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There is no doubt that department store retailing has
changed dramatically from its beginnings one hundred fifty
years ago. Fulfilling far more than just shopping needs,
early department stores went to great lengths to entertain
their customers and to ensure their comfort. Such stores
also set the standards for consumer huying behavior: people
bought what the department stores said they should buy.

Teday, however, the opposite holds true. Consumers
direct the behavior of retail establishments to a much
greater extent than in the past. Modern department stores
concentrate on offering product mixes desired by the
consumer at the current time. The failure to recognize and
respond to consumers' changing needs and wants is one reason
for the decline of many department stores.

Department stores must adapt to new realities in
retailing if they are to remain successful. Such realities
include adopting technology that will improve efficiencies
and lower eXpenses and responding to the changing needs and
wants of consumers.

These two realities were irrelevant in the early days
of department stores. Much of the technology currently
utilized by retailers was unavailable. And, customers were
driven by retailer-inspired motivations. MNevertheless, it
is important to examine the history of department store
retailing to gain a better understanding of its place in
socliety and its function in the marketplace.

It is also essential to consider the future aof
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department stores. The continuing presence of these

retailers affects not only competitive forms of retailing

mut also the consumer himself.

THE RISE OF THE DEPARTMENT STORE

Prior to 1850, the retailing entity known as the
department store did not even exist (Benson 12). Tn 1850,
two types of establishments dominated American retailing:
the rural or small-town general store that met the demands
of the local market, and the urban shop that specialized in
a narrow line of goods, such as umbrellas. General stores
eventually grew into department stores as small towns became
cities, but the first department stores actually evolved
from the urban shops.

Alexander Turney Stewart, Rowland H. Macy. John
Wanamaker, and Marshall Field, among others, helped to move
retailing into its new era "by diversifying their offerings,
adopting the one-price system [eliminating haggling over
prices], pledging not to misrepresent merchandise, promising
refunds or exchanges for unsatisfactory goods, allowing free
access to their establishments without the obligation to buy
‘previously a purchase was expected], and limiting their
dependence on credit in stocking their stores" (Benson 13).
These store owners were not consciously seeking a new type
of firm but rather were concerned with the immediate health

of their businesses (13).



Whether Macy's was America's first true department
store is a guestion that may never be answered
satisfactorily. A.T. Stewart's, Zions, and Wanamaker's have
also been credited with the same distinction. There is
little doubt, however, that Macy's flagship store in New
York City, covering 2,200,000 square feet of floor space,
became the largest department store under one roof
(Hendrickson 61). Macy's also was the largest retail
operation in New York hefore it was twenty vears old (Benson

14}

Department stores hoasted an unprecedented comhination
of size and variety. 1In 1875, Macy's stock included home
furnishings, toys and dolls, books, candy, sporting goods,
china, glassware, and silver. M™acy continued adding
departments to attract new customers (16).

Department stores proved to be far more than just
places for purchasing an extremely wide variety of goods.
They were socurces of entertainment as well. Window-shopping
became a welcome diversion, and just viewing the decor of
department stores was an adventure. Fine woods, gleaming
marbkle, and luxurious carpets were decorating standards
(19). "sShopping was not just purchasing but an agreeable
and leisurely diversion in luxurious surroundings, lured
with exciting events to relieve daily tedium. . ." (Benson
21).

Department store facilities were designed to encourage

shoppers to linger within the store and thus presumably buy



more merchandise. At one time, the stores had lounges
supplied with newspapers and staticnery. TIn the mid-18B80's,
Wanamaker's, Macy's, and Field's provided telephone and
telegraph stations as well as post offices. 2and, in 1878,

Macy's opened the first department store cafeteria (20).

DEPARTMENT STORE DILEMMAS

Although department stores boasted a glorious
reputation and fabulous success for years, mahy have
recently closed or undergone major changes in ownership.
Everyone in American retailing agrees the country is
'overstored' and that many takeovers, mergers, and
bankruptcies can be expected. The number of retail failures
rose thirty-five percent from 1990 to 1991, with abeout
17,215 retailers filing for bankruptcy or closing
completely, according to Dun & Bradstreet, COrp. In 1984,
the average annual failure rate fell somewhere between
12,000 and 14,000 (Swisher HS5).

Buffums in California, an 87-year-old department store
chain, announced its liquidation in April 1991 after deeming
further reinvestment in the business futile. Chierf
Financial Officer Chris Tassos commented, " 'There's not
really a place for a medium-size department store chain
today. We didn't have enough volume to compete with a
Nordstrom or May Co. in advertising and maintain our

visibility' " (Koselka 71).



In January 1990, Federated Department Stores, along
with sister company Allied Stores, filed for Chapter 11
protection. They were unable to draw a high enocugh price
for Bloomingdale's or raise capital in any other way
(Solomon 7). 1In February 1992, Federated Stores, Inc., did
emerge from the bankruptcy, the biggest in retail history
{Swisher H1).

Massive debts have hkeen a major cause of many

department stores' downslide (Solomon 7). Heavy bhorrowing

has financed what industry observers =laim has keen a huge

overexpansion of retail space during the past twenty years
(Swisher H5). Store size, however, is expected to decline
as retailers attempt to improve profits by reducing the
square footage leased. Today, more than eighteen sguare
feet of retail space exists for each American, doubkle the
1972 amount (Schmeltzer 7-1).

But high leverage is not the only problem facing
department store retailers. As a group., their market share
has been slowly declining. Kurt Salmon Asscciates, a retail
and soft-goods consulting firm, reports department stores
accountable for 23.6 percent of all retail dollars spent on
the key area of women's apparel in 1990, down from 24.1
rercent in 1989 and 24.5 percent in 1988 (Solomon 4). For
all apparel, department stores held 21 percent in 1990, down
from 21.8 percent in 1989 and 21.6 percent in 1988 (7).

A study by Tactical Retail Solutions, a New York

consulting firm, indicated that traditional department
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stores accounted for twenty-six percent of the general
merchandise sold in the United States in 1991, down only
four percentage points from their 1981 share. &
"traditional department store" stocks a larger array of
goods than stores such as Nordstrom's and Neiman-Marcus.
These goods generally include apparel, housewares, and home
furnishings.

While several famous department store chains have filed
for bankruptcy during the last six vears, department stores
have relinquished only two percent of the market since 1986.
But Tactical Retail Solutions does estimate that department
stores' share of the general merchandising market will f£fall

another two percentage points by the mid-1990's (Strom Al).

THE RETAILING REALITY OF NEW TECHNOLOGY

In order for department stores to reverse the steady
erosion they have heen experiencing, they must address new
retailing realities. One of these is the adoption of new
technology.

Dan Raff, assistant professor of retailing at Harvard
Business School, believes department stores have not been
getting the latest styles onto the sales floor quickly
enough. This is largely because they have been slow in
implementing new technologies, such as electronic data
exchange and bar coding systems, which allow stores to track

day-to-day sales of particular items. " 'This makes it



possible to have lower inventory levels and maintain a more
intensive policy of stocking just what people want,' " says
Raff.

Tt generally takes several months for the merchandise
which department stores order to actually reach store
shelves. According to Raff, " 'When you make orders that
early, you only have a glimmer of what's going to happen in
the future. People's tastes change' " (Solomon 7). The
Limited, a specialty store concentrating on women's apparel,
estimates it takes hetween twenty-one and sixty-three days
to get merchandise on its shelves. A senior-level executive
with a Federated store comments, " 'Some of the success of
specialty stores has to do with the fact that they have a
more sophisticated way of knowing what they're selling. A
big part of retailing is having the product in stock and
having it out on the floor:! * (8}).

Federated Department Stores, Inc., Dillard Department
Stores, and the May Department Stores Company all have some
form of computerized inventory-management and back-office
record-keeping ("Helping D6). Dillard's, based in Little
Rock, Arkansas, with stores througheout the South and
Southwest, is perhaps the strongest department store chain
in the United States because of the advanced systems that
allow the company to keep its inventory lean and still
maintain a full assortment of merchandise (Strom D4).

According to Glen H. Griffith, chief executive of the

Sabre Group, computerized systems provide " 'instant access
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to information that helps vou make judgements about how to
run your business, which you never had before.' " Sabre, a
hranch of Federated, handles the parent company's computer
system and even sells the system to other retailers. Macy's
has been a Sabre client since 1990, a contract worth %6
million to Federated ("Helping" D6&).

In the past six years, most of the "hig" department
store chains have implemented such new technology. The
money saved can be used for training and paving superior
salespeople, for improving signs and fixtures, and for

achieving better customer service (Strom D4).

THE RETAILING REALITY OF THE CHANGING CONSUMER

another retailing reality department stores must
address is the changing needs and wants of the consumer.
"Knowing when, where, how, and why customers are
shopping--and then providing the appreopriate hours, venues,
methods, and merchandise to match--could be considered a
'nutshell' description of successful retailing” (Gill 32).

Industry observers say many department stores have lost
touch with the consumer. Furt Barnard, publisher of

Barnard's Eetail Marketing Report, argues that department

stores instead have largely overloocked 'radical and
dramatic' changes in consumer lifestyles during the past
twelve to fifteen years (Solomon 17).

Professor Richard Feinberg of FPurdue University
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observes, " 'Instead of the nmiclear family, we have
live-alone singles, live-together singles, adults living
with adult children, two-career rarents with (or without)
lkids, [and] mine-and-yours families,' * By the year 2000,
one-third of adults will be in single-person households,
which could cause loneliness. This trend should encourage
retailers to focus on the marketing of VCR's, step-up video
rroducts with many features, and other items that can he
enjoyed alone (Bergmann i o

The growth of younger two-—-income families, with
discretionary dollars but little time to spend them, has led
to & decrease in retazil patronization. Not tolerating poor
retail service, including long lirnes and inconvenient hours,
these consumers use direct marketing heavily.

The aging population, for instance the "Baby Boom”
generation, has great potential for retailers (Flicker 66).
The Baby Boomers are not only well-educated and
well-established, but they will inherit from the pre-world
War II generation, giving them increased disposable income
to spend on goods and services. These individuals will
demand better service, convenience, gquality rather than
quantity, and shorter checkout lines (67).

In order to help satisfy the customer's drowing demand
for high-quality service while increasing productivity
tdollar volume per hour), department stores are depleying
their emplovees more effectively and teaching them how to

make sales more courtecusly {Agins B1). Macy's is allotting
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more salespecple to so-called "relaticnship" departments,

such as luggage and jewelry, in which customers need extra

assistance. Tn "convenience" departments, such as hosiery,
shoppers are on their own (B10). To the stores' kenefit, no
additional employees are being hired. Existing ones are

simply being removed from certain departments to work in
others (Bl1}. At Macy's, salespeople no longer have to leave
customers to Jget authorizations on returns and no longer
have to complete inventory tasks. This Way customers
receive faster service and more attention from the
Salespersan (B10).

Phvllis Tama, vice-president of the executive research
firm of Thorndike Deland, believes the real issue of Lthe
1990s will be customer service. And, importantly, customers
will shop where they feel the most comfortable and Where
they will receive the best service, regardless of
merchandise selection (Gil: g}.

Consumers continue <o shop at department stores for
several reasons. "First, while specialty stores have built
their fortunes either by marketing sharply priced brand
names or by developing high-fashion private lahels,
department stores are still the first place where designers
and upscale manufacturers in apparel and hoeme furnishings go
to launch their newest collections" (Solomon 8).

Just as designers and upscale suppliers have confidence
showcasing their latest lines in department stores,

consumers have confidence shopping there. Department store
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customers in general trust that the quality and taste leval
of their purchases will he high.

Department stores also still provide entertainment.

For example, Macy's hosts an annual Thanksgiving Day parade.
And department stores across the United States have
celebrity appearances, decorating seminars, bridail fairs,
cosmetic demonstrations, traffic-building one-day =sales, and
even Santa Clauses to draw in customers,

To many consumers, however, the attraction of
department stores is their wide selection of products, from
Clothes and accessories to linens and glassware. Sue
“ronick, senior executive vice-president with
Bloomingdale's, comments, 'Department stores are like
vertical malls. As consumers age, how many are going to want
Lo walk three miles through an actual mal1l just to get what
they want?' " (Sslomon g,

Bill Ress, chairman of the retail management consulting
firm C.W. Ress, identifies five factors which drive the
customer. These factors include service and information,
selection, convenience, merchandise and merchandise
pPresentation, and price. According to Ress, department
store retailers have bheen ignoring all of the driving
factors except price (Gi11 10).

To compete with such discounters as K-mart and
Wal-Mart, department stores are pricing items differently.
Previously they caused consumers to question their

credibility by putting out merchandise azt full price and
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then marking it down for a sale the next week. This pDrocess
not only trained customers to delay their purchases hbut also
hurt profit margins. Federated and other chains are now
setting prices lower initially and keeping them there.
Retailers suggest that this practice conveys to consumers
that retail prices are fair prices.

Although initial prices on most items are lower than
when sales are run routinely, eliminating markdowns means
spending less money in special promotional advertising and
on labor costs to reticket merchandise. In addition, this
pricing strategy can increase sales and thus lower exXpenses
as well as improve productivity. Bloomingdale's decreased
its "spur-of-the-moment" sales, sales on individual items or
groups of items as opposed to department-wide sales, by
elghty-five percent in the first three quarters of 1992

("Retailers" [01°Y.

J.C. PENNEY -- ADAPTING TO RETAILING REALITIES

J.C. Penney Company Inc., America's fourth largest
retailer (Zellner 51), is one department store which has
responded to new realities in retailing. By adapting to the
consumer's desire for higher guality merchandise at lower
prices, store profitability has increased dramatically.

Ward's Business Directory of U.S. Private and Public

Companies - 1993 ranks Penney's third in department store

sales, preceded only by Sears Roebuck and Company and the

Sears Merchandise Group (see appendix for complete ranking).



Business Week places Penney's seventy-eighth in its

1993 listing of the top one thousand companies ranked by
stock market value. Valued at £9,693,000,000, the
department store rose eighteen places from its 1992 ranking
("The Top 1000 Companies" 122). The company's market value
rose thirty-four percent from 1992 to 1993, against an
industry composite increase of eighteen percent.

In the discount and fashion retailing category.
Penney's ranks sixth. With sales of $18,009,000,000 for the
1992 ecalendar year, the department store saw an eleven
percent increase over 1991 sales. The industry composite
for 1992 sales was $3205,316,000,000; for percentage of
change from 1991 sales, the industry composite was twelwve
percent. Penney's profited $777.000,000 in 1992--a 194
percent increase from 1991, compared to the industry
composite of £6,009,300,000--a four percent decrease from
1991 ("The Top 1000 U.S." 172).

Fenney's position was far from profitable less than &wo
years ago. During the 19B80s, the chain wisely worked to
differentiate itself from rival Sears by eliminating such
lines as tires and hardware. Penney's also began offering
trendier looks and respected brands like Oshkosh E'Gosh and
Levi's. But the effectiveness of these two moves was almost
undone by the store's decision to expand its selection of
more expensive lines--just when the recession of 1990-91 and
the Persian Gulf War were stifling consumer spending. In
1991 store earnings fell thirty-six percent; 198% earnings

were a record $B22 million (Fellner S1).
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While declining profits indicated some form of change

Was necessary, consumer input provided specifics for the new
marketing strategy. oOQuantitative data from survevs and
qualitative data from focus groups were obtained from
Consumers. Information regarding competitive activity and
societal trends was also collected (Mack).

William R. Howell, Penney's chairman and chief
executive officer, believes consumers have money to spend
but have become more Pragmatic and value-oriented than ever.
According to him, " '1f You give them value and treat them
intelligently, they are going to frequent your business' o
(Ramey 15). w. Barger Tygart, executive vice-president and
director of merchandising for Fenney's, feels CONsSumers now
use strong price/value criteria centering on quality when
shopping ("Working" 927,

Penney's new marketing strategy certainly addresses
Value, with ten +p thirty-three percent price cuts on
hundreds of high-volume ang fashion items in 19931 (Ramey
15). The price reductions involved mostly private-label
goods in hosiery, sportswear, dresses, and intimate appare1,
but care was taken to maintain quality. For instance, the
price of a silk shell was cut thirty-three percent without
any change in construction.

" 'Our margins might be lower on a product, hut in
total, our margins are improved because we are selling more

of it and more of it at less of £,' " commented Jim

Cesterreicher, president 0f stores and catalog. " '"Because
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our [product] assortments are more focused we dan't have as
many markdowns op odds and ends, so gross marging are up
more than salesg,' he added.

According to Oesterreicher, Fenney's current assortment
and mix of merchandise hetter addresses teday's consumer.
The store's merchandise now alsco has "genuine fashion
quality appeal” {Jovine ). William Howell bBeliaves
Penney's has ‘tremendous momentum: because the stare has

found the right balance of private-label merchandise,

hd
n

national brands, and pricing (Ramey ).

To communicate its New message to consumers, Fenney's
hired the Dallas advertising agency of Temerlin MeClain in
late 1991, Utilizing a $100 millien budget for broadcast
advertising, up eighty-two fercent from 1992, +the agency ig
informing consumers Of Penney's quality and Value (Zellner
527,

In addition, the advertising campalign emphasizes
Penney's change into 4 more fashionable store. This
strategy is based on research which indicated that consumers
were not aware of the department store's efforts to update
its fashions. According to Oesterreicher, " 13 lot of
customers who have taken a vacation from J.C. Penney are
gradually coming back -- scme 88 & result of the campalign --
to look us aver' o (Jovine 7).

In a telephone interview, Beth Mack, senior
vicehpresidentKaCCQunt director at Temerlin MccClain,

contrasted Penney's previous and current advertising.
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"Before Penney's advertising was soft-sell,
lifestyle-oriented, and out-of-store. Now it's a visual
depiction of the shopping experience in the store." While a
field previously was used as the setting for advertising,
today it is the actual store.

Although Penney's is using a greater amount of
advertising, the same media, principally network television
and pre-printed inserts, are carrying the message. Local
stores do have the authority to make some adjustments, for
example airing radioc commercials.

Mack considers the ability of Penney's current
advertising to address reality its best aspect. "The
advertising truly reflects what the store is. We have a
wonderful thing to tell people about" (Mack).

It appears that Fenney's has done an excellent jobk of
responding to the changing needs and wants of consumers, a
new retailing reality. President Oesterreicher asserts, "
'We [Penney's] are the retailer that is most in tune with
the consumer today, and we want to stay that way' " (Jovine
7).

Penney's has also adopted technology to improve
efficiencies and lower expenses, a second retailing reality.
Aside from the fairly common practices of electronic data
exchange and bar coding, Penney's utilizes satellite
television in the purchasing of merchandise. Through a
partnership with GTE Spacenet, buyers for individual stores

select merchandise by watching television programs broadcast



via satellite every quarter. The assortment of merchandise
shown is selected at the wholesale level by national buyers
for Penney's working with manufacturers and suppliers ("How"
f0). But local buyers retain the power to order what they
feel will sell the best in their particular areas. Thus
customers' needs and wants are met more appropriately
(Brown).

The direct broadcast program began in 1984 as a test,
but, hased on its success, 725 of Fenney's 1200 stores now
have the necessary receiving equipment ("How" B80). PRuvers
for stores without their own equipment travel to other
storesz (Brown).

At first, buyers had reservations about the program.
Not being able to actually handle the merchandise disturbed
them. But the benefits of the program gquickly overcame the
buyers' reservations. Stores receive and send order
information at a much quicker rate. Within ten days of a
broadcast, individual stores will have entered their orders
by item.

Utilizing the highest quality television ecuipment
available helped to compensate for the inability to touch
the merchandise. The buyers presenting merchandise on the
television programs alsoc became better skilled at describking
items ("How" 85).

David Brown, a buyer of women's clothing for Fenney's
in Bowling Green, FKentucky, is quite rleased with the direct
broadcast program. He believes it has become a permanent

part of the department store's buying procedure (Brown).
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Other department stores do not give individual Stores
the luxury of Selecting merchandise. Instead, there are
Usually hranch operations inp Particular markets. A group of
buyers does a1 the Purchasing for certain stores ang then
simply designates hoy mich of the Selected merchandise qoes
to each store ("Hown a0y, Penney's is definitely a pioneer

in the use of videp technology ("Howr g4,

THE FUTURE OF DEPARTMENT STORES

Several concerns Must be addressed when examining the
future af department store retailing. Competition is

Particularly important as the continuing rise of discounters

competition has hurt department store Sales.

According to mBi11 Flatley, Rurt Salmon Associatag:!
director of retail Strategy services, " !'There gdre some
Sspecialty businesses out there taking major chunks of share
from department Stores. But the situation is not really one
form of retailing taking share from department Stores; many
different forms are nibbling away' " {Solomon T}k According
Lo Walter Salmon, brofessor of retailing at Harvard Business
School, department Stores in the Fast have not integrated
the effective retailing formulas utilized by various
specialty chains and Category killers, like Toys 'm! Us,

into their own businesses. Instead, they have Eimply




“Onsidered their Competition to he other department Stores

Because of Specialty Stores' greze Success in the dreas
of toys, Consumer electronics, and furniture, more ang more
department Stores have abandoned these product Categories
OVer recent Yearsg, AS 3 result of such Category
abandonment , the line hetween department stores ang
Specialty stores hasg blurred ang, according to eXperts,
Probably wiij not hecome any more distinct in the near
future (@il 8). Some department Stores are noy beginning
Lo consider themselves 5 a collection of Epecialty storecg
(women'sg Sportswear, Children'g Clothing, furniture) under
bhe roof. The Stores use various signs and fixtures to
indicate where one "Store" ends ang another begins ag well
48 to guide Customers (Strom D4},

Many in the Fetailing industry helieve attention should
focus on how department 8tores present the merchandise they
do carry and on how they market themselves to CUsStomers
Father than on what merchandise department stores shouid
offer gr re-offer (gi11 g). Merchandise bPresentatign,
giving people good ideas, ig gz major issye. Retailers ap
not selj housewares: they se11 dccess to better cooking

(L0,

for department stores tog attempt tog re-enter Businesses Lhey
hawve zbandoned . EXperts also caution that any furtherp

2liminatign Of product Categories carried by department
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Stores coyla Fesult in decreasged SUCcess ip emaining

Categories since CUstomers Would have fewer Teasons +q shop
the stores. Accmrﬁing Lo Phyliig Tama, vice-president of
the 2xecutive esearch firm orf Thorndike Deland Aascciates,
which Specializes ip retailing, o '‘When peopie today think

of gz Specialty businesgs to go intg, they think of what

department Stores have done out ggr o {B).

Many reasons for shopping them yet Will he focused zs well.,
They alsg will anticipate ather thap follow what CUstomersg
Want. These Statementg, in faet, defina any retaijz Company
that wijj Tlourish in the 1990s zng beyond (Bergmann i U
Walter g. Lavy, Chairman of Walter k. Levy & Robert g,
Kerson Asscciatus, Seag department Stores becmming
essentially 1arge—space specialty Stores, " 'Even now, savs
Levy, there are not teally any full-iine department Stares
left. Ang they shouldn '+ try to he alil things g 2ll people
in 311 pProduct Sreas—-—-thae is what d mall jg. Besides, thesze
Fetailers Cannot compete department-tahdepartment with
Specialty stores, gp they have to pick certain businesses to
FUrsue anpgd then try to set themselveg dpart.,' » The move to
the next century, zs Levy envisions it, will require
retailers tqg find new Ways of Selling and tg be Willing tg
take risks (9). Consumers wily dradually increase their
Spending as they Fecome More 8ssured orf their financiz:
Bositiong, o "It won't be a Fassion =g shop with 3 banzai

Spirit and a 'Who careg: dttitude, but we Will see ap
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evoelutionary change to more positive attitudes,' o according
to Arnold Aronson, chairman and chief executive officer of
Woodward & Lothrop of Washington (Swisher HS).

Acecording to Sue Sprunk, vice-president of sales
promotion for Mervyn Stores, there is currently a
fragmentation in loyalty and much more fluidity in
willingness to accept different formats than ever before.
Consumers want quality merchandise, fashion, value, and
respect for their time. They want retailers to want their
business, and they want them to express it. Sprunk states
that at Mervyn "we feel very, very strongly that, if we
present our merchandise to our customers, give them what
they want, in a way that they want it, that business is
going to be good. . .» {Sprunk 14R).

And business could very well be good for many
department stores. Despite the mistakes made, ghalysts
indicate the department store as a retail formula stilil
vorks. " '"There'sg nothing inherently bad about department
stores,' " claims Bil}l Flatley, Kurt Salmon Associatesg!'
director of retail strategy services (Solomon 8).
Vice-president of 1.5, Trust Bill Becker adds, " 'The ones
that have followed their customers really haven't done all
that badly' " (Soloemon 8). Flatley notesg, " 'There are
still some very successful department stores that have not
fallen prey to severe problems. Dillard's and May Co. are
financially solid and Nordstrom has grown dramatically® »

(Solomon 8).
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" 'What everyvone seems to forget Is that department
stores, many of which have heen around for more than 130
¥ears, have withstood the growth of the mass merchandisers,
the discount stores, the specialty stores, and the category
killers,' " comments Stephen E. Watson, president of the
Dayton Hudson Corporation which operates the Dayton's,
Mudson's, and Marshall Field's department-store chains
{Strom D4). Many analysts of the retail industry suggest
that the well-publicized problems of Macy's and others
represent the latest transformation of the industry rather
than its demise (Swisher H1).

Addressing new realities in retailing can only improve
the positions of department stores. 3As thev provide the
merchandise and service desired by the consumer and utilize
the latest in technological advances, their profitability
will only increase as more money is spent in department

stores by customers who see their needs heing met.
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25 Jomeph Spless Co—.John £ Lincheok 32 Fowntaln Square Plz, Elgin IL 50120 TOB-Td1-4300 R 25 &
4 Jacobs Doparimont Slorogy Inc—Aatwmrt Hamngon 140 Main 55, Falerson b O7s0s ZM-E84-0100 7 25
47 Moyer Brathera Ine—Pliig B Lowy 1109 Hamourg Tok, Wayna NJ 07270 AMG94-4000 R 5"
48 SH Helronimus Ine—RM Ly PO Box 1880, Reancke VA 24007 7033434941 R -
45 val Corpm=Gigvie B Hawking PO Bow 870, New Castie IN 47382 3T-520.8770 R 24
Sl Leh's Deparmant Stoes Ins—litam {an G Hamiltan Mall, A¥aniown B, 18101 215-434-8181 R 23
51 Mansour's Ine—dlfrad Mansour Jr P Box 1349, La Granges GA 30240 706-884-7305 R 23*
22 EM Scamrough and Sans—ids Wisan PO Sox B48, Auslin T 70757 NaETenn R £3"
%3 Krauss Compary Lit—Huge Kehn 1201 Canal S1, New Crleans LA T2 5045233311 R 22
M Unlon Hall Ine—Sasre A720 E State 31, Rockford L §1108 115-226-1780 R 1
L Hinshaws Deparman Slores Ino—Michgal Maranach 1201 5 Baldwin Ava, Arcadia CA 51006 Bil-d4E4581 = 24
ih James L Tapg mas L Taop Jr FQr Box 247, Columbia 55 29gn2 A0d-765-2411 R 20
3T Allang of Hastings Inc—mru Allay 1115 W 2nd 51, Hastings ME Ga503 402-453-533 R 0

b B ok ki

ko o b £ L o g e B b




Ranked by Sales

. 795 within 4-Digit SIC 3IC 5311 Department Stores
T Company Name—Execufive Officsr Address, Clty, Siate. Zip Phanae Tvpe Fln Empls
158 May Dacarman Storas Co Flene's of Warwick—Joe Koochar A0 Wareack Mall, Warwick Al 02886 407720 D 18 a
) May Depantment Stores Go Flena's
155 Monham Lokes Co-on ine—Adike Cank 304 W 1t 51 Haywans Wi 52043 TISEIL2E7Y R 18 2
160 Doaley's Hardwars Mart—Shirfey 0 Nabet 5075 Long Baach Blvd, Long Beach GA 90805 310-428-1212 R 17 2
181 Abrahams Brothers—Deviadd Abeahams 1440 Hrgadwiy Ave, Maw Tars MY 10018 2128211470 R 17" B
182 Eeshamy Ory Goods Co—Jim Keagan 111 Main 5t, South Glens Fals MY 12803 SIBTHIEIE 17 i
183 . Galdanberg Caglan Plerce Inc—divin G Caglin 519 South Carolina 51, Baltimors MD 21231 4105750300 R 17 2
184 Ades Discounl Sioras ing—G4 Aige Had Caks Shapping Cir, Aoncavems Wy 24870 SI4EAEIEAE R 17 1
185 M Hnssler ard Co—MJ Kassisr P00 Box 4024, Atardn Ga 30302 4045730531 R 14 K]
166 Gallani-Belk Company Inc—uJb Salk 1101 N Maln, Andarson SC 28621 803-225-2511 R 14 2
157 Aeymolds Brothers ine— Aeynoids 10040 Airport B, Lakewood MJ 08701 O06-3ET-5600 R 14 1
159 Gilmars Brothers Ine—Jaf Hodman 143 § Kalamazoo Mall, Kalamazoo M 6007 A1 E-345. 3541 R 15 A
160 Rogers inc—Tom M Rogers il PO Box 917, Florence AL 35621 205-TRL-B281 R 13 3
170 Foberts Dopartment Stores—A Suman G711 E Washington, Los Angalos CA 90040 2137250382 R 13 A
171 Swinbach Inc—Amivamy Wemins 528 Tarraytown Fd, Whete Plains N¥ 10803 S14LERL1I60 R 13 2
172 Valley ¥iew Department Store—J¥ Farrars TZ81 Warren Sharon Rd, Brookileld OH 44403 214486866 R 13 2
173 Seith nnd Wetton Ine—Fichars © Waitor i A0 Boa VETAT, Norolk WA 23803 BO4-480.2000 A 12 A
174 Brot's Dapanment Storas Co—Scol! M Taplar 1575 Mankalo Mall, Mankato MM SE001 E0T-EIS6E11 R 12 |
176 Grestings and Readings ine—Sleve Saum 500 Taylor Ave, Towaon MO 21204 4108254225 R 19+ .2
176 Crawforg h-‘araIF-un-nrd Corp— O Gartor 2509 W Dewan Awa, Ghocaga (L 60958 F1E-33E-2500 A 13 1
17 Langsion Co—M Barher PO Biow 83130, Ckiahoma Gty CF 71148 ANE-ZI5.0538 A 12 1
178 Jensa Department Stores Inc—L Oauteh 1295 Hiagara Falla, Bulialo NY 14228 T1-837-1100 A 11" |
179 Rawark Sip Co—Rabarr Codien 408 Central feaa, Hawark MJ 37107 S01-E22-2837 A 1 2
180 Sullivan's of Libamy Ine—/nang Shapwo RAtg 17 & Rt 52, Libarty WY 12754 14-292-4200 A " 2
181 Willlam C Wiechmann Co— m Wiechmann 4850 State St, Saginaw M 48803 517-T00-5850 R 11 2
182 Grigg Entarprises Ine—CF Gnig 01 W Coumzin, PRacs WA #3101 S0B-E47-0584 A n 2
T8} Srzoids Ing—FF Katz 2201 & Adams 51, Peonia L 61602 J0B-674-0205 A g 2
184 Kline Brothera Co Davis Inc—Bichard © Les PO Box 612, Winalon-Salam NG 27102 18-721-Ta00 D 10 2
Kline Brothers Cao
185 El R Oepartmant Store—A isonss Casso PO Box 478, Lasedo TX TA0sz 07232086 A 10 2
188 Howiand Hughas Co—Henvy Paine 120 Sank 51, Waterbury CT 6702 2007834121 R n 1
187 Hichols Dry Goods Company of Many— Truman O Michols PO Box 1080, Many LA 71445 18.256-2814 R 9 3
186 Pacales Store Aoseland—.iC Galely £301 W 158th St. Tinley Park IL 80477 7rA-423-2400 R ] ]
188 Araknwas-Walpahy Lig—Shigemy Amiawa 54-133 Waisanhu Depot, Waipahu HI 96797 aEaET-M A a A
190 Dunlap C-Ecﬂcﬂiwktnl Int—Joe Hoaking 316 Scott, Wichita Falla TX 76301 B17-7EB-4211 D a A
Churilap
1t George Schwaser's Inc—Barbara Smith P Box 1468, Framont NE GA025 ADZ7EH-1T30 R a a
1082 Danks and Compary Ire—AM Waoikam 152 E Marke 51, Lawistown P& 1 7044 R ] 2
193 Marting Drothers Co—James Musiiar 515 Chilllgothe &t, Portamauth OH 45662 514:354-4511 R ar 2
184 Onsara Depanment Stora Ine—Warc W Sreses PO Box 550, Oneenta MY 13820 GIT4325000 R B 2
185 Ealk-Beck Company Inc—3atn Seck Jr 200 Holy Hill Mall, Budington kG 27215 195649731 & B 1
Ealk Sraifers Cao
186 Bolk-Yates Company inc—.John M Beik PO Box 100, Ashebore NG 27203 FISEIH-AIET 8 K|
Balk Brothers Co
187 Brody Brothers Dry Gaods Co— (0 Srody Yemon Park Mad, Kinston NC 20501 2195233057 B 8 y
188 Laggoett Daparimenl Slore—~Randy Sice PO Box G, Midord OF 15983 3024329641 B E 1
190 HE Stalnton Company Ine—Carmen A Barcme B10 Asbury Awe, Ocean ity M. 08226 E9-398-5511 R 8" A
20 Tesgass Trading [%—..-'-:lr.“r‘l Hiapas 201 Dok 31, Kotchikan AK 53801 27.285-53101 H B A
201 Daly Euraka Comp—.JW Dafy 401 F 51, Eurcka CA B5504 TOT-443-1631 R T 2
202 OW Houts and Sons Ine—RF Houts 120 N Buckhout 5t, State College PA 18801 3142386701 R T A
203 Heymann's Ino—Harbarm Haymanm 433 Jetferson 51, Lafnyatte LA 70501 G1B-2324343 R ¥ A
204 MH King Co—FMarsid [ Bauwmnant PO Box 669, Burley 1D A3318 E-ETE-TIET R 7 A
205 Fred W Uhlman and Co MIlken's—8 Vail 204 E Front 51, Traversa Clty M| 49884 E1E-947-5140 D B 2
Frad W Uinlman ang Co
206 Mitzeltalds Ino—O) Mitestfaid 12 Main St, Aochashar M1 48307 313-651-9171 R 3 1
W7 Feets Department Sthores | pe—4Afbart Soscow 45040 Perkiomen Ave, Raading PA 18606 2IETTe2000 & g" A
Boscov's Departmeant Stares ina
W8 Lancaster Sales Co==Fragd Hiimans PO Box 578, Lancaster OH 43130 514553534 R [ A
o JA Kirean Co—JD Minsen N7 A0 Bow B527, Columbus GA 31807 TAGSEQ151Y R [ R
210 MG Henshey Co—A Dimagis 40 Santa Monica Bhvd, Sonita Monlza G4 90401 03645751 R &
11 Martine Department Stores Inc=Glann W Comba 114 E Sun St, Morehsad KY 40351 S0E-TE4-E53T R ] A
212 JHawk Com—Jamas § Hawkns B Box B2186, Watn TX TETI0 B1T-TE6.F0AE R & A
03 James F Candon ard Sens—COdnel O Condon 1401 Zam Rittartung, Charlaatan SC 20207 E03-558-3550 R El A
114 Auguat C Richter Inc—Margaret J Hopsan 122 Mall Del Norte, Lareds TX Ti042 210-724-8080 R 5 A
15 Hisbers Doparmant Slare ne—J Kisbar Jr 0 Box 278, Jackson TH 35302 21-668-1010 R 5 .
26 Foed and Cross—Halan W Rabison 160 Qakway Ad, Eugana 8 47401 S05-4B4-1244 R 3 A
217 Charles Flsh and Sona Corp—Samuel Bereson 306-2 M Eulaw St Baltimore MD 21201 410-585-5158 R 5 A
AR Hagoary's inc—Tim Haggany Sgkan Fars Sheapng, Rapd Gty S0 57702 E05-345-0500 R 5 A
g Zam Ellis Sioro—Aaima £ Hams 100 Haflernan, Calemos CA 53239 GI8357.3211 R £ A
220 DOavilke Inc—John 8 White 111 Caah St, Jacksonvilla TX 75758 H03-506.3535 R [ K
221 Redox Ing—Jonn W Ay PO Bow BAE, Lowsalle KY 40301 025080810 R -] <A
233 ‘Waiss and Goldring Inc—HE Siver B8 Jrd St, Alaxandria LA 71301 4439800 R & 1
121 Gibson Praducts—T Holloday PO Box 815, Waatheriord TX TE088 317-584-8711 R 5 i |
224 Loggett of Rivaridge—Sobart " PO Bex 117684, Lynchbung WA 24506 B04-ZA7-6811 R a4 3
225 Carolina Cagh Compary Inc—John Granam PO Bex 1532, Spartanburg SC 28004 BO3-582.5718 AR 4 A
22i  Globe Qutlet Company Inc—Rabert 1403 M Lawin, Waskegan IL 0385 TOR-335.5000 R 4 A
227 Lowss ang Comgany Lid=— il Laewis AT PO B 340, Bustan LA 71270 J18-256.3848 R 4 A
220 Poguas Ing—Sam Cnifes PO Bax 1408, Hutchingon KS 47501 16-EE2.5421 A a A
Fra:] B? M Ing Annile Ser—Viclor Flrauamii 50 Broad 5t, Bloomileld MJ 07002 201-743-3200 O 4 A
23 MNH Smitheys Stores Camaany Inc—Kpls Hayes PO Bax 1105, Morh Wilkéshoma MG 28850 B1g-panE151 8 4 1
231 Mammath Departmant Store Ina—Seoll Jones 42rd 3t & Broacway, Mourt Verman L G2864 510-244.5656 A d 1
23 Woeavers Inc—Joseph A Flanneny 301 Massachusatin, Lawrence KS 86044 013-843-8160 R 3 A
233 Walons af Falrpury nc—F Kere T02 WY Locust Bt Farbury IL £1722 915-692.2118 = ] A
Szoids Inc
234 Fine Brothars-Matison Go—) Aotinson Chowariaal Mal, Hattieshurg MS 30403 G01-EA4-6332 A 3 A
235  Baraar Ine—C Mewhouse PO Box 15447, Bolse 1D 83715 20B-243-5200 R 3 A
235 HL Aeed Co—=Gragg S Kanneay PO Box 1346, Mansfald OH 44501 A15-E22-6511 A 3 A
237 J3 Sehramm Co—John Randolah PO Bax 727, Burlington 14, 52601 HB-T545711 A k] 1
238 ‘Whita Store of Green Bay Inc—Staven Slalalsidi PO Box 2416, Gresn Bay W] 54308 4144851378 AR 3 |
238 Rabueson's Ing—Aatan F Nuds FLO Box 897, Champaign L 61820 217-351-4222 A 3" L= |
2] Cgikvins and Co—Framk Ma o PO Bax 100, Enst Livarpaal OH 43920 216-385.1414 R a L |
241 Schustte Brathers Co—AdJ e PO Box 220, Menfowee W 54221 414-504-5621 R 3 <=
243 McComick's Ine—Sanence MoCormicy PO B 627, Logan Wy 25601 J04-752.4180 R 2 Ll |
241 WHE and Co—WE Krago Jr B10 Washinglon, Bay City M| 48700 517-893-0141 R b4
284 Colsons Department Storea Inc—Dorrfe Pederaan PO Box 280, 51 Charles IL 80174 TOB-584-5200 R Fl A
288 Nownrk Depanmen Siom Inc—Freg Krapd Mamn 31, Mownrk O 19711 NE7AT-5151 B a0 Kl
248 Laitzingaer Brofhars Inc—J Leitzingar PO Bax 850, Clearfieid PA 16830 B14-765-0831 H 3 e |
247 Roobin’'s Inc=—dJim T MiTes 130 W 11th Ave, Cordeds GA 31015 913273-3151 R 2 L |
248 Stering Departmant Slores Ine—Manan Vaughn 231 W Capitol Ava, Litie Aock AR 72201 501-375-8181 & ] <0
240 Man Clathng ang Jowery Co—..5 ook 209 Main 51, Man Wy 28635 04-583-T051 R 3 <
250 United Inc (E] Paso Toxns WM Rasen PO Box 159, El Paso TX 79942 5185335411 R z A
251 Miler's Man Ine—~ Miiar T80% E Linggin Yeay, Walparniso IM £6363 2MGdE2.3148 A @ < 1
252 Frark A Empsall ard Co—Maran 4 Capors PO Box S058, Watermawn MY 13501 87824000 A z <
281 Custom Clothing of Americe=—Aibert 7 Klebar B73% Dunwoody P, Atlanta GA 30350 404:-594.9668 R 1 <A
284 WF Saenler Co—AM Sentar PO Bax 130, Brunmeicy ME 04011 207 TAR.EER8 R 1" R
285 Walkins Ine [Quanah Taxas)—/ Jetay PO Box 89, Quanah T 79257 MBS A 1" < 1
258 'WH Hudson and Company Inc— WH Hudaan Jr PO Box 1180, Shelby NG 28151 TO04-4R7-433% R 1" = |
257 Loeb's Deanrtmant Stores Ine—Lloyd Look 2425 MuHenry Ave, Mocasto GA 85350 SO9.GIE-2425 A | = 1
258 Gofden Indusinas inc—ENs Gorelan PO Bax 1192, Sintesvlle NG 28577 FO4-BTE4320 A i < 4

Helw: Firancial figures in milllans, An asterisk (*) Indicates an estimated Tinaneial figure. Employess In thousands. An Indented lIne Indlcates immediate parent of the preceding
ceenpany when thay share a primary d-digit SIC, The company typs code used |5 as follows: A — Private, P = Publiz, 5 = Subsidiary’, D = Divialon, J = Jaint Yenture, | = Inyestment
Fumd. The total financlsl and employes flgures provided at the and of each SIC reflect the totsis for thoss companiss llating financial and smployes information only. Abbreviations,
Codes, and Symbals are defined In the Introduciony sectien, See Volumas 1, 2, and 3 far complate company dermation.




Ward's Business Directory of U.S. Private

SIC 5311 Department Stores and Public Companies - 1993 796

Fank Company Hame=—Exacidive fiicar Address, Clty, State, Zip Phane Typa Fin Emols

239 Callins Depariment Store of Lamesa inc— flehard Coifing

04 M 181 5L, Lamesa TX 75331 R 1 <.
60 Desso-Clarke Inc—J8 Ctarka 273 North 5L Piltstiesd MA 01201 q B e
261 Campood and Sl Inc==Aoben Van Heak 15 5 Block Wastsde, Favatioallo A5 72701 A 1 <1
282 Goldblott's Department Stores Ine 1615 W Chicage Ave. Chicago IL 60622 3 Hi A HiA
263 Gramax Corp Grandpa Picgeon's Div T1O6E 5t Charles Aock. 25 Loys MO 53044 0 NiA HEA
84 Falis Marchandsing Inc 200 E 251h 51, Kansas Gty MO 54108 B1E-E74-5111 = MeA HIA
265 Hamburgars Kennedys Harrls and Frank 10 M Charles St, Baltimare MO 21201 410-727-5600 R i MiA
266 Eling's Ine Haars—J Soswmi 1538 Park Central 5q, Spingrald MO B5EI6 417-869-3535 O MeA A
T 3DE Ing 1E Foeoe Phwy, Frankin Ma 02038 EDE-520-4540 2 Hi A A
Sluans Department Skorag inc
68 Selo Serve Co 1610 Cornerway Blvd, San Antonia TX 7821% 210-653-6262 & NiA MIA
Solo Sarva Corp

TOTALS: SIC 5311 Department Stores

Companies: 268

Financial Data: 249,237

Employees: 2,563.8

5331 Variety Stores

1 WakMart Stores Inc—David D Glass 702 SW Bth St, Bentonviile AR 72716 S0M-273-4000 P 43887  3TAD
2 K Mar Cop—iosash £ Antieuni 3100 W Big Beaver Ad, Troy b 48084 NIBATIN] P daETE aTng
3 Wealwarh Com—harsid £ Sels 233 Broadway, Mew Yok NY 10276 2126632000 P 9514 144.1
4 Dayton Mudson Corp Target Stores—Modart Uik PO Box 1382, Minneapclls M 55440 BI2-3T0-6073 D 9,041 g -
5 P Wochworth Co—Rabard G Glyn 232 Broacway, ew Yovk WY 10278 125502000 & 2086 320
‘Waahworth
B Molrory Panant Corp—Uashulam Aikks E67 Madsan Ave, Now Yorc MY 10021 212-735-8500 A 1,818 23.3
7 WMeCrary Corp—Meahuiam Riklla BET Madizon Ave, Hew ¥Work NY 10021 213-7359500 P 1,363 1.8
8 Famiy Dodar Stares Inc—Parnr.rHage.a PO Bex 1017, Charlotie MG 28201 TO4a-B47-4281 P n&a 8.3
1 Goraoidated Storeg Corp—wiilam G Kalky A0 Phillipi Ad, Golumous 0H 43228 G14-278-6800 P L 123
19 Mac Frugal's Bargaing Inc—Laonard 5 Willams 2430 E Def Amo Blvd, Dominglez CA 30220 310-557-4220 P 543 57
11 Hall Frice Staras—{an Gordman 12100 W Canser Ad, Omaha NE B3144 A02-881.2000 R 530" L.11]
12 W N::.umrr.-um—.uam-m ikl 2655 E Marke 51, Yok PA 17202 TIT7EF.G181 5 300 aa
MoCrary Carg
13 ‘Winna GStores ine—loug Wise L1342 N PanAm Expwy, San Antonlo TX 78218 Z10-2Z7-4T4T R 280" iz
it Piz'N Save Supsrstoees—Csenand Sotmer 2321 Liberty St Jacksomalle FL 32206 S04-350-9500 B 2807 an
15 Hilts Dollar Starns Ine—Charkes Aciian PO Box 9407, Jacksan ME 39886 &21-881-T171 R TEO" 25
16 Duckwall-Akto Stores [ne—Ghen Shank 401 Conage St Abilena K5 ET410 9932633350 A 210 30
17 Waraby Whalesakers Ino—.ote W Pooo S P Boz 17300, Raleigh MC 27815 S1G-ETE-EI00 A iy 40
18 Fonn-Danigls inc=—=MWikam O Daniads S35 M 241h 31, Owincy Ik 67301 Z17-224-7474 A 195 |
19 Sprouss-Reitz Stores Ing—Donald £ Trigg PO Box 8958, Portland OR 57208 £03-224-3220 P 185 i1
20 Pranga ‘Way inc—Larry Sommer 1711 Sghaunng Fd, Da Pere Wi 82115 4143355555 A 170 o
21 Everylhing's & Dollar inc=Jana R (sgas Jr 10 M Plansaton Ave, Miwaukes Wl 53203 41427425875 5 120 4.3
€2 Tuesday Morning Inc—Liaye L Aoss 14621 Inwood Rd, Dallas TX 75244 214.387-3562 P 123 1.7
23 Orly Ona Dollar Inc-=/Hacon F Seock 2L5E Elsmare Ava, Naorfalk WA 23801 G04-B57-4500 A 120" 14
24 5E Michals Ing—&Kannett 4 Daws B0 Broadway, Mew Yok NY 10003 2124775400 P &5 B
45 Comat Stores Ine—Jo Cornet 411 5 Arrayo Piwy, Pasadena GA 91105 #18-736-8123 R T8 A
£5  Danit Brothars Trading e PO Box 1326, Flagatart AZ 88002 027748711 R b} B
27 P Place Stores Company Ine—Chades Staca P Box 555, Belhdrmy MO 84424 Bg-428.8201 R Tar .}
% CES his Caltjakis 64 Malm St, Springfiskd MA 01107 413-T33-6588 R Bi* 7
2 MH Lamslon Inc—Patar Staman 45 Maynill 54, Saddle Brook M. OTEE3 2013688800 5§ 1] k]
0 Perry Bratmers inc {Lulkin Texasi—Jack Simason 10T W Lutkin Ave, Lulkin TX 75801 409834686 R 48 1.2
31 US Factory Qullets Inc=—=Frederc K Halff ¥ Penn Plz, New York NY 10001 112-663-3560 R il |
32 EB Mot Co—dohin W Jacksan 1015 Hansboro Ave, Dallas TX 75233 2143385113 R 0 A
3 GL Pory ing—Richant Stowart £20 Ravarviaw Ave, EIKhart IM 46518 I19-2E1EELE R 20 A
H ME Moses Company Ino—Gene Early 2919 Hansborg, Dallas TX 75231 214-331-6501 R 18§ A
35 Step Ahoad Inaatments Inc—Gary Civo 1 T80 Entarprise Bhed, Wast Sacraments A B5EST 18372887 R i 2
65 Dallar Wholesale Comparry Inc—eWoam H Hend Jr P Box 32, Waldon NG 27830 9Y19-555-2147 R e 2
27 Balmant Wholesale Company Inc=—David 4 Johnsoun 4432 Ardmors Ave, Fort Wayne IN 48503 2197477582 R i 2
8 Tradee-Rite Ing—Jack Saw PO Box 1348, Jasper AL 35501 205-271-4744 R ] A
3 i Greon Bookstofe Inc=~—S801 AZams T6E Maonroe Ava, Rochestor NY 14807 TiE242.1151 P E] 1
40 Cupbeard Inc—Faul Graenberg 712 Glnesal Dr, Morganville M.J 07751 908-872-8080 R B A
41 Hemmon Ory Goods Go—F Pouinat i 260 King 51, Charleston 5C 28401 BOATEI.ZTID R T 2
4 Wiooddury Company C—LA Lais 2540 Wastwood Bhvd, Los Angelas CA 90064 A0-4T5BEIT A T A
41 Wassams Ins—Jofbn T Wissam 1720 Faulkland Rd, Wilmington DE 15805 302-056-8485 R 7 o
a4 Duabars Inc—Chuck L Dogoar PO Gow 26, Waoonin WY SERAT ai2-4432727 R T 2
45 Wiliam Glan Inc—Wilam Snycar 2681 El Posan Ln, Sacramenta CA G502 218-485.3000 A 5 E]
qg  Baob'a Salvage Co—Sobby Fheffieid PO Daox 807, Effingham |L 82401 27-342-21TF R 4 <.
47 WA Thomas Sheres Ino—FG Spear 1711 & High 51, Warsaw [N 45580 219.267-5852 R 3 1
4B Gibarl Sores Inc—Lasoard W GianT 45 W Colarade 51, Glandale Ca 51204 BIB245.R483 R X L |
4% Harvey Dima Stores Inc—George Cox 455 W Lincoln Way, Valparalso IN 46354 215-462-3161 R 2 2
50 Tumer Indusings Inc JWT Steres Inc—John Turmar Jr A0 Box 730, Manahawkin b 08050 E08.492.2385 D 1 .1 =
51 Only Dwsals Inc G000 Winmala Ave M, Now Hopa MM 55473 B12.53291E0 5 MiA [ 1rY
57 Plef's Textlle Ml Qutlets 113 Sander Sk, Aock HIll SC 29730 2023244284 S Mi& M/
53 ‘Wal-Mart Stores Ine Bud's 'Warshouse Outiet 00 W Braadway, West Mamohis AR 72301 E1N-TIR-DI04 D P& HAA
‘Wal-Mart Stares ne
TOTALS: SIC 5331 Variety Stores
Companies: 53 Financial Data: 108,273 Employees: 1,112.2
5399 Miscellaneous General Merchandise Store
1 Service Merchandise Company Ins—HAaymond Zimmenman PO Box 24600, Mashvills TH 37202 E15-251-6668 P 3,400 224
2 Bost Producis Gompany Inc—SHuarn Kisan FO Bax 28303, Richmond WA 252680 H04-E61-2000 S 2120 323
BAL Holdings Groug Ing
3 Amcana Com—Amlang Brenmnkmayar 1114 Ava of the Ames, New Yok MY 10036 2123914141 A 1500 178
4 Pamlida Haldings Corp—& Clayfon Burksirand 2800 F 51, Omaha NE 68127 A02-JI0-2400 P 638 53
5 Pamida Ine—C Clayion Sukstrand BAG0 F 53, Omaha ME 68127 4023382400 5 538 53
Famida Holgings Gorp .
& Fred's Inc—Michan! J Hives 4300 Mew Gotwall Ad, Memghis TH 23118 o01-365-0m80 P 292 a4
7 L Luria and Son Inc—Leonard Luns 5770 Miami Lakes D¥, Miaml Lakes FL 33014 WS-55T7-5000 P 208 3
8 Country Ganersl Stores Co—Lary O Mace PO Bax 4508, Grand Istand NE GIED2 308-380-2500 5 IH 1.5
g H's Merchandaa Man ing—David M Eldnicige 3103 W Charlas 51, Dacatur IL E2526 2178751440 R 180 Zn
10 Gl Joa's Ine—David E Orkney 7005 Bosckman Ad, Wilscnville DR 87070 G03-682-2248 R 148 12
1 Sharpar Imags Corp—Aichang’ Thaieitar 650 Dlayis 5L San Francisoo CA 94111 4164458000 P 142 1.0
12 Gramex Com—Tom W Holey 11966 51 Charles Rock, Bridgalan MO £3044 47358300 R 130 1.4
11 Gem of Hawall Ine—Gien A Kaya 1128 Dilllngham Bhvd, Honolulu HI 88817 BOB-B45-5831 R &0 A
14 Jaseph 8 Dahlkempar Company Inc—J& Dahtkemper FQ Bax 3400, Eris PA 18508 014-064-4D54 A 75 -]
15 Hamiflon Sioees Inc—TH Povgh Fi Bax 250, Wast Yelawstana MT 55758 40B-B4E-7325 R T5* -]
18 Commercial Co—Vames O Campbell 1677 € 5, Anchorape Ak 99501 107-275-293 S &7 5
17 Ganiral Tractar Fam and Famiy Centor Inc—EWer Sracy PO Bax 3330, Des Monies 18 S0316 BIE-EEE-11 R 51" T
18 Jasper County Farm Bureay Cosperative—AMandn £ Loors B0 Bax 238, Rorssalaor IN 47976 210-B56-7131 B ] A
15 Ammacs Ine—Neleal A Amymar Jr S Call Ave, Blusflsld VA 24805 TRI2-4608 A =0 T
2 Presam Camoany Ing—Thamas Hicks 1095 J 51, Aochester NY 14811 TIE-227-0700 A 43" ]
4t Garden Ridga Patary Ine—Armand Shaguo 15411 Atnum Fl, Bouston TX 77084 TI3ETRIEN A 4F 5
22 D ard K Stomes Inc=—Raymond 8 Dweck 2126 Hwy 36, Oaknurst NJ 07755 5084939202 R 44 ir)
23 Ad Heldng Coempany inc—AJ Krool 28753 Plymouth Rd, Livonia M 48150 114273800 R a7 4
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