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LINGUISTIC VERBALISATION OF THE CONCEPT WORK IN THE
MULTILINGUAL PHRASEOLOGICAL WORLDVIEW

MOBHA BEPBAJIIBALIA KOHIEINITY WORK
B MYJBbTUJIIHI' BAJIBHIN ®PA3ZEOJIOT'TYHIN KAPTHUHI CBITY

SI3BIKOBASI BEPBAJIM3ALIUA KOHIEIITA WORK
B MYJIBTUJIMHI' BAJIBHOU ®PAZEOJIOI'NYECKOU KAPTUHE MUPA

Contemporary linguistics shows great interest to interrelations between the process of
thinking and actual communication. The present article deals with cognitive linguistics through
the prism of which linguistic representation of the concept WORK in the British English and
German phraseological worldviews is revealed. The topicality of the research is conditioned by
many factors, such as the insufficient number of works on this narrow topic in both foreign and
national scientific literature, high interest towards interrelations between cognitive processes
and the language, and cultural proximity of the two languages the phraseological worldviews
of which are studied. During the research, various scientific methods have been used. The most
essential are sociolinguistic, quantitative, descriptive and comparative ones. Practical material
searched out from a number of lexicographical sources was distributed and described according
to the frame method suggested by M. Alefirenko. The results of the research demonstrate both
common features and differences of the concept WORK perception by British and German
people. The article may be of particular interest for those studying cognitive linguistics, the
British English and/or German languages, British and/or German verbalization of the units
through, as well as for teachers and students of tertiary education institutions.

Keywords: cognitive linguistics, concept, frame structure, work, English language, Ger-
man language, mentality, verbalisation, phraseological worldview.

Cy4acHe MOBO3HABCTBO ICMOHCTPY€ NiIBHIIEHMIl iHTepec 10 B3a€MO3B’SI3Ky MixK Npo-
HecaMH MHCJICHHs Ta Oe3nocepeaHiv npouecoM cniikyBaHnHs. JlaHa crarrs noB’s3aHa i3 Kor-
HITHBHOIO JIIHI'BiCTHKOI0, KPi3b NPHU3MY $IKOI PO3KPHBAETHCH JIIHIBICTUYHA pelpe3eHTalis
koHuenty WORK y Opuranchbkiii anrilicekiii Ta HiMenbkili ¢gpaseosoriyHux kapTHHax cBi-
TY. AKTYaJIbHICTh JAHOI0 JOCJI>KeHHS 3yMOBJIeHA 0ararbMa ()aKTOpaMH, HANIPUKJIAJ, He10-
CTAaTHBOIO KUJILKICTIO POOIT 3 1i€l By3bKOI TeMH y BITYH3HSIHOMY Ta 3aKOPJOHHOMY HAYKOBOMY
npoueci, BUCOKHM iHTepecoM /10 B3a€MO3B 3Ky MizK KOTHITUBHUMM IIPOLECAMH Ta MOBOIO, a
TAKO0K KYJIbTYPHOIO OJIM3bKICTIO IBOX MOB, YHi (ppa3eo/10riyHi KAPTHHH CBiTY BHBYAIOThHCS.
IIporsirom pociiigkeHHst 0y/10 BUKOPHCTAHO pPi3HOMAaHITHI HaykoBi Meroau. Haiibinb Baro-
MMMH 3 HUX € COLiOJIIHIBiCTHYHUH, KiIbKiCHUI1, onMcoBUi Ta koMnapaTuBHuii. IlpakTnynuii
MarepiaJl, 3i0panuii 3a qonomorox Jiekcukorpagiynux axepen, OyB po3lofileHuii Ta omnu-
caHmii 3a merogoM (ppeiiMoBoro aHaJisy, 3anpononoanum M. Ausedipenko. Pesyiabraru na-
HOI'0 JOCJI/I’KeHHSI JeMOHCTPYIOTh CIILILHI Ta BigMiHHI pucu cupuiinaTTsa koHuenty WORK
OpUTaHCHKUM TA HiMenbKHM Hapoaamu. CTarTsa Moke IPEACTABJISITH iHTepec MJIsl THX, XTO
BHBYA€ KOTHITHBHY JIHIBiCTHKY, OPUTAHCBHKY aHLIilCbKY Ta/a00 HiMelbKY MOBH, 0CO0/1HBOC-
Ti BepOasisanii KoHUenTiB y OpUTaHCbKOMY Ta/a00 HiIMELILKOMY MEHTAJITETi, a TAKOXK 115
BUKJIA/1a4iB Ta CTYAEHTIiB BULIUX HABYAJIBHUX 3aKJIA/iB.

Kniouosi cnosa: Kor’itupHa JiHrBicTHka, KoHuent, ¢peiiMoBa cTpykTypa, podora,
aHrlilicbka MOBa, HiMelbKa MOBa, MEHTAJITeT, BepOaJli3auis, ppaseosioriuna kapTuHa cBiry.
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CoBpeMeHHOe SI3bIKO3HAHHE IMOHCTPHPYeT NMOBBLIIICHHbIN HMHTEpeC KO B3aHMOCBS3HU
Mesky IPoleccaM MbIILICHUS] U HellOCPeACTBEHHBIM IpoueccoM odmenus. JlanHas crarbs
CBSI3aHA ¢ KOTHMTHBHOMW JHMHIBUCTUKOI, CKBO3b NPHU3MY KOTOPOii pacKpbIBaeTCsl JUHIBHUC-
THYeckasi penpedeHTanus konuenta WORK B OpuraHckoii aHrnuiickoii 1 Hemenkoii ¢ppase-
0JIOTMYeCKOil KapTHHAX MHPA. AKTYaJIbHOCTh JAHHOTO MCCJIeJ0BAHHs 00yC/10BJIeHA MHOTHMHU
(akTopamu, TAKMMH KaK HeJ0CTATOYHOE KOJIMYeCTBO PadoT, NOCBAINEHHBIX 3TOI y3K0ii Teme
B 0Te4eCTBEHHOM H 3apYy0e:KHOM HAY4YHOM IIpolecce, BHICOKHII HHTepec KO B3aMMOCBSI3H MexK-
Ay KOTHHTHBHBIMH IIPOLIECCAMH U SI3BIKOM, 2 TaKiKe KYJbTYPHOIH 0JIM30CTbIO IBYX fI3bIKOB,
ybH (ppaseoIoruyecKue KAPTHHbLI MUPA H3y4yarTcs. Bo Bpemst uccienoBanust ObLIH HCHOJIb-
30BaHbl Pa3HOOOpa3Hble HayuHble MeToAbl. Hanbonee BecOMbIMH U3 HUX SBJISIOTCS COLMO-
JIMHTBHCTHYECKHIl, KOJIMYECTBEHHbIH, JeCKPUNTHUBHLIH U KOMNapaTtuBHbli. [IpakTuyecknii
MaTepHaj, 0TOOPAHHBIH ¢ NOMOIIBIO JEeKCHKOrpaduyecKHX HCTOYHUKOB, ObL1 pacnpeneséH
M OIHMCAH 1o MeToay ¢peiiMoBoro anaiausa, paspaboraniomy M. Ajepupenko. Pe3yabrarhl
JAHHOI0 MCCJICJOBAHMS JEeMOHCTPUPYIOT 00LIMe U Pa3/IMYHble YePThl BOCHPHATHS KOHLEI-
Ta WORK 0OpuTanckuM u HeMenKHM HapoaaMu. CTaThsl MOMKeT NPeACTABJIATL HHTepec JJIs
HM3YyYaIHX KOTHUTUBHYIO JTUHTBHCTUKY, OPUTAHCKHUI AHIVIMIICKHMI M/MJIM HeMeL KUl S3bIKH,
0CO0eHHOCTH BepOa/IM3alliy KOHLENTOB B OPHTAHCKOM W/WJIM HeMeLKOM MeHTaJurere, a
TaKKe I [penojaBareieil U CTYIeHTOB BbICIIUX y4eOHbIX 3aBe/leHMIl.

Kniouegvie cnoéa: KOTHUTUBHAsI JIMHTBUCTHKA, KOHIIENT, (ppeliMoBasi CTPYKTypa, padora,
AHIVINICKUH A3bIK, HEeMELKHUI S13bIK, MEHTAJIMTET, BepOasn3anus, gpazeo/iornyeckas KapTH-
Ha MHpa.

Cognitive linguistics, a branch of general linguistics that currently is being actively
developed by both domestic and foreign scholars, is considered to be one of the most
relevant fields of study due to its extreme broadness and diversity. Its main and the most
aggregate purpose is to construct general holistic worldview with the help of exploring
the very nature of cognitive processes, speech and intellectual activity of the speaker in
the process of communication. The notion of concept, despite its relative vagueness and
absence of unified definition, is cognitive linguistics’ main tool [2, p. 41].

The main aim of the article is to reveal verbalisation peculiarities of the concept
WORK/ARBEIT in the contemporary English and German languages. In this way, the
overall knowledge about linguistic and cultural aspects of the concept verbalisation
conditioned by the mentalities can be deepened, as well as their both common features
and differences can be traced. The topicality of the article is predominantly conditioned
by the insufficient number of works on this narrow topic in national scientific literature.

Theoretical background of cognitive linguistics predominantly lies in the notion
of concept which, being an interdisciplinary phenomenon, still has not received a com-
monly accepted definition among scientists. When speaking about linguistic concepts,
there is one more or less precise interpretation given by the scholar S. Askoldov who
claims a concept to be mental structures which are able to substitute the undefined num-
ber of interrelated objects, notions and phenomena in the process of human thinking and
communication [2, p. 42]. At the same time, V. Maslova believes that concept is a part
of mental world of people and constitutes nation’s collective heritage, its culture and
spiritual life [6, p. 25].

Due to their elaborate structure, versatility and subconscious nature, concepts can
be of high complexity for those studying them. There is a great deal of different methods
of concept investigation developed by different linguists: the analysis of lexical para-
digms which contain this or that concept [6, p. 102], the method of free associative ex-
periment [6, p. 102], the analysis of concept’s synonyms [6, p. 103], etc. In our opinion,
the method of frame analysis, suggested by M. Alefirenko and further developed by T.
Nikulshina, is the most convenient and accurate of those existing. The method presup-
poses distributing the factual material into slots — obligatory elements which are logical
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categories that unite information with same denotational element and form a frame.
Thus, slots are used to structure and depict the subliminal information transmitted in the
process of thinking and speaking by this or that concept [7].

In our research we investigate the concept WORK/ARBEIT on the basis of phra-
seological units. There are several points that confirm the practicability of using idioms
for studying concepts:

First and foremost, phraseological worldview, which is being investigated in the
article, presents a national heritage, nation’s subconscious which is revealed to the
greatest extent in phraseological units due to their omnipresent nature: they are used in
different situations, both formal and informal, by different speakers from various social
layers;

Another strong argument in favour of idioms is their emotionality and expressive-
ness. Many events and phenomena that are vividly expressed in one language can be
absolutely abandoned by the others. In this way, the main concepts and attitudes of a
particular nation can be easily traced through phraseological units [6, p. 48].

Thus, as we have already mentioned, every nation has its own key words through
which basic national values can be revealed. The linguist A. Wierzbicka defined such

EEENT3

key words for the English language. She claims such lexemes as “house/home”, “pri-
vacy”, “moderation”, “humour”, “understatement” etc. to be the most essential for the
British nation [10, p. 265]. Yu. Tochilina, who studies linguistic and cultural peculiar-
ities of the German language, named such notions as “Disziplin”, “Flei}”, “Mobilitdt”,
“Ordnung”, “Sauberkeit” to be the most important for the German mentality [9, p. 127].

The attitudes towards WORK as a phenomenon in both British and German na-
tions somehow differ, which is revealed in the study’s results. For instance, according
to the poll conducted by Marktforschungsinstitut YouGov in 2016, 47 % of Germans
who were asked “What is work for you?” claimed their work to be the sense of their
lives. At the same time, 56 % of the respondents said that they worked only to earn their
living [9, p. 5].

In order to investigate the concept WORK/ARBEIT in the English and German
languages, we searched out for 78 English [5] and 69 German [3] phraseological units
united by the concept under study. Using the previously described method of frame
analysis and having distributed the practical material into 8 English and 6 German slots,
we received the following results.

The English frame consisting of 78 phraseological units is formed by 8 slots of
different recurrence: WORK-HARDWORK — 22 phraseological units (PhU), WORK—
JOB (also WORK-PROFESSION) — 21 PhU, WORK-PHYSICAL LABOUR - 12
PhU, WORK-IDLENESS — 8 PhU, WORK-CRIMINALITY — 7 PhU, WORK-
MACHINE - 5 PhU, WORK-TEAM — 5 PhU and WORK-MONEY - 3 PhU. The
most abundant slots are WORK-HARDWORK - and WORK-JOB (WORK-PRO-
FESSION) — 17,16 % and 16,38 % respectively. The least abundant slot is WORK~—
MONEY - it compiles only 2,34 %.

The German frame, which in the framework of the present research comprises
69 phraseological units, was formed by 6 slots that somehow differ from those dis-
tinguished in the English language. They are ARBEIT-MUHE — 33 PhU, ARBEIT—
KARRIERE — 13 PhU, ARBEIT-PFLICHT — 7 PhU, ARBEIT-FAULHEIT — 6 PhU,
ABREIT-GESCHICKLICHKEIT — 4 PhU and ARBEIT-GELD — 3 PhU. The most
recurrent slot turned out to be ARBEIT-MUHE (22,06 %), while the least numerous is
ARBEIT-GELD (only 2,76 %).
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Having distributed phraseological units into slots, we can’t state paying attention
to those common features traced in both frames. Thus, their most numerous and fre-
quently used slots (WORK-HARDWORK and ARBEIT-MUHE) are connected with
hard, persistent work aimed at task completion, reaching goals as well as putting efforts
into this process, for instance, such English expressions as to work at the coalface; to
burn the midnight oil; to work flat out; to work one’s socks/tail off; through blood, sweat
and tears, etc [3] and German auf Diebel komm raus arbeiten; Arbeit schldgt Feuer aus
dem Stein; Erster die Arbeit, dann das Spiel, nach der Reise kommt das Ziel; Fleif3
bricht Eis; Frisch begonnen — halb gewonnen etc [5].

Another common feature that attracted our attention is the number of idioms based
on animalistic metaphors (e.g. English to work like a horse and German wie ein Pferd
arbeiten; English an eager beaver, to work like a dog; German Frische Fische — gute
Fische; Wer sich zum Esel macht, muss Sicke tragen etc.). Such a type of phraseolog-
ical units (zoosemy) is also presented in the Eastern Slavic languages (such as Ukrain-
ian and Russian). That eases its perception and endows them with international nature
[3;5].

The second most abundant slots in both frames are WORK—-JOB (or WORK-
PROFESSION) and ARBEIT-KARRIERE. Despite common cognitive sign — work-
place — these slots view it from different perspectives. In the framework of this slot
English views work as a repetitive, routine tasks which one fulfils as their job. Taking
as the examples such expressions as all in a day’s work; Busman’s holiday; bread and
butter; a job of work; to be in harness [3; 5].

Unlike English, the German language pays much attention to posts and promotion
at work (e.g. ein Amt bekleiden; einen grolen Sprung machen; nach einem Amt laufen;
in Amt und Wiirden stehen; die Treppe hinaufsteigen). Besides, the number of euphe-
mistic expressions connected with dismissal is rather noticeable (e.g. einen blauen Brief
bekommen; den Sack bekommen; auf der Stra3e liegen; jemandem den Stuhl vor die
Tiir setzen; in die Luft fliegen etc.). Thus, we can see that losing a job in Germany is
considered to be a real challenge [3; 5].

The slots WORK-IDLENESS and ARBEIT-FAULHEIT have much in common.
Firstly, they both view laziness as a human vice and possess exclusively negative con-
notation (e.g. English to watch the clock; to eat the bread of idleness; to dodge the col-
umn, etc. and German blauen Montag machen (or blaumachen); einen faulen Schelm im
Riicken haben; faules Fleisch tragen etc.). Apart from this, the attitude towards laziness
expressed in these slots proves that hard, persistent work is highly appreciated in both
British and German mentalities, which is shown in the slots WORK-HARDWORK and
ARBEIT-MUHE [3; 5].

The part that is played by money in the context of work in British and German
consciousness is vividly illustrated by the slots WORK-MONEY and ARBEIT-GELD.
Being the least abundant slots of their frames (3 and 4 phraseological units respective-
ly), and thus, used least frequently, they demonstrate reserved attitude towards discuss-
ing financial reward. The PhU do not focus on large sums of money (e.g. English to
work for peanuts; pin money, etc. and German Wie die Arbeit, so der Lohn; Wo Arbeit
das Haus bewacht, kann Armut nicht hinein, etc.). At the same time, there is a clear cor-
relation between the amount of work done and financial reward in the German phrase-
ological worldview (e.g. Klein Geld, kleine Arbeit; Vom Tellerwischer zum Milliondr
etc.). Thus, we can see that the equation “work = money” can be considered relevant for
the German society [3; 5].
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The dissimilarities between British and German perceptions of the concept WORK
can be also highlighted with the help of slots that are only presented in one of the
languages. Speaking about the English frame, there are four slots which do not have
their equivalents in the German one — WORK-PHYSICAL LABOUR, WORK—-CRIM-
INALITY, WORK-MACHINE and WORK-TEAM. There are several main points that
are to be distinguished:

The slot WORK-PHYSICAL LABOUR demonstrates that intellectual work is
considered to be more prestigious in British consciousness (e.g. elbow grease; to do
one’s dirty work; toil and moil; to slave over something; to work one’s soul case out;
backbreaking work, etc.) [5];

The formation of the slots WORK—-CRIMINALITY and WORK-MACHINE are
predominantly connected with extralinguistic factors. Thus, most of the expressions of
the slot WORK—CRIMINALITY, according to the dictionaries, originated in the 19"
century — the times of criminality efflorescence in Great Britain (e.g. dirty work at the
crossroads; to be on the take; inside job; to give someone the works, etc.). The correla-
tion between the concept WORK and various mechanisms dates back to the 19" century
as well — the beginning of the Industrial Revolution the birthplace of which is Great
Britain (e.g. up the spout; out of whack; to give up the ghost, etc.) [8; 416];

WORK-TEAM, which is far from being the most numerous slot of the frame (5
PhU), nevertheless views teamwork as a positive and desirable phenomenon (e.g. to put
one’s heads together; to work hand in hand; to pull one’s weight, etc). Thus, cooperation
can be called typical of British society.

The German frame has such unique slots as well; they are ARBEIT-PFLICHT
and ARBEIT-GESCHICKLICHKEIT which view work as a duty and skilfulness re-
spectively. Having analysed connotations of these phraseological units as well as their
comparatively high recurrence, we can claim such national features as liability and mas-
tery to be not only respected but integral in the German mentality verbalised through
the language. These statements can be illustrated with such expressions as ein Amt
versehen; seine Pflicht und Schuldigkeit tun; nach Pflicht und Gewissen; ein alter Hase
sein; ein (Arzt), wie er im Buch steht; den Handel verstehen; Am Werke erkennt man
den Meister, etc.

Considering all the abovementioned, we can make a number of conclusions:

The English slot WORK-HARDWORK and the German slot ABREIT-MUHE
are the most numerous slots of their frames and view work as a dignified activity. Thus,
hardwork is respected in both British and German societies;

The slots WORK-JOB (or PROFESSION) and ARBEIT-KARRIERE are the sec-
ond most numerous slots in their frames, though they see a workplace from different
perspectives (as routine in British society; as dismissal and career perspectives in Ger-
man society);

Slots which are unique for the English language include WORK-PHYSICAL
LABOUR (which views work as a negative phenomenon), WORK—-CRIMINALITY
(where work is associated with law violation, and WORK-MACHINE (which associ-
ates work with various mechanisms).

The unique slots, which are presented only in German, are ARBEIT-PFLICHT,
which views work as a duty or responsibility and ARBEIT-GESCHICKLICHKEIT,
that describes work as a knack and craftsmanship. It makes such national features as
liability and skillfulness those typical of German mentality;
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Such slots as WORK-MONEY and ARBEIT-GELD are the least numerous in
their frames. Thus, we can claim that financial constituent is rarely discussed and is
not commonly accepted. Nonetheless, the English PhU do not focus on great amounts
of money, while in the German slot there is a correlation between financial reward and
the amount of work done. These and other matters should be considered in our further
investigations.
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