balance (I- from profit rate to product variety and P+ from product variety to profit rate). 

Profit rate has quantity space {minus, zero, plus}. 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4: Modularity enables product variety 

Source: own research 
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3.2.4. Mechanism 4: Generation of scale economies 

Missing Economies of Scale is understood as a barrier of product variety (Brynjolfsson et al., 

2010), since more variants mean higher unit production costs. This economic effect is more 

likely to be achieved with concentration on a single product. As Schleich et al. (2007) state, a 

trade-off has to be found between the benefits of a higher product variety like increased market 

share and sales volume and the reduced economies of scale.  

In our opinion, if we find a balance between product variety (production scope) and product 

scale (see Figure 5), the efficiency benefits from economies of scale and scope are guaranteed 

(equation “product variety minus production scale is equal to profit rate”). The quantity profit 

rate has quantity space {minus, zero, plus}. 

 
Figure 5: Generation of efficiency benefits in production 

Source: own research 

 

3.2.5. Mechanism 5: Technology and product variety as complements 

Gao et al. (2004) investigate IT as a driving and enabling force of product variety. They describe 

IT and product variety as complementarities. By combining these two, firms can generate 

higher value than other firms. Brynjolfsson et al. (2010) mention the IT-enabled markets which 

increase producers’ incentives to focus on a niche market. For instance, technology modifies 

the cost of stocking products. By having these insights, we model the mechanism product 

variety and technology (see Figure 6). The quantity technology has quantity space {Interval}.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 6: Technology and product variety as complements 

Source: own research 
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4. SIMULATION 

Simulating the scenario „manufacturing company facing changing stakeholder requirements“ 

(Figure 1) produces a state graph with 6 states (see Figure 7), including one stable end-state 

(state 6). We select the behavior path [3->2->1->4->5->6] path for further analysis with the 

value history diagram (see Figure 7). The value history diagram represents the values of 

magnitude and derivative each quantity assumes in each state during the simulation. It enables 

us to follow the changes a quantity undergoes during the simulation. As shown in Figure 7, 

modularization, production scale, and technology follow technology use, meaning that all these 

quantities increase in states 3, 2, 1, 4 and 5. Modularization, production scale, and technology 

stabilize in state 6. Stakeholder requirements decrease in states 3, 2, 1, 4 and 5 and stabilize in 

state 6. This behavior can be explained by the fact that expectations decrease if parts of them 

are already fulfilled by a broader product variety. The quantity product variety decreases in 

states 3, 2 and 1, increases in state 5 and is stable in states 4 and 6. The decrease of product 

variety in states 3, 2 and 1 can be explained by the fact that besides stakeholder requirements 

also the quantities modularization, production scale, and technology have effect on product 

variety. In our model, the manufacturers´ profit decreases in all states except end state 6. It 

should not be forgotten that the increases in the quantities modularization, production scale and 

technology represent investments for the manufacturer. The quantity stakeholder benefit is 

stable in states 2 and 6.  

 
Figure 7: State graph and value history diagram for scenario “manufacturing company 

facing changing stakeholder requirements” 

Source: own research 

 

5. CONCLUSION 

Increase in product variety is a trend in many industries around the world. One of the reasons 

for the demand for higher variety can be found in changes in technology use. Garp3 provides a 

meaningful visualization of the investigated business scenarios. As Lancaster (1990) states, it 

is of big importance for a manufacturing company to think about the “optimal” degree of 

product variety. The study of selected research enables to draw a picture about driving as well 

as enabling forces of product variety. 
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The insights are presented in a knowledge graph using the Garp3 software, which in our opinion 

is well suited to demonstrate possible company behaviors due to changing stakeholder 

requirements. The demonstration in the form of models facilitates the explanation of domain 

knowledge gained from selected literature. In our current research, we enrich the models by 

further domain knowledge of cost behavior (e.g. a mechanism that balances costs and benefits 

to find the cost-optimal degree of product variety). 
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