
Woman C.P.A. Woman C.P.A. 

Volume 46 Issue 4 Article 8 

10-1984 

Financial Fun Financial Fun 

Robert Lake 

Follow this and additional works at: https://egrove.olemiss.edu/wcpa 

 Part of the Accounting Commons, and the Women's Studies Commons 

Recommended Citation Recommended Citation 
Lake, Robert (1984) "Financial Fun," Woman C.P.A.: Vol. 46 : Iss. 4 , Article 8. 
Available at: https://egrove.olemiss.edu/wcpa/vol46/iss4/8 

This Article is brought to you for free and open access by the Archival Digital Accounting Collection at eGrove. It 
has been accepted for inclusion in Woman C.P.A. by an authorized editor of eGrove. For more information, please 
contact egrove@olemiss.edu. 

https://egrove.olemiss.edu/wcpa
https://egrove.olemiss.edu/wcpa/vol46
https://egrove.olemiss.edu/wcpa/vol46/iss4
https://egrove.olemiss.edu/wcpa/vol46/iss4/8
https://egrove.olemiss.edu/wcpa?utm_source=egrove.olemiss.edu%2Fwcpa%2Fvol46%2Fiss4%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/625?utm_source=egrove.olemiss.edu%2Fwcpa%2Fvol46%2Fiss4%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/561?utm_source=egrove.olemiss.edu%2Fwcpa%2Fvol46%2Fiss4%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages
https://egrove.olemiss.edu/wcpa/vol46/iss4/8?utm_source=egrove.olemiss.edu%2Fwcpa%2Fvol46%2Fiss4%2F8&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:egrove@olemiss.edu


FINANCIAL FUN

The Educational Foundation of 
AWSCPA-ASWA was founded in 1966 
to support educational projects in the 
field of accountancy.

Projects funded have included: 

• educational films and slides

• career literature

• scholarships

• member surveys

• management seminars.

There are more than sixty common financial and accounting terms in this 
puzzle. The words may be vertical, horizontal, or diagonal; they may read 
backwards or forwards. How many can you find? HINT: All of the words 
in this puzzle begin with the letters A through E.

Contributed courtesy of Robert Lake, DBA, CPA, CMA, Auburn University at Montgomery.

Solution on page 30.

The work of the Foundation is ongoing 
and needs your support.

We encourage members of AWSCPA 
and ASWA. as well as corporate sup
porters, to remember us in your year- 
end contributions.

Contributions are tax deductible.

Dates to Remember

1985 Spring Conference
1985 Joint Annual Meeting
1986 Spring Conference

June 4-8, 1985
October 2-5, 1985
May 8-11, 1986

Hartford. CT
Los Angeles, CA
Columbus, OH

All contributions should be sent to:

The Educational 
Foundation of 

AWSCPA-ASWA
P.O. Box 427 

Marysville, Ohio 43040

Thank you for your support.
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MATERNITY BUSINESS 
SUITS AND DRESSES

CATALOG with swatches and lit guide $J, 
refundable with order or inquire about opening 
a store. Tel. 215-625-0151. P.O Box 40121, 
Dept. CP6, Phila., PA. 10106. Visit us in

Atlanta
Houston 

New Yorrk 
Philadelphia 
Washington

Call 1-800-543-1300 
operator No. 393 for 
address and phone.

2613 Richmond at Kirby 
713-524-1033

50 West 57th Street 
Suite 410, 4th Floor 

212-399-9840

1422 Chestnut Street 
Suite 102, 1 st Floor 

215-563-7472

910 17th Street, N W 
Suite 105, 1st Floor 

202-833-1616

Solution to Financial Fun

AAA ABACUS ACCOUNT 
ACCRUAL ADJUSTMENT 
ALLOCATE ALLOWANCE 
AMORTIZATION ANNUITY APB 
APPROPRIATION ARREARS 
ASSET AUDIT AVERAGE 
BALANCE BANK BANKRUPT 
BASIS BILL BOND 
BOOKKEEPING BOOT 
BREAKEVEN BUDGET 
BYPRODUCT BYTE CALL 
CALLABLE CAPITAL 
CARRYBACK CASH CHARGE 
CHECK CIA CLOSING CMA 
CODE COLLATERAL 
COMMISSION COMPTROLLER 
CONFIRMATION CONSOL 
CONTRA COST COUNT 
COUPON CPA CREDIT 
CURRENT DATE DEBIT DEBT 
DEFAULT DEFERRAL DILUTE 
DISC DRAFT DUE EARN 
EOM EOQ EPS ERISA

Reviews
Editor:
Jewell Lewis Shane, CPA 
Lewis-Shane CPA 
Cincinnati, Ohio 45202

In Search of Excellence, by 
Peters, Thomas J. and 
Waterman Jr., Robert H.
(New York: Harper & Row Publishers, 
1982, pp. ix-xxvi, 3-349, $19.95).

In recent years the quality of 
American companies, their manage
ment, and their products or services 
have been questioned and un
favorable comparisons have been 
made with their foreign counterparts, 
Japanese firms in particular. Against 
such a background comes this book 
pointing out that there are some “ex
cellent” firms around, firms that 
operate as effectively as all the foreign 
firms with which they have been 
compared.

According to the authors, several 
problems exist in American manage
ment, including:
• an overemphasis on quantitative 

methods by business schools 
without a counterbalance of a strong 
liberal arts background;

• an overemphasis on rational, 
analytical, goal-oriented behavior at 
the expense of the ability to make 
decisions or move the business 
forward;

• an overemphasis on the financial 
and legal areas of business while ig
noring the production aspects of the 
enterprise;

• an overemphasis on planning techni
ques while deemphasizing ways of 
getting out a salable product;

• a failure to recognize that people are 
the most important resource of the 
firm.

These problems do not exist, or have 
been kept at a minimum, in the ex
cellent companies.

Prior to surveying firms to identify 
the ones considered as excellent, two 
sets of criteria were developed. One 
related to sound performance over a 
twenty year period and was measured 
by six financial measures. The other 
related to the eight attributes which 
form the basis of the book and the 
management structure that is put forth. 
All fourteen companies considered ex
cellent meet both sets of criteria. The 
eight attributes, and a brief discussion 
of each, follow:

1. A bias for action, for getting on with 
it. The excellent firms utilize various 
techniques for ensuring that tasks 
get done including experiments, ad 
hoc task forces, and small groups, 
in general any type of temporary 
structure that can be set up to han
dle a job and disbanded once its 
work is finished. The idea of using 
temporary structures is to avoid 
complicating the basic organiza
tional structure and to join together 
the necessary expertise for 
developing a solution.

2. Close to the customer. The ex
cellent companies have a customer 
orientation; they are obsessed with 
providing service, quality, and 
reliability in order to develop loyal, 
long-term customers. In addition, 
many find a niche where they ex
cel and concentrate on that area, 
and thus are able to manipulate 
technology better, have a skill at 
pricing, segment their operations 
better, are oriented towards 
problem-solving, and are willing “to 
spend in order to discriminate.” (p. 
183)
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