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Abstract

Entrepreneurship intention for graduate studéwm many other job and work career options depesrdsther
considerationsLiterature reviews revealed that more research svark needed in examining the determinants of
entrepreneurship intentions of students. This stady determine the relationship between studesttsepreneurial
motivation and entrepreneurship intention. A tafK50 self-administered questionnaires were dtisted to the
students of the various faculties, races and studeniority at a Public University using the conieett and
structured sampling method. Finally, 413 duly costgdi questionnaires were returned and used inrthkyses.
Correlation analysis and regression analysis shawatdstrength of motivation in choosing entrepresbip as a
career option among the students is related witrepreneurship intention. The entrepreneurial naditbn factors
affecting career intention to be an entreprenearrmaade up of behavioral control, subjective normg attitude
towards entrepreneurship. Subjective norm (tolexafioc risk) and attitude (desirability) of self-elmpment are
significantly related to both student immediate datire intentions to be an entrepreneur. Howebehavioral
control entrepreneurial motivation is found to lgnfficantly related to student immediate caredeimion but not
significantly related to student future entrepraship career intention. Creating of opportunity fwactice of key
entrepreneurial behaviors is seen as crucial itivating entrepreneurial behaviors. Theory of PthiBehavior
Model can be used as a tool to identify would bé&regmeneur and target them for entrepreneurshipecar
development. This study argued and supported thehed those youths who are really serious totsiad own a
business as would be entrepreneurs can be idendifid targeted to develop through entrepreneurstépventions
initiatives.

Keywords. entrepreneurship, entrepreneurship intention, prereeurial motivation, theory of planned behavior
1.0 Introduction

Entrepreneurship is thriving throughout the woliltdpromotes a nation economic growth and develogmieris
important for job creation, innovation and growltherefore, it is an engine that drives the econaig nation.
Scarborough (2012) described entrepreneur as s@mebio creates a new business in the face of rigk an
uncertainty with the goal of making profit and gtbwthrough the identifying of opportunities, asséin the
necessary resources to take advantage and exgldignidentified opportunities. According to hinmteepreneurial
profile includes attributes of desire for respoiliih preference for moderate risk, confidenceprsonal success,
desire for immediate feedback, possesses high tdvatergy and a future orientation, skill in orgation and that
to an entrepreneur, money is a great way to keegesbut it is not as important as achievemenerhiure reviews
revealed that more research works are needed imiexay the determinants of entrepreneurship interstiof
students (Karimi et al., 2010, Souitaris et al.020Carsrud and Brannback (2011) revealed that entmepral
motivation is not the same as “uniquely entrepreiaéypersonality traits”. They disclosed that epteneurial
motivation is a crucial topic in entrepreneur stuahd that more study is needed. It is a much ntmglearea
(Carsrud et al., 2009; Edelman et al., 2010) bexdushe past, most researchers assumed it washlgossnd
sufficient in defining an entrepreneur by identifyithe unique personality traits (Carsrud and Bboack, 2011).
However, due to its importance as an economic pdweerse of a nation, research works on entreprealeuri
motivation and entrepreneurship intentions has likerfocus of recent years. Thus, this study rsiexh out to
determine level of entrepreneurial motivation asd¢lationship with entrepreneurship intention.
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2.0 Literature Review

Grooming and nurturing entrepreneurship among stisd® prepare them for career employability iSraportant
matter to public policy (Branchet et al., 2011).eTbhehavioral linkage of entrepreneurship intentiodsas and
action is critical in understanding the entrepreiaprocess (Ajzen, 1991; Krueger and Carsrud 198&en’s
(1991) theory of planned behavior prescribed tha¢rson’s intent toward an activity was the besdjmtor of that
specific future activity occurring. Krueger et §2000) have demonstrated that intention is a sibgit predictor of
planned behavior.

2.1 Behavioural Theory

Vroom'’s (1964) expectancy model establishes a comthread connecting many process-oriented explamatf
entrepreneurial motivation. According his Theony,iadividual will make the best choice through tehavior that
will lead to the most desirable outcome. Ajzen9Pexplained that the underlying factors thatuafice a
behavior are motivation factors. It is assumed thase motivational factors influence and shapebtleavioral
intention. These factors are the individual's atté toward the behavior, subjective norm and peececontrol
which are the factors in the Theory of Planned Ba&ta(TPB) model. Attitude is developed from belarail
beliefs. It is assumed that an individual with leglattitude towards the behavior will be more kilke the action
that is being monitored (Ajzen, 2002). Subjectieems are individuals’ perceptions of values, bsli@hd norms of
influential individuals including family member, &ehers, other entrepreneurs, friends etc, tharemarded as
important to the individual's desire to comply witiose norms. It believed that it is able to shidygeformation of
entrepreneurship intentions of the individual. Heere Krueger et al., (2000) argued that for indixatwith high
internal locus of control, social norms are lessdpstive of intentions. Behavioral control influescan individual
intention of action basing perception of degredlifffculty of performance of that specific behavi@jzen, 1991).
This concept is conceptually similar to Social Gtiga Theory described by Bandura (1997) of an vidlial's
belief in their abilities to perform a specifiedian.

2.2 Entrepreneurial Motivation

Motivation is important in our daily lives. It i©é core of biological, cognitive, and social regola (Ryan and
Deci, 2000). This is because motivation involvesrgy, direction, perseverance and intention. Gaats motives
play a role in predicting human behavior. This @adés a link exists between intentions, motivatiamsl behavior.
Motivation drives us into actions. The reason behsuch actions is the orientation of the motivatiom
rediscovering motivation, Krueger and Carsrud ()9@8iewed that critique on entrepreneurship inters studies
argued that there is a lack of basis to suppoithtamtion-action linkage although intentions haeeib centered as
predictors of future action. The link has been usedely as implied or assumed. They then arguadrtotivation
provides the link between intension-action. Edelretial., (2010) avers that motivations could be stieulus to
transform a latent intention that drives entrepuesieip and reiterated that it could be the missing between
intentions and action. It implies that the undenyattitudes and goals of entrepreneurial motivaesioould give rise
to entrepreneurship intention. Edelman et al., (Q0giterated that there is a lacking of researcthis area and
more work is needed.

2.3 Entrepreneurship Career Intention

Is entrepreneurship an attractive career option dmaduate student? Entrepreneurship offers gradselie

employment opportunity. It is a career optionsyflouth and graduates (Fatoki, 2014; Beeka and Rimtoin) 2011)
by providing employability. It reduces social iled public policy makers are emphasising and engagfudents of
higher learning institution in entrepreneurshipmmprove employability rate (Branchet et al., 201This has made
research works on entrepreneurship phenomena tteagtave, more so in how to attract graduate stitsléeowards
entrepreneurship. Krueger et al., (2000) envisabat entrepreneurial inclination can be better maitee through
entrepreneurship intention rather than persontlitys, demographic characteristics, or situatidaelors.

Kim-Soon et al., (2013) in their study on investigg the motivators and obstacles to youth entreguweship with
entrepreneurial intention of young entrepreneurplizs that youths who are really serious to stad awn a
business as would be entrepreneurs can be idehntifid targeted to develop through government ernepirship
interventions initiatives. In a 12-country evaloatiof Ajzen’s model of planned behavior, Englelet(@010) found
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out social norm as strong and consistent prediatantentions within all countries of the study. éjhfound that
attitude toward the behavior, subjective norm, giceived behavioral control significantly incredisthe
likelihood of students reporting the formation aiftrepreneurial intentions. Ummah (2009) suggeshed! policy
makers and educators should consider the facttenting the desirability of self-employment toeegize one’s
intention towards self-employment. Fitzsimmons &udiglas (2011) reported that a person’s perceisirability
and perceived feasibility had a negative interacgtfect in the formation of entrepreneurial intens. In line with
a prevention-focused orientation, they suggestditaational factors may induce individuals invalvia the process
of forming entrepreneurial intentions to adopt evention focus.

2.4 Entrepreneurial motivation and entrepreneursteépeer intentions

Malebana (2014) has successfully used TPB modelkémnine entrepreneurship intention of studentsysinda
South African rural university and reported thatstnof the students intend to start a businessarfuture. Hence,
the relevant embedded theory underlying the rebeaark on entrepreneurship intention is the planheldavior
(Garcia-Rodriguez et al., 2013, Nishimura and @nst2011, Krueger et al., 2000). TPB model is afulise
framework for intervening and guiding behaviorabofes through evaluating the effectiveness of settavioral
performance (Ajzen, 2011, 2012). In recent yeasearchers have popularly use the theory of plabhebdvior to
examine and conduct research works on motivatighpeedicting entrepreneurial intentions under uasioontexts
(Malebana, 2014; Fatoki, 2014); Otuya et al., 20RBzsimmons and Douglas, 2011; Engle et al., 26%Q0ki,
2010).

3.0 Resear ch methodology and findings
3.1 Research Framework

The constructs of this study is based on the Thedri?lanned Behavior and have been used in prediaif
behavioral intention. The independent variablesttits research are the entrepreneurial motivatiéaebrs which
are made up of attitude towards self-employmeriijestive norm, and behavioral control. Entrepreiamtention
is the dependent variable.

3.2 Questionnaire design, measurement and sang#e si

The survey questionnaire designed for this studyasle up of three parts. Part A consists of questiequiring
respondents to answer about their background.BPasimprises of questions related to entreprenenraivational
factors which are made up of attitude towards seifloyment, subjective norm, and behavioral contstlident
were required to indicate the level of agreementhefr motivation to choose entrepreneurship ag tdeeer by
circling on a scale 1 to 5 where 1= Strongly disag?= Disagree 3= Not Sure 4= Agree 5=Stronglyefpeeach
of the respective statement. Part C is questiogsiniag them to rate the degree of entrepreneurstigntion by
indicating the level of agreement on scale 1 tol5 Gtrongly disagree 2= Disagree 3= Not Sure 4=eAgr
5=Strongly agree) through circling the number facke of the respective statement. The statemer@edtion B and
Section C were adapted and modified from the wgrkdtoki (2010) on determination of motivations arxtacles
of graduate entrepreneurial intention in South @riThe questionnaire developed was pilot testénl avsample of
30 respondents to run factor reduction and to givan indication of the reliability of the dimensiof measures of
Part B and Part C of the questionnaire which werihér refined prior to data collection.

The total number of students pursuing the degreesecat Universiti Tun Hussein Onn Malaysia is acbd4,000
students. Based on table setting by Krejcie andgsior(1970), the sample size for this study is 3@his study,
the sample size is 450 students. In this casesahwle size is slightly larger. Structured rand@amgling method
was used to collect the data from the studentsie®tis are from the various faculties, from thead#ht races and
gender, years of studies and seniority where theybaing selected conveniently, randomly and strect manner
for this survey. The total number of duly completpgestionnaires returned is 413 questionnaires J9ZWis is
sufficient because it meets the requirements ofrttoein 70 to 80% return of the questionnaire (Caead., 2007).
3.3 Scope of study and profile of respondents

This study was conducted inside the campus of aajd&én university. Data from a total of 413 studewere
collected through questionnaire survey by structuesndom sampling method. The profile of the stisléom the
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various faculties, different races and gender, sy@dirstudies and seniority is tabled in Table Tie selection of
number of samples taken was proportionately basetthe estimated number of students of the respedifferent

categories in the population.

Table 1.0 Profile of the respondents (N=413)

Demographic Categories Frequency (%)
Gender a. Male 206 49.9
b. Female 207 50.1
Age (years) a. 19to 20 180 43.6
b.21to 22 109 26.4
c. 23to 27 124 30.0
a. FPTPK 85 20.6
Faculty b. FSKTM 58 14.0
c. FKMP 82 19.9
d. FKEE 78 18.9
e. FKAAS 89 215
f. FTE 21 5.1
Seniority a. Degree Year 1 121 29.6
at UTHM b. Degree Year 2 100 24.2
c. Degree Year 3 103 24.9
d. Degree Year 4 83 21.5
Race a. Malay 231 55.9
b. Chinese 100 24.2
c. Indian 45 10.9
d. International Student 37 9.0

3.4 Factor Analysis

Factor analyses (Principle Component Analysis Wighimax Rotation, tested for significant of KMO (lsl&ure of
Sampling Adequacy) with outliers of loading of lekan 0.5 removed to achieve clearer separatidaabbrs, and
only Eigenvalues of more than one accepted (Hail.et1998) were run separately using SPSS forstts of
motivational factors making up of attitude towarskdf-employment, subjective norm, behavioural aantand
entrepreneurial intention. The results of thesdofacand the respective reliability of the measuwasstudent
entrepreneurial motivation to choose entreprenew eareer and on entrepreneurship career inteatotabled in

Table 2.0 and Table 3.0.

Table 2.0 Factor and reliability analyses on motivation to choose entrepreneur as a career

Dimension on Motivation to Choose Entrepreneur asa Career Factor Loading
Factorl Factor2 Factor3

Behavioral control (Self-efficacy beliefs)

1.To be my own boss .821 .226 152
2.To realize my dream .697 .266 .204
.696 .300 51

3.Increase my prestige and status

.694 .099 .356
.638 .306 147

4.For my personal freedom

5.Enjoy myself
6.Good economic environment .618 .368 .240
.616 .337 .316

7.To challenge myself

8.For my own satisfaction and growth 577 .346 .295
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Subjective norm (Tolerance for risk)

1.To use the skill learned in the university .136 .755 .332
2.Entrepreneurial family culture .349 .750 -.010
3.Follow the example of someone that | admired 410 .690 .084
4.To invest personal savings A71 .671 377
5.To maintain my family 484 .655 102
6.1 enjoy taking risk 212 .637 195
Attitude (desirability) towar ds self-employment

1.To provide job security -.029 .381 762
2.To provide employment .196 .228 735
3.To take advantage of my creative talent .396 .054 .703
4.Earn a reasonable living 476 .104 .683
5.0pportunities in the market 462 177 613
Reliability (alpha) 0.90 0.87 0.85
Eigenvalue 4.60 4.05 3.39
Per centage Variance Explained 46.96 7.90 7.12
Total variance explained 61.98
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.92

Note: Extraction Method: Principal Component Analysist&imn Method: Varimax with Kaiser
Normalization. Bartlett's Test of Sphericity Si¢jp&0.001

Table 2.0 shows that there are three factors tbaipdse the dimension on student’s motivation t@ode
entrepreneur as a career with the respective iitjalitigenvalue and variance explained for thepective factors.
These are behavioral control, subjective norm dtitide towards self-employment. Similarly, in Tald, it shows
that there are 2 factors for the dimension of sttideentrepreneur career intention. They are imatedierm and
future entrepreneurship intentions.

Table 3.0 Factor and reliability analyses on entrepreneurship career intention

Dimension of Entrepreneurship Career Intention Factor Loading
Factorl Factor2

Immediate Term I ntention

1.1 prefer to be an entrepreneur rather than tarbemployee in a company .850 .057
2.1 am prepared to do anything to be an entrepreneu .793 .263
3.1 am very interested to be an entrepreneur 77 .245
4.1 shall work very hard at becoming an entrepreneu 717 .243
5.1 have already prepared myself to become anEnemeur 707 .364
6.My professional goal is to become an entrepreneur 704 .209
7.1'l put every effort to start and run my own ness .659 .336
8.1 have thought seriously to start my own busiradtey completing my study .652 479
9.1 want to be my own boss .538 .399
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Future I ntention

1.I'm determined to create a firm in the future .292 .833
2.1 will start my business in the next ten years 76.0 .787
3.1 have strong intention to start a business sayed .340 713
Reliability (alpha) 0.92 0.78
Eigenvalue 5.14 2.99
Per centage Variance Explained 53.11 9.41
Total variance explained 62.57
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.91

Note: Extraction Method: Principal Component Analysist&®imn Method: Varimax with Kaiser
Normalization. Bartlett's Test of Sphericity Si¢jp&0.001

3.5 Levels of attitude towards self-employment, jestive norm and behavioral control motivations, dan
entrepreneurial intention

The levels of attitude towards self-employment, jsctive norm and behavioural control motivationsid a
entrepreneurial intention are tabulated in Tabl@. 4 shows the level of behavioural control enteggurial
motivation is at very good level and the subjectiverm and attitude on self employment entrepreaéuri
motivations are at good level. Entrepreneurshigntibn for both immediate term and future intenttonbe an
entrepreneur are all rated as good.

Table 4.0 Mean of variables and levels of motivadicfactors (attitude towards self-employment, satiye norm,
behavioral control) and entrepreneurship intentidth their standard deviation

Variable Dimension No. of Mean Std. Dev. Level
ltems
1 Entrepreneurial a. Behavioral control 8 3.81 0.72 Very Good
Motivational . jecti
b Sub;ectwe norm (Tolerance 6 3.62 0.77 Good
Factors for risk)
C. Attmfde .o.n self-employment 5 3.66 0.68 Good
(Desirability)
2 Entrepreneurship a.  Entrepreneur Immediate 9 Good
. . 3.34 0.77
Career Intention Term Career Intention
b.  Entrepreneur Career Intention 3 Good

in the future 3.34 0.81

(N=210); Range is based on Likert Scale of 1 to &net1.00-2.33 = Low; 2.34 - 3.66 Good and 3.67 -
5.00 = Very Good)

3.5 Relationships of entrepreneurial motivation &mtrepreneurship intension
3.5.1 Correlations analysis

Table 5 tabulates the correlations results amoegvériables studied. The results generally show ¢berelation
exist between the factors of entrepreneurial mttwawith either immediate or future entrepreneiggsdmong the
students at p<.01 level. The Correlation Coefficiereasures the strength of the linear relationleifpveen two
variablesIf r = +.70 or higher, the means the two variahlaeger test are very strong positive relationshigQ+o
+.69 indicates strong positive relationship, an@D+o +.39 indicates moderate positive relationshighis case all
the relationships under test are very stronglytp@dy related between the variables tested anuifiggnt at p<0.01
level.
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3.5.2 Regression of entrepreneurial motivation anttepreneurship career intension

Table 6.0 tabulates the model summary of predictimg statistical relationships and explains the eulythg
relationships between entrepreneurial motivaticthiammediate entrepreneurship career intension.coleéicient

Table 5.0 Pearson Correlations (N=413) among vkasab

Dimension Entrepreneurial motivation Entrepreneipréfitention
Factors la.Behavioral 1b.Subjective  1c.Attitude on 2b.Immediate  2b.Future
control norm self- intention intention
employment
1 Behavioral . . . .
a enaviora 1 714 665 549 490
control
1b Subjecti . + . .
ubjective 714 1 564 553 653
norm
1c Attitude on
self- 665" 564 1 576 498
employment
2a  Immediate 549" 552" 576" 1 616
intention
2b Future 490" 652" 498" 616" 1
intention

**_Correlation is significant at the 0.01 leveH@iled).

Table 6.0 The Effect of Entrepreneurial Motivatimm Immediate Entrepreneurship Career Intention

Independent Variables Beta standardized
M odel

Model Variables

Behavioral control (self-efficacy beliefs) 137

Subjective norm (Tolerance for risk) .266***

Attitude (Desirability) of self-employment 335+
R2 42
Adj. R 41
R? Change 42
F Change 96.68***
Durbin-Watson 1.76

Note: ***Sig. at .001  **Sig. at .05

of determination is a measure of the amount ofavexé in the dependent variable explained by thepeddent
variables. The value of .42 indicates that 42%hef variance in the immediate entrepreneurship camésnsion
(dependent variable) is explained by the 3 motbredl factors. Behavioral control with standardizeeéfficient of
.137 us significant at p<.05, subjective controlhwialue of .226 and attitude with value of .33B aignificantly
contributing to the variance explained. The F cleavejue of p<0.001 indicates variance was sigmfigeexplained
by the model. Durbin Watson value of 1.76 of thedelsuggests that the result of regression modedlid. Table
7.0 shows that 45% of the variance of future em&epurship career intension (dependent variablexptained by
only the 2 motivational factors. Behavioral contnmlotivational factor is not significant. Subjectiveorm
motivational factor indicates a standardized cogfit of .577 and is significant at p<.001, andtwde with value
of .216 is significantly contributing to the vari@n explained at p<.001. The F change value is ©®0which
indicates variance was significantly explained g tnodel. The Durbin Watson value of 1.77 of theledsuggests
that the result of regression model is valid.
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Table 7.0 : The Effect of Entrepreneurial Motivation Future Entrepreneurship Career Intention

Independent Variables Beta standardized
M odel
Model Variables
Behavioral control (self-efficacy beliefs) -.066
Subjective norm (Tolerance for risk) S77r
Attitude (Desirability) of self-employment .216%**
R .45
Adj. R 45
R’ Change 45
F Change 112.14%*
Durbin-Watson 1.77

Note: ***Sig. at .001

4.0 Discussion

Samuel et al., (2013) in their assessment of erngurship intention among Sunyani Polytechnic Mtnig
Students in Ghana reported that demographic vagablich as gender, age, religion affect responises by
respondents. Thus, in the present study, data @méhder, age, seniority at the University, facaltygl race are
being collected in a structured manner in ordeetuce its influences on the findings. Gyamfi (20deported that
entrepreneurship courses are important and haigmidicant effect on reducing graduate unemploym&atmuel et
al., (2013) suggested that entrepreneurial edutatiost be introduced into the tertiary institutiomich are not
currently offering entrepreneurship courses. Irpoese to equipping students with competenciesdbrcyeation
and self-employment, universities are offering aavirange of entrepreneurship development actiyitée®l
Universiti Tun Hussein Onn Malaysia (UTHM), a Pablniversity in Malaysia is of no exception. To twe
entrepreneur, UTHM like most other universitiesaigtive in seeking practices and re-orientating esttsl to
embrace a more clearly defined element of persandl career development for students besides supgpaors
capacity building and academia development of thieausity. These include the creating of opportyfit practice
of key entrepreneurial behaviors through CentreEstellence, the engagement corporate entreprenpursh
development, entrepreneurship curriculum besidesrélquirement that all undergraduates need to dakeast a
subject on entrepreneurship in the first or seq@at of their respective degree programme.

The levels of motivational factors (attitude towasklf-employment, subjective norm, and behaviooaitrol) and
entrepreneurial intention are rated good. Thioigtrary to finding by Fatoki (2010) where he repdriveak results.
To overcome low entrepreneurial intention Africanidents, Fatoki (2010) suggested that motivatorst nie
reinforced and the organizing practical trainings gtudents involved in entrepreneurship educatiowho would
like to be involved in entrepreneurial practicesngovernmental organizations should be well funithedugh local
and international grants to help with the trainimged of graduate entrepreneurship, training sesiican also be
organized regularly to students as well as a “liegrfrom peers” or mentorship approach can be tirtstil by
government agencies to help students to get indalveentrepreneurship trainings at tertiary ingios. Thus, this
supports the fact that universities entrepreneprsimd curricular development are crucial to assigtients to
acquire increased understanding of entrepreneurShiifer researchers also reported that entreprempueducation
programs have been able to develop students’ estreprial capabilities and improve their successaas
entrepreneur (Akmaliah et al., 2012; Cheng et 2009; Jaafar and Aziz, 2008). In this sense, thislyshas
reemphasized the argument by Lifian et al., (2043 individuals having the necessary entreprenkeuria
competencies will favor entrepreneurial behaviahdse close to them are supportive and value@mneurship
positively. This supported the call by Kim-Soonaét (2013) that those youths who are really serimustart and
own a business as would be entrepreneurs be igenhtdnd targeted to develop through entreprenqurshi
interventions initiatives.

5.0 Concluding remarks
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Entrepreneurship is crucial to new business sfasi-developing existing businesses, job creatiah egsonomic
growth. Higher learning institutions are integrgtientrepreneurship skills, knowledge and behavam®ss its
curriculum.

Correlation analysis and regression analysis shawatdstrength of motivation in choosing entrepresbip as a
career option among the students is related witlhepreneurship intention. Statistically, studerdg’ength of
entrepreneurial motivation and intention is sigrafitly and positively related. The entrepreneunmdtivation

factors affecting career intention to be an enepur are made up of social norms (individual paioa of the

significance of how others value and support thaldishment of a new business), subjective norrdiidual

perceptions of their abilities and tolerance tofqen entrepreneurial tasks), and attitude towareéabior

(individual awareness of the importance and valfierdrepreneurship) entrepreneurial motivationshj&ative

norm (tolerance for risk) and attitude (desirapjlivf self-employment are significantly relatedstodent immediate
and future intention to be an entrepreneur. Howelvehavioral control entrepreneurial motivatiorfasind to be
significantly related to student immediate caresterition but not significantly related to studenttufe

entrepreneurship career intention in this studyis Tdould be argued using Krueger et al., (2000ument that
individual with high internal locus of control, sat norms are less predictive of intentions. Bebeali control

influences an individual intention of action baspeyception of degree of difficulty of performanuiethat specific
behavior (Ajzen, 1991). As mentioned earlier, itt@ceptually similar to Social Cognitive Theorypkained by
Bandura (1997) about an individual's belief in thabilities to perform a specified action.

Universities like UTHM have put much effort to raishe profile of graduate entrepreneurship andtti@ac
graduate student to seriously engage in entreprshigu The antecedents of entrepreneurship intergfmuld be
embedded into entrepreneurship strategy. Entreprehip is the central to future career and sooisletbpment.
Creating of opportunity for practice of key entrepeurial behaviors is seen as crucial in cultivagntrepreneurial
behaviors. This study also supported the call thase youths who are really serious to start and awusiness as
would be entrepreneurs be identified and targetetbvelop through entrepreneurship interventioitgtives.
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