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MOTIVATIONAL CHARACTERISTICS OF URBAN CYCLISTS:
CASE OF TOC AND JGC —-SCAM BICYCLE CLUBS

Th. Adinda Laksmana®*

Abstract. Nowadays people aware of the importance of health is growing, one of which is
the increasing number of sports enthusiasts. Outdoor sports cycling is one of the activities
which is in great demand by urbanites. In addition to health purposes, cycling is a mean to
escape from the fatigue of daily routines. The emergence of cycling groups in urban
communities is a reflection of the need for exercise while having recreation outdoors. To
find out the type of motivation for cycling activities in urban communities, questionnaires
were conducted on two cycling communities in Indonesia. They are TOC (Trifold Owner
Community) and JGC-SCAM (Jaserco Gowes Club—Serang-Cilegon-Anyer-Merak). The
results obtained urban cyclists® characteristics and motivations. There are various kinds of
motivations, ranging from exercise, traveling, reducing the effects of air pollution, saving
fuel and avoiding congestion, seeking new experiences and challenges, friendships, to just
look for self-actualization.
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1. INTRODUCTION

Outdoor sports activities have many positive effects. By doing sports activities outdoors, the
body becomes better because of the intake of oxygen and sunlight that is obtained more than
the activity of sports indoor. Related to outdoor sports it is also done with the intention of
getting the chance to cultivate the body while recreation releasing fatigue and saturation of
daily routine activities. The human body will produce happy hormones when ones doing
sports. Outdoor exercises can help a person enjoy the surrounding scenery, such as the green
nature. Such activities make the mind become freer from stress (Aditya et al., 2018). With a
fresh sensation and calm the mind, then outdoor exercise will be fun to do so we can make it
a daily habit. Based on the Metabolic Equivalent - MET index, cycling for one hour for an
average speed of 20 km/h with the bodyweight of the cyclist + 60 kg will burn as many as
480-500 calories. For some people exercise is not only a necessity of everyday life but also
has been considered as a lifestyle. Various kinds of sports activities, especially outdoor sports,
are increasingly in demand every day, particularly by the urban communities. Those outdoors
sport means of relieving fatigue and saturation of routine activities. Naturally, the body will
produce happy hormones when we do sports, however, by exercising outdoors, we can enjoy
the surrounding scenery, especially the green nature that can make the mind become
increasingly free from stress.
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Most urban communities have limitations in doing sports activities. Many alternative choices
of outdoor sports activities, ranging from running, cycling, rafting, kayaking, hiking, and
tracking to outdoor camping. Cycling is one of the favourite sports types of choice for
urbanites. Because in addition to being practical, easy to do and healthy, cycling can get us to
the destination faster, because it is relatively not affected by traffic problems. In addition,
bicycles are one mode of transportation without fuel and environmentally friendly. So it will
not cause air and noise pollution. Also, cycling does not add to traffic jams and clutter.
Environmentally friendly transportation means a collection of forms of transportation with a
more sustainable model (Widiantono, 2009 in Aquarita, 2016). By cycling, we can exercise
while enjoying the scenery along the journey.

Cycling activities then developed not only as a hobby choice, but also closely with the daily
activities of urban people. In the end, the bike that was originally functional then turned into
a lifestyle. In recent decades, there has been a change in people's interest in traveling,
demanding more variation in the needs, types, and patterns of travel. Special interest tourism
now places more emphasis on environmental and social aspects that have given birth to
“humanization of travel” (Weiler & Hall, 1992 in Aditya et al., 2018). Cycling has evolved as
one of the most popular sport tourism alternatives, with many bicycle groups emerging in
urban areas. The concept of using a bicycle tour is developing quite rapidly because it is
necessary to pay attention to the packaging of bicycle tourism products and supporting tourism
facilities and infrastructure in accordance with the needs and desires of cyclist tourists.

2. METHODOLOGY

The method used in this research is a combination of qualitative and quantitative. The
qualitative method is a literature study that was carried out through searching various sources
such as books, online media, journals, and theses where related to the motivation and
characteristics of the urban cyclists. Another qualitative method is observation also carried
out, by conducting a field visit to get an overview of general data about the conditions of
cyclists, and the destinations of cyclists. While the quantitative approach was carried out
through questionnaires, were distributed online to two urban cycling communities. First: TOC
(Trifold Owner Community) is a folding bicycle community, based in Greater Jakarta region.
And second: JGC — SCAM (Jaserco Gowes Club - Serang-Cilegon-Anyer-Merak) is a cyclist
community with main activities are cross-country and cross-city cycling, they are mainly
based in the Province of Banten, cover the areas including Serang, Cilegon, Anyer-Merak),
related to the general characteristics of cyclists, travel cyclists’ travel behaviour preferences
in travel, tourist preferences towards bicycle tours, and tourist perceptions related to bicycle
tourism and its supporting facilities. The sampling technique used is a purposive sampling
method with the selected sample is cyclist tourists. How this research was carried out, as
shown in Figure 1.
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Figure 1. Flowchart of The Research Process

The questionnaire was conducted on two groups of bicycle communities in early 2019.
Namely Trifold Owner Community (TOC), is a United Trifold folding bike lover community
Trifoldowners (2019). The community members of TOC are urban communities, especially
those living in big cities, such as the Greater Jakarta area (Jakarta, Bogor, Depok, Tangerang
and Bekasi) as well as the Greater Bandung area (covering the City of Bandung and
surrounding cities), there are also members from other cities in Indonesia. The members of
this community are spread in almost all regions of Indonesia, with the average age of members
ranging from 20 - 60 years and the profession most of them are private employees. The second
group is the Jaserco Gowes Club - Serang-Cilegon-Anyer-Merak (JGC-SCAM) in 2019, is a
cross-city and cross-region bicycle community. Members of the community, mostly who are
living in the area of Serang, Cilegon, Anyer, Merak and Pandeglang. Most of them working
in the Greater Jakarta area. The average age of members ranges from 30 — 60 years.

The questions in the questionnaire consist of three integrated parts. The first part (A) about
the respondent’s profile, the second part (B) about the relationship of the respondent to the
bicycle and the third (C) regarding the respondent’s motivation towards cycling. The results
of the questionnaire on two bicycle community groups obtained regarding the reasons,
motivations, and types of cyclists in urban communities. (The detail of questionnaire questions
refer to appendix).

3. RESULTS AND DISCUSSION

The online questionnaire has been distributed to the member of two cyclist communities. 102
respondents answered the questionnaire. Part A of the questionnaire containing information
on gender; age range; domicile; the profession of the respondents. For gender distribution,
more than 80% of respondents are male, and the rest are female. The age range distribution of
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40-50 years ranks first (37.3%), followed by the age range of 20-30 years (26.5%) and the age
range of 30-40 years is ranked third (25.5%). The remaining 10.7% is distributed into the age
group < 20 and > 50 years. As for the distribution of dwellings, as many as 41.2% of
respondents live in the district/city capital area, 37.3% live in the national capital, and as much
as 14.7% live in the provincial capital. While the remaining 6.8% live in Sub-District / Rural
and Overseas. Most of the profession’s respondents were private employees (47.1%),
followed by civil servants (18.6%) and entrepreneurs (8.8%), while professionals, students,
military/police, pensioners, homemakers, and others 25.5%. The results from part A of the
questionnaire are shown in Figure 2.

Gender Ages

102 Respondents 102 Respondents

® Age<20 years
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Figure 2. Respondent Profile, Questionnaire Part A (Gender, Ages, Activity and
Residence)

Part B questionnaire contains questions about the relationship of the respondent to the bicycle
which consists of duration of cycling hobbies; the number of bicycles owned, and the reason
for riding a bicycle. The results of part B are shown in Figures 3 and 4. Figure 4 explains the
reasons why respondents chose cycling activities. The distribution of respondents' answers for
the duration of the hobby of cycling is fairly evenly distributed. 31.4% favour cycling over 8
years. 18.6% have loved cycling for 5-8 years and 17.6% have loved cycling for 1-3 years.
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Figure 3. Diagram of The Results of Questionnaire Part B. (Cycling Hobby, Number of
Bicycle).
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The question of the number of bicycles owned by respondents gave the results 53.9% had 2-
5 bikes, 38.2% only had 1 bicycle and 4.9% had 6-10 bikes. As for the reasons of respondents
riding a bicycle most (57.8%) felt that cycling was practical, economical, healthy and cool.
And only 32.4% cycled for reasons of having a healthy effect, and 6.9% cycled for practical

reasons.

Reasons to Ride Bicycle For
102Respondents

® Simple

® Economical
@ Healthy
® Cool

® All Correct

Figure 4. Diagram of The Results of Questionnaire Part B (reason to ride bicycle)

For the questionnaire in section C, there were eleven questions and the answers were
distributed in Figure 5 — 7. In Figure 4, most respondents (49%) gave answers to cycling
motivation to exercise and were followed by others (43.1%) who gave answers to cycling to
exercise, travel, explore new areas, save at the same time as part of the movement green. The
most desirable expectations by respondents based on the choices of cycling motivation are
77.5% expecting fitness, 12.7% getting new experiences and the remaining 9.8% expect to be
able to make financial savings and reduce pollution. For respondents’ favourite destination
when cycling alone (solo cyclist), 38.2% of respondents chose to go enjoy nature tours,
another 38.2% did a solo cyclist to go to a place of routine activity and as many as 11.8% did

it when they wanted to go on a culinary tour.

102 Respondents

b

Your Motivation to Ride Bicycle (Most Suitable For You)

@ Sport & Exercise
® Traveled

9 Explore New Areas

® savings and GoGreen
@ All Correct

Base On Previous Motivation One, The Most Desirable Hope After Bicycling
Activity
102 Respondents

Favorite Destination, When Cycling Alone

102 Respondents

ur
@ FRoutine Activity Places

Favorite Destination When Cycling in Groups

102 Respondents

Figure 5. Diagram of The Results of Questionnaire Part C. (Cycling Motivation; Most
Desirable Destination; When Alone Ride ; and With Group)
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Identical to the solo cyclist, most respondents also chose nature tourism while cycling in
groups (47.1%). While 37.3% went on a culinary tour while cycling in a group and 11.8%
cycled in a group when going to their routine activities. n Figure 5, using the facilities that are
owned and or provided by the community in the area where the cyclists have passed are the
answers of most respondents when interacting with the community. This interaction has a
percentage of 41.2%, in addition to sharing experiences (32.4%), establishing cooperation
with 13.7% and 11.8% of respondents did not find a suitable answer. For the selection of
favourite groups in cycling, some respondents still chose group cycling together with members
of their bicycle groups (49%). And 22.5% chose group cycling with their families. The natural
obstacle faced by cyclists while cycling in urban areas is the problem of traffic conditions and
infrastructure that does not favour cyclists (63.7%), as many as 16.7% think that in addition
to traffic conditions and infrastructure that are less aligned for cyclists, there are also no clear
rules for cyclists, other than social problems that arise. In contrast to urban areas, the
constraints experienced by cyclists when biking in areas outside the city, mountains, rice
fields, and rural areas are affected by physical fatigue (36.3%), followed by bicycle damage
(19.6%), natural conditions and society (16.7%) and financial problems (11.8%).

Interactions With Local People, When Cycling Favorite Cycling Group
1 s

%

102 Respondent:
12 Respondents 5

Bicycling Problems in Cities Bicycling Problems When in the villages, Mountains, Rice Field, Out of
102 Respondents City, Etc
102 Respondents

Figure 6. Diagram of The Results of Questionnaire Part C (Interaction with Local
People; Favourite Cycling Group; Bicycling Problem in Cities and Bicycling Problems
Out of Cities)

The attitude of the cyclists towards the environment can be seen in Figure 6. The respondent's
positive attitude is shown when cycling in the natural environment. Most agreed that when
passing and doing activities by bicycle, they must be actively involved in protecting the
environment, interacting with the local community, and not leaving traces of activity.
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To Keep Environment Clean And Comfort, The Most Suitable g Bicy To Keep
Attitude For Bicyclers Clean And Comfort
102 Respondents 102 Resorgants
@ Very Agree
® sgree
Doubtful
@ Not Agree
= ® very Not Agree

Figure 7. Diagram of The Results of Questionnaire Part C (The Most Habit Cycler in
Nature Environment, to Keep Environment Clean and Comfort, Involving Bicycler to
Keep Environment Clean and Clean)

Table 2. The Summaries of Questioner Respondents Answers

No. Summaries

1. Urban cyclists, demographically are over the productive age group, which mostly consist of
the age range of 40-50 years and 20-30 years of old. With most of them work as workers
(private and government) as well as entrepreneurs. Resident domicile mostly in the regency /
city capital, the national capital and the provincial capital.

2. The most of urban cyclist has enjoyed more cycling activities from 8 years. And the number
of bikes owned between 2-5 bikes.

3. The use of bicycles for urban cyclists is not limited when traveling only, but also used to get
to the place of daily activities.

4, The obstacles of cyclists when cycling in urban areas are infrastructure and traffic conditions,
as well as the absence of clear rules for cyclists.

5. The obstacle of cyclists when biking in natural areas is physical conditions, bicycle conditions
and financial conditions.

6. Many urban cyclists do solo cycling to get to the place daily activities. While group cycling is

generally done when they want to travelled. But it is possible to do solo cycling and group
cycling for various opportunities.

7. A favourite destination for urban cyclists is a place with natural nuances, adventure, nature
tourism, urban tourism, culinary tourism, history and culture.
8. Urban cyclist agrees to maintain the condition and beauty of their destination Urban cyclist

agree to maintain the condition and beauty of their destination.

From the description and explanation of the respondents’ answers to the questionnaire that
has been distributed to the two cycling groups, the summaries can be given about this. Which
consists of eight important points, as written in Table 2.

4. CONCLUSIONS

Urban cyclists, cycling activities based on desire, motivation and make it happen. The
motivation of urban cyclists is largely psychological needs, belonging needs and self-
actualization needs (Maslow’s Hierarchy). Urban cyclists do cycling activities driven by
motivation (psychological, belonging, self-actualization) and attracted by the conditions to
and a destination (The Pushed-Pulled Model Theory). Urban cyclists are mostly included in
the Allocentric and Mid-centric categories. Whereas most Psychocentric cyclists are cyclists
(single and group) cycling to go to the place of his daily activities (Plog, 1974). Interest in a
destination or activity carried out in the framework towards the destination, can be a separate
motivation for cyclists. Besides there other things that will be obtained, such as interacting
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and using local community facilities available, tasting and feeling the local culture. (Card &
Kestel, 1988).

ACKNOWLEDGMENT

Special thanks addressed to the Trifold Owner Community-TOC (United Trifold Folding Bike
Lovers Association) and Jaserco Gowes Club-Serang Cilegon Anyer Makak/JGC-SCAM
(Association of Cycling Enthusiasts across the Serang-Cilegon-Anyer-Merak) and all
respondents to make this research possible.

REFERENCES

Adiono. A. D., Bakhtiar, Y., Supatmo, Y., Muniroh, M., & Hadianti, T. (2018). Comparison of the
Effects of Indoor and Outdoor Sports Against Stress Levels of Diponegoro University Medical
School Students. Diponegoro Medical Journal, 7(2), 1088-1098.

Agquarita, D., Rosyidie, A., & Pratiwi, W. D., (2016). Potential Development of Bicycle Tourism in
Bandung City Based on Tourist Perceptions and Preferences. Journal of Urban Development,
4(1), 14-20.

Card, J. A., & Kestel, C. (1988). Motivational factors and demographic characteristics of travelers to
and from Germany. Loisir et Société/Society and Leisure, 11(1), 49-58.

Giriwijoyo, S. Y., Ichsan, M., Harsono, I., & Wiramihardja, K. (2005). Humans and Sports. 1TB
Publishers.

Gunanti, M. (2010). Analysis of Factors That Influence Motivation of People Cycling with Structural
Equation Modeling. Thesis. Industrial Engineering Study Program, Faculty of Engineering,
University of Indonesia, Depok.

JGC-SCAM. (2019). Jaserco Gowes Club / Serang-Cilegon-Anyer-Merak — a subsidiary group of
Jaserco. Accessed from: (https://www.facebook.com/fbnbanten/posts/ jaserco- jakarta-serang-
community-komunitas-pekerja-asal-serang-yg-bekerja-di-jak/ 10157337711869292/). (05 June
2019).

Plog, S. C. (1974). Why destination areas rise and fall in popularity. Cornell hotel and restaurant
administration quarterly, 14(4), 55-58.

Sastrapraja, D. S. (2014). Communication Strategy for “Tangerang Last Friday Ride” Bicycle Group
Activists. Thesis. Public Relations Concentration, Communication Studies Study Program,
Faculty of Social and Political Sciences, Sultan Ageng Tirtayasa University, Serang, Banten.

Sulistyo, D., Triana, B., & Winarsih, N., (2011). Efforts to Use Bicycles as a Mode of Transportation in
the City of Surabaya, Proceeding PESAT (Psychology, Economics, Literature, Architecture &
Civil), (pp. 46-50), Gunadarma University.

Trifoldowners. (2019). Trifold Owner Community (TOC). Accessed from: https://isna-
persagi.id/2018/10/17/met-metabolic-equivalent/Trifoldowners. (05 June 2019).

udg.edu. (2011). The 2011 Compendium of Physical Activities: Tracking Guide. Accessed from:
http://www.udg.edu/ca/Portals/59/0Content_Docs/2011_Compendium_Tracking_Guide_1_.pd
f. (05 June 2019).

Widiyatmoko. (2014). Jakarta’s Urban Lifestyle and Popular Culture (The Color Run CIMB Niaga
Case Study), 301 — 311, Litera Book.

113



ASEAN Journal on Hospitality and Tourism, Vol 17.2 pp. 106-114

Printed in Indonesia. All right reserved.

Appendix

PART NO QUESTIONS
Respondent Data
1 Your gender
a. Male b. Female
2 Age (Years)
A a. Ages < 20 b.20 = Age = 30 c. 30 <Age < 40 d. 40 £ Age = 50 e. Age > 50
3 Activity
a. Businessman b. Private Employee ¢. Government Employee d. Military f Police e. Professional
4 Domicile & Resident
a. The Naticn's Capital b. Provincial Capital ¢. The Capital of Resident d. District / Rural e. Abroad
Bicycle
1 Cycling Hobby Since
a. < 1year b. 1 year £ Between < 3 years ¢. 3 years £ Between < 5 years d. 5 years £ Between < 8 years e. = 8 years
B 2 MNumber of bicycles owned
ai b.2 = Between =5 ¢. 6 = Between =10 ¢. 112 Between =15 e.>15
3 Reasons te ride bicycle for
a. Simple b.Economical c.Healthy d. Cool e. All Correct
Motivation
1  Your metivation to ride bicycle
a. Spert & Exercise b. Traveled c. Explore new areas d. Saving & GoGreen e. All correct
2 Base on previous motivations, the most desirable hope after bicycling activity
a. Fitness b. Get new experiences ¢. Achievement d. Get business opportunity e. Financial saving & reduce poluticn
3 Favorite destination when cycling alone
a. Historical places b. Natural places <. Cullinary tour d. Shoping tour e.Routine activity places
4 Favorite destination when cycling in group
a. Historical places b. Natural places ¢. Cullinary tour d. Shoping tour e.Routine activity places
5 Favorite cycling group
a. Family b.Co-workers ¢. Neighborhood d. Bicyecle group partners e, Ete
6 Interaction with local people, when cycling
c a. Logistics share b. Experiences share c. Make cooperation d. Enjoying local people facilities e. All incorrect
7 Bicycling problem in cities
a. Weak intention b. Scocial  People ¢. Infrastructure & Traffic d. No clear rules for bicyclers e. All correct
& Bicycling problems when in the villages, mountains, rice fields, cut of city, etc
a. Bicycle damage b. Finaciasl / cash problems ¢. Physical-mental exhausting d. Nature & people conditicn e. All correct
89 The most habbit that often done when cycling in nature environment
a. Keep environment without leaving b. Leave traces of activity ¢. make interction with local d. No interaction with local e. All In correct
traces of activity {legistick, cigarette butt, people people
etc)
10 To keep envirenment clean anda comfort , the most suitable attitude for bicyclers
a. Active as environment ambassador b. Avoid unclean tracks and ¢. Conduct social work to keep d. Bicyeling campaign e. No littering
personaly environmnet environment clean and comfort
11 Invoelving bicyclers te keep environment clean and comfort
a. Very agree b.Agree <. Doubtful d. Not agree e. Very not agree
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