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туры и психологии другой стороны. Индивидуализм, демократические идеалы, материальные ин-
тересы, страсть к потреблению, любовь к скорости, проблемы окружающей среды стали мощными 
факторами деловой активности на Западе. Им в определенной степени противостоят коллекти-
визм, групповые ценности, авторитарность, патернализм, иерархичность, «ролевые» диспозиции, 
склонность к созерцанию, медлительность, характерные для Востока. Поскольку эти качества 
жизни и психологии имеют длительную культурную традицию, постольку можно предположить, 
что процесс глобализации и создания транснациональных гигантов, а на их основе — и конфрон-
тации, вместе с вовлеченностью культур в общемировой процесс могут вызвать как сближение 
целей и определение общих путей их достижения, так и их размежевание. Духовные ценности и 
деловые культуры сохраняют свое разнообразие, делая необходимым внимательное к ним отно-
шение и детальное изучение. Этого требует как совместная практика ведения бизнеса, так и уста-
новление эффективных партнерских отношений в любой области сотрудничества, будь то эконо-
мика, политика или международная практика. 
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Although the ability to communicate effectively has long been an important aspect of any social 

interaction between people from different cultures, within the past two decades it has become essential [1, 
p.1]. In general, communication is the process by which messages or information is sent from one place 
or person to another or the message itself [2]. 

We live in an era where intercultural communication skills are not just an asset, they are a re-
quirement. Never before has it been so easy for people from different nations and ethnicities to meet and 
interact. People all over the world now interact daily with others through the medium of modern tele-
communications—telephones, Internet, teleconferencing [1, p.4]. 

There are many different ways that people engage in communication every day by listening to 
music, talking to friends, searching for something new, sending and receiving messages through e-mail, 
Facebook or Twitter [1, p.8]. Despite the convenience of social networks many people prefer to send let-
ters and today this can be easily done with the help of postcrossing.  

Postcrossing is a popular leisure activity which is widespread around the world among different 
countries and cultures. The Postcrossing project was created in 2005 by P. Magalhaes as a side project 
when he was a student in Portugal. Friends helped test the first version, A. Campos designed the first logo 
and after much indecision about the name, on July 14th, 2005 the Postcrossing project was open to every-
one. Since then, postcrossing has been in the media spotlight around the world, from the widely known 
BBC News to newspapers, magazines and blogs. [3] 
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The goal of the Postcrossing project is to allow anyone to send and receive postcards from all 
over the world. The idea of this project is simple as it is supposed that for each postcard a person sends, 
one back from a random postcrosser will be received. To participate, one creates an account where the 
address and an idea of the postcard and its theme should be mentioned. The system gives a code that 
should be written inside the postcard and with the help of this code the receiver can register his own card.  

Thus, postcrossing brings many people together, making the world a smaller and happier place. 
There are countless reports of new friendships made, new languages learned and numerous cultural facts 
about other countries that people learned through their exchanges in the project. [3] 

The relevance is determined by the fact that every year more and more people are interested in 
such modern project as the Postcrossing.  

The aim of the research is to involve all the participants of the educational process in the project 
and to increase their motivation of international and intercultural communication with native speakers and 
to improve their English speaking skills. 

The questionnaire was made among the students of the linguistic specialty to find out if post-
crossing is an effective means of intercultural communication. According to the results we must admit 
that most students know about the Postcrossing project and believe that the project helps to develop inter-
cultural relations. A smaller part of the respondents have already taken part in this project, but the majori-
ty of our students would like to become participants. 

Our analysis showed that students are interested in the Postcrossing project and would like to take 
part in it because they believe that it is a convenient way to develop communicative relations with Eng-
lish-speaking people. Thus, we can consider the Postcrossing project as a means of intercultural commu-
nication. What is more, it can’t but mentioned our life and future depends on how well and correctly we 
are able to communicate. It is something we have to do and something we enjoy doing, and in the digital 
age, we do a lot of it. In other words, communication is inescapable and we seem to have an innate need 
to associate with and connect to other people through communication. [1, p.8] 

 
References 

1. Samovar, L. Intercultural Communication: A Reader / L. Samovar, R. Porter, E. McDaniel. – 
Wadsworth, Cengage Learning, 2012. – 518 p.  

2. Cambridge dictionary [Электронный ресурс] – Режим доступа: 
https://dictionary.cambridge.org/ru/ – Дата доступа: 10.03.2021. 

3. Postcrossing [Электронный ресурс] – Режим доступа: https://www.postcrossing.com/ – Да-
та доступа: 11.03.2021. 

 
 
УДК 811 

ENGLISH IDIOMS WITH COMPONENTS DENOTING PARTS OF THE BODY 
 

С.С. Писулин, 1 курс 
Научный руководитель – Л.А. Изотова, преподаватель 

Полесский государственный университет 
 
Today it is difficult to imagine a person's life without learning any foreign language. With the 

modern potential of technology and the level of development of communications we see thousands of 
cases when we need to know a particular foreign language in order to be able to perceive information that 
is so necessary for a modern person. So knowing a few words is not enough for confident communication 
with native speakers but various language techniques should be used. One of them is the use of idioms in 
speech. 

An idiom is a stable, indivisible phrase, the meaning of which is not determined by the meaning 
of the words included in it, taken separately. The English language has thousands of different idioms, so 
we would like to dwell in more detail on the idioms where the names of body parts are used to analyze 
their meaning and use. 

While analyzing English idioms where parts of body are used we have found out that there is a 
large group of idioms including the word ‘heart’. For example, the idiom ‘wear one’s heart on one’s 




