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Introducere. Distributia reprezintd o componen-
ta importantd a activitatii de marketing farmaceutic in
asigurarea conforma cu medicamente a consumatorului.
Distribuitorii angro de medicamente aplica un sistem de
management al calitétii, care garanteazd cd medicamen-
tele furnizate sunt inregistrate in Republica Moldova,
conform legislatiei in vigoare, se evita contaminarea cu
alte produse, se realizeazd rotatia stocurilor depozitate si
ca medicamentele sunt depozitate in zone sigure si pro-
tejate.

Scopul lucririi. Analiza situatiei existente a distribu-
tiei angrosiste autohtone de medicamente.

Material si metode. Studiul, analiza cadrului legisla-
tiv si sinteza datelor statistice.

Rezultate. Distributia medicamentelor in Republica
Moldova este efectuatd prin intermediul a peste 50 de
distribuitori oficiali. Regulile de Buna Practica de Distri-
butie, aprobate prin ordinul MS nr.1400 din 09.12.2014,
sunt implementate de 21 de distribuitori, dintre acestea
fiind - Amofarm SRL, RihPanGal Farma SRL,Vinamex
SRL, Becor SRL, DitaEstFarm SRL, etc. Piata farmaceu-
ticd a Republicii Moldova este acoperitd de canalele de
distributie de diferite nivele si la alegerea canalului de
distributie se iau in calcul consumatorii, medicamentele,
concurenta, intreprinderile mediatoare.

Concluzii.

1. Implementarea regulilor GDP de citre distribuito-
rii oficiali conduce la asistenta consumatorului cu medi-
camente calitative, eficiente si inofensive.

2. Acoperirea pietei farmaceutice autohtone prin ca-
nale de distributie include principalii indicatori — consu-
matorul si acoperirea geograficd.
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Introduction. Distribution is an important compo-
nent of the pharmaceutical marketing activity, in the as-
surance of the consumer with medicines. The wholesale
distributors of medicines apply a quality management
system, which guarantees that the supplied medicines
are registered in the Republic of Moldova, according to
the legislation in force, avoids contamination with other
products, the rotation of the stored stocks is realized and
that the medicines are stored in safe and protected areas.

The aim of the study. Analysis of the existing situati-
on of the indigenous wholesale distribution of medicines.

Material and methods. Study, analysis of the legisla-
tive framework and the synthesis of statistical data.

Results. The distribution of medicines in the Repu-
blic of Moldova is applied through more than 50 official
distributors. The rules of Good Distribution Practice, ap-
proved by the MoH order no. 1400 from 09.12.2014, are
implemented by 21 distributors, of which are - Amofarm
LTD, RihPanGal Farma LTD, Vinamex LTD, Becor LTD,
DitaEstFarm LTD, etc. The pharmaceutical market of the
Republic of Moldova is covered by the distribution chan-
nel of different levels and at the choice of the distribution
channel is considering the consumers, medicines, com-
petition, mediating companies.

Conclusions.

1. The implementation of GDP by official distributors
leads to consumer assistance with qualitative, efficient
and harmless medicines.

2. The coverage of the domestic pharmaceutical mar-
ket through distribution channels includes the main in-
dicators - the consumer and the geographical coverage.

Bibliographic references.

1. http://lex.justice.md/index.php?action=view&view
=doc&lang=1&id=356271

2. http://www.amed.md/ro/legislatiamed

Keywords: distribution, medicines, manufacturers,
distribution channel, marketing.

u3




