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Abstract

From the early days of the Internet to the presinyt the World Wide Web has developed

into one of the world's largest information resastcOne of the first genres of web pages,
which was also one of the first information resesicwvas the Personal Home Page (PHP).
Over this same period of time, professional fodtimaEngland has created the world's richest
league and by extension an abundance of footblallede PHPs. This study investigates the
role of the PHP as an information resource usiegstibject area of professional football in

England.

A holistic approach is taken so as to view the Ptdm a broader context, as one information
resource amongst many, including non-PHPs and eWéine information resources (e.g.
reference books). Within this study, football faare interviewed along with web authors,
surveys are carried out (by distributing both oamland offline questionnaires) and research is
also carried out online, examining football rela®dPs and online web collaborations.

Results suggest that whilst there are many infaonat benefits to be found on PHPs, such
as plentiful unique information, they have low lisvef use amongst football fans. The thesis
concludes by proposing an avenue to the maximisatfdhe informational benefit of PHPs
through a blueprint for a type of communal footbakbsite called the Club Community
Composite Page (CCCP).

Overall, several contributions are made to thedfief information science, most notably

attaining an improved understanding of PHPs asuenand accurate information providers
online and devising new research methods for PHBareh. In particular, the method of

identification of PHPs developed here will be afulséol for future researchers of PHPs.

The contributions of this thesis are likely to fevalue to researchers working in relevant
sub-fields of information science, such as infoioraseeking, web genres, grey literature and
virtual communities.

11
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Chapter |

| ntroduction

1.1 Introduction

When the World Wide Web first came to being, it vaaisnarily a means of making
information easily available and accessible. Sithe, it has developed many other
uses, such as a real time communications mediuhe@vwonferencing on the web), a
sales point (e-commerce) and even the world's sarglectronic playground (online
gaming). However, the web's first role helped hiage its status as one of the world's
largest information resources. One aspect of #esurce, is the Personal Home Page
(PHP)- a website which represents the point of vawone individual (de Saint-
Georges, 1997). At the same time, the popularitgrofessional English football has
grown, with the Premier League achieving the statushe world's richest single
league (BBC Website 2006d). In these terms, thesithaims to examine the role of

the PHP as an information source within the fidflgrofessional football in Englantd.

1.2 The Personal Home Page (PHP)

The PHP is an entity that has attracted varioudskof interest from numerous fields.
From an academic point of view, the PHP has beed frem the very beginning (e.g.
Koch's Personal Homepage 1993), as a portal totheiduals who created them for

both work and non-work purposes. Initially the cartipg department's plaything,

! The subject area for the case study in this theassthe top four professional leagues in Englérid.
acknowledged that over the years, Welsh teams p&yed in these divisions. However, so as to
differentiate from the semi-professional PrincipalVelsh Premier League, this subject area is reder
to as the professional English leagues (and nureevawiants thereof) without the term “Wales”
included.

12
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soon it was available to all academic staff, arehtbtudents. At the time of writing
(but also for the foreseeable future), millionsRHIPs exist, in various forms and

guises.

Once so many PHPs were created, it was inevitaalethe PHP would be looked into
further, examined and researched. PHP researchdws ongoing now for over 10
years. Investigations have been carried out withimerous academic fields of
interest, including computer science (e.g. Hoff &hdndhenk 2001), librarianship
(e.g. Haines 1999), information science (e.g. Th#lv2002), psychology (e.g.
Joinson and Banyard 2002), education (e.g. Arnatil Miller 2000) and journalism
(e.g. Dominick 1999) to name but a few. Howeverrethough the interest spans
many fields, there has not been a great deal dépth research carried out and there
are still many gaps in our knowledge of the PHRudtild not have been unreasonable
to expect more to have been known by this stagetdPdPs as a whole, particularly
their role as an information resource and the mfdion available on them. This
thesis aims to go some way in providing some patyinvaluable insight into this
feature of PHPs.

In addition to this, a secondary though still paigty very beneficial and insightful
aspect of this thesis is the examination of variasggects of the information seeking
behaviour of football fans who follow the teamghe top four English leagues. There
are, quite literally, millions of football fans ithe United Kingdom alone and the
English leagues have a reach way beyond their cwdelps. This is especially true
presently, with football teams making a speciabefto extend the range of their
appeal with summer tours to the United States aadrar East. Traditionally, the fans
of these teams, both inside and outside the UKe Haeen restricted to the more
traditional media in order to find out about thieiotball clubs, including most notably
the newspaper, the television and the radio. Nowsdaith the explosion of the web
and all that comes with it, the availability of amfmation concerning any professional
football team has grown significantly, even moreigsdengland (with the English
language being the most popular language on tleeniet). This makes such a thesis
interesting from more than one perspective. FronmBormation science perspective,
it is interesting to see the information seekindndeour of people who are not

seeking information for professional purposes (agylibrarians or physicists would)

13
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and look at the role played by the web in providinghedium for this information.
Furthermore, it is useful for those involved in tl®tball industry to see not only
how their fans behave when it comes to the acduisiof football relevant

information, but also the role they play in thelecolion and dissemination of this

information (e.g. through PHPS).
1.3 Motivation for this Study

The main aspect of this thesis is the examinatidPHPs as an information resource,
with a particular focus on aspects of informati@urid on them, but also people's
perceptions of PHPs and the reasons behind theereTdre many reasons why the
study of PHPs is an interesting one. They are ®aidrovide insight to humerous
issues, including gender issues (Arnold and MR@00, Flanagin and Metzger 2003),
self presentation (Wynn and Katz 1997, Papachar&302a), interpersonal
communication (Dominick 1999), web genres (DillondaGushrowski 2000) and
grey literature (Thompson and Guistini 2006). Thigsis however, is primarily

concerned with their benefits in terms of inforroatstorage and dissemination.

Traditionally, supplying information has been ampexsive and time consuming
business. On a broad scale, parties and institutidrich have supplied information
have been motivated by money (e.g. newspapersispuig houses) or other agendas,
most notably political (e.g. governments) or raig (e.g. the church). With the
advent of the web and the introduction of PHPs abiéity to supply information has
been given to just about anyone with a computer amdinternet connection. As a
result, people who create PHPs have the abilifiil tm information "gaps"” in subject
areas where the traditional motivations or ageraasiot present. As such, any well-
founded study that provides additional insight itie workings of this information

resource is of value.

It also can be argued, that in a certain sense,sPH@ a resource created out of
nothing. The fact that ordinary people spend tinakimg information freely available
for other people is hugely beneficial for infornwati consumers, and particularly
fascinating for information scientists as well adhes information providers. In

14
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addition to the potential of filling informationagjaps, the sheer scale of the
information provided alone (i.e. in terms of numbef PHPs available) makes it

worthwhile to investigate this phenomenon further.

Meanwhile, using football as a case study, createsher series of interesting aspects
that would be useful to look into, either direablyotherwise. Many studies have been
carried out looking into the informational behaviai various groups of people. The
titles often include broad groups such as scienfesig. Brown 1999), academics (e.g.
Ocholla 1996), scholars and students (e.g. Bat86)18ut also more specific groups
such as librarians (e.g. Schreiber and Moring 198W@thematicians and physicists
(e.g. Brown 1999), lawyers (e.g. Wilkinson 2001f a&ven members of parliament
(e.g. Orton, Marcella and Baxter 2000). Howevdrthase groups of people are either
involved in professional occupations, or potenjialhvolved in professional
occupations (i.e. the students). In this study,itifiemation related behaviour of the
football fans is also being examined (as a reduth® holistic approach being used),
and this provides an insight into the informatiobhahaviour of a group of people not
normally investigated in this way. As this is ampkexatory study, it will be difficult to
use these results for direct comparison with studik the "professional” groups.
However, in the longer term this will help providenew angle in the viewing of all
information related studies. Indeed, to date, swsthdies which look at the
information resources available to ordinary citzeparticularly from a football fan's

point of view, have been very sparse.

Furthermore, an additional football related positaspect of this study is its relative
independence in terms of stakeholders. Such stualiesoften commissioned by
bodies that have a vested interest in certain é&spédhe field (e.g. businesses that
are looking for ways to increase their revenue}hls instance, the study is purely the
initiative of a football fan and without any reasonpromote one group over another;
the results of this study should help improve comication and interaction between

all involved parties, not least between the clulid their fans.

In academic terms, football as a field for inforraatscience studies is interesting
because of its unusual information environments®mvironment is a product of the

various parties that are involved in football ahé tmanner of their involvement.
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Firstly, the largest group (in terms of numbergebple) of interested parties is the
collection of fans who have primarily an emotionavestment in football (and
sometimes a monetary one too). For the fans, fdatbaot only an interest but often
a way of life, with strong social implications. ®a&dly, there are the individuals
involved in the performance of individual clubscklas the directors, the players, the
coaches and so on. Their involvement is slightlifedént, as they too have an
emotional investment at some level, but naturdilgirt predominant concern is (in
most cases) the state of their individual careBngdly, there are related businesses
(such as the television companies, clothes manufs), that have a financial
interest either in the performance of a specifibde.g. a club sponsor), or a financial
interest in the well being of football as a whoteg( a football broadcaster). Finally,
there are certain organisations that try to refelisputes between these parties, and
whose role it is to look out for the interests afegone involved (i.e. national
governments and football associations). All of éhparties take part in the absorption
and dissemination of information concerning fodtbateating the aforementioned

unusual information environment.

At the same time, with the growth of the Intermetecent years, an extra twist is now
added with the relative ease of information excleatigat the web has allowed
between all the parties. Football fans themselee® la variety of types of sites which
they use to publish information and communicatehwatich other (including the
PHP), while those involved in football have theivrosites (i.e. the club sites), as do
the related businesses (e.g. British Sky Broadug)sand the football associations.
This, in combination with the fact that the Engligotball industry is one of the
largest in the world (Harding 2003, BBC Website @@0and that English is the
primary language on the web, makes professiondb&tian England a field which is

particularly suited to such a study.

Finally, in the longer term, projects such as thii$ provide data which will facilitate
a better understanding of what football fans us¢hé@ir search and consumption of
information, including aspects of the web and PHRghe shorter term, this thesis
provides a more specific direction which can beetakn order to improve the
information seeking experiences of football fan&mgland and more specifically the
use of PHPs. With the millions of PHPs online (Riét 2006, Riley 2005, Wired
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Magazine 2000, Lawrence and Giles 1999), and méliof individuals putting effort
into the creation of sites for the benefit of othevithout a systematic study, it is very
difficult to say what the effects of these effoat®. If one takes the view that these
sites are a "natural resource", (seeing as thesenoaconcerted effort in initialising
their creation), more studies should look into way$arnessing the power of these
PHPs.

1.4 Aims and Objectives

The main aim of this thesis was to investigatertiie of the PHP as an information
resource with the view to making a recommendat@mirmprovements that would
help maximise the benefits gained by the effortsiplby PHP and other web authors
(as well as others active in the football Intero@inmunity). An attempt was made to
understand the popularity of the PHP, what theiersisthink of it, what they
themselves offer, what they could potentially ofied what problems afflict them. In
order to achieve this aim, a popular field was enoshere the web is heavily utilised
and PHPs, their users (in the general public) dm&ir tpotential users are readily
available. A field which meets such criteria is fpssional football in England.
Having selected a suitable field, an all round apph was taken, looking at all the
ways in which fans acquire football related infotima and within this, the role of the
PHP.

The specific objectives of this thesis were thenefo

1. To determine the tools and methods ordinarybi@btfans use to acquire
their "footballing" information.

2. To determine the reasons for which these taudsmaethods are used.

3. To determine the significance of the role playpgdthe web in providing
this "footballing" information.

4. To determine the significance of the role plapgdhe PHP within the role
of the web in providing this "footballing” informan.

5. To determine whether, all in all, football famse satisfied with the

availability of "footballing" information.
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And more specifically about PHPs:

6. To determine the number of sections that hawaites of unique
information available on football PHPs.

7. To determine the number of sections that has&ntes of archival storage
on football PHPs.

8. To determine the degree of accuracy of the iné&ion available on football
PHPs.

9. To determine the factors that have an effecthenavailability and quality
of PHPs.

10. To determine the perceptions that football taange concerning PHPs.
11. To determine the causes behind the percepti@igootball fans have of
PHPs.

Having completed the research in order to meettlobgectives, a recommendation

was deemed suitable, and an additional objectiveinteoduced:

12. To craft an outline for a communal site that eacourage web authors to

work together in the creation of web pages foradhkne community.

1.5 Scope

In an attempt to meet the aims and objectives 8pdcithis work examined certain
aspects of information seeking behaviour and oocadly touched on information
needs aspects (so as to give as complete a pagypessible). As this was a one-man
project with coinciding constraints, it was not gide to look into all the aspects that
might have been useful to this thesis (see 1.7tations of this Thesis, p. 19, later in
this chapter). Concerning PHPs, samples from tle fop professional leagues in
England were taken and indications of their reprege/e nature have been given.
The focus was on the content of the PHPs wherdulie of the information comes
from non-PHPs (i.e. organisational and news sitdeh-PHPs were also looked at,

though in less detail, to help ensure that keysfadiout football websites were not
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overlooked. Clearly, more studies could have beemedincluding studies where
PHPs are the dominant form of information (on thebyy but the chosen subject area,
where there are varying amounts of information jutes by the various groups (i.e.
the amount of information available on the higHestball division is not the same as

that in the lowest division), is arguably the masgful.

1.6 Case Study

The chosen subject area for this research is #ild Bf professional football in

England. The benefits of this selection includeihg\a good deal of data and also
having more than just one "informational environtte(i.e. the four separate

leagues). This includes the 92 professional foobttems in the top four leagues
(Premiership, Championship, League 1 and League BEngland (though this also

includes three teams based in Wales). The PHPgedradout teams from the set of
92 were examined and the opinions of their fansewaanvassed. This was felt
necessary so as to be able to determine whethepasiéon in the league had an
effect on the type of sites available. Meanwhilerg year, teams move up and down
the divisions as they gain promotion or suffer gak®on. For this study, the league
tables used were primarily those of the 2004/03kfalb season. For the research

carried out to meet objective 12, the 2006/07 leagbles were used.

1.7 Limitations of this Study

As this study was primarily the work of one mane tbcope of the research was
limited in certain ways. All the limitations mentied here are present because of

resource constraints, primarily time.

One limitation of this study is its size. Interviewvere conducted, questionnaires
distributed and websites examined. The numbers llotheee could have been

increased to enhance the results further. Meanwthiteigh every effort was made to
ensure the sampling of all three data collectiortho#s was as representative as
possible, ultimately for feasibility related reaspat times, trade-offs were made, and

these must be taken into account when readingethdts.
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In terms of PHPs, the case which is examined s ttheésis, is one where most of the
information on the web is supplied by non-PHPs ickted football sites and news
sites e.g. football365.com, BBC.co.uk). The othde ®f the spectrum is the instance
where PHPs provide the majority of information ontapic. Though this study
provides some coverage from this viewpoint, itds the emphasis of the work. It is
possible that there are subject areas where therityagf the information available on
the web is provided by PHPs and in the longer térm,the intention of the author to

carry out such studies. However, this was deenmadra suitable starting point.

On a related note, another limitation is the fdwt tthis thesis uses only one case
study. Again to provide a more complete pictureh#f field of PHPs as a whole, it
would be useful to look at a greater number of csdies in other subject areas, so
as to have a greater perspective on the issueg lgmmined. In the longer term,

more case studies should be carried out.

1.8 Football Background

At the time of writing, the footballing informatioenvironment is rich in all the
necessary aspects. There are great numbers ofdwbfall fans and football PHPs. In
the UK, according to one report, there are salaktd8 million football fans (Bradford
and Reeve, 1997). Though there is no accurate nuoftieotball PHPs available, as
already mentioned, the numbers of PHPs in geneealsaid to be in the millions
(Lawrence and Giles 1999, Riley 2005). The comlmadf millions of football fans,

millions of PHPs and early investigations conductsd part of this research, all

suggest that the number of football PHPs is sfiti

Meanwhile, parts of the subject area (particulaiteg Premier League) can be
considered "informationally saturated". There aswesal communication media
which give constant daily coverage of the curretates of affairs. These include
newspapers (e.g. The Guardian, The Sun), footbaljannes (e.g. FourFourTwo,
Shoot) television (e.g. Sky Sports 1), includinglidated sports news channels (e.g.

Sky Sports News), websites (e.g. soccer.net, fti8&&mcom) and radio (e.g.
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Radio5Live) including dedicated sports stationsg.(eTalkSport). Whereas this
suggests that perhaps the non-PHP football wehwiigist have every fact of football
covered (therefore making PHPs less importantforimational terms), it also means
that finding evidence to the contrary is more défia. This section provides figures
concerning the top four professional football leegin England as a whole, but also
certain figures categorised by league (i.e. eaclisidn separately). Though the
figures provided do not cover one particular yebey are still illustrative of the
differing amounts of information available (and geal interest in) each of the

leagues.

Most of the media have an abundance of footbakmge. On the Internet at the time
of writing, there are 2197 sites listed in the Oparectory website in the professional
football categories, whilst Yahoo! has 746. On \=ien in the UK, there are a
multitude of channels (both terrestrial and satelbr cable) which have shown
football matches (or clips of matches) from theddi In addition there are three (Sky
Sports News, Eurosport News, Setanta Sports Needitated sports news channels,
one of which (Sky Sports News) averages over 15shoifootball news per dayon
the radio, there are on average, 29 programmesgek about footbalfl.In the shops,
there are at least three football magazines availaib ordinary newsagents in
Londor?. More recently, various new forms of informatioelidery have also been
introduced, (e.g. mobile Internet, live match bro@sts on the Internet) and such
trends are set to continue as more football clubs into more business conscious

institutions, fully concentrating on the image loéir "brand".

Further evidence of the popularity of professidioaitball in England is provided by
the "financial attention" it receives. The Premirgpss arguably the "richest" football
league in the world, with 25% of the European fafitindustry (Harding 2003). In

2 BBCL1, BBC2, ITV1 are the terrestrial channels wihdther channels digitally available such as ITV4,
British Eurosport, numerous SkySports channel2(13, Extra as well as High Definition channels),

numerous Setanta Sport channels, pay per view elaand club channels (e.g. MUTV, Chelsea TV,
Arsenal TV) also show relevant football matcheslips of matches.

% Based on the names of programmes with the wortbétidn the title or description. Average in the

month of September 2008 (exact figure: 15.57 hpargday).

* A search for programmes containing the word fdbtibathe title was carried out and revealed 29
(exactly 29.5) programmes a week on average inUike The search was carried out in September
2008 (total number of shows was 118).

® Three out of the following four football magazineens found in 10 London newsagents (10
newsagents were checked in total): FourFourTwopBonthly), Match Magazine, World Soccer.
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the list of the 20 riche¥ffootball clubs in the world (2007/08 season), & fr the
Premiership (Deloitte and Touche 2008).

Meanwhile, in terms of getting a variety of "infaational environments", the chosen
field has four divisions, each with a varying degoé public interest and attention. At
the one end is the top division of professionaltifati in England (the Premier

League), where the concentration of informatioatig#s peak and at the other end is

League 2, which receives noticeably less coverage.

League Live Televised Average Websites Websites on
Matches ’ Attendance ® | on Dmoz° Yahoo! *°

Premier League 106 34,900 906 414

Championship 50 15,908 467

League 1 10 7,486 437 332

League 2 5,389 387

Table 1 Gauges of public interest in English professiofwaitball leagues for the
2003/04 season (television coverage, football matttendance and numbers of

Internet websites from the Open Directory and Ya&hoo

Table 1 has certain figures which can be usedgasige to indicate the level of public
interest in the leagues, as well as some informaticoverage. It is clear from the
table that the Premier League gets significantlyarelevision coverage (at least in
live televised matches) than any of the remainieagles. The number of people
attending the matches at the stadiums also appeardicate that there is noticeable
variation in the divisions. The final two columna the right show the number of

® Richest in terms of annual turnover

’ SkySports.com Website 2004.

8 StatMail (www.statmail.co.uk).

9Premiership figures at: DMOZ Sports > Soccer > UEFBngland > FA Premiership

Division 1 figures at: DMOZ Sports > Soccer > UEFAngland > Football League > Division 1
Division 2 figures at: DMOZ Sports > Soccer > UEFAngland > Football League > Division 2
Division 3 figures at: DMOZ Sports > Soccer > UEFAngland > Football League > Division 3

All figures checked on 13/05/04.

premiership figures at: YAHOO! Directory > RegioralCountries > United Kingdom > Recreation
and Sport > Sport > Football > Leagues > Premiprshi

Remaining division figures at: YAHOO! Directory >eBional > Countries > United Kingdom >
Recreation and Sport > Sport > Football > Leagublationwide Leagues

All figures checked on 27/04/04.
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websites categorised per division on the Open BirgdProject (Dmoz.org) and on

the Yahoo! websites.

Here again, the indicators are also reinforceddwmyifall finances. In terms of nation-
wide television coverage in the UK, British Sky Bdzasting (BSkyB) and Setanta
together paid £1.7 billion pounds for three yeafsPoemiership matches (BBC
Website 2005a), whilst only £110 million was paid three years of coverage for the
remaining three leagues (from BSkyB and ITWJeanwhile the average player
salaries (per annum) for the four divisions respebt in 2001-02 (Chaudhary 2003)
were £600,000, £200,000, £70,000 and £42,000.

1.9 Football Websites

Football information generally revolves around té@ms or the football matches. The
most sought after information involves player tfans, player injuries, incidents that
took place during matches (goals, tactics, plagefogpmance), and reaction after the
match. Another aspect of football information camsethe rumours, which cannot be
verified and are often incorrect (if not completéyoricated). The football websites

which provide all these bits of information arewetentiful.

The most popular sites used by football fans inRhemiership are the BBC website,
followed by the SkySports website followed by th& Premier League's own site
(FA Premier League 2008). Official websites plapig role for football fans with

45% using them once a day (FA Premier League 2@G8he same time, newspaper
websites play a substantial role as well, with 3@R#remiership fans visiting them

“usually” (FA Premier League 2008).

Naturally, every team has an official website, ihielps provide the team with its
public image. The official site will provide theasidard information about the club (as
any business website) such as information aboupldgers, facilities, directions to
the club and so on. The site also has other useh, @& an outlet for press releases
and a sales tool, selling not only tickets to mas;tbut all official club merchandise.

The majority of all official team websites are rbg one company, Premium TV
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(PTV). In the football league (the three profesaloteagues below the Premier
League), all the club websites are created by RmandiV, with numerous clubs in the

Premiership also signed up to the company (e.grA¥illa).

Meanwhile, there are also three companies that ddfetball website "franchises".
FootyMad.net and rivals.net have a dedicated sit@&ch professional football club
in the top four leagues, whilst SportNetwork.nes$ kdadicated sites for 24 of the 92

football clubs!?

Other popular football sites include team forumsmassageboards, where members
discuss all aspects of the football clubs. In régears, forums have become very
popular, with larger teams having several foruntorging heavy activity. Recently,
they have even had a direct effect on professifowball. In one instance a football
player changed his mind about moving clubs whenrdaal what the fans of this
prospective club thought of the idea (BBC Webs65b).

Local newspapers also play an important role in dlesemination of information

about the local team, and by extension, their websilso play a part in providing
information about the team, particularly where plalyansfers or rumours about them
are important. Finally, other common football retitsites include fan sit€s(e.g.

Celtic Supporter in London), webzirtésnd of course, PHPs.

1.10 Chapter Conclusion

The vast number of PHPs on the Internet have, t®, deen studied from numerous
points of view within various fields such as psydgy, information science,
computer science and others. They have been useftudy as a way of gaining
insight into areas such as gender issues, selfemi@son and interpersonal
communication to name but a few. However, in tteeng past, good reasons (e.g. the
vast numbers of PHPs available) have emerged fevieethat they are of value as

information resources. For the purpose of studying PHP as an information

1 Checked on the Sport Network homepage (www.sptwiré.net) on the 26of July 2007.

2 Fans of a team create a site to attract otherdatise same team, so as to arrange social evieats (
watching a game all together in a public venue).

'3 The online version of a fanzine.
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resource, the subject area of professional Enépistiball was deemed suitable thanks
to the varying informational environments it proasd(a vast amount of information
and PHPs for the Premier League, yet significalethg information and fewer PHPs

for the lower leagues).

The next step was to establish a firm foundatiomfwhich to carry out such a study,
namely the examination of all current relevantrétare. This is detailed in the

following chapter.
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Chapter Il

Literature Review

2.1 Introduction

This study took a holistic approach in the invesiign of PHPs in the field of

professional football in England. As a result, mdieyds of research needed to be
covered, so as to ensure that this, a relevantmagahingful literature review, was
carried out. The finding and gathering of thisrhtteire was carried out intensively at
the beginning and at the end of the process whicdyzed this thesis, but also

throughout the course of study.

This chapter firstly describes the overall searthtsgy used. It then proceeds to
examine literature looking at various aspects ef BHP (including blogs), and its
relationship to grey literature, virtual communstiecommunities of practice,
knowledge sharing and football studies (includinipimation related football studies
and football in the community). It concludes by Kow at legal issues relevant to

football related information on the Internet.

2.2 Search Strategy

The strategy for finding relevant literature cotsisof two main parts. On the one
hand were the searches for subject specific liteeate.g. searches for Personal Home
Pages), whilst on the other hand, there was ttdirrgaf relevant journals in the field

over a prolonged period of time.
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The searches carried out in the beginning andrideoéthe study were carried out on
a number of online and offline databases, includimg Library and Information

Science Abstracts (LISA), Web of Knowledge, Batfofmation and Data Services
(BIDS) and Research Index (CiteSeer). Searches waise conducted using both
Google Scholar and "ordinary" Google on the webcaédch any other traces of
relevant work. The advantage of using the Googlckes lay in the non-subject
specific searches that were carried out, ensuhagrelevant material in other fields

was also picked up.

Generally, the searches carried out on most retesalojects, such as information
seeking or football, were broad and would returmw@titude of results which then
had to be sifted through. This ensured that crditeahture was not missed, and was a
process which involved reading a very substantiahiper of abstracts. The main
instance where sifting through large numbers afirredd results was not necessary
involved PHPs, where searches would often retunndeicles. In addition, for PHPs
in particular, it was necessary to use multipleapbhs so as to cover all possible
literature. For example, searches for PHP relewank used phrases such as Personal
Home Pages, Personal Homepages, Personal Web Pagashal Webpages, Internet
Homepages, Internet Home Pages, Private Home Pdg@mte Homepages,
Homepages and Home Pages. In addition to thispproximately the same area,
searches had to be carried out concerning blogsaeidl networking sites. However,
in all instances, where relevant articles were &huall references within the papers
were closely examined, an action that led to treealiery of many other relevant

articles.

Meanwhile, whilst carrying out this research, tlablés of contents of relevant
journals were being browsed, including the Jourofalthe American Society of

Information Science and Technology (JASIST), theurdal of Documentation

(JDOC), Library and Information Science ResearchiSR) and the Journal of
Information Science (JIS), to ensure that majoevaht works were not overlooked.
In addition to this, the author was alert in teraiditerature seeking in general to
ensure that any relevant literature that was coanesa in any other way was also

followed up on.
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Finally, it is worth mentioning that what is preseh here is not all the literature that

was read by the author in order to conduct thearebe

2.3 Personal Home Pages

The Personal Home Page (PHP) as a subject of olsspans many topics. These
include computing, information science, psycholagygl even journalism to name but
a few. As a result, it has acquired a multiplicfymeanings, making any single all-
embracing definition problematic. A number of atpsat defining the PHP have
been made (de Saint-Georges 1997, Bates and Lu, I88#inick 1999, Weaver
2000, Doring 2002) though there is not a great ddahgreement. In addition,
numerous PHP studies have been carried out withimwxplicit definition. In fact,
even the term "personal home page", though clélaelynost common (e.g. used in de
Saint-Georges 1997, Bates and Lu 1997, Chandle8,18hold and Miller 1999,
Dominick 1999, Dillon and Gushrowski 2000, Papadsa2002a, 2002b, Rick 2007)
is not universal, with other names also used tariles the same concepts, most
notably the "personal web page" (e.g. Haines 199%iyate home page" (e.g. Doring
2002), "Internet home page" (e.g. Wynn and Katz7}@% simply "homepage" (e.g.
Hoff and Mundhenk 2001). The end result is a difitig in describing the Personal
Home Page (PHP) as a site. On the other hand, #nersome shared ideas. Though
certain types of sites are occasionally includedxauded in the definitions, there is
no question that the core entity that is being dieed is the same- namely, sites that
have been created by single individuals. Taking thio account, two relatively new
(and thoroughly relevant) types of sites have atsoe to being. The bldg(weblog)
and the social networking site (e.g. a Facebooke pgMySpace page) are two
examples of Personal Home Pages that have emeargedent years. As sites that are
both (more often than not) created by and reprasigatof individuals, any definition

of the PHP should not exclude them.

4 We will use the term blog instead of weblog irstetudy for clarity purposes, as weblog also has a
technical computing meaning.
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2.3.1 Definition

As mentioned previously, a number of definitionsdaeen attempted. These include
academic definitions, (de Saint-Georges 1997, BatesLu 1997, Dominick 1999,
Weaver 2000, Doring 2002) as well as non-acaderieampts (e.g. CWIS Style
Guidelines 2002). However, even within academia& definitions vary, perhaps
because of the numerous fields that study the RM&aver (2000), for example,
defines the PHP as "pages [which are] wholly uratetrol of individuals, and not
functioning as official library pages". Though dlganot an in depth definition, it is

clear that such a definition would originate frotadies in librarianship.

A more in depth definition is provided by de SaBrorges (1997), whose definition
states that a PHP is a "presentation of the salfgital (hypertextual) form, authored
by one individual, and which (i) emphasizes a pergninimally, by a picture or a
name); and/or (i) a person's current activitiesg/ar (iii) professional experience;
and/or (iv) displays a person's interest (in thaybof the text and/or through

hyperlinks to other sites)."

Such a definition is useful for this study in prdivig explicit points to look out for in
terms of identifying a PHP (in a practical mannéfdwever, there are problems with
the type of sites which could be included as a RBIRg this definition. For example,
pages created about a person's current activiiespolitically motivated group could
be considered PHPs. Other definitions such as Dok'$n(1999), which states that a
PHP is "... a website that is typically maintained doye individual or family and
contains....whatever information the author chooedi/é there" are not as useful in
providing clear signs to look out for when ideniify PHPs. In fact, Dominick's
definition also has imperfections. Again, a siteated by a single person on behalf of
Coca-Cola, would be considered a PHP, somethinghwttie author does not agree
with. Doring's (2002) definition is perhaps the mascurate. It borrows Dominick’s
entire definition and adds that sites "maintaingd doganisations, institutions or
formal groups are to be distinguished from perstmahe pages”, something which

fits in well with the concept of the PHP as a "jpaia" entity.
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Other definitions such as Bates and Lu (1997) &eddWIS Style Guidelines (2002)
can be overly specific and have no mention of #medrfor the PHP to be linked to the
individual. Bates and Lu (1997) simply state thet PHP is the first page of a site
found on a PHP provider (e.g. such as Yahoo! GesgitThis in itself is far from
common as PHP definitions are generally in termsit#fs or pages rather than a
single page (e.g. Dominick 1999, Weaver 2000, OprD02). Meanwhile, the
Campus-Wide Information Service (CWIS) website atrtdbch University (CWIS
Style Guidelines 2002) offers a definition which @dearly from a technical,

computing viewpoint:

"A HTML document prepared by an individual, thaeyhdescribe as their
Home Page. The document may be held on a persomgiuter at Murdoch,

or made available from the individual's home diegtarea on a host
computer at Murdoch, or made available from a caewpaccessible via the
Internet on which the individual maintains a usacsount. A Personal Home
Page may include personal and biographical deaaitsmay offer a link to a
document maintained for that individual on a CWES\@r. A Personal Home
Page that is accessible via a CWIS Server willudela link to the Disclaimer

Notice maintained on the CWIS Host Server. "

This is clearly not a definition from a theoretieaademic point of view, but rather a
practical definition to suit the purposes of a g@r\providing institution. Definitions
along these lines can be readily found on the sitesimerous PHP service providers,
all over the web (e.g. NexBand Communications 20B6chester Institute of
Technology 2007, Delaware Online 2007).
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Author(s) Assumed Description
/Defined
Buten Assumed | Web page must either
1. Refer to itself as a PHP, or
2. Be listed under a personal name (e.g. Jack's Page)
Bates and Lu Defined | The first screen of information that appears upon
entering the URL address (drawn from the People
Page Directory)
Campus- Defined |"A HTML document prepared by an individual, that
Wide they describe as their Home Page.... A Personal Home
Information Page may include personal and biographical details
Services and may offer a link to a document maintained for that
(CWIS), individual on a CWIS Server..."
Murdoch
University
De Saint- | Defined | A hypertextual document authored by one person
Georges which
1. Emphasises a person (minimally, by a picture or a
name); and/or

2. A person's current activities; and/or

3. Professional experience; and/or

4. Displays a person's interest (in the body of the text
and/or through hyperlinks to other sites)

Dillon and | Assumed | Web page is picked from a "home page resource" (e.g.

Gushrowski the PeoplePlace)

Dominick Defined |"... a website that is typically maintained by one
individual or family and contains....whatever
information the author chooses to live there."

Doring Defined 1. PHP must be maintained by a single individual,

regardless of affiliation with larger institutions

2. Allows for design to be delegated.

3. If the web pages represent more than a single
person, it enters a specific sub-category of PHPs.

4. PHP must be distinguished from pages maintained
by organisations (e.g. PepsiCo)

Haines Assumed | Web page is picked from two directories of librarians’
web pages

Papacharissi Assumed | Web page is picked from a "personal home page
provider" (e.g. AOL Hometown). Does not include
pages that are "affiliated with or constructed by a
commercial organisation or other institution"

Weaver Defined | Librarian web pages which are "wholly under control of

individuals, and not functioning as official library pages"

Table 2.1 Definitions or assumed definitions of PHPs
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In terms of academia however, numerous studies akseebeen carried out on PHPs
without explicitly defining them (e.g. Buten 199%ates and Lu 1997, Haines 1999,
Dillon and Gushrowski 2000, Papacharissi 2002a2BR0Such studies normally just
pick PHPs from personal web space providing comgsasiich as PeoplePlace (Dillon
and Gushrowski 2000, Papacharissi 2002a, 2002alBai and Thelwall 2007,

Rick 2007), AOL Hometown (Papacharissi 2002a),Reeple Page Directory (Bates
and Lu 1997) or other organisations where indivisiuaight have PHPs such as
universities (Buten 1996) or libraries (Haines 199%ough this method of selection
catches mostly PHPs (especially when measures aien tto ensure pages of
businesses or other larger institutions are exclydthere is always the risk of
misclassifying a non-PHP as a PHP. A clear definitand classification process
certainly helps in ensuring that in such studiedy genuine PHPs are included, for

the purpose of producing accurate results.

Hence, in this study, the definition of a PHP is ttne offered by Doring (2002),
using the criteria offered by de Saint Georges 71.9Bhough certainly an unorthodox
approach (using a definition from one author areddfiteria of another), it cannot be
helped that de Saint Georges (whose definition ingserfections as mentioned
earlier) has criteria that do indeed help ideng&nhuine PHPs as defined by Doring,

who does not offer a set of criteria to look outfo

Hence, in order for PHPs to be included in thislgtuhey have to either:
(1) Claim to be a PHP
and/or (ii) Have personal information on it (sucshaaCV, photograph etc.)

and (i) Represent a person rather than a group

2.3.2 Blogs (WebL ogs) and Social Networking (SN) Sites

As mentioned earlier, and as evidenced by the ttiefas above, blogs and SN (social
networking) sites also have a role to play in atiyemacompassing view of PHPs.
Though clearly not identical to each other, blogd &N sites are very similar. In fact,

the major social networking sites offer bloggingltoas standard (e.g. MySpace.com,

!5 Further clarifications on the process of PHP dssion can be found in Chapter Il (see 3.4.3FPH
Classification).
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Facebook, Windows Live Spaces, Friendster, Yah&®*Band most blogging sites
offer the same tools offered by the social netwagksites, such as the creation of
personalised pages, uploading of photos and kedgtsyof friends (e.g. blogger,
xanga.com, blog.com). Meanwhile, in terms of infation availability, because of
this overlap in services, both blogs and socialvpgting sites allow the same kind of
information to be placed on their pages. For threasons, whilst acknowledging that
blogs and SN sites have their differences, thidysuill treat the blog and the SN

sites as one.

As for definitions, the blog, much like the PHPgdmot have a universally accepted
definition (though most definitions of the blog ifitto the PHP definition used in this

thesis), there does appear less confusion aboutaghatitutes a blog.
The online version of the Oxford English Dictiondwgs an entry for the “weblod®:

"A frequently updated web site consisting of peearbservations, excerpts
from other sources, etc., typically run by a singkrson, and usually with

hyperlinks to other sites; an online journal orgia

Meanwhile, carrying out a "define: weblog" searalm Google produced several
results, the most comprehensive of which was fre@tes Support (2004), a site

which refers to itself as a "computer learning emvinent".

"(Same as blog) This is a publicly accessible pmbkgournal for an
individual. Similar to a personal diary, but shaos@r the web. The activity of
updating a blog is 'blogging’ and someone who keejpéog is a 'blogger'.
Blogs are typically updated daily using softwaratthllows people with little
or no technical background to update and maintaéntiiog. Postings on a
blog are almost always arranged in chronologicdepmwith the most recent

additions featured most prominently."

'8 The OED has two definitions, the first being teehnical meaning of a 'requests handled file' on a
web server. Here, we mean the other PHP relevdimitomn.
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Another definition can be found on a better knovworfiputer learning” site. The
Whatls.com (2004) definition is:

"A weblog (sometimes shortened to blog or writteriveeb log' or ‘Weblog') is
a website of personal or non-commercial origin trsgs a dated log format
that is updated on a daily or very frequent basib new information about a
particular subject or range of subjects. The infation can be written by the
site owner, gleaned from other Web sites or otberces, or contributed by

users."

These definitions, though different, certainly haveeommon core. Meanwhile, in
terms of social networking sites, somewhat unssimpgly, once again, a common
definition is not available. In fact, most SN gite@viders do not state what an SN site
actually is. Friendster simply describes itselftlas "best way to stay in touch with
your friends and the fastest way to discover thepfgeand things that matter to you
most" (Friendster.com Site 2006). Its aim is tafrihe power of social networking to
every aspect of life and by doing so, make the dvarsmaller place (Friendster.com
Site 2006). MySpace, simply offers 7 types of pedpr whom it is suitable for. A
third major social networking site provider (Micadss own Windows Live Spaces)
also simply states its aims (which are remarkalshilar to MySpace and Friendster)
and describes in detail the things one can do nguis'® once again without an

explicit definition of what a SN site is.

' These include friends who want to talk online,ginpeople who want to meet other singles,
matchmakers who want to help their friends, familtbat want to keep in touch, business people
interested in networking, class or study matesfemadly, anyone looking for long lost friends.

18 1n addition to the expected invitations to keegiduch with one's friends and make new friends, one
can enjoy constantly updated contact lists, shatographs, write blogs, express themselves through
over 100 themes, place fun gadgets on one's sideem@n stream your own videos (Windows Live
Spaces Site 2006).
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However, a definition has been offered, with Boyd &llison (2008) recently having
proposed a comprehensive definition of the SN Jikey defined the whole of an SN

site (rather than an individual's page) as:

“web-based services that allow individuals to (hstruct a public or semi-
public profile within a bounded system, (2) artatigl a list of other users with
whom they share a connection, and (3) view andetssv their list of
connections and those made by others within théesysThe nature and

nomenclature of these connections may vary froeteisite.”

At the time of writing, it is uncertain as to whetfthis definition will be universally

accepted, though with the definition focusing oa 8N site provider rather than any
individual's SN site, is only partially relevanteBardless of this lack of universally
accepted definitions (for SN sites and blogs), dhmas of this thesis can be met by
simply stating that a site which is potentially ciiised as a blog or SN site can be
included in the investigations carried out in tiiesis as long as its description

matches the definition provided for PHPs.

As for the typical characteristics and purpose dflay, the most important feature
often mentioned (also included in the definitiol®wee), is the format of the entries,
in reverse chronological order (Hourihan 2002, Natdal 2004b, Herring et al 2004)
which is present in the three most popular typeblofs - filters, personal journals
and notebooks (Blood 2002). These three types ofsblalso go some way in
describing their characteristics and indeed, theipose. A filter blog is one that acts
as a web filter for external content (i.e. non-peed information), whereas the
personal journal is primarily concerned with thehaw's thoughts. The notebook is
one with is concerned with both. The majority afds are said to be personal journal

type blogs.

Concerning the purpose of blogs, a few reasons baes put forth, including to
document one's life, as commentary, as cathasigsiuse and as a community forum
(Nardi et al 2004b), to which others have been dddeh as improving writing skills,

self-expression, to provide information, to passtime and socializing (Li 2005).
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2.4 The PHP asan Object of Study

As already mentioned, certain aspects of PHPs baea investigated in academic
research. The majority of the research is eithdeims of the general make-up and
content (e.g. characteristics and design) or riéfles that they have on "real life"

(e.g. gender differences on the web, identity ael-esentation issues). Other
studies have also been carried out, looking atPtH® in terms of its informational

benefits (either looking directly at the informati@ontained within them or as a
portal to information). As often in other fieldsudies occasionally fit into more than

one category. All these have been looked at irfdhewing sections of this chapter.

2.4.1 Characteristics of PHPs and Related Studies

The characteristics of PHPs have been looked atubyerous academics. One of the
earliest studies on web pages (including PHPs)ezhiout in 1997 (Crowston and
Williams), concluded that the PHP is a web pagegéenits own right by looking at
web page characteristics. It seems though, thatwhis something that had already
been decided by some inside the research comm(astyhe first PHP survey was
carried out earlier by Buten in 1996) and othersside academia (Rubio 1996).
Regardless, since around that time, numerous iigatisins have been carried out,
looking specifically at the elements which commontake up a PHP (de Saint
Georges 1997, Bates and Lu 1997, Dominick 1999pmiand Gushrowski 2000,
Papacharissi 2002a).

It appears that PHPs are made up of a number pfeglis such as the name of the
author, email address, favourite websites, genaer ghotograph (Bates and Lu
1997), or title, email address, update date, tabtmntents and a creation date (Dillon
and Gushrowski 2000), or a feedback mechanisms linkother sites, likes/dislikes
(of the author), personal data and a photographefauthor (Dominick 1999). The
mean number of pages which make up a PHP is 7,2¥iff% being personal, 33.8%
being interests, 11.6% being on personal expressind 12.8% on families
(Papacharissi 2002a). However, all these studieplgitook pages from PHP service

providers without an emphasis on any specific stibj8uch a process invariably
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excludes PHP authors who choose to buy their owmadto names, who are
potentially more technically advanced and have newphisticated sites. Though
possibly representative of PHPs in general, it @dhto use such figures in
comparison to PHPs that focus on a specific sulfgis the case in this thesis). It
must also be noted that some of the studies meadiam this section were over 10

years old at the time of writing.

The characteristics described above were then asedbasis for studies looking at
other aspects of PHPs such as gender differenagsi(izk 1999, Arnold and Miller
2000, Flanagin and Metzger 2003), self-presentadioth online identity (Wynn and
Katz 1997, Dominick 1999, Chandler 1998, Nomur&jda and Yokozawa 2001),
and even PHP design maps (Maruyama 1999, Ujiga®8)19

Studies in gender differences have been carriedbguéxamining generic PHPs
created by men and women (Dominick 1999), includihgse created in a
professional environment, for example on a univgrgiebsite (Arnold and Miller
2000) and even by fabricating PHPs for the spepifipose of deciphering the effects
of sex (of author and user) on the perceptionsredibility of personal web pages
(Flanagin and Metzger 2003). All sets of resultggast that gender differences are
meaningful in cyberspace with women's PHPs tryipdint a picture which reduces
the "real-life disadvantages of being a woman" @hdnand Miller 2000), and with
men and women dealing with different topics onlingh more creative expression
on female sites and more sports on male sites (Bioknl999). It also turns out that
both sexes find each other's sites more credilale their own (Flanagin and Metzger
2003).

Moving from gender differences to self presentatiomes easily with studies that
deal with both issues simultaneously (Dominick 198@ying that strategies used in
self-presentation on PHPs are the same as thoseinusaterpersonal settings. As a
tool for self presentation, the PHP is said to ledl suited for giving a calculated and
intricate impression (Wynn and Katz 1997, Chandleée8). An opportunity has
finally been given to the ordinary man or womarh&ve a publicly visible alter-ego
as opposed to the personal, everyday, real-liférapal of themselves. In fact, the
PHP can even be used to supplement and complemenhdn-online image of
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oneself, perhaps to people who are not yet fuligifiar with the person in question
(Doring 2002). Outside the everyday environmeng study has also looked at self-
presentation in a professional setting, namely ewaa (Nomura, Ishida and
Yokozawa 2001). There is no reason why the ahititportray oneself more should
not be used professionally, where rewards are permaore measurable. To this
effect, the results of the study showed that acaefnom different countries put
emphasis on varying aspects of their professionaliications and image, probably

in tune with the specific country's culture as aleh

2.4.2 Purpose of PHPs

The purpose of PHPs is something that has beerdbakfrom various viewpoints by
various studies (Buten 1996, Bates and Lu 1997 n@lea 1998, Dominick 1999,
Maruyama 1999, Papacharissi 2002b).

Some have argued that the Internet has the ahilityo some way in fulfilling the
interpersonal needs of individuals (Morris and O886) and indeed there are fans
of the idea of the PHP supporting interpersonal momication (Dominick 1999,
Papacharissi 2002b). To this end, two concrets Istve been produced. Whilst
looking at the "self online", Papacharissi (2008hjkes 6 reasons for the creation of
PHPs. These include passing time, entertainmerigrnmation, self expression,
professional advancement and communication witentéts and family, whereas
according to Maruyama (1999) the possible five westifor creating a PHP are said
to include “self-discovery/self-expression, mengadchange with visitors, making
easy-going and delightful communication, editing auiblishing information and the

challenge to something new”.

Of those, self expression is particularly populaoag researchers with Buten (1996)
Wynn and Katz (1997), Chandler (1998), Maruyam&@@)%nd Dominick (1999) all
citing it as a reason. The publishing of informatis also popular with Buten (1996),
Bates and Lu (1997) and Maruyama (1999) citin@fte missing major reason seems

to be understanding (Bates and Lu 1997) or impy{Buten 1996) one's web skills,
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though perhaps this was included in Papachari$prefessional advancement”

category.

Finally, one study created a design map to let BttRors design their sites according
to their intentions by providing them with diffegriemplates matching the differing
needs of authors (Ujigawa 1999).

2.4.3 Accessibility of PHPs

When it comes to PHP accessibility, whereas a URILe&®ad to its destination, most
PHPs are still hard to find (Narsesian 2004). Gag\out subject specific searches
will not necessarily reveal relevant PHPs. Majaarsh engines will often have the
PHPs towards the end of any results. Of course,dbpends, to a certain extent, on
the subject being searched for. Invariably thougbpular subjects (including
professional football in England) tend to be finalg profitable and by extension
have numerous commercially purposed non-PHP prowideinformation. Subjects
which are not popular are more likely to have Pldser to the top of any search

results (often because there are not that manyPhtfproviders of that information).

In an attempt to improve the accessibility of swgites, some research has been
carried out in relevant areas. To date, two knotiengpts have been made at creating
search engines which utilise primarily PHPs (Shakasgheinrich and Etzioni 1997,
Hoff and Mundhenk 2001). The first of these credted996 was called Ahoy! The
Homepage Findef. The purpose of Ahoy! was to fill the gap betweeanomlly
created directories (e.g. Open Directory) and ragasterated web-indexes (e.qg.
Lycos). Essentially, a name of a PHP author isredteand then Ahoy! uses search
engines to find possible matches. At the same thhey! checks for the name of the
PHP author in email directories and an internadlbdase. According to the creators,
the end result is that Ahoy! can find matches fadirer search engines, but also guess
the author's PHP address. In fact, at the time &hakangheinrich and Etzioni
claimed that in their experiment Ahoy! worked betiean Altavista. Another PHP

search engine was later created with the specifiention of looking for scientific

91t must be noted that Ahoy! is no longer functiofeven though the web page still exists), and as
such, the accessibility of PHPs in general atithe bf writing is not affected.
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papers. Hoff and Mundhenk (2001) used two systétosjePageSearch and MOPS
in a three-step combination method for the purpokdacilitating the search for
scientific papers. Unfortunately though, none @fsin search tools made a significant
impact in the popularity or accessibility of PHRs fact, at the time of writing both
Ahoy! and HomePageSearch have ceased operatitenéitpublicly).

Meanwhile, one important point is that none of Bi#P search engines carried out
searches using the subject. As a result, eveney thad both been successfully
implemented and active to this day, it would skilve been questionable as to

whether or not they improved access to PHPs ingerinsubject specific searches.

2.4.4 PHP Numbers

It is very hard to tell exactly how many PHPs exist the World Wide Web.

Papacharissi (2002b) points out that there is mectbry of personal homepages
(something which still holds true at the time ofitimg) and none of the PHP studies
come across provide definitive numbers. Earliedists have provided some figures,
and these point to a significant number. In 1996teB estimated that there were
600,000 PHPs in the United States alone. A fewsykder, in a study conducted by
Lawrence and Lee Giles (1999), there were 800anilfublicly indexable web pages
of which 2% were personal homepages, putting thebau of PHPs at just over 16
million. In December 2000, Wired magazine reportieat Geocities alone had 5.5

million members.

Other indicators also point to the existence of ynBrPs. The Online Computer
Library Centre Web Characterisation Project (20023 a list of the "Top 50 most
frequently linked" websites in 2002. In that Top, $0ere were 6 sites which are

primarily PHP hosting sites, two of which were lire ttop 10.

20 According to Hoff and Mundhenk (2001), MOPS isearsh engine. However, in their research
paper, they have not stated what the acronym stamd#\s the search engine is no longer available
online, it was not possible for the author to irelegiently determine words in the acronym.
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Name Rank
Geocities 3
AOL (Hometown) 5
Angelfire 12
Tripod 13
Earthlink 34
XOOM.COM 35

Table 2.2 Personal Home Page Providers within the "Top 50trimequently linked"
websites in 2002

However, in the fast moving world of the web, thesenbers have to be somehow
refreshed. Since 2002, numbers of PHPs have nat esémated, perhaps due to
difficulties caused by the mergers of many of ti#PRproviders into other sites (e.qg.
Geocities becoming part of Yahoo!). However, if use figures of blogs or SN sites
as a guideline to how many PHPs might exist, theabers have only appeared to
grow. Several estimates are in the tens of milliohsites, with one estimate putting
the number of blogs at 70 million (Riley 2005), aadother at 35 million (Sifry

2006). In terms of SN sites, MySpace alone is gaitave 48 million users (Pickavet
2006). Of course, all the blogs and SN sites migiitfit into the definition of the

PHP used in this thesis. However, it would not ballaunreasonable to assume that

the number of PHPs in existence is at least imthi@ns.

2.4.5 PHP Problems

There is no question that there are lots of negatid problematic aspects of the PHP
(particularly as an information resource). Foramste, as already mentioned, there is
no absolute directory of PHPs (Papacharissi 2002td, no guarantee that once a
PHP is created, it will be accessible to web usdrs do not have its URL (Lawrence
and Giles 1999). Search engines do not cover 1008teowveb (Lawrence and Giles
1999), and even when the PHP is covered by thelsemgine, it is entirely possible
that the search link retrieved is so far down the that people seldom (if ever) click
on it. The truth is that though the web can thecadly be a tool for mass media
communication, a PHP does not guarantee that caehes more people than they

would by putting an advertisement in the newspaper.
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Furthermore, there are problems with the providersPHP services (e.g. AOL
Hometown, Yahoo! Geocities etc.). Firstly, there awo guarantees that the PHP
provider will remain online forever (e.g. the Peofllace no longer exists). Like in
any other business, PHP service providers are cutjemarket forces. Meanwhile,
the accessibility of a PHP also depends, to a icedatent, on the ability of the
provider to market itself (in addition to staying business). The quality of the PHP
can also depend on the provider, in terms of badidh(i.e. how quickly the pages
from one's PHP can be downloaded and viewed), est{(i.e. some providers insist
on placing ads on all PHPs) and functionality (peoviders might not allow or

facilitate the use of all available software).

In addition to the issues mentioned above, PHP® alsffer from negative
perceptions, something that has been acknowledgether studies (e.g. Dominick
1999) but can also be seen online. PHP authorssilees have been critical, going
so far as to say that a PHP is a PHP simply bedatss been created "in bad taste,
with lots of colour clashes, a self-promoting stgfavriting (often entirely in the first
person), with numerous grammatical mistakes, arswaily long URL, dead links,
poor graphics and an amateur photograph” (Iron R0DBough clearly not a well
thought out definition, such negative perceptionsild very well have played an

active role in discouraging researchers from logkirio the PHP in more detail.

Also in addition, the variables mentioned so fa potential problems that exist for
PHP authors which are out of their control. Authloosvever, create a whole spate of
problems (in terms of information resources) foerntiselves. Authors often do not
finish the construction of their sites (Doring 20@apacharissi 2002b), often do not
update the site for years (Papacharissi 2002b edins and Nicholas 2005) and could

potentially create sites with misleading, if naiadty incorrect information.

All these factors combine to put into place a v@ygamic and uncontrolled cluster of
information, which becomes very difficult to examirand facilitate the use of.
However, this should not be a deterrent for redeas; particularly when the

potential benefits are so great.
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2.4.6 PHPsand Grey Literature

Materials treated as grey literature (also callexh-conventional literature) are
materials not identifiable through a traditionatléx, database or other publication
channel. These are said to include scientific aotrical reports, government reports,
internal company or organisation reports, newgigtteonference proceedings, data
compilations and trade literature (Auger 1998, elgf2000, McKimmie and Szurmak
2002). With the advent of the web, the definitidifl appears to hold true, though
investigations have begun to look at the effectttf web on the definition and
concept of grey literature (Vilma and De-Castro Z0Pace 2002, Thompson and
Guistini 2006). One result of these investigatimshe addition of certain types of
pages and other electronic entities to the listgpéy matter”, including pre-prints,
FAQs, e-zines, listserv archives, digital librari@sidio/video over the web, portals
and even blogs (Thompson and Guistini 2006), witters likening the concept of the
web as a whole, with its ephemeral nature and gesaing pages, to grey literature
(Pace 2002).

As an information resource, the PHP clearly beamsessimilarity, conceptually, to
grey literature. One of the major difficulties &flng grey literature, and perhaps the
primary reason why it has been termed separatslythe fact that though in
conventional literature well-established systemsgibfiographic control are present,
grey literature is still difficult to identify anohake accessible (Auger 1998). The web
as a whole, and PHPs in particular, both suffemftbis lack of bibliographic control,
even though Google and other search engines atecshave made big steps towards

some sort of organisation of the web (Pace 200@mpson and Guistini 2006).

The similarities do not end there. Claims have bewxde that grey literature too
should not be paid too much attention, stating Birtipat if grey literature was meant
to have longevity, then it would have been publistteough traditional publication

channels and therefore not be grey literature (AU@98). However, references to
grey literature have been made repeatedly in aciedeublications over the years and
this surely demonstrates value. This value has Hesronstrated even more clearly in

recent years with the emergence of databases despexifically to grey literature,
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something which also shows one more similarity PB, which have had search

engines devoted to them (e.g. HomePageSearch, Ahoy!

Other similarities include complaints made abowyditerature concerning the lack
of conformity to traditional publication standar@@uger 1998) and again here, the
PHP has had similar complaints made about it (Dakih999, Iron 2003, Narsesian
2004). However, both grey literature (in general)l ®HPs do not often conform to
such standards as they were initially created witbpecific audience in mind, not
necessarily the same as the final actual audiétroblems arise when this unexpected

audience discovers the potential value in thisditere.

However, there are some differences too. Whereay Gterature is potentially
unidentifiable (i.e. it might not necessarily haveinique identifier of any sort), and
by extension, potentially unattainable, PHPs héner tURLs which provide both a
unique identifier and access. Needless to saydtigs not guarantee permanence, and
a PHP might disappear at any time, but if anyththgs again bears resemblance to

grey literature.

As for similarities with this study, ideas and cepts in grey literature do

occasionally overlap with ideas presented herdingldo PHPs. A suggestion made
in this thesis is that the information found on RBH®uld be filling in the gaps of

information left by other providers, particularly subjects where traditional suppliers
of information are not plentiful. Such ideas haweb presented in grey literature
studies (McKimmie and Szurmak 2002) as reasonth®importance of studying the
subject. Certainly, if it holds true for grey litgure, it should hold true for PHPs,
especially for those who would accept the PHP ayg hiterature.

2.4.7 Virtual Communities, Communities of Practice and

Knowledge Sharing

In terms of the ideas presented in this thesis @miieg PHPs and any benefits they
might bring, it is important to remember that théseoften an attached community

element amongst the authors, particularly concgrbings or web-rings (a web-ring
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is a collection of websites created by a central ®iat accepts registration of one's
PHP in order to group it with similar PHPs As such there are some related subject
areas about groups of people who also work togefitrethe greater good. This
section looks at the PHP from a wider angle, logkahthe relationships between the
PHP as an information resource, various relevantngonities and by extension the

dissemination of information.

Virtual communities (also known as online commuesji have been associated with
information seeking (Rheingold 1992), football falesg. Joga.com) and even with
PHPs (e.g. web-rings and SN sites). As humans &laxegys been socially active, they
have had to form new social groups for various aessincluding protection and
pleasure (Klang and Olsson 1999). With widesprea#ss to the Internet, it was no
surprise to see this phenomenon move to the vidngironment (Apgar 1998). As
for a description, a virtual community is said te la group of people who
communicate and exchange ideas via computers anthternet. The members of
these communities may reside thousands of miled,age&d may or may never meet
in person (Rheingold 1992, 2000). Differences betweirtual communities and
traditional communities include physical distanaees unusual attributes, such as the
ability to get to know someone before actually nmgethem and the ease with which
one can get useful resources from "weak ties" (@omsSproull and Kiesler 1996).
Similarities include the "real" effects that a wat community can have on one's
offline life, as well as going through "long-simrmegy family brawls" online
(Rheingold 1992). Other similarities include theligbto get all kinds of support on
virtual communities, provided people know wherddok, to reciprocally exchange

resources and the ability to maintain strong tiwel(man and Gulia 1999).

Regardless of these similarities and differendeseéms that these communities are
first of all a social entity (Croon and Argen 1998, cited in Klang and Olsson 1999),
originally born of the need by people to discovreo like-minded people, so as to
participate in "wide-ranging, intellectually stinatihg, professionally rewarding,
sometimes painful, and often intensely emotiongaimg interchange with dozens of

new friends, hundreds of colleagues, thousands@daintances" (Rheingold 1992).

21 Registrations for web-rings can be made on welmim.
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These virtual communities now play a big role in nypapeople's lives, with
individuals spending seemingly endless hours imtfrof the computer on such
communities (Wellman and Gulia 1999), with someresaid to be addicted (Barlow
1995, Kling 1996). With such endless hours spenthenvirtual community, it is no

surprise that information exchange, and by extendinowledge sharing, is present.

A semi-related phenomenon to that of virtual comities is that of Communities of

Practice (COP). The reason for the use of the sami-related, is that though COPs
exist within virtual communities, they have alwagdsted outside them as well. The
phrase was first coined by Lave and Wenger (19949 wescribe a COP as a
community of people informally bound by what they tdgether (e.g. members of a
band or a group of consultants). One can be ircohe of such a community or on the
periphery (it is also possible to not have an distadd role). There are three basic
dimensions when defining a COP, which are seerparate to formal organisational
units which are fully dynamic and always evolvingith members coming and

going). These are: what it is about, how it funesi@nd what capability it produces.

At the peak of their activity in a COP, the membare said to engage in joint
activities, creating artefacts, adapting to chaggiitcumstances, renewing interest,
commitment and relationships (Wenger 1998). Studige now been carried out
looking at the role of the COP within virtual commnities (Dube, Bourhis and Jacob
2006, Carotenuto et al 1999), now sometimes caligdal Communities of Practice

(VCOP).

Members of VCOPs use a wide range of media inctudiore traditional household
communication devices such as the telephone and &od slightly more
technologically advanced methods such as emailsgewps, websites and databases
(Dube, Bourhis and Jacob 2006). However, there wablem of finding related
research from the viewpoint of this thesis, in t6@Ps and VCOPs for the greatest
part are looked at from business or organisatigreabpectives, rarely examining
instances in an ordinary non-professional enviramnggeuch as that of football fans).
Such a problem also exists in terms of knowledgeish, a term also strongly linked
to business, often used in conjunction with COR$ ¥@OPs (e.g. McLure Wasko
and Faraj 2000, Sharatt and Usoro 2003, Dube, Boarid Jacob 2006). However,
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all the studies mentioned, and indeed many otlagespased on the existence of the
idea that information is shared online by individuan various environments (e.g.
business) and communities (e.g. COPs), resulting inet benefit for all those

involved.

Going back to generic virtual environments, to datapirical studies concerning the
numbers of users of virtual communities have bexamce, however, with numerous
studies mentioning the benefits of information fdwn such communities for non-
business purposes (e.g. Rheingold 1992, WellmanGuich 1999, Kollock 1999,

McLure Wasko and Faraj 2000) as well as more osgghbusiness or institutional
purposes (Davenport 1996, Ellis 2001, Haimilia 20@hd taking into account the
number of PHPs, there can be little doubt thatlibeefits created are potentially

significant.

More specifically, concerning the value of virt@mmunities in terms of providing

information resources, references have been maulg alhat it is possible to get out
of them and how quickly. For example, RheingoldO@Qstates that he was able to
collect 200 pages of expert advice on the issuéCoimmunication Systems for an

Information Age", by spending a few minutes a darydix weeks. Other have talked
about the usefulness of online reciprocity in tewhénformation exchange where a
gift economy is said to exist (Kollock 1999, Rhedtd) 2000) and distant strangers
give useful advice to other distant strangers, ewten there are no strong ties
present (Constant, Sproull and Kiesler 1996). Auair community alone can be a
very useful source of information and their impodea practically, scholarly and

politically has been stated (Wellman and Gulia 1¥9eingold 2000).

As for the relationship between virtual communitaasd PHPs, though it is not one
that has been looked at extensively, a link has lestablished in that PHPs are said
to be part of a collection of tools (which alsolude chat tools, email, email lists,

databases and other virtual reality applicatiors®duto establish communities online
(Klang and Olsson 1999). Additional evidence thatre is interaction between PHPs
and virtual communities comes in the form of weigs and perhaps more strongly
blogs or SN sites. Both blog writers and SN siteners can link to one another,

comment on each other’s sites and collaborateaBaind Kappe (2008) analysed the
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number of textual entries, the number of imagesproents given, comments
received, guestbook entries given and guestboaiesmnteceived on the blogspace of
the Kleine Zeitung with the aim of analysing keygtfars for the “success” of weblogs.
They concluded that the most important of theseofacwere the community

activities of the authors, i.e. writing commentsl guestbook entries in other blogs.

Interaction between bloggers has also been idedtdis one of the principal reasons
for blogging (Herring et al 2004, Nardi et al 20D4Ilm these terms, one potentially
relevant entity to this thesis is Joga.com. In 200&eFootball.com and Google.com

combined forces in order to create an online so@élorking site with football as the

main theme called Joga.com (Nomensa.com Site 2008)site offers all the services
offered by ordinary social networking sites, suchthe creation of personalised
pages, uploading of photos and blogging tools, dlsd has some football related
features such as a "starting eleven" section agégabout Nike sponsored football

players.

2.4.8 PHPs as Sour ces of | nformation

Studying PHPs as sources of information has non laepopular custom to those in
academia. Though some studies have looked atdbie idirectly (Narsesian 2004,
Narsesian and Nicholas 2005, Paquet 2003, ThebmallHarries 2002), most studies
that could be deemed relevant have had their maguisf on other subjects, for
example librarianship (e.g. Haines 1999, WeaverOR0Regardless, it is fortunate
that some studies which have carried out surveysowi the express intention of
investigating the PHP as an information resouroee lroduced interesting results.
This in turn has produced a foundation on whidinels been possible to build the idea

of the PHP as a source of information.

The PHP, as already mentioned, is said to be aaepeommunication genre (Dillon
and Gushrowski 2000), and as such is an importaay t®@ communicate ideas
socially. There has also been some mention omimritance for cybercommunities
and cyberenthusiasts (Rubio 1996), something wischven truer today with the

popularity of blogs and SN sites (Paquet 2003). PR gives one the ability to
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make a statement of almost any size, and keepiiteofor as long as they wish. Even
if a fraction of all these statements made areudlt informative, taking into account
the vast numbers of PHPs available, one must cdadinat the potential for a vast

repository of information is real and present.

As for actual figures from previous studies, inmer of individuals placing
information online, Buten's (1996) survey stated the third most popular reason for
creating a PHP is to "distribute information teefrds/people” (43% of respondents).
Essentially, almost one in two people use (or idt¢én use) PHPs to distribute
information. Other studies also support this notath a significant percentage of
PHPs created with a focus on the general interekttheir authors (33.8% of
respondents, Papacharissi 2002b). Another studydftlat 75% of PHPs contained
information about either the "likes" or "dislikest their authors (Dominick 1999).
Breaking that down, it was discovered that 44% tfef 75%) of pages contained
information about hobbies, followed by music at 34¥orts at 20%, arts at 11% and
books at 8%. Other indicators are also availableims of what people write about
on their PHPs and their expected audiences. Aawgrth Buten (1996), 50% of
authors write about entertainment, 23% about rekesand 19% about sports. In terms
of expected audiences, significant numbers of mdpots thought that "fellow
enthusiasts for a topic/hobby" would visit their PK61% in the generic sample, 42%
in the educational sample) indicating that authi@ge an intention to inform fellow

surfers.

Moving away from simple figures, various types tfdses have implied that there is
potentially valuable information found on PHPs. di&s have looked at university
PHPs so as to examine the flow of information framiversities to the community in
general (Thelwall and Harries 2004), the factomt tinfluence the web impact of
scientists’ PHPs (Barjak, Li and Thelwall, 2006pddibrarians’ PHPs to see how
they help the role played by the library in faaiting the use of the web (Haines 1999,
Weaver 2000). These already implied that sometlihgalue might be found on
PHPs before the direct investigation of the PHRBramformation resource (Narsesian
2004, Narsesian and Nicholas 2005) which suggestat] significant amounts of
unique information could be available on PHPs. fifs¢ such suggestion was touted

using anecdotal evidence (Narsesian 2004), anddhaeliminary study (Narsesian
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and Nicholas 2005). The idea suggested was quitplsj and conceptually linked to
the beneficial values of grey literature. Peopl¢hvaccess to the web might, for a
variety of reasons, want to provide informationtibeir own sites. As we have already
seen, PHP authors have said they want to distriitemation to friends/people

(Buten 1996) and it appears that by placing yokediand dislikes on one’s PHP
(Dominick 1999), one ends up talking about topiteterest to others as well (Buten
1996). In addition to this, it is entirely possiméth the general accessibility of the
web (to the majority of the western world), thaeanight want to create a PHP with

the express purpose of disseminating information.

If all these ideas are true, then it is logicahygpothesize that PHPs will offer some
advantages in providing certain types of informatisomething which has already
been done (Narsesian 2004). The strength of the Ritfht lie in providing
information where commercial providers or otheramigations might not want to
venture for any reason (Narsesian 2004), therdlygfithe gap in the informational
spectrum, in a way which relates to grey literatideas (McKimmie and Szurmak
2002). Whereas established information providerg. the BBC) will have up to the
minute information, they might not have the infotioa in great detail. The strength
of the PHP is more likely to be in providing reledly static, in-depth information.
More recently, other developments have taken plagth projects such as
wikipedia.org having gone some way into providingtis, in-depth information
(Narsesian and Nicholas 2005). Regardless, thelteaiways be gaps left by any
information provider and it is those gaps that patentially be filled by PHPs. In
addition, one more possible advantage might beathiity to contact the author.
Currently, it is hard to say if it is easier to tact PHP authors, with little research
carried out to date specifically on this issue. ldoer, 58% of PHP authors have said
that they receive an email once a week concertag pages (Buten 1996). This is
especially true of blogs, where authors have ba@hte be actively seeking others'

opinions and feedback (Nardi et al 2004a).

With all this known about PHPs, it makes sensénallfy examine the role of the PHP
within a certain environment (e.g. professionaltbadl in England), taking into
account its competitors and the needs of the indtion seekers. Certainly, in the

online football environment, there is evidence ofdepth information on PHPs
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(Narsesian and Nicholas 2005), with dedicated faagng created websites with
plentiful informational content. As such, the fallmg sections of this chapter deal

with information seeking and the background to thadit

2.5 Information Seeking

Information seeking as an area of research is awticplarly new. Many studies have
been carried out looking at information seekingawedur from numerous viewpoints
such as professional managerial (e.g. Calantonelm@odson and Lang 1997),
librarian (e.g. Schreiber and Moring 1997), medieag. Joinson and Banyard 2002),
journalistic (e.g. Dominick 1999), legal (e.g. Wilkon 2001) and so on. The football
fan's information seeking viewpoint however, has been a particularly popular
theme. Fortunately though, there have been sonagestipoking at non-professional
and non-scholarly subjects, and these are alsastied. In addition, several of the
relevant studies look at information needs (as aglinformation seeking) and those

too have been included.

2.5.1 Information Seeking M odels

A central aspect of information seeking studiesinfrmation seeking models.
Currently, there are several information seekinglet® which can be applied in both
online and offline environments (Ellis 1989, Kuldth1991, Belkin 1993, Wilson
1999, Maurer 2006). Here, an overview of each madgiven.

Ellis (1989) has an information seeking model, watgan also be applied to hypertext
environments (such as the World Wide Web). This ehaxitially consisted of six
categories which were starting, chaining, browsidifferentiating, monitoring and

extracting. Later, two more categories were adddiéa verifying and ending.

Starting is, as the name would suggest, the sgapioint in the model. At the
beginning of the information seeking cycle, theividlial needs to take a first step,
which could be asking a friend or colleague a ra@h\question, or typing in a search

term into Google. Chaining is the next step in piecess, where the information
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seeker will take the next natural step, using cotioes from the first step to get
closer to the information being sought. There ave types of chaining: forward
chaining and backward chaining. The first typenhis process of seeking new sources
that refer to the original source. The second tygagkward chaining, is the act of
pursuing a pointer or reference from the origiralrse. Hence following a reference
at the end of an article is backward chaining, wherusing a citation index to find
new works citing the original article is forward athing. The third category is
browsing, which is the act of offhand searchin@igas of potential interest, such as
looking through lists of books or articles in atear field. This is followed by
differentiating, which is the selection of partiady relevant works according to
certain essential criteria. The fifth category i®mtoring, where the information
seeker is now keeping up-to-date with the stat¢hefart by keeping a check on
certain sources. Finally, the last category isaeting, where a persistent evaluation
and re-evaluation of sources produces the desasalrce of information. Verifying
(Ellis 1991), as the name suggests is the proceshacrking the information and
ending (Ellis 1991) is the final step in the overabdel, where the final organisation

of the information resource is completed.

Kuhlthau's model (1991) also has six stages, iims with a strong link to the user's
emotions. The six stages are initiation, selectéexploration, formulation, collection
and presentation. The stages have some resembilanEdis’ model and this is
something that has been noticed already (Wilsor®)L9fitiation is the beginning of
the whole process, where the ideas are still génarad the feelings are of
apprehension and uncertainty. Selection is one at&ad, the time to choose the
general topic, and the feelings are of confusiahamxiety. Exploration is the process
of investigating with the intent of finding a focushe feelings here are still of
confusion and now also doubt. Then comes formulafiecusing on the information
now, where there is a sense of confidence and @utimThis is followed by
collection where further relevant information istlggred and there is now an
increased interest in the topic, with feelings rdreased confidence. Finally comes
the presentation stage where the overall procesnsplete, and the associated

feelings are often ones of relief.
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Wilson (1997) has also created a general modehfofrmation seeking behaviour
(Figure 2.1) in order to improve the process ofigldag an information system. The
model of information seeking behaviour though isaye&e, and can be applied
regardless of the discipline or subject area. Tterimation user develops a need,
which initiates information seeking behaviour. Thusts demands on information
sources and information systems. If this leadsitesss, the information is used, and
either by satisfaction or non-satisfaction, a nefrimation need is created, which
restarts the cycle. The model has other aspects dbanformation transfer or
exchange with other people depending either onrnmédion use, or information
seeking behaviour.

Information user

v

Satisfaction or
non-satisfaction "Need"
Information Information seeking Information
H exchange
use behaviour 7
Demands on Demands on other
information systems information sources
?& Other people
Success Failure

Information
transfer

Figure 2.1 Wilson's model of Information Seeking Behaviour

Another author who writes about information seekivith the intention of aiding the
design of sites on the web is Maurer (2006). A nhadesuch has not been created and
the paper does not target a specific group of gedmwever a form of information
seeking that applies to all groups of people isutised. The four modes are known-
item, exploratory, re-finding and "don't know wiyatu need to know". In each one of

these modes, the user state is slightly differewlt @ach can be identified in various
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ways (see Table 2.3). The suggestion is that dessgof sites must understand that
searches can be carried out in more than one masmes to be able to cater for as

much of the website audience as possible.

Mode User state How to identify
Known-item The user knows what they want, what | Heavy use of accurate
words to describe it, and where to start | keywords
Exploratory The user knows what they want, may | Vague phrases or
or may not be able to articulate it, may | repeated searches
or may not know where to start with similar keywords
Re-finding The user is carrying out a search they | Cookies, site
have carried out before. registration or logs

The user knows what they want, what | must be used
words to describe it, and where to start

Don't know what The user is not certain of what N/A
you need to know | information is necessary (e.g. they are
trying to find a solution to a problem)

Table 2.3 Mode, user state and identification according tukér (2006)

Ellis (1989), Kuhlthau (1991), Wilson (1997) and Mer (2006) all look into the

actual process of information seeking. Though thecgsses described have been
studied and are relevant (as the football fans #edves go through the steps
described in all the studies), this study is marecerned about the tools and methods
that are used, and the reasons for their use.sEetson has been included to illustrate

that these models have been taken into considerdiroughout the thesis.

2.5.2 Environments of I nformation Seeking

Studies such as this one, which look at groupsoofstholarly and non-professional
people in specific informational environments, thbw@available, are far from plentiful
(Rieh 2004). In fact, 95% of studies conductedrdorimation seeking and use from
1966 to 1994 (at which time this finding was puibéid) have focused on scholarly or
professional environments (Harris and Dewdney 199#yeby largely neglecting the
ordinary citizen, and by extension the football .f&owever, several such studies
have been found (the majority of which were puldhafter 1994) including two
which examine the information seeking behaviourfadtball fans (Green 1999,
Joinson and Banyard 2002) and non-football relatezs (Marcella and Baxter 1999,

Rieh 2004, Nicholas et al 2003), including studiesx concept known as "serious

54



Football Fans, Their Information, The Web And Tleed®nal Home Page

leisure” (Stebbins 1982, Buchanan 1985, Spink amchu@lu 2001, Hartel 2003,
Yakel 2004, Cox, Clough and Marlow 2008).

Looking at the information seeking behaviour of thmdl fans is rare, though as
mentioned two have been carried out. The firstys{@&een 1999) examines the kind
of information services provided by football clubsd the kind of information

services used by fans. Though conceptually firra,study is relatively small in size,
with few questionnaires sent out and returned. $heond study (Joinson and
Banyard 2002) though related to football and infation seeking, is carried out from
a different perspective, looking at the differenaesnformation seeking before and

after a match, to decipher the effect of a victaingw or loss on information seeking.

Other information studies looking at non-acadenmd aon-professional studies have
looked at various populations to find out how pedplok for information concerning

a specific subject, for example citizenship iss(Marcella and Baxter 1999). Such
studies look at tools and methods available forsthigiect in question (e.g. Citizen's
Advice Bureaus and public libraries). Studies halsm been carried out looking at
information hubs used by ordinary citizens, suchebtronic stand-alone health
kiosks (Huntington et al 2002) or the new digitateractive environment in the

modern home (Nicholas et al 2003).

Meanwhile, born from the ideas of serious leiéti(Stebbins 1982, Buchanan 1985),
some related studies have been carried out witton-pnofessional “leisure”
information environments such as sex (Spink and @zn2001), gourmet cooking
(Hartel 2003), genealogy (Yakel 2004) and photogyafCox, Clough and Marlow,
2008). The relevance of this work lies in the fdt all forms of leisure require, to
varying degrees, a certain amount of informatioeks®y and use. Meanwhile, the
Internet is often a resource for entertainment gseg (Pew 2005). Furthermore,
leisure was said to be increasingly becoming aifsigmt aspect of everyday life in
1996 (Argyle 1996), and the amount of research ieisure based information

seeking appears to have increased since then.hédlet are concepts which fit in

22 Stebbins (1982) has defined serious leisure assybtematic pursuit of an amateur, hobbyist or
volunteer core activity that is highly substantiateresting, and fulfilling where in the typicahse,
participants find a career in acquiring and expngsa combination of its special skills, knowledgsd
experience.
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nicely with the idea of the hardcore football faro finds plenty of time to spend on

his favourite hobby on various media (one of whgthe Internet).

To illustrate more clearly the kind of researchailved in the examination of
information seeking in serious leisure, one sualdysts looked at here. Hartel (2006)
looked at the information activities, resources apéces of gourmet cooking at
home. Twenty gourmet cooking enthusiasts from weriparts of the United States
found by purposive and snowball sampling, took parthe study. Fieldwork was
carried out in the cook's residence, where sermacsired sixty minute interviews
were carried out, exploring the context of the hglthe routines and informational
elements. These interviews were recorded and trigesc Following the interview,
the cook showed and described the cooking sitka@adsearcher who took pictures
which were then attached to the cook's commentdsing inductive and deductive
analysis the interview transcripts and field notese studied, and a visual analysis
process was used on the photographs. The resthlaishands-on gourmet cooking
takes nine steps to complete, in what is calledhia€" step episode"”. Information
activities and resources are essential, and sedttthroughout the process. The
primary information activities are use and re-uséth the primary information

document being the recipe.

2.6 Football Studies

The field for the case study of this work is thatlee top four professional football
leagues in England (which at the time of writingcainclude three Welsh teams). The
great social and commercial interests that lie iwitiis field imply that plentiful
football studies have been carried out, and so lilaeg. They cover numerous aspects
of football, such as hooliganism (Dunning et al 498Villiams 1988), identity
(Giulianotti and Williams 1994), racism (Bains aRétel 1996, Bradbury 2001),
football finances (Michie and Oughton 2004, Holta#t2005), fanzines (Hall and
Smith 1997, Haynes 1995) and social and commursipeets (Jaquiss 2003, Tacon
2005). Meanwhile, the two major publications in Erglish footballing world are the
FA Premier League National Fan Survey and the Belaand Touche Football

Money League. In terms of relevance, this thesisoiscerned with the information
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behaviour of football fans and by extension thekigemund to football (so as to have
a better understanding of the subject area). Bhil®ubly important in this instance as
a football survey was carried out as part of thiests. As such, various relevant
football surveys have been looked at in some detaila survey by survey basis,

followed by works relevant to football in the commnity.

2.6.1 Football Surveys

Perhaps the most notable of these is the FA Prebgiague National Fan Survey
(2005). As part of this study, 80,000 questionrsiveere sent out with 25,539
responses received. The survey includes 39 qusstimrering 12 sections (see Table
2.4). The topics covered include attendances, thtehday experience, the services
and facilities offered by clubs, television, Intetnfootball spending, the football
community and fan profiles. The objective of thevey is to explore attitudes and
opinions of football fans, with the purpose of pdiwg a report to the Premier
League football clubs from a customer service pmrtpe. The report reveals a

number of interesting facts about fans.

Section Name

Patterns of Attendance

Attending Home League Matches

The Matchday Experience

You as a Fan

Club Service and Facilities

Television and the Internet

Football Spending

Football and the Community

The FA Premier League

Title Sponsor

Questions Specific to the Club

Personal Details

Table 24 The 12 sections of the FA Premier League's Natidrah Survey
Questionnaire (2005).

As the research method was self selection, theltsesio suffer from some

polarisation, however, they are still indicativeccdrding to the 2005 survey, the
Premier League fan is predominantly a 44-year addeni85%), who is white (96%)
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and middle class (71%). According to the repom, iost important issue for fans of
all clubs was safety, followed by clear sight lif@s$ the football grounds) and the

match atmosphere.

In terms of the Internet, which the report alsal&d, some interesting questions were
asked. The percentage of football fans who havesacto the Internet is 87%, with a
Great Britain (generic) adult average of 58%. Téygort comments that the Internet is
increasingly seen as a valuable source of infoonator fans. Nearly two in five
supporters access the Internet at least once doddgotball information. Another
interesting fact is that a group of alternativen+atub sites are ready to provide access
to football "gossip" and "unofficial news". Howeyéofficial" news is still the more
popular, with 88% of supporters with Internet ascasing the official sites at least

once a month.

A similar study was also carried out by the Fodtbahgue (2006) which consisted of
the three divisions below the Premier League. Thetlhall League sent out 450,000
emails to registered supporters, and 43,590 resgomgere received, giving a
response rate of just under 10%, and making itlaihgest survey of its kind ever
conducted (in 2006). Once again, the method wdsslkction, and so some types of
fans might be underrepresented. The questionnainéained questions concerning
fan demographics, the image of the Football Leatheegovernance of the game (i.e.
the league system, the management of the teanesjetéreeing, various aspects of
the matchday experience (e.g. travel, ticketingpleng), commercial and customer
service issues and the involvement of the leaguiéncommunity. The survey did
touch on tools and methods used by football fansctpuire information, though not
in any great detail. According to this survey, 98#6ans use the official websites of

their clubs.

Towards the end of the completion of the work eatrout for this thesis, both the
Premier League (2008) and Football League (2008) daaried out and published
newer fan surveys. Both of these were examinedhieyauthor and after careful
consideration, it was decided to use the previoaisions of the surveys for the

purposes of this work for three reasons of equabntance.
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Firstly, the Premier League and Football Leagueests have little overlap with the

surveys carried out for the purposes of this thé¢siey have been included here
primarily for the purposes of verifying the demaqgacs of the respondents for this
work). Secondly, the results of the previous Prenhieague (2005) and Football

League (2006) surveys are more appropriate foptinposes of this work, as the time
the research was carried out for this projectaset to time the earlier league surveys
were carried out. Thirdly, the results of the laserveys (Premier League and

Football League) have not greatly changed, pagrtuin terms of demographics.

Another notable survey was carried out by The Swndaror in 2001. In this
instance there were 3,982 respondents (thoughrigma number of questionnaires
distributed has not been reported), with the retearethod, once again, being self
selection. The average age of the respondent wa3 86 questions covered such
topics as fan profile, football expenditure, att@mces, racism and a number of
contemporary (at the time), specific issues, sushDavid Beckham's England
captaincy, and whether England would qualify foe tA002 World Cup. Some
interesting points were revealed, such as thetfatt92% of fans agreed or strongly
agreed that supporters and shareholders shouldrhase say in the running of their
clubs, the fact that more fans felt that their dudlmmmunication with fans was below
par (than those who felt it was above par), and #6%ans agreed or strongly agreed

that top English football clubs did not do enouglsign local talent.

Perhaps the most relevant study was carried ouGitaen (1999) who looked at
football information services. Interviews were caotéd and questionnaires were sent
to both football clubs and football supporters. Titerviewees were selected so as to
represent all aspects of football information psawi and demand, including
journalists, broadcasters, writers, football cldficals, academics and so on. The
guestionnaires aimed at the football clubs werd serall 92 league clubs, 52 of
which responded (57% response rate). Questions asked about what kind of
information services the football clubs offered dhd attitude of the clubs towards
official and unofficial sources of information (exbal sources included, e.g.
newspapers). Football supporters were also comtacteith 28 out of 72
guestionnaires filled (39% response rate). Questiamcluded concerned the

information services used, the frequency of use gilmlity of information and paying
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for services. Amongst the interesting results we almost all fans (89%) believed
that there was more information available then {899) than at any other time
previously, and they were happy with the amoungeferal football information
available, with only few thinking there was too rhu¢l6%) or too little (12%).
Supporters of clubs from lower divisions howevel; that information about their
clubs was not always enough (60%). As for the typaformation sought, football
fans sought primarily News followed by Results, a@hén Fixtures, and Match
Reports. The least sought information categoriesewderchandise Information,
Chat/Interactive and General History. The prefeesnior information sources were
firstly Official (46%), then Unofficial (29%) and a&ombination of both (25%).
Generally, the majority of fans thought that thealgy of information services
provided by football clubs were good (43%) or ager@also 43%). Green concluded
by saying that English football has had some sicaeslealing with many of the
problems of the early nineties (e.g. violence aalling attendances) and is now
reaping the benefits. However, they have often nmaddakes concerning certain
income streams (e.g. the idea of broadcastingriie¢éches was originally rejected)
and when it comes to the Internet, they need tarenthey do not make the same
mistakes again.

2.6.2 Football in the Community

In England, football has historically had its plaoethe community. References to
football in England have been made in literatummfras far back as 1183 when
William Fitz Stephen, biographer of Thomas & Betkdiscussed it. Since then,
football in English society has changed signifibgribut it has been a central part of
popular life in England from at least the™8entury (Walvin 1975). The current
football league dates back to 1888, which at theetivas the first national football
league in the world (Football League Official Webs2006). In fact, England was the
first country in a number of aspects concerningtifalh. It was the first to have

codified the rules of the game (Wililams and Wag@el), the first to have

professionals playing the game in 1888 (Walvin )9#%d the FA Cup was the first
nationally organised competition (Football AssaoiatOfficial Website 2006).
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English football's accolades go even further, viatiglish society and communities
playing an active role in the "export" of the "matal game" (Giulianotti 1999), with
football travelling to many places where the Englisere involved in trade and
commerce (Walvin 1975). The English are said toehbad some influené&in
introducing football to many European countriesludang Denmark, Holland,
Germany, Italy and France (Walvin 1975).

Meanwhile locally, football's involvement withinglcommunity has been fairly deep,
with football playing an important role in Englisbciety (Fishwick 1989). Football is
said by some to embody the nation (Giulianotti 998 the national team gets ready
to play, players wearing the national colours aadsfdraped in the same colours
whilst holding the flag, sing the national anthevtany have claimed that football has
numerous benefits for the community (Oughton e2@03, Collins et al 1999, The
Football Task Force 1999), including changing thligy of life in English society
over time (Fishwick 1989, Walvin 1975). Throughdbe 23" century, the major
clubs were often the focal point of their respestbommunities, with many seen as
more important than the local council or parishsfiick 1989). The clubs were
taken so seriously, that they created tension @tiecals and non-locals, something
that can still be seen today. Local businesses lamminessmen have often been
supportive of the team in various ways, from as dack as 1929 when several
businesses shut early to allow employees to watbigd&A Cup match (Swindon
Evening Advertiser, 1929 cited in Walvin 1975). Mednile, in 1935 when Sheffield
Wednesday won the FA Cup, the local mayor procldithat the town had turned the
corner industrially as well as in footballing terig&heffield Telegraph, 1935 cited in
Walvin 1975). Even during times of high unemploymefians would still go to
matches (Williams and Wagg 1991, Fishwick 1989)wkdays, the value of the
major clubs is clear. If a club is doing well, theeal economy feels the positive
effects (BBC Website 2004, 2006c). Presently, mdmglish clubs are doing
remarkably well, particularly in economic terms.eOmajor publication which looks
at football in terms of money is the annual Deto#ind Touche (2008) report, which

provides information about the twenty clubs witle tjreatest incomes in the world

2 For example, the first Danish club was formed &76. by English residents in Denmark, whereas
football was introduced to Holland by Dutch studewho studied in English public schools (Walvin
1975).
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(the "Money League"). The report discusses varfmacial performance aspects of
clubs such as the sources of revenue for each eofclilbs and how they could
improve. For each club, a financial trend is shomith commentary on the recent
performance of the club. The revenue streams arkehrdown into broadcasting,
matchday and commercial. The top three clubs is kxague for 2008 were Real
Madrid, Manchester United and FC Barcelona. Froenstandpoint of this research, it
is interesting to see the strength of the Engli&ferhier League) clubs, 6 of which are
in this top 20. Their importance in economic tertmdocal communities cannot be

understated.

However, football is important not only because tbé economic aspects, but
culturally, as boys are raised with the game beingveryday part of their lives. In
any given year, hundreds of thousands English $ddm play football, and as they
grow up, it is engrained in their minds. This, ageaeral sentiment, is something that
appears to be widely accepted nowadays (at leastrmthose with some interest in
football) as over 75% of 43,590 fans who partiocgoain the Football League's
Supporter Survey (2006) agree or strongly agreeth@r club makes a significant

contribution to the local community.

2.6.3 Football and Legal |ssues

In an area where the fields of football and the webrlap, there are certain legal
issues with the potential to have a notable eféecthe football website environment
and as such, are noteworthy. Copyright and defamatire two subjects which are
particularly relevant. Here a brief background loége issues will be given for the
purpose of covering a subject matter which, thongh presently crucial to the
research carried out here, is often highlightedheymedia and has already had some

effect on football websites.

In an industry such as football, where vast sumsafey are involved in the creation
and sale of the products (whether these be actatdh®s or memorabilia), it is only
logical to mention copyright. The Premier Leagud #re Football League both hold

copyrights to the broadcasting of football matcfms various media and in various
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formats), as well additional peripheral data (saslHixture lists, certain photos and so
on, Football DataCo Ltd Email 2008), the total wahf which is in the hundreds of
millions of pounds annually (BBC Website 2006a).

As a result, it is perhaps somewhat unsurprisiag tfiere have been numerous legal
disputes initiated by the Premier League in ordedefend these rights. In several
instances, the Premier League has pursued publicatiee UK for showing live
matches without having the appropriate agreemargtace (e.g. for using “domestic”
rather than “business” subscriptions, Morning Adiger 2007) and for using satellite
systems from abroad. The first successful prosecutoncerning the use of foreign
satellite systems was carried out in 2003, at whicle William Clark, manager of
Ryan’s Pub in Radlett, Hertfordshire was ordereda&y fines and costs totalling
£1,720. By using a foreign satellite service previdather than BSkyB (who at the
time, had paid vast sums of money for the exclusiylets to show these matches in
the UK), Clark was found guilty of infringing théghts of the FA Premier League.
Since then, more actions against publicans havewetl. A notable such action was
against Karen Murphy, a pub landlady who was shgwine Premier League
matches in her pub using a Greek satellite sysiEme. noteworthy aspect of the
Murphy case is that at the time of writing the @me of the case is still pending on a
hearing at the European Court of Justice (Mornirdyvektiser 2008a), with the
defendant expected to argue that the European Whiould be treated as one market,
and that such intra-country restrictions have re@lin such a single market. Such an
action demonstrates both the complexity of copyrigfringement cases, but also the
will and desire of all the parties involved to wiRegardless, the Premier League,
unperturbed, has also taken legal action agaimeigio satellite suppliers AV Station
and QC Leisure, with UEFA, BSkyB and Setanta alstigg involved (Morning
Advertiser 2008b). Certain aspects of this caseehalso been referred to the
European Court of Justice (England and Wales HighrtC2008a).

Such legal battles, concerning the broadcastingP@mier League matches on
television, are likely to continue for some timeowever, this has not stopped the
Premier League from defending its rights on othedia (including the web). In fact,
at the time of writing the highest profile legalttes are taking place against websites.
The Premier League has had some success alreadyinbjng the rights over a
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domain name (premiershiplive.net) which had beeedusy a Ukrainian football
streaming website showing live matches for a nedli low fee (The Register
Website 2008). However, a much more significantalelgattle started when the
Premier League decided to take action against Ybe/Eoogle in 2007 by filing a
class action complaint in a federal court in NewRYGity on the 4' of May. In this
action the Premier League is claiming that YouTGwagle have "knowingly
misappropriated” its intellectual property (The dgilaph Online 2007). The Premier
League has asked "a federal judge for a court dalstop YouTube's unauthorized
and uncompensated use of the creative works ofsGremmbers, force YouTube to
adopt existing technology to prevent unauthorizedtent from being exploited, and
for damages for past infringement". The outcometha$ case is likely to set a
precedent for other such cases concerning notfoolpall, but other sports too (as
boxing bodies and rugby league bodies have alsedbthe Premier League in this
class action, Premier League Press Release 20@0ult also be said that this issue
is wider than just sports, with Viacom having takémuTube/Google to court earlier
in 2007 for “brazen” copyright violations (beforeet Premier League class action),
asking for US$1 billion (Washington Post 2007). Tigb it is difficult to speculate
how, it is possible that the outcome of such a gdldnave a noticeable effect on the

footballing website environment.

Defamation on the other hand, though not as firalycisignificant, is also
noteworthy as it has also affected websites. Hegal battles have involved players
(e.g. Ashley Cole, BBC Website 2006e), managers (@avid Moyes, The Observer
2008), club chairmen (e.g. Rupert Lowe, The Indepeh 2005), websites (e.g.
craigmurray.org.uk, When Saturday Comes 2007), pepexrs (The Times
newspaper, The Independent 2005) and even fan@mgsGull’'s Eye — Brighton and
Hove Albion Haynes 1995).

The interesting link between defamation and fodthabsites comes from the fact
that there have been instances where the defam@ioalleged defamation) was
carried out online. One instance where an alleggdofidefamation occurred was
even on a PHP (a blog). Alisher Usmanov, a Rudsilionaire (Forbes 2007) who is
a stakeholder (at the time of writing) in Arsen&l BBBC Website 2007) was alleged

to be a "Vicious Thug, Criminal, Racketeer, Herdmafficker and Accused Rapist"
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by Craig Murray on his blog. As a consequence @, tMurray’'s website was

temporarily offline when the website hosts, underspure from Usmanov’s lawyers,
pulled the site down (When Saturday Comes 2007hal since been moved to
foreign servers, with the content in question remmg unchanged and without legal
action having been taken against Murray, who spliiates the site regularly (at the

time of writing).

Other notable controversial and potentially defamatremarks were made on
football forums (Independent Hereford United Foramd Owlistalk). Supporters of
Sheffield Wednesday were on the receiving end lbed suit which went to court,

where a judge ruled that the site administratooygin not responsible for the
remarks) had to reveal the identities of certaidiviiduals who had anonymously
posted comments (England and Wales High Court 2007 separate incident, one
Hereford United fan (Martin Watson), a season tickelder of 20 years, found
himself suddenly banned by club chairman Grahamémfior not removing a post on
his forum quickly enough. The ban was later liftethen Watson removed the

offending post and issued an apology (Bulls New$site 2007).

As is apparent from the brief descriptions so Rgal issues such as copyright and
defamation are not completely independent of fdbtabsites. At this stage, both
issues have changed the football website landseage copyright related issues
causing the shutdown of premiershiplive.net (Thegi&er Website 2008) and
defamation related issues temporarily taking dowrellog (When Saturday Comes
2007), as well as causing the forced removal ogatis on forums (e.g. on the

Independent Hereford United Forum).

However, both issues are complex ones which aHadt are affected by numerous
media. Specifically, the issue of copyright infiament both on and off the web
concerning football, where legal battles are bémgyht not only by numerous major

organisations such as the Premier League, UEFA,Goable, but also in various

courts (i.e. England and Wales High Court, Europ@aart of Justice etc), is a very
complex one. As such, it is difficult to predicetkffects that these legal matters will
have in the long term. At this stage, it is cldaattthe Premier League is pursuing

those it believes are infringing on its copyrigfngland and Wales High Court
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20083 England and Wales High Court 2008b) and has hae sutcess. At the same
time, it is apparent that ISPs can be convinceshtd down websites (When Saturday
Comes 2007), and that forum administrators andnfionusers need to pay close
attention to what is published on their sites (BiNkews Website 2007) so as to avoid
litigation. As already mentioned, these legal isshave already had some effect on
the footballing website landscape. However on gelascale, other attempts to control
content on the Internet have had mixed successtfegnusic industry’s attempts to
stop illegal downloading of music). It is also quesable as to how much effort the
Premier League and other such organisations mighgrel on shutting down PHPs,
many of which have very small audiences. Regardishis stage, it is still possible
to hypothesise that knowledgeable and concerned wethors (and forum
contributors) will in all probability ensure thabmyrights are not infringed and
defamatory statements are kept off their sitess Tsomething that could indirectly
encourage web authors to pool their resources fi@ancial resources so as to buy
copyright permissions or just additional contribstto help keep a closer eye on their
websites), something which is closely linked teaommendation made later in this
work (see 6.4.2 The Club Community Composite P&edP), p. 213)On the other
hand, it is also a possibility that such issuesdalisage potential forum users and PHP
authors from creating sites for fear of litigatiddowever, it is the opinion of the
author that overall, PHP creation and activity dtiauot be so greatly affected as

ordinary web authors are unlikely to be aware bfred details of such cases.

Finally, in terms of the research carried out fos thesis, though it is acknowledged
that the legal issues mentioned above have alrbady and will almost certainly
continue to have an effect on the availability aftball PHPs as well as other football
sites, they did not have an effect on the chosethedelogy or structure of this work.
This was the case for two reasons. Firstly, it feitsthat it would be more appropriate
to carry out a study which looked at the preseatesof football PHPs (rather than
attempt to predict the future), and secondly, tbth@er had no practical means of
accurately and consistently verifying whether, iny agiven instance, copyright
infringement or defamation had taken place. As stioh results shown in the later

chapters show the state of the PHPs at the tinte¢htbaesearch was carried out.
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2.7 Chapter Conclusion

Perhaps one of the most notable aspects of teiatitre review is the small number
of available research papers specifically on thé Rid an information resource. As
such, it is unsurprising to have also found thatréssearch that has been carried out is
inconclusive to a certain degree, with basic eldsmench as a generally accepted
definition for the PHP lacking. Regardless of thiswever, according to existing
literature on the PHP in general, a study suclhiasg warranted, not least because of
the great numbers of PHPs available on the welevaat studies carried out to date
certainly indicate the possibility of PHPs carryingprmation that would be deemed
useful by others (Dominick 1999, Weaver 2000, Phpassi 2002b, Thelwall and
Harries 2004, Narsesian and Nicholas 2005), witbeace that PHPs are created for
the purpose of sharing information with others @utl996) or as "filter" blogs
(Blood 2002), which exist to improve the accesgipibf information. However, at
the time of writing, this is the first study lookjrspecifically at subject based content
on PHPs.

Further arguments in support of carrying out a \stsuch as this thesis can be also
taken from other subject areas, such as that ¢flgjesature (e.g. where literature not
designed to have longevity is deemed useful endogbe studied) and virtual

communities (e.g. where individuals who have newet each other are happy to

provide information that is requested of them).

The selection of football as a field in which tadg PHPs in such a manner, is also
supported by evidence found in existing literatukefootball information service
study has been carried out (Green 1999) and otlmeys have been carried out
which show that the Internet has become increasiimgbortant as a source of
information for football fans (e.g. FA Premier Le®gSurvey 2005, 2008). In
addition, studying PHPs within the context of imf@tion behaviour as a whole, and
the final recommendations that have come of it| lghefit the information flow in
the football community, something that has beenvshby existing literature (most
notably by Green 1999, albeit a not very recently Internet terms) to be

unsatisfactory for many football fans (particularythe lower divisions).
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All'in all, the five contributions of this thesispncerning an improved understanding
of PHPs, a new system of PHP collection and classibn (by subject area), the
identification of the trend of PHP authors movimgvards collaborative efforts, the
detection of the need to re-evaluate the resultddsr studies and the formulation of
a skeleton outline for communal sites for the bieréfPHP authors (all of which are
discussed in the later chapters), make a notaldéi@d to the presently available
literature. In fact, taking into account the ladleatant literature in the subject area of
PHPs and the high number of PHPs present on thenbtt this project can be said to
be all the more valuable. Furthermore, it must ddsonoted that the contributions
affect not only the field of PHPs, but informatiscience themes such as information

seeking behaviour, grey literature, web genre stidnd virtual community studies.

The following chapter looks at the novel methodgledhich was employed to make

these contributions.
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Chapter Il

Methodol ogy

3.1 Introduction

A PhD thesis such as this needs to have a methgyl@loapter for two important

reasons. Firstly, the creation of such a chapteysphn important role in ensuring that
the objectives set are indeed being met by theggs®s being carried out. Secondly,
the methodology chapter is needed to demonstratethib research being carried out

is being done so in a systematic manner, essgngiadiranteeing replicability.

This is a project which investigated the role of HP as an information resource
within a broader view (including non-PHPs and irdle@on-web information

resources). To date, there have been many prajectiucted on information seeking
behaviour, the web, and various aspects of PHRS tlegse were examined whilst
searching for an appropriate methodology for thiggrt. However, as no research
exactly like this had previously been carried atcombination of established and

original methods was put together to achieve tleesgary goals.

3.2 Methodology Overview

The employed methodology was carried out in two nmatages. An initial
methodology was fashioned (Stage One) in orderdsetrthe initial 11 objectives set
out in the project. Having acquired the answerhéoobjectives set, a smaller second
section stage was devised in an attempt to movidiaeforward (Stage Two). Hence
Stage One deals with the understanding of the ptdged by the PHP as an
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information resource, and Stage Two deals with 9démat attempt to make more

efficient use of the effort of PHP authors.

Having set out the objectives for this thesis ahdosing the field of study, it was
clear that the research would involve work bothaod off the web, primarily based
on the activities of football fans. It was neceggargather information directly from

football fans (e.g. their preferences in terms obétball information) in what is

referred to in this thesis as People-Study, andwéb (e.g. the PHPs) in what is
referred to as Web-Study. Overall a two-prongedemiixnethodology is followed

(Tashakkori and Teddlie 1998), with both Stage @né Stage Two including a
People-Study and a Web-Stuidy.

For the Stage One People-Study, interviews wereducted and questionnaires
distributed which communicated with football fansorder to create an understanding
of their information seeking behaviour. Meanwhiteparallel, the Stage One Web-
Study was conducted, locating and classifying Phtisytifying whether information
found on them was unique, and giving an indicatibrihe degree to which it was
accurate. The information gathered by these twarseé@ portions of research was

then put together, painting a picture of percegtiand actuality.

With the completion of Stage One, an attempt was thade at crafting a proposal in
an effort to improve the current state of affaitswas identified that an organised
communal web effort could serve a purpose, streanglithe efforts of web authors
and providing a better tool to web surfers. Howeaditional information was
deemed necessary, concerning primarily what wasadyr available and
consequently, further research was undertaken. plinpose of Stage Two was to
provide a better understanding of the existing atmtative efforts between
individuals on football websites and a better ustiarding of the web page creating

motivations of web authors including the obstaahetheir paths.

In order to examine the collaborative efforts owotball websites, the Stage Two
Web-Study looked at all the sites for all the cliulbghe top (Premier League) and

% These are differentiated by using reference to“stege” as well as the “study” (e.g. Stage One
People-Study or Stage Two Web-Study).
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bottom (League 2) tiers of professional football Emgland. In order to further
understand the motivations of web page creatolsphiene interviews were carried
out in the Stage Two People-Study asking questionserning their motivations and
difficulties. With this additional information, iwas then possible to draw closer to a

feasible proposal which actually moves the fieldviard.

3.3 Stage One People-Study

The purpose of the Stage One People-Study wascertas the opinions of the
football fans (i.e. the users and potential usérfootball web pages), concerning
various aspects of football information seekinge Teneral approach here was to find
out how the information needs of football fans eret, and where the web and PHPs

fit within that frame.

For this purpose, numerous techniques were availdbl make sense out of
informational behaviour of individuals. Questiomesi, interviews, focus groups,
observations, diaries, transactional logs, citaiand library issue statistics have all
been used in the past (Nicholas 2000). The seleafoany of these methods, in
addition to providing the answers to the reseansdstions being posed (Hannabuss
1995), needed to overcome existent practical caimssr (e.g. time constraints,
financial constraints etc). Effectively, these pi@a constraints reduced the number

of available options.

Focus groups and diaries were attempted, with dichisuccess. The focus groups
involved specifying times and places for multipidividuals to gather at, for a period
of time. This proved to be difficult both becauddime constraints (various people
could not make various times) and geographical tcaimss (it was difficult to agree a
mutually convenient location). Diaries were alsedied out in a related pilot study,
though these too were not deemed a success. Témnréar this was the difficulty in
collecting filled in diarie$® Other methods were not used (such as transacfioysl

and observations) because of the nature of thenv#tion sought. In the Stage One

% Though it is impossible to say with any certairty,there is no evidence to prove this, it is teieb
of the author that volunteers simply did not filléenough of the diary to consider returning them.
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People-Study, the research was concerned witlotie and methods used by football
fans more than the way in which a particular toolneethod was used, thereby

nullifying the need for certain data collectionha@ues.

Consequently, questionnaires and interviews weosem Both of these methods of
data collection met the needs of this thesis andged have been commonly used
when gathering information about PHPs, or otherkwetated to this thesis, such as
leisurely information seeking behaviour or foothaligeneral (e.g. Buten 1996, Rieh
2004, FA Premier League Survey 2005). Having shisl, twhilst carrying out the
literature review, it became apparent that, thonghmerous studies have examined
PHPs in a similar (broadly speaking) context to that of this thesis (e.g. Buten
1996, Dominick 1999, Thelwall and Harries 2002)thvattempts made at PHP search
engines as well (e.g. Ahoy!, HomePageSearch),\iile&s with potential PHP users
have never been carried out. Questionnaires, whéake been used more often (e.qg.
Buten 1996, Green 1999, FA Premier League Survép,2R008) have also never
been sent to potential users asking about the PHifinwa broader information
seeking context. They have been used for the paspofcarrying out research in the
subject area (e.g. Green 1999, FA Premier Leaguee®2005, 2008) and even
specifically looking at PHPs (Buten 1996, though indhe specific subject area), but
they have never looked at the PHP within a broadatext. It was felt that this must
be done so as to verify (or disprove) previousifigd concerning PHPs (few as these

may be).

Thus, interviews were initially carried out with 3@otball fans. These were carried
out with the intention of painting a picture of thpinions of the football fans' ideas
on information seeking, and provide a foundationthe questionnaires which were
to follow. Questions asked during the interviewsluded demographic questions
(e.g. name, age), team support questions (e.g.dehgu support, how long), team
importance questions (e.g. how much money do yandépn your team), team
information questions (e.g. how do you find out @bihe teams, what tools do you

use) and web questions (e.g. which sites do youwisg). The initial structure of the
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interviews (including the original list of quest®asketf) can be seen in Appendix
A.

Questionnaires were then produced and distributemhguideas and opinions
canvassed from the initial phases of the Stage\Wele-Study and the interviews. The
purpose of the questionnaires was to find out imeraetail the tools and methods
used by football fans to meet their informationakds. The questions asked by the
questionnaires inevitably had some overlap witts¢hasked in the interviews. Again,
demographic, team support, team importance, tedommmation and web questions
were asked. Naturally, additional questions had ben included and the responses
to all questions were by necessity more structufée. questionnaires also went into
more detail about certain aspects of informatioguésition. The distribution of

guestionnaires was carried out on the Internetaaridotball matches.

With this additional data, it becomes possible @cigher to a certain degree whether

the perceptions of the football fans match theltesii the PHP investigations.

3.3.1 Football Fan Interviews

The study included the gathering of data throughisgructured individual face-to-
face interviews with 30 football fans. Fifteen bése were season ticket holders, and
another 15 were non-season ticket holders (AppeBgiXhe process of the selection
of football fans was intended to discover the naesticated football fans, who in turn
would be very active in information seeking. Foistpurpose, season ticket holders
were initially pursued. The reasoning here was thdividuals who would spend
endless hours and significant sums of money phijgit@lowing their team would
be more likely to be "informationally active”. Thisgic though proved to be only
partially correct. Throughout the course of theeimatews, it became apparent that
though some fans do spend thousands of pounds @mitdds of hours following
their team, this does not necessarily mean that #re very active in terms of

information seeking activity (e.g. some of them @iyngo for the love of the ground

%8 An initial list of questions was created for theterviews, and these were generally all used.
Naturally, additional questions arose during thduac interviews themselves. These additional
questions are not included in the appendix.
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atmosphere). Once this was discovered, a decisamtaken to interview fans who
themselves claimed to be strong supporters, intiaddio the season ticket holders in

an attempt to increase the probability of findimgférmationally active” fans.

The very first set of questions for the interviewas conceived during an initial
"brain storming" session. Naturally, the aims abgbotives of the research were used
as guidelines for deciphering suitable ideas, a® wee experiences from the early
phases of the Stage One Web-Study. The first seueétions was then tested by
conducting semi-structured open-ended pilot ineawg on suitable interviewees
(season ticket holders). Here, the functionalityaoidio recording equipment and
venues was test-driven, feedback was taken intoustcnew possible questions were
discovered and appropriate interview structuralnges were made. The initial
structure of questions turned out to be too rigisl.interviewees were only too happy
to discuss their passion, they answered severaitique at once (i.e. their reply to a
single question included answers to subsequentiques Hence, this was taken into
account, and the questions were restructured. Anddsson learnt from the pilot
interviews was the working of the audio equipmenhich failed under certain
circumstances (e.g. noise projected from a speaifigle would interfere with the
recording of the speaker's voice). This whole ptdoce was then repeated (twice)
until no more question revisions were deemed nacgsat this point a final structure

for the interview was settled upon, and the prooéssterviewing began.

The next step was searching for potential intereesy a process which also proved
problematic. Initially, attempts were made to pdsalls for volunteers" on
messageboards (websites) of teams in and arourdbhoithe reason for this was the
geographical constraints of carrying out face-toefanterviews. The postings stated
that a researcher was looking for fans (who ows@eaickets) to interview, that the
interviews would take around 30 minutes and thestand place were flexible (see
Appendix C). However, after 10 postings and oneglsirresponsé’ it became
apparent that a new approach was necessary. Tertissearches were carried out

for websites of teams in London which had namesd (email addresses) of

2" This response ultimately did not yield an intewie
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contributors, and these fans were contacted djrétfrhis procedure proved to be
notably more successful, with most of the respotaldneing both season ticket
holders and interested in taking part. Thirty ei(8) emails were sent out, with 18
suitable replies received. In the end, 12 of tresee ticket holders interviewed were
found this way, who themselves provided contactitietfor the remaining three

season ticket holders who were interviewed, as agefbur non-season ticket holders.
The remaining 11 non-season ticket holders weratéatthrough the author’'s own

involvement with football fans.

Participants were interviewed during a period ofrd@nths starting in March 2005,
and ending in February 2006. The emails sent teriall interviewees were informal,
personalised, customised and friendly. The sulgadtaim of the study were briefly
mentioned® as was the confidentiality of the data and theragmate expected
length of the interview. The email also offeredssaances that the interview was not
a test of knowledge, rather merely a canvassirgpufions. It was made clear that the
choices of date, time and location were fully fld®i and could be selected by the
interviewee themselves. In fact, the content of éheail was designed to meet the
need to acquire consent to carry out the intervigsvsuch, the email was designed to
make the potential interviewee feel as comfortalsi@ossible, as well as appreciated.
A notable attempt to arouse the curiosity of thedidate was not made as the subject

matter is already of great interest.

The interviews were then carried out at mutuallyead dates, times and places (in
most cases at a neutral venue such as a quietpguhlse) at the convenience of the
interviewees. Upon meeting the interviewee (priothie start of the interview), a brief

introduction to the nature of the research andareser's background was given. The
interviewee was then asked if they objected toue of the audio recorder or of the
hand-written notes, and the interview began. Bgrany objections, the dialogue was
then recorded using the digital voice recorder hadd-written notes. In length, the
interviews varied between 20 minutes and 45 minutegh an average of

approximately 30 minutes.

%8 Fans on messageboards were not approached dirastlif is not clear from the messageboard
whether or not a fan is a season ticket holder.
2 The subject and aim were not revealed in any ldstaas to avoid biasing the responses in advance.
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Once the interview was completed, the hand writtertes were rewritten (for
purposes of clarity) by the end of the day. Thewams to the interview questions
were then rewritten electronically whilst listenibg audio recordings within three
days. The results were then summarised on an M&|EBpreadsheet for ease of
reference, with parts of the results also entenedooSPSS version 11 (originally,
Statistical Package for the Social Sciences), whltdwed for more flexibility in the

management of the results.

3.3.2 Football Fan Interview Questions

For this study, two sets of interview questionsevesed, with very minor differences
between them. Initially a set of questions was glesil with season ticket (ST)
holders in mind. Later, when the decision was takeimclude non-ST holders (who
can otherwise qualify their status as a fan), ghdlly different second set of questions
was designed. In fact, the only difference in thegiions were concerning season
tickets (or the absence of season tickets) anddaliti@nal question for non-ST
holders to qualify their status of fandom. Othearththese points, there are no
differences in the questions asked of both groBpth sets have the same 6 sections,
with the non-ST holder questions having one adddtiqsingle question) section. It
must also be noted, that this thesis does not adaiattempt to imply that a fan who is

a ST holder is in any way a “greater” or “lessaxf than the non-ST hold&t.

The reason for the existence of this differentraticas born of the need to qualify an
individual who is to be interviewed as a footbahf Initially, a decision was made
where only season ticket holders would be intereigwAs season ticket holders make
such a clear effort (one which could even be maitgtaeasuret!) to follow their

team, it was not felt necessary to qualify themliekly. However, so as to ensure

%0 This issue is beyond the scope of this thesis.
31 Season tickets cost upwards of £200 per annurowerl divisions and can approach £1000 in the
Premiership.

76



Football Fans, Their Information, The Web And Tleed®nal Home Page

that all interviewees were indeed football fansguestion was included where a

chance is given to the non-ST holders to state thsilification as a football faff.

ST Holder Sections

Non-ST Holder Sections

Personal information

Personal information

Supporting the team

Football dedication

The importance of the team

Supporting the team

Team information

The importance of the team

Web questions

Team information

Final questions

Web questions

Final questions

Table 3.1 Interview questions

Personal information

This section was included to acquire basic knowdedigout the interviewee.
The name, age, gender, occupation, place of resed@md contact details were
asked. By ascertaining the demographic backgro@itiiteanterviewee, it was
then possible for comparisons to be made with ostedies. The contact
details were requested again here so as to prduideasy access in case

follow up clarifications were needed.

Football dedication

This section was only present in the non-ST holeerviews, and was
essentially the question which asked the interveeteequalify their status as a
football fan. Season ticket holders did not needdoount for their fandom, as

their dedication could be "measured” in monetany t@mporal terms.

Supporting the team

Questions concerning the team supported were askbis section. The name
of the team was asked as well as how long, how wahyg a team was
supported. This was also the only section whicfeddd between the two sets
of questions. For ST holders, the final questionthe section asked when and
why the season tickets were purchased. For non-8lders, the final
questions asked whether they had been to any aof tdem’'s matches and

32 This differentiation is not made in the questidremas individuals who filled these in were either
a football match (offline questionnaires) or saw tiequest to fill the questionnaire in on a fodtbal
forum (online questionnaires), which already impléecertain level of interest in football.
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when they first went. These questions were incluegdrovide some insight
into the background of the fans, which in turn waka for clearer

interpretation of results.

The importance of the team
As the section name suggests, the questions insédgon were about the
importance of the team. Questions included how mondney was spent
(annually) on the team, how much time was sperdudsing the team, why
football was important, and what effect it had dheo activities. Like the
“supporting the team” questions above, the answerdhese questions

provided additional insight into the fan’s mindset.

Team information
These were the questions that started probing abeuinformation seeking
behaviour of the fans. The questions included askibout the need and
frequency of the need to look for specific inforfroatconcerning the fan’s
team. The way the information was looked for was alsked, using which
tools or methods, why and which tool or method teesmost important one.
The next set of questions asked about the successlwe of the searches,
and the reasons why they were carried out. The tigmssasked if the
interviewee always found what they were looking fuow likely they were to
give up, what happened if they failed, when, how sy they did this. The
last questions in the section asked if they hadadingr information needs, and
if any other important questions should be askede Team Information
guestions were included to provide information @ning the general

information seeking behaviour of football fans.

Web guestions
This part of the interview was concerned with thteiviewee's use of the web.
Questions concerning what sites they primarily u@eshcerning their team),
what types of sites they used, what the main fact@re in deciding to use a
site, particularly looking at quality, quantity, seaof-use, intellectual level,
viewpoint, how up-to-date a site was, and how fackbit went were asked.

Further questions asked if they had ever decidestiojp using a site altogether
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and if they used all the sites equally regularlg arhy. The final question in
this section asked if they believed anything colbéd done to improve the
service provided by the sites that they used. $adion was included so as to

provide information concerning the importance @ tieb and the PHPs.

Final questions
The final questions of the interview were asked after explaining in more
detail the purpose of the study. Till this pointtb& interview, the details of
the study were not given away so as not to biaatisavers of the interviewee.
Once more details were given, the interviewee veked if there were any
additional comments that they would like to maked & there was anything
else the interviewee felt should have been askdéuwksd questions were
included to ensure that major gaps were not lefigpected in this section of

the thesis.

3.3.3 Questionnaires

The second part of the Stage One People-Studyveddhe questionnaires, which
were also used to gather data concerning the irdbom seeking behaviour of
football fans. In order to do that, it was impottam ensure that the questionnaires
produced were suitable for the data they were dryingather. As such, the design of
the questionnaire was a procedure that was nonhthgtly. A thoroughly thought
out and well designed questionnaire can be thesrdiffce between the success or
failure of a research project. A questionnaireaisl $0 be more than a set of questions
(Oppenheim 1992), and as such, there were a nuofilagtisions to be made. These
included deciding the type of questionnaire to ubke, way to motivate potential
respondents, and then deciding the questions whiehe going to form the

guestionnaire.
Various types of questionnaires can be used in guwofects, which can be either

offine or online. Offline questionnaires includemang others, telephone

questionnaires, postal questionnaires and admiadstquestionnaires (to groups or
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individuals). Online questionnaires include thosatsby email (either inline, as a

document attachment or program attachment) ane thleged on a web page.

The differences between offline and online questares include:

Cost
Generally, electronic surveys are considered chedipen postal surveys
(Bachmann and Elfrink 1996, Kiesler and Sproull @98

Sampling

As already mentioned, this can be a problem, asmedple with access to the
Internet can fill out electronic surveys (Tse 1988J they tend to be middle
class (Mehta and Sivadas 1995) educated young rf@desidt 1997).

Operational and design differences
Electronic surveys in general are produced, coragland returned faster than
mail surveys (Gunter et al. 2002). Electronic sysvalso have the ability to

incorporate multimedia attributes (Bishop 1997).

Response rates
Online response rates are in general, poorer tfitlimeoresponse rates (Gunter
et al. 2002).

Quality of response
It appears that the quality of online surveys ighdly better than offline
surveys (Gunter et al. 2002).

Another aspect of the use of questionnaires isnatathe cooperation of potential
respondents. A questionnaire can be fully functignand carefully designed to meet
its aims, yet without respondents, the whole eftart fail to bear worthwhile results.
In order to overcome this issue, several methodsheaemployed. These include the
offer of some sort of prize, extensive advertisamgl re-advertising, and also the way

the subject matter is delivered (if it is of an Cegg" nature).
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Finally, the questions to be included and structofethe questionnaire must be
decided. A questionnaire can have questions wihieltiased (fixed), open-ended or

combined (open and closed).

As the naming suggests, closed questions are anehich the possible replies are
fixed. Open-ended questions do not have any susthiation, and as a result, the
responses tend to be longer. The combined optiawivies offering fixed responses,
but also an "other" choice (with room for additibnaformation) which the
respondent is free to fill in as they desire. Eatthese choices have advantages and
disadvantages. Closed questions are easier, quickerswer, and so save time. This
increases the number of questions that can be asdweany given time frame. Also,
closed questions are easier to manipulate wheoniies to their analysis. The main
disadvantage is the lack of freedom the responidasit as all the possible responses
might not be recorded, and this in turn createsréam bias in the final results. An
additional closed question problem is that of resjgmts lapsing into "response sets".
As they go through the questionnaire, respondergbtrjust check the first response
they find, regardless of whether it is what theyjidwe. Meanwhile, open-ended
guestions can combat just that. By not constrictegponses in any way, they give
the respondents freedom to express their own amniand actually inhibit them from
lapsing into a response set. As expected thoughjuilyg respondents this freedom,
the amount of time taken to fill out a questionaas increased. In addition, as the

amount of time needed increases, the responsdnais.

3.3.4 Employed Questionnaire

The designing of the questionnaire was a lengtlocgss during which numerous
revisions were made. The commencement of the dgsmpess took place after the
first 10 interviews had been carried d&iDnce again, the initial set of questions was
contrived by thinking of all possibilities, and theeducing the list by removing

similar, overlapping or irrelevant questions. Agdime aims and objectives were the

3 The chosen number (of ten) is not something whiah be decided in advance. In this study, it was
the point at which the author deemed that a pattérresponses became clearly visible. In other
studies, the number of interviews conducted befbee commencement of the questionnaire design
takes place could be notably different yet justalil.
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main guidelines, supplemented with ideas from theg& One Web-Study and the
initial results of the interviews. Numerous otheegtionnaires were examined in the
process, including surveys about football and PKRsday Mirror/NPower 2001,
FA Premier League 2005, Buten 1996).

The online questionnaire was web-based and selfrasbered. As a result it was

possible to get responses from all around the Wikugh the respondents had to
complete the questionnaires by themselves. Emphesssalso placed on ensuring
that all relevant information was extracted by intthg the right questions (i.e. the
questions that will gather the data required to tntiee objectives). The layout and
order were designed to ensure that the questiand be answered in as short a time
as possible, and that the questions were cleathi$@nd, most of the questions were

closed, although there were also a few open-endesd.o

The distribution of the questionnaires was carreed both electronically on the

Internet and manually at football matches (in peysés such, it was necessary to
have two slightly different versions of the questiaire (an online version and a
paper version). This affected only the structurethe questionnaires, and did not
affect the questions themselves which were ideintecg. on the paper version, there
was an option not to answer the Internet usagetigussif the participant did not

have access to the Internet. For obvious reashisspption was not present in the

electronic version of the questionnaire).

Once a first draft of questions was created, it p@sted on the Internet and an email
was sent out to suitable candidates to test thietstie, clarity and functionality of the
questionnaire. Concurrently, a paper version of gbestionnaire was created, and
handed out to suitable candidates. Feedback wasveel for both versions and
respective revisions were carried out. Again, thecedure was repeated (for both
versions) until no more revisions were deemed rezggs at which point the final
versions of the questionnaires were ready. The tiqusswere identical on both
versions, with differences only in the layout andisture of the questionnaires. To
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encourage potential respondents, a chance to w0 aash priz€ was offered to all
respondents who included some form of contact detae. telephone number or

email address).

The electronic version of the questionnaire wasitei@ using Microsoft FrontPage
(version 4.0.2) in October 2005 and was placedchenlDnce active, a post was made
on an online football forum site (for each footh@hm in the top four divisions, i.e.
92 posts were made in totaf)In this instance, the rivals.net web franchise wsexd,
which had a separate online forum for each foottealim?® Finally, the results from
all the completed questionnaires were automaticallyed in a text, "comma

delimited" file.

The distribution of the paper questionnaires wasiad out at two London football
grounds (Highbury and Craven Cottage) which wemseh for feasibility reasoris,

in October 2005. Permission to have questionndilled in outside the ground was
not sought from the clubs, because such a neednetdelt necessary (as the

researchers were not physically on the properthefclub).

Two researchers each stood near the ground (ysideuthe ground, before the
turnstiles), and asked every"@an to fill out the questionnaire. The researchers
provided any help that might be required (e.g. m@ldlarifications, providing pens
etc). The completed questionnaires were collectedtiaen manually entered onto the
online questionnaire. The results were saved irarste file, so as to keep the

electronic and paper results separate.

The electronic storage of all the questionnairegh(lonline and offline) was done

initially using comma delimited files, which werden exported to SPSS for

3 With the help of an online random number gener&anw.random.org), respondent #219 was
awarded and paid the cash prize.

% Initially emails were sent to football websitesking to them advertise the questionnaire.
Unfortunately, though this method had some suc¢hsspumber of respondents was low. As a result a
second method was devised which placed posts dodttgall forums.

% Rivals.net was chosen because (in theory at leasit)gle registration allows the placing of pasis

all 92 forums. Though this worked for the vast migjoof cases, for a handful of sites, technical
difficulties meant that posts were placed on ofbarms.

37 Namely, having matches played geographically nearsuitable dates and times, and for the
convenience of a colleague who agreed to helperi$tribution of questionnaires.
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consolidation, ease of storage and management. M&I|Bwvas also used in

conjunction for more flexibility in the creation oharts.

3.3.5 Questionnaire Questions

The questions of both versions of the questionraiesidentical. Each questionnaire

is split into 7 sections (see Appendix F and Appe®).

Questionnaire Sections

User characteristics

Supporting the team

The importance of the team

Team information

Web questions

Personal Home Page (PHP) guestions

Final questions

Table 3.2 Questionnaire questions

User characteristics
In this section basic questions were asked sudcigas gender, job title and
annual income. The options provided as responses taken from the FA
Premier League National Fan Survey (2005), in otddye able to match the
demographics of the two surveys. This then provitiedopportunity to weigh

the results according to a widely accepted base.

Supporting the team
This section offered all the professional teamg@sns to choose from and
then asked questions concerning the dedicatioruppater (i.e. how long
they have been supporters, are they ST holders,n@auy matches they have
attended). This section was included so as to hetakdistinguish fans who

were more active supporters from others who wesg detive.
Importance of the team

This section asked how much money was spent aynoialthe team (e.g. on

season tickets), and how much time was spent talidiout the team. The data
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gathered from this section was used to furtherimdjatsh very active fans

from less active ones.

Team information
This section asked respondents to identify toots rmethods they use to find
information on their teams and give reasons as hg they did so. Other
questions included asking about the frequency dcifig information
searches, how these were carried out, why, whedtenduen. These questions
were included to gather data about the informaseeking behaviour of

football fans.

Web questions
This section focused on Internet usage, includiogy much time was spent
reading on the Internet, what types of sites wesedu the importance of
attributes when it came to selecting sites and kdreall information needs
were met using the sites in question. This seatias included to gather data

about the fans' relationship with the web.

Personal Home Page (PHP) questions
The focus in this section was the PHP in general,the perceptions of users
on PHPs. The questions were concerned with thdifebation on PHPs, what
constituted a PHP, as well as qualities of PHRg. @ase-of-use, up-to-date
etc) and how often they were used. These questi@rs necessary to get

information concerning the usage and understanahii®fiHPs by football fans.

Final questions
The final questions were two open ended questidnishnasked whether the
respondent had any additional comments to makié tleere is something else
that should be asked. As in the interviews, thitise was necessary to ensure

that major gaps in the research were not overlooked

Hence, these questionnaires, along with the irdarsidescribed earlier, complete the
Stage One People-Study. The next step in the melibgyl for this thesis was the
Stage One Web-Study.
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3.4 Stage One Web-Study

Any study looking at PHPs in detail will need tondoict a certain amount of work
online (e.g. Bates and Lu 1997, Crowston and Wiil§a1997, Dominick 1999,
Papacharissi 2002a), and this thesis was no excepiowever, as an examination of
PHPs for such a purpose from this subject basedpdmt has never before been
carried out, it is difficult to pinpoint similargs. The benefit of the results of this
Web-Study would perhaps most affect further attsmaptreating PHP search engines
(such as Ahoy! or HomePageSearch). With a bettderstanding of the information
found on PHPs, more suitable search engines cawcrdeed. Furthermore, the
implementation of the Stage One Web-Study to offedds should provide more
insight into the information flow in other fieldand is related to virtual communities
(e.g. Rheingold 2002), virtual communities of preet(e.g. Dube, Bourhis and Jacob
2006) and grey literature (e.g. Thompson and Gui2006).

Hence, the examination of the PHPs was carriedrotite Stage One Web-Study,
which found a number of PHPs and proceeded to coanyaaious aspects of them to
non-PHPs. This was done in an attempt to deterntie uniqueness of the
information contained, as well as how accuraterif@mmation was and how far back
it went. In doing so, a number of methods were ugine of which can be
considered a type of content analysis) which hanrg ever been used in this research

and are considered an original contribution of thesis.

Content analysis is defined as a method of makaligl \inferences from text (Weber
1990) or in more precise terms, “a research tectenfgr making replicable and valid
inferences from text (or other meaningful mattey) the context of their use”
(Krippendorff, 2004). This part of the study (théag@e One Web-Study) can be
broadly considered a type of content analysis. Alth it does not aim to make
inferences from the content of websites in the sdhat the Krippendorff (generally
regarded as the leading expert of content anajys&s defined, it has some major
elements of content analysis to it, including: dealvith the content and messages of

websites as a type of media, categorising the oonigsing the content ratings
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described below in 3.4.5 Relative Information CotgeRatings (RICR)), involving

judgment, and dealing with the accuracy and thaiyalof messages presented on
websites. Although content analysis has already bgplied to websites (e.g. Macias
and Lewis 2003), the processes and techniques instds part of the study are
original. These include the process of finding ft¢Ps specific to particular football
teams (i.e. specific to a subject area, somethamgidered an original contribution of
this thesis), checking the uniqueness of the in&tionm (including archival aspects)

and checking the accuracy of the information.

In order to do so, the Stage One Web-Study found peges about professional
football teams in the UK, ranging from the EnglRremier League to League 2 (i.e.
the top four divisions). Four teams from each diviswere randomff chosen, for
each of which, three PHPs were chosen as well rag thon-PHPs (usually more
commercial, CNN.com style websites). Accordinglts tmethod, in total 48 teams’
PHPs should have been chosen (three PHPs per teanteams from each of the
four divisions)®® However, for three cluBSin the lower divisions, only one PHP was
found (instead of three). As a result, a total 2fRHPs were checked, each against
three non-PHPs. The teams were chosen randomly @ffart to get a representative
sample. As there are no universal measures whithedihe size of a club, it was not

possible to order clubs in a way to include bigaed smaller club&

This process was carried out over a 9 month pdravd May 2005 to February 2006.
The entire process is described in detail presentith an explanatory example
embedded in the descriptions, so as to furtheifgldine exact workings of the
methodology. The illustrative example uses the @Qsd®ark Rangers (QPR) football
team. At the time this research was carried ouR @Rre in the Championship (i.e.

the second highest professional division).

3 An online random number generator (random.org)sid to provide a set of four numbers between
the starting and ending number of the teams in dadsion (i.e. between 1 and 20 in the Premiership
between 1 and 24 in the Championship and so org.pbRition of each team is that at the start of the
season before any games are played (i.e. they atphabetical order).

39 Three PHPs for each of the four teams in eacheofdur divisions (3 x 4 x 4 = 48).

“* The clubs represented by just one PHP were BrehtRochdale and Chester City.

1 Teams are often said to be "big" or "small", hoereiv is difficult to define these terms. Some team
are "big" in terms of stadium capacity and attecdafe.g. Sunderland) but have relatively few trephi
to compare. Other teams have a very high numberophies, but a relatively small stadium (e.g.
Liverpool).
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The results of the Stage One Web-Study were redavdginally on paper, and then

re-written electronically, stored and managed usaides created in MS Excel.

3.4.1 Finding PHPs

The first step to be carried out in this investigatwas the search for suitable
websites (including PHPs) for study (i.e. sitesidaigd to specific football teams).
Finding PHPs, in particular, proved to be challeggiStudies have not previously
looked for PHPs on specific subjects, choosingeratio use generic PHPs from
service providers (e.g. Dominick 1999, Papachar&¥)2a) or PHPs of specific
domains, such as academic (e.g. Thelwall and Ha@@®04, Nomura, Ishida and
Yokozawa 2001). The initial plan for finding sudkes was to use the Open Project
Directory (dmoz.org). However, as this turned oat ke far from exhaustive,
especially concerning PHPs, a new method needkd tievised. The second attempt
at a finding a suitable procedure included carrying searches using Google and
checking the first 300 results. However, thougls thould catch many PHPs, often,
some PHPs would be left out of the first 300 ressulihe method which was finally
settled upon was inspired by a "web-bot" strategyere the software looks for sites
by checking all the links on every site it findsertte, in this method an initial search
is carried out on Google, in order to find seveitds (not necessarily PHPs). These
sites are then checked for links to other sitethensame team, until all the links are
exhausted. To ensure that as many PHPs as poasgblecated, additional coverage
is provided by using a specific search phrase oog&o and then manually checking
the first 300 entries for PHP$The figure of 300, is a balance between that wiskch
feasible (i.e. within temporal constraints) and thaich would be idedl® The entries
are checked both for PHPs and non-PHPs. Howewendh-PHP sites found have to
be dedicated solely to the team in question (pagek as the QPR pages of the BBC
website or of ananova.com are not included atgtage). This procedure produces

two lists of sites, including a list of PHPs abaufootball club, and another list of

“2n the pilot study, the 300 Google entries were phimary search, and the link following search was
intended to provide additional coverage. Howeveheicame apparent that the link following search
was considerably more effective.

3 Naturally, under the best possible circumstaneesyy single search result would be examined.
However, this is not feasible on a project sucthas(which has limited resources).
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non-PHPs for the same club. Such a process ofniindiebsites, and the subsequent
classification (to follow), produces the resultfofding PHPs on a specific subject,
something which has not been carried out before iandonsidered an original

contribution of this thesis.

Finding QPR PHPs I llustration

For QPR, the initial searches were carried outgugie Google search engine with the
following search terms (quotes are included smdeett the words as a phrase):

"queens park rangers"

The first 10 results included four sites dedicated)PR (this included the official
QPR site) and 6 semi-relevant sites (e.g. a fobgvalind's site, a news site story on
QPR and so on). All four relevant sites were norPBHone of which had links to
other QPR sites, including PHPs. From there onthel QPR links were followed,

until a list of QPR sites was compiled (see Tabtel&ter in this chapter).

An additional Google search was then carried outasoto provide additional

coverage, using the search tefn:
+"queens park rangers" +my

The first 300 results were checked. However, adl #lites dedicated to QPR had

already been discovered using the “web-bot” stsateg

3.4.2 PHP Inclusion

For a PHP to be included in this study, a numbecrdéria must have been met.
These criteria are listed in Table 3.3. Essentidhye content related requirements

were that the web page be a PHP which is aboutotegsional football club in

* The search phrase is +my +"[name of football t¢afffis ensures that the document retrieved has
the word "my" in it, as well as the complete nanmig¢he football team in question. This phrase was
decided (after several gruelling sessions of aia error) so as to overcome the endless articleben
team from the numerous commercial football and r&tes in the world.
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England. In addition, there were three requiremesisted to practical issues which
were come across in early trials and literaturei(si©97, Oliver et al 1997). Here,
the PHP must be "online" at the time of the seachéth the relevant sections
written in English and the PHP must be free (in etary terms) to use. The actual
identification of the PHPs was done according ® dlefinition of de Saint-Georges
(1997). As such, the PHP had to either:

(i)  Claim thatitis a PHP
and/or (ii) Have personal information on it (suchaaCV, photograph etc.)

and (i) Represent a person rather than a droup

Main Criterion Description
Scope - Must be about professional football in England
Content - Web page must be a PHP
- Web page must have at least a subsection on a specific
football club
Workability - Web page must be accessible at time of study
- The relevant sections of the web page must be written
in English
Cost - Web page must be free (in monetary terms)

Table 3.3 Criteria for PHP selection (custom-made using Ss{h997) Toolbox)

3.4.3 PHP Classification

With the selected definition and criteria, theresvaill ambiguity when it came to
deciding what constituted a PHP in practice. Toroame this obstacle, a manual
step-by-step process was devised where the reseaschiven specific signs to look
out for and specific classifications to make. Au&tim attempts have been made to
classify websites, often as parts of other studies,only for very generic top level
domain classifications (Lawrence and Giles 199%Her 2002). Accurate automated
classification is generally regarded as difficuthépherd and Watters 2004). The
reason for these identification issues lies inféue that all the information required to

ascertain whether or not a website is a PHP, isnecessarily available on every

“5If one of the following is true, the web page @msidered to represent a person rather than a group
i. The author of the web page has made referendbe tweb page as "my web page".
ii. The web page has a single name in the "Credéstion of the web page.
iii. The author of the web page sends an emaihéoresearcher claiming that the web
page represents a single person.
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PHP. Simply viewing a site is not necessarily etoagd the solution to this problem
was not readily available, hence the need for thased non-automated step-by-step
process. Web page classification methods in gerera¢ been used by numerous
studies, for example for identifying the PHP asearg in the first place (Dillon and
Gushrowski 2000, Crowston and Williams 1997) ongsiveb page classifications to
explain aspects of other studies (Lawrence ands@i899, Koehler 2002). However,
the definitions used in these have not been exlplisiated, and neither have the
classification procedures used. In this sense,etlstgdies could not be used to
provide guidance. Other studies have also clags#@demic PHPs (Middleton et al
1999, Thelwall 2002, Adamic and Adar 2003), andséhevere used as a basis for
ideas, but ultimately the only classification scleeto be replicated in part was
Doring’s (2002), who has devised a classificatiohesne which can be used for all
PHPs.

Using Doring's (2002) classification scheme, a sleai flow-chart (Figure 3.1) was
created (after several trial and error exercises)litistrate the workings of the
procedure. The purpose was to be able to say whathiee was a PHP, and should be
included in this investigation (by examining theesand looking for specific signs). If
the necessary signs were not present (or othewmiskear), an email was sent to the
site creator (if this was possible) as a finalrafieto verify it as a PHP (see Figure
3.1 for details).

The replicability of the procedure was tested alaiitty the replicability of the entire

Stage One Web-Study. The classification of subef PHPs (such as blogs and
photosites) was not strictly necessary. However,aaslassification process was
already necessary to decipher the PHPs from norsPHWas deemed potentially

useful to carry this out as well.
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N
$ Y
.
EXCLUDED N Is the site in
FOREIGN < English?
I
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Is it a photosite? Y Is it just about N
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Is it just about Y INST PHP EXCLUDE Was a response
football? > INDETERMIN- received?
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EXP PHP

*If one of the following can be identified, the welage is considered a PHP
i. The author of the web page has made referencthe tweb page as "my web page”

ii. The web page has a single name in the "Credéstion of the web page

**The time scale that is acceptable for a respaasebe decided by the researchers.
EXP = Expressive (about the author e.g. Jack Smith)
INST = Instrumental (about the authars interests Beautiful Cars

Figure 3.1 PHP Identification Flowchart
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As can be seen from Figure 3.1, using this metihedet are a variety of possible
classifications. It is apparent that a number @fedént types of sites are considered
PHPs, namely blogs/SN sifésind photo-sites. There is also a further clasgifio of
PHPs as expressive or instrumental as mentionddoimg (2002). An expressive
page is one where one's own person is the topiangmumental page is one where
the main topic is treated without explicit referento one's own person. Naturally,
there are also circumstances which lead to exciusmn a PHP classification. Three
such scenarios which lead to the sites not beiagsdied as PHPs are "foreign”,
"restricted" or "broken". A foreign site is one whehe main language used is not
English, a restricted site is a site that is pri@@@nd not readily available for all users
(e.g. sites which require subscriptions), and &émcsite is one where more than half
the internal links on the site are not functioniAd).these exclusions were necessary
either for feasibility reasons (e.g. restricte@sitould not be accessed) or for the sake
of not producing an imbalance in the results (ergken sites would put undue weight
on certain aspects of the results). It must alsadied that such sites have also been
excluded in previous classification schemes - Baging 2002. Table 3.4 shows sites

which are included or excluded as PHPs.

Included as PHPs PHP exceptions

Standard PHP (a generic PHP, e.g. a Foreign PHPs (where the primary

site on members.aol.com) language is not English)

Blogs/SN site (a "diary" type site, e.g. a | Broken PHPs (where more than half the
site on blogspot.com/friendster.com) links are dead links)

Photo-site (a site for sharing photos, e.g. | Restricted site (where the content is

a site on photos.yahoo.com) restricted e.g. pay-sites)

Table 3.4 Inclusion and exclusion of PHPs

Following the PHP identification flowchart (FiguBel), each site was classified. Sites
included in this study are the standard PHPs, i sites and photo-sites. Each site
could be either instrumental or expressive, dependin the content. Sites which
provided information about a subject in particulas, most football PHPs did, were
considered instrumental. Sites which were primaglout the author, and only

discussed football briefly were treated as expvessDccasionally, a page could be

“® Blogs are also known as weblogs. SN site is anngon which stands for Social Networking site.
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part of a site which was expressive, but the pagmfiwas instrumental. In those

instances, the classification of the site was esqive.

As mentioned in Figure 3.1, if there is insuffidienformation to classify a site, the
author was contacted by enfaind asked about the site. If no response wasvetei

a reminder email was sent out seven days latexases where a response was still not
received within 10 days of the reminder email, glte was treated as a non-PHP. This
system was adopted for purposes of feasibilityallgea longer waiting period should
have been allowed. However, as it was importamhéoe forward, these time scales

(which were still generous) were used.

Once the searches were carried out and the liste w@mplete, the comparisons
began. Three PHPs representing each of the selektbd were randomly selected
and checked for information. The same informatioaswhen looked for in the
appropriate non-PHP sites representing the sanie The non-PHP sites included a
comprehensive sport/football website (e.g. www.bbaik/football), the official home
page of the football team itself (e.g. www.gpr.¢9,uand one other non-PHP home

page, dedicated to the football team (e.g. www.efpcom).

The PHP chosen for illustrative purposes was Ddveufficial QPR Website (#2 in
Table 3.5, www.queensparkrangersfc.com) and the-Ritlds chosen were the
Official QPR site (#10, www.qpr.co.uk), QPRnet.c§#17, www.qprnet.com) and
the BBC web page (http://news.bbc.co.uk/sportigbifiall/teams/q/qpr/default.stm)
on QPR. At this stage, the selection of PHP waseniadthe purpose of showing a
complete illustrative example. The selection of #RPs was solely to depict a fair

representation of the "footballing web".

Dave's Unofficial QPR site has been put togetherDb&. Barton, and generally
comes across as a non-PHAts main page has six headings. These are Latest,
Players, History, Interactive, Links and About (ierms of football sites, these

headings or their equivalents are common in deglicabn-PHP football sites such as

*" The email address is usually available on the Hiténere is no way to contact the author, anis it
unclear as to what type of site it is, the siteéated as a non-PHP.

“8 With the tools available to the general public adays, it is quite common for skilled web authors
to put together sites which appear to be profeafiiphuilt.
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gpr-mad.co.uk). Each of the headings is split frrtinto subheadings. Each of these
subheadings was examined to see whether the infiemmaithin it could be found on
any of the three non-PHP sites which were beingnixed (see Table 3.7 onwards).

The three non-PHPs were chosen in an attemptdaafiepresentative sample of sites
that football fans were likely to visit. Surveysvieaalready pointed at the BBC and
the official sites being extremely popular (e.g. PAemier League Survey 2005), and
so these were chosen. In addition, a third singteve non-PHP dedicated solely to
the team in question, was also chosen, as an aditsite. A popular type of site that
would have also provided insight would have bedaram. However, as forums do
not have the layout of a traditional site, searghthrough them proved to be
unfeasible, and as a result, these were not indludehe comparisons. The sites

found and classified for the explanatory example loa seen in Table 3.5.

Number | Name Type
1 Blueandwhite.net INST PHP BLOG/SNS
2 Dave's Unofficial QPR Website INST PHP
3 Home and away with the mighty Rs INST PHP PHOTO
4 Home of the Swedish Hoops Non-PHP*
5 Hoops Online Non-PHP
6 In the Loft (QPR Mad) Non-PHP
7 My Cousin Plays for QPR! EXP PHP
8 Nigel Unlimited INST PHP
9 North London Rs Non-PHP
10 Official QPR site Non-PHP
11 QPR 1ST [supporters trust] Non-PHP
12 QPR Ireland Non-PHP*
13 QPR loyal supporters association Non-PHP
14 QPR Rule! INST PHP
15 QPR Russia EXP PHP PHOTO
16 QPR.ORG.UK INST PHP
17 QPRnet.com Non-PHP
18 Rangers into Europe (well Cardiff) INST PHP PHOTO
19 Rangers till | die Non-PHP
21 Richard Langleys PHP Non-PHP*
22 Supporters club — Jarrow branch Non-PHP*
23 The alliance in the loft Non-PHP
24 The alternative page for gpr football club | INST PHP
25 Untitled- (Commentary by Cure guitarist EXP PHP
about QPR)
26 Westbourne Rs Non-PHP

*Sites whose type is undetermined are eventuahtéd as non-PHPs.

Table 3.5 Results from QPR website search
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3.4.4 Comparing PHPs

Once the pages to be examined had been selecttinse(and subsections) of the
PHPs were compared, and then given Relative Infoom&ontent Ratings (RICR).
In order to give an indication of the differencestvbeen the various sites, it was
necessary to come up with a process of checkingracording these differences.
After initial trials where numerous sites were camga, initial RICRs were decided
upon. These were assigned to sections of sitesials,twith new circumstances
causing minor changes in the way the RICRs wergraed. After 20 website sections
were compared with no further revisions necesdhs/ process was deemed suitable
for a pilot study, the results of which were suhsayly published in a peer reviewed

journal (Narsesian and Nicholas 2005).

There are two points which must be noted in order the explanation of the
comparisons to be clear. Firstly, for the purposd#sthese comparisons, all
information was assumed to be of equal value (wdretin a PHP or non-PHP).
Different pieces of information generally are dffelient value to different people. As
an example we can say that the outcome of a cap rinatch between Liverpool FC
and Fulham FC might be considered "essential indtion" to a fan of Fulham FC.
However, the same information can be of very liiédue to a whole array of other
people (e.g. a French teacher in Cameroon witmteydst in football). The value of
individual pieces of information is beyond the seap this project. Secondly, though
the names of the sections and subsections on aitevetsre useful in guiding the
authors to where the information on the website,whsy were not important in
determining whether information on a site was a@éd or not (e.g. Hall of Fame
(DUW) is compared to Loftus Legends (QPROW)). Alebsites which were

compared were thoroughly checked.

Once the selections were carried out, all the mtsta of information found only on
the PHPs was looked for on the rest of the webs Wais done using terms the author
believed to be relevant on a search engine (i.eg@d. If this failed, a follow up
search was conducted using the Dogpile meta-seagine (see 3.4.7 Uniqueness of

Information on the Web, p. 106).
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A sample of non-unique information was then takemmf the PHPs (approximately
10% of the total number of instances checked) d&edlked for accuracy against other
web sources. Ten percent was chosen, once agdieafsibility reasons. The process
of carrying out these comparisons is very time oariag, and as a result, it was not
possible to carry out more in depth checks. Howevés recognised that 10% is not
sufficient to claim with certainty that the resulise valid. This is not an absolute
measure, but is used to provide an indication efdbgree to which the information

on the site is accurate.

Once again, this method of website comparisons deassed specifically for this

thesis and is considered part of one of the originatributions of this work. Previous
examinations of PHPs have been either observatitmgl Bates and Lu 1997,
Dominick 1999, Papacharissi 2002a) or focused @rowning design (e.g. Maruyama
1999, Flanagin and Metzger 2003). Even studiesitgplat the PHP in terms of
information resources never compared PHPs to ndPsPldreating the necessity to
devise such a system, almost all aspects of whizghigique to the work carried out in

this thesis.

3.4.5 Relative Information Contents Ratings (RICR)

There are five different RICRs. These are LocabkglHsive (X), Web-Wide Unique

(XX), Archival (A), Equinferior <) and Not Applicable (N/A). A Locally Exclusive

rating indicates that the section contains inforamahot available on any of the sites
compared to, with Web-Wide Unique indicating tha section has information not
available elsewhere on the web. The Archival ratingiven to sections that contain
"old" information, the Equinferior rating to seat® where the information is
available in the sites being compared to and fintalé Not Applicable rating is given
to sections that do not contain information or eamtrrelevant information. These
RICRs apply to one section of a website againserothebsites and they help
determine what PHPs have to offer in terms of mi@tion resources in comparison to

non-PHPs. These are all discussed in more detskpily.
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The Locally Exclusive (X) Rating

This is one of the more significant ratings for #Ps in this methodology. When
the PHP has a piece of information, or has an m#ion subsection, which is not
found on any of the non-PHPs it is being compamedhtis is classified as Locally
Exclusive. The symbol for Locally Exclusive is tlegter X.

There are three instances when this can occurfiféd@nd obvious instance is where
there is some information which is available on Bté¢P, and not available on the
non-PHP. An example can be found in the Match Refurrent subsection of
Dave's Unofficial QPR Website (DUW), which in turan be found under Latest. The
match reports contain a detailed commentary of wiedpened at the match in
question in an essay or report layout. The DUW magports contain, in addition to
the essay style commentary, the ratings of evemyep| and the man-of-the-match

(the player who had the greatest impact on the matc

Of the three sites DUW is being compared to in éxdample, all have some sort of
match report. The Official Website of Queens Paakders Football Club (QPROW)
has a skeleton report which does not contain aayesgle report, but has instead only
certain details about the game, such as the sttwweplayers and any cautions (see
Table 3.7 PHP comparisons). QPRnet.com (QNET) hatsmreports in a style very
similar to DUW, with a detailed essay as well aman-of-the-match. Finally, the
BBC Sport -QPR Section (BBC) has a detailed edsatyalso a live text commentary
which details every instance of the match. This bommentary can still be viewed
after the match has ended.

The Locally Exclusive rating is given in this insta to the Match Reports/Current
subsection of DUW because of the player ratings the site provides. This is a
specific piece of information which is only availalon DUW, and not on any of the

non-PHPs, and thus qualifies for the Locally Exslesating.

The second instance is when the researcher belibaethe information provided by

the PHP is, for some reason, superior to that dem/by any of the non-PHPs. In this
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instance, the explanation behind the decision bllgiven in the relevant table. An
example of this case is the Club History sectiotihiviHistory on DUW. This section
covers the history of the QPR club from 1885 to ROQPROW has a section
covering the QPR's history from 1887 to 1997. QN&d BBC have no section
dedicated to the history of QPR. As DUW covershistory of the club over a period
not covered by any of the non-PHPs (i.e. 1885-188d 1997-2001), the Locally

Exclusive rating is given to this section.

The third and most subtle instance is where thgegecertain piece of information on a
PHP which simply goes further back in time. As axample, we can use a
comparison between DUW and QPROW. DUW has a subsewithin Latest News
called Newspaper®.As expected, this subsection contains a roundpoies found
in the papers about QPR on days when there are stadbs. Meanwhile QPROW
has its own section called What the Papers Sayhymiovides the same service. In
this case, the two sites do not have a notableerdifice in terms of the service
provided. What is notable though, is the fact tb&tW started the service before
QPROW and hence the information goes further badk3(03 on DUW as opposed
to 16.5.03 on QPROW). Therefore the rating givelnoisally Exclusive.

Within this methodology, the Locally Exclusive cgdey might imply that there is

some bias towards PHPs. For an instance to bedladhis category, it means that a
piece of information is available on the PHP, bat an the non-PHPs. The reverse
cannot be true. This study occasionally discoveiestances where there was
information uniquely available on non-PHPs, howewhrs instance is not shown
explicitly. The reasons for this are both practiadl logical. It would be unfeasible to
do the required systematic investigation to discoed the instances where
information on non-PHPs is unique and at the same, tdiscovering these instances

is not part of the aims and objectives of this ithes

*9 Though the link to the subsection is called Newpsps, the actual heading on this part of the websit
is titled 'What the Papers Say'.
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The Web-Wide Unique (XX) Rating

A Web-Wide Unique rating is given to a section d?HP that has information which
is completely unique web-wide. In order to get ab¥Wéide Unique rating, a section
must already have been assigned a Locally Excluslyerating. A search is then
carried out to ascertain whether the informationnfib in the section in question is
available anywhere else on the web. If the seaogs ot return any results, then the
rating is converted from a Locally Exclusive to eeMWide Unique rating. Any
section can be assigned either a Web-Wide Uniqtiegrar a Locally Exclusive
rating (not both). The symbol for the Web-Wide Urggating is XX.

Clearly, the Web-Wide Unique rating gives the obsaindication (of all the RICRS)
as to the contribution that PHPs can make in in&diomal terms. Keeping track of
the instances where information available on PHR®t available elsewhere on the

web is certainly worthwhile, and for that reasdns is a rating in its own right.

An example of the Web-Wide Unique rating is theyBfla subsection of the DUW
site. This section of the site provides average thigrratings for each player. This
subsection was originally given a Locally Exclusiaing. Following that, a search
was carried out for the average QPR player ratinogsthe Internet and this
information was not found. As a result, this sutisecwas given the Web-Wide

Unique rating.

The Archival (A) Rating

The Archival rating is given to an instance whdre section on the PHP contains
information that is "older" (meaning it concernsliea years). Again, for a section to
be assigned an Archival rating, it must have firatl a Locally Exclusive rating.
However, the Archival rating is given in additiom the Locally Exclusive rating (in
the PHP Comparison tables, e.g. in Table 3.7, thehi®al rating is always in

brackets next to the Locally Exclusive ratifi§).

0 Whereas a section can have either an X or XX gatinis is not true of the A rating. A section can
have an X rating and also an A rating. The A rat;ithen used separately (i.e. in the results enapt
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The Archival rating is useful to have so as to ble 40 demonstrate instances where
the PHPs are providing a historical snapshot ofwitbb. For certain studies, such as
social history, the snapshots provided by PHPsdcpatentially be used to shed light
on matters that other sources might not be ablédothis reason, it was deemed to
be worth keeping track of Archival instances sefgdyafrom the Locally Exclusive

instances.

To further illustrate the point of the way the Ang rating is given, the instance
which demonstrates the assignment of the Locallyiuskve rating above will also be
used here. The comparison is between DUW and QPROW.DUW (as already

mentioned) has a subsection within Latest Newddlewspapers which was given
the Archival rating. This subsection contains anaup of stories found in the papers
about QPR on days when there are such stories. Whel@nQPROW has its own

section called What the Papers Say which providlessame service. The Archival
rating is given because the DUW started this feah@fore QPROW.

The Equinferior (<) Rating

An Equinferior rating can be given to an instandeere the researcher believes the
information found on the PHP is either equal tanderior to that on the non-PHPs.

The symbol for Equinferior is.

Clearly, there will be instances where the infoliorasupplied by the PHP will not be
as thorough or in depth as the information on tbe-RHP. Though this is not the
focus of the study, it was felt that this too shibbe kept track of, so as to have a

clearer view of the picture as a whole.

An example of the Equinferior rating is the Lategbsection within the Latest News
section within the Latest area of DUW. This subse&ctovers QPR news, and the

available news dates back to 17.8.01. All the nBiR*$ also have sections on QPR

if the total number of sections is 100, then theXX, < and N/As must add up to 100. The A rating
will not be included here).
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news. QPROW has news from 16.6.02, QNET since ®.21d the BBC since
29.9.00. Since DUW does not cover a period of ttmeered by the BBC (or QNET),

the rating given is Equinferior.

The Not Applicable (N/A) Rating

In any instance where the comparison of the sestshrould not be carried out, the
Not Applicable RICR is given. Websites often havenplete sections which are in no
way related to their usefulness as an informatesource on a specific topic (in this
case football). When this occurs, the Not Applieataiting is given. This rating is also
given if the information within the PHP sectionnien-existent (this occurs when a
PHP has a section on a dedicated topic, but th@seas incomplete or unavailable).

The symbol for the Not Applicable rating is N/A.

A good example to demonstrate such a case is i€tbdits subsection within Links
on DUW. This subsection is about people who haveeatain times helped the
author/creator of DUW with the site. The non-PHEB&g compared to DUW may or
may not have equivalent sections as part of thieis,showever, as this has no bearing
on the football information aspect of the site, toenparisons are never made. Thus

the rating given is Not Applicable.

Relative RICR Description

Information Symbol

Content Rating

Web-Wide XX Provides a resource unavailable elsewhere on
Unigue the web

Locally Exclusive X Provides a resource that none of the non-PHPs

(being compared to) provide. This can be in the
form of information that is completely novel or
simply more in depth

Archival A Provides unigue information about older events
(i.e. events that occurred in earlier years)

IA

Equinferior The PHP provides an inferior or equal service

Not Applicable N/A The comparison is not valid either because the
information in the section is missing or because
it is irrelevant (i.e. unrelated to football)

Table 3.6 Relative Information Content Ratings (RICR)
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3.4.6 Comparison Results

This section contains the tables of results from tomparisons made, using the
RICRs defined above.

Section: RICR | Dave's Official QPR | QPRnet.com BBC Sport-
LATEST Unofficial QPR | site QPR section
site
Latest News < QPR news | QPR news | QPR news | [QPR news
-Latest since 17.8.01 since 16.6.02 | since 9.3.00 since
29.6.00]*
Latest News | X (A) | What the papers | What the | N/A N/A
-Newspapers say since | papers say
23.3.03 since 16.5.03
Match X Very thorough | Skeleton Very thorough, | Very
Reports with player | report** with Man-of- | thorough, with
-Current ratings and the-Match live
Man-of-the- commentary
Match
Match X (A) | Archive of | N/A Archive of | [Match reports
Reports reports since the reports  since | since 12.8.00]
-Archive 1998-99 season, 2001-02
player ratings, season, with
Man-of-the- Man-of-the-
Match Match
League X (A) Five league | League tables | Current league | Current
Table tables in total, | since 2001-02 | table only league table
since the 1998- | season only
99 season
Fixtures/ X (A) | 1996-97 season | 2001-02 N/A April 2000 to
Results onwards season to present
-First Team present
Fixtures/ N/A N/A Not checked
Results
-Reserves
Fixture/ N/A N/A Not checked
Results
-Youth Team
Columns < 1 column N/A 5 columns Not QPR
specific

*Information in square brackets is placed there ledit is not in the right place". Sometimes the
information on the websites is not in the rightteec(e.g. under the latest news section, therdtage
news archives, but not the latest news), or isemsily available (e.g. BBC has match reports dating
back to 12.8.00, but these can only be found @ thite search engine, there is no section on Matc
Reports). If this is the case, it is placed inssdeiare brackets. It must be noted that the infoomat
must be in the same "format" to be accepted aglmimilable (e.g. a table of goalscorers can be put
together by reading all the match reports, howeher table of goalscorers is treated as separate

information).

**Skeleton reports do not have an essay style tepather just listed facts including the scoreyrscs,
venue, attendance, cards shown (cautions) andtstibsis made.

Table 3.7 PHP comparisons for QPR
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Section: RICR | Dave's Official QPR | QPRnet.com BBC Sport-
PLAYERS Unofficial QPR | site QPR section
site
Players X Apps, goals, | Red cards, | Red cards, | Red cards,
Stats average rating, | yellow cards, | yellow cards, | yellow cards,
Man-of-the- clean sheets/ | goals, goals (by
Match goals, appearances competition)
appearances (by
(by competition)
competition) [Man-of-the-
Match]
Players X Thorough Brief stats* and | Brief stats** | N/A
Profiles biography basic biography | and basic
biography
Top X (A) List of scorers | Top scorers | N/A List of scorers,
Scorers since 1991-92 | only, 2001-02, current season
season 2002-03 only
Monthly X By decision: N/A By vote: N/A
Awards Player-of-the- Player-of-the-
Month, Goal-of- Month (since
the-Month, 2001-02), Goal-
Young-Player- of-the-Month,
of-the-Month Match-of-the-
since 1999-00 Month  (since
season 2002-03)
Yearly X (A) By vote: N/A By vote: N/A
Awards Player-of-the- Player-of-the-

Year since
1999-00

season

Season (since
2001-02),

GOTS, Match-
of-the-Season
(since 2002-03)

* Official QPR stats: Birthplace, DOB, Positiong8ed, Honours,

Height, Weight

*QPRnet stats: Squad Number, Position, Signed, D@Btionality, Previous Clubs, International

Honours.

Table 3.8 PHP comparisons for QPR (continued)

Section: RICR | Dave's Official QPR | QPRnet.com BBC Sport-

HISTORY Unofficial site QPR section
QPR site

Hall of Fame | X 17 players | [only 2 players | N/A N/A
with at a time]
biography

Club History X 1885-2001 1887-1997 N/A N/A

Results X (A) 1996-97 2001-02 N/A April 2000
season season onwards
onwards onwards

Table 3.9 PHP comparisons for QPR (continjied
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Section: RICR | Dave's Official QPR | QPRnet.com | BBC Sport-
INTERACTIVE Unofficial QPR | site QPR section
site
Images < 19 sets of | N/A 26 sets of | Not QPR
pictures (for 16 pictures specific
players and 3
matches)
Wallpaper < 17  wallpapers | N/A 25 wallpapers | N/A
(of 8 players) (of 15
players)
QPR  CD-ROM | X CD of the 1982 | QPR Club | No QPR | No QPR
[QPR FA Cup final Shop specific specific
merchandise] merchandise* | merchandise | merchandise
Quiz X Small 5 question | N/A Yes** N/A
quiz with prize
Polls < 15 polls No separate | Monthly and | No separate
section yearly awards | section

*Even though the site sold all the merchandiselalts in the club shop, the 1982 FA Cup final was
not available (on any media).
** The site has a Quiz (in the Interactive sectisapsection, however, at time of writing, no Quémh
ever been held/available.

Table 3.10 PHP comparisons for QPR (continued)

Section: RICR | Dave's Official QPR | QPRnet.com BBC Sport-

LINKS Unofficial site QPR section
QPR site

QPR Links X 21 links N/A 15 links 1

Football X 17 links N/A 11 links No separate

Links section

Other Links N/A Not Relevant

Table 3.11 PHP comparisons for QPR (continued)
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Section: RICR | Dave's Official QPR | QPRnet.com BBC Sport-
ABOUT Unofficial site QPR section
QPR site
Web Site | N/A Not Relevant
History
Stadium X Directions, Directions, Directions, N/A
Guide stadium layout | stadium layout, | ticket  prices,
and history, | ticket prices match day
ticket  prices, programs,
pubs, parking fanzine
Contact the | X Address, Address, Address, N/A
Club phone phone numbers | phone
numbers, email numbers,
addresses names of staff
Credits N/A Not Relevant

Table 3.12 PHP comparisons for QPR (continued)

3.4.7 Uniqueness of Information on the Web

Once the comparisons were completed, the next stagkved further investigations

to determine whether the instances of Locally Esielel (X) information were

available elsewhere on the web. Once again, thssseanething which had not been

previously attempted and makes up part of an algiontribution of this thesis. This

procedure is a possible two-step process (the guveeends when the information is

located, so the number of steps taken depends wnduaickly the information is

located) that consists of collecting all the insesof Locally Exclusive RICRs given

and carrying out searches on the web to find themstly, a search was carried out on

Google to find the specific instance of the infotima. If this yielded no positive

results, the same search was carried out on a seatah engine called Dogpile

(www.dogpile.com). This procedure was carried outhwDave's Unofficial QPR
Website, and the results are in Table 3.13. Tatilate further, the details of the first

search carried out will be discussed presently.

This search was of the player ratings for QPR pkayer the current season. The

search terms used were:

+QPR +"player ratings"
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Google returned 378 results and Dogpile returneceSdlts. Of these results, the first
300 from Google were checked, and the first 30 flaogpile. Again, the numbers of
300 and 30 used were a balance between what walq@lethe results) and what was
feasible within the given time frame. Having cadrihese searches out, the player
ratings required were not found. There were threts ©f results which were
promising. The first was of player ratings in atfwadl match that involved QPR, but
the discovery was on a non-QPR site (Swansea @jy &d the player ratings were
for non-QPR players. The second result was of aclmatith ratings of football
players who were fans of QPR, playing in an Inteff@otball League. Finally, the
third result was ratings for QPR players in a &ioal game (the results from a
computer game, called Championship Manager). dusbmnclude, player ratings for
QPR players at the time of the search did not apjpele available anywhere on the
web. The full results for Web-Wide Unique instanoémformation found on DUW's

site are available in Table 3.13.

This is perhaps the section of the process whidghéasleast rigid and most open to
variable results. The problem of not finding infation which is available on the
web, has afflicted the web since the early dayseafch engines (Lawrence and Giles
1999). One might argue that where the author hidedfén finding certain data or
information, others might succeed. However, thenteuargument is that the author,
as a Computing graduate and with over 15 yearsetf searching experience, should
be reasonably likely to find the required infornoati In addition, it could be argued
that if a PhD candidate in Information Science adriimd certain information on the

web, it is inaccessible enough for it to lose astesome of its value.

As for replicability, carrying out web searches &ospecific piece of information can
be done in several ways, and two individuals mighit carry out exactly the same
searches to find the same information. Howeves $gction of the procedure was
also checked for replicability (see Appendix E)J avas deemed a success. Though it
might be somewhat surprising, it appears that ssfakreplication of this process is
possible.
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DUW Section Description of Availability Final
Instance RICR

Latest - Latest What the papers say, No XX

News - since 23.3.03

Newspapers

Latest - Match Player ratings No XX

reports -Current

Latest - Match Player ratings No XX

reports -Archive

Latest - League League tables since Yes X

table 1998-99 season

Latest — Fixtures/ | Results since 1996-97 Yes X

Results — First season

Team

Players — Player | Average ratings No XX

Stats

Players — Player | Thorough biography of | No XX

Profiles various players

Players — Top List of scorers since No XX

Scorers 1991-92 season

Players -Monthly | Young Player of the Yes X

awards Month

Players — Yearly | Player of the year since | No XX

Awards 1999-00

History — Hall of Biographies of 17 No XX

Fame players

History — Club Club history from 1885- | Yes X

History 2001

History — Results | Results since 1996-97 Yes X

Interactive -QPR | CD of the 1982 FA Cup | No XX

CD-ROM final

Interactive -Quiz QPR quiz Yes X

Links — QPR 21 QPR links Yes X

Links

Links — Football 17 links Yes X

links

About —Stadium Where to find parking Yes X

Guide

About —Contact Club email address No XX

the Club

Table 3.13 Locally Exclusive and Web-Wide Unique instances&rmation (QPR)

The table above shows that 52.6% (10 out of 1®h@instances of Locally Exclusive
information were not found using search and megaieseengines, making them Web-

Wide Unique.
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3.4.8 Accuracy of Information

A sample of non-unique information was then takemfthe PHPs (approximately
10% of the total number of instances checked) &edled for accuracy against other
web sources. Ten percent was chosen once agaifgafsibility reasons. The process
of carrying out these comparisons is very time oameg, and as a result, it was not
possible to carry out more in depth checks. Howeivés recognised that 10% is not
sufficient to claim with certainty that the resu#tee valid. This was not an absolute
measure, but was used to provide an indicatiohefiegree to which the information

on the site is accurate.

The actual method for verification has been devisgecifically for this research.
Previous studies of PHPs have never examined tugitents in such terms. As a
result, once again, the method devised here isgbatprocess which makes one of

the original contributions of this thesis (see @rginal Contributions, p. 236).

In order to verify the accuracy of the informatidime instance of the information was
checked against the same section in another wePBsdetically speaking, this means
that another website must have had the same infmmabout the same issue (i.e. if
on site X, it was written that Wayne Rooney is inA8ll, then site Y must have been
found saying that Wayne Rooney is 1.78m tall). Thebsite chosen to verify the
accuracy of the information would have been knownodntain the information either

because of the PHP comparisons, or the checkitfyeadvailability on the web.

Meanwhile, as a section of a website might congaiyp number of facts or pieces of
information, it would not have been feasible, gitka size of this project, to check
every individual fact. As such, only 7 "facts" wereecked from any sectioh.Once

these 7 instances of information were examinedjemree of accuracy" rating was
given. There are only three degrees of accuracgs@lare Low, Medium and High.
The rating given depends on the number of accorateaccurate "facts" checked (see

Table 3.14 Degree of Accuracy).

*L|f there are less than 7 facts in a section, thiéyall be checked.
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Degree of Number Description
Accuracy of errors
(out of 7)
Low 4 or more | The information is either completely inaccurate, or

inaccurate enough to be unusable. For the
information to be deemed unusable, it must be less
than 50% accurate.

Medium 2o0r3 The information is more than 50% accurate but not in
the High category.
High 1 or fewer | The information checked is all accurate, or almost all

accurate. Information is deemed to be "almost all
accurate" if only one error is found.

Table 3.14 Degree of accuracy

Other practical considerations came into play winaking comparisons on various
types of information found on web pages. Generafipaking, there were three
common comparisons to be made. Clearly, the mostraan one was information in
textual form. In this instance, the same informatieas looked for on the non-PHP. If
the same information was available on another iiteas considered accurateThe
second most common checks made involved web hypgerlio other sites. In this
instance, if the link was a functioning link, it sv@onsidered accurate. Finally, the
third most common were labelled photographs. Ireotd classify the accuracy of the
label as accurate, the exact same photograph raustbieen found with a matching

label.

In the rare instances of finding other non-texfiles (e.g. video or audio), the checks
were not carried out for feasibility reasons. lastethe next suitable section was

checked.

Concerning the sections that were checked in ger&raosing the sections involved
dividing the total number of sections by ten. Thsultant number was then used as
the "skip" (i.e. if the number is five, then evéifgh section was checked). If thi$"n

section could not be checkéde.g. the information on it was unavailable), tet

*2 Clearly, it is possible that some information be tveb as a whole is inaccurate. This study does no
deal with that aspect of the accuracy.

%3 There are three main instances where sectionsotdmenchecked. Firstly, the section of the site
might not be relevant. Secondly, the section of gfte might not be available or external (it could

either be a dead link, or a link to another sif&jirdly, the information in the section of the siteght

be completely unique to web.
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valid section was check&dand this did not affect the position of the sKkipre end
result was that (approximately) 10% of sections,iralall, were checked, thereby

completing the Stage One Web-Study.

DUW Section Description of Instance Degree of Website used for
accuracy verification

Latest- League League table High BBC Sport

Table

Players- Player Additional Information on | High Official QPR website

Profiles Players

History- Results Previous results of High Official QPR website

football matches
Links- QPR Links | Links to other QPR sites | Medium N/A

Table 3.15 Accuracy of information (QPR)

Once again, within all the PHP and other relevaudies which were examined (see
2.4 The PHP as an Object of Study, p. 36), a similathodology for checking the
accuracy of information on PHPs was not found (satabe compared against).
However, like the rest of the Stage One Web-Sttiig, section too has been peer
reviewed and published (Narsesian and Nicholas 2@&erall, it is the belief of the
author that this new methodology for the analysishe content of PHPs (i.e. the
entire Stage One Web-Study) is an important comtiol of this thesis. With the
number of PHPs (in various forms) available on ltiternet, there can be no doubt
that potentially valuable information can be fouwth them. As a result, a
methodology such as this that facilitates bothfthéing of PHPs on a subject basis
and the inspection of the information found on PHRsst be considered valuable for
the further examination of these webpages from different viewpoint. They have
already been considered valuable enough to prowisight into self presentation
(Wynn and Katz 1997, Papacharissi 2002a), web ge(ddlon and Gushrowski
2000) and grey literature (Thompson and Guistifi®do name but a few issues. At
this point, there is no reason to believe they oarre useful as an information

resource as well.

4f sections one, four and 7 were to be checked,santion four was not available, sections one, five
and 7 would be checked.
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Step Action
1 Find PHPs and non-PHPs on a club
2 Check availability of all information on PHPs against availability of
information on selected non-PHPs
3 Check availability of information on rest of web
4 Check accuracy of information found on PHPs against other sources

Table 3.16 Stage One Web-Study: Step by step

3.5 Stage Two Overview

Having met the objectives set initially, an atterwais then made at crafting an outline
for a communal site that would encourage web astliorwork together in the
creation of web pages for the online community.g&tdwo was carried out as a
check to ensure that the blueprint designed wasldiea Stage Two itself also has two
parts (again a Web-Study and a People-Study).lfiistthe Stage Two Web-Study
(concerning the communal site), every site dedicédea Premiership and League 2
club was examined in order to have a solid undedstg of the types of sites already
in existence and so as to ensure that any proposaleed moving the field forward.
Secondly, for the Stage Two People-Study, intergiewere carried out with web
authors, to ensure that their ideas would be takienaccount before finalising any

recommendations.

3.6 Stage Two Web-Study

These website investigations were carried out saocaviave more information
available concerning already active online websit@laborations. Using this
information, additional ideas that might be appbiesto the concept of the communal
site could be utilised. These online website ingasions were carried out over a four
month period, from June 2007 to September 2007alfsady mentioned, every site
dedicated to a club in either of the two profesaldeagues chosen (the Premier
League and League 2) was examined (a total of &84 s see Appendix I). The
league table for the 2006/07 season was used ggivtotal of 44 clubs covering the

top end of the professional leagues (i.e. the R¥erbeague) where there is the

%5 The 20 clubs in the Premier League and the 24aglie Two make a total of 44 clubs.
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greatest amount of information available (and bteesion the highest number of
sites) and the bottom end of the professional leadue. League 2) where the least
amount of information is available. Once again he@mparisons with previous
studies are difficult to make, however, some stutliave looked at a certain genre of
websites in order to define them, and the examanathere bear similarities (broadly
speaking) to such studies (e.g. Crowston and Wilkial997, Ujigawa 1999).

However, once again, these did not look at web$ites a subject based viewpoint.

3.6.1 Website Examination Procedure

The procedure for finding sites was the same agptbeedure followed in the Stage
One Web-Study (see 3.4.1 Finding PHPs, p. 88hifnihstance, all sites dedicated to
a club were examined, looking specifically at thaywhe site functioned, trying to

decipher whether or not the creation and maintemafiche site was a collaborative,

publicly open effort.

To this end, two aspects were looked out for. Wéeamining the site, searches for
the "About" and "Help" sections were carried ontaiprocess which was looking for
information on ways to contribute to the site (eagite a match report). If such a
mechanism could not be found within the About otpHgections, every link on the
site was clicked (excluding certain sections acgsguch as advertisements, polls and
multiple identical sections, e.g. one match repaas clicked on, not every match
report), the purpose always being to find a wagdd the site. The reason for the
examination of the About and Help sections wasss @aetermine whether or not the
site had an unusual structure or functionalitysuch a scenario, one would expect the
novel features to be advertised and described nmestetail (particularly if a novel
mechanism was being used), probably in the Abowtalp sections, if not an area

with even higher visibility.

The idea was that the site be open to a large gsbppople for instant contributions
and updates. Hence, an overall process for idemifyuch a mechanism could not be
set in stone, simply because it was not possibleredict what the site might look

like. What was clear though, was that for a sitd@oopen to the general public, it
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must be reasonably obvious that there was an ogamanism in place. Though this
essentially placed the responsibility of being fdwm the site itself, the procedure did
examine practically every publicly clickable link high must be considered

sufficient®®

Once it was determined that a site did indeed lasentribution mechanism and that
it was a collaborative effort, more information wssught on the site. This was done
by reading the relevant sections of the site, tegieg (and logging on) if necessary,
and sending emails to the site administrators tterdene the details of the

collaborative aspects (where these were not clear).

The results of the website investigations were nd®d on to an MS Excel

spreadsheet.

3.6.2 West Ham Online Website I nvestigation Example

For purposes of clarity, a website investigatioaragle has been included here. The
searches located a number of sites (see Appendferdall of which the following
procedures were carried out. This example useg/itHamOnline.net site (WHO),

which had notable collaborative aspects.

The first step in the procedure looks for the AbamuHelp sections. On the WHO site,
however, there are no such sections. The front gamegh, does give the impression
of a regular West Ham website (see Figure 3.2).

56 Of course, every effort was made on the side efrésearcher to spot such a mechanism. However,
the idea was to find a site that was open to fdbfaas in a manner that encouraged the fans toemak
an instant contribution. By logical extension,sitvital that such a mechanism be easily identiéidbt

it to work. Using this argument, though every dffeas made on the researcher’s part to identifj suc
mechanisms, if one which exists was not found,&as\probably the system on the site as a whole not
fulfilling its intentions.
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Figure 3.2 WestHamOnline.net (WHO) front page

Furthermore, in the top centre, immediately under banner and advertisements,
there seem to be stories posted by numerous indilddas if on a forum), indicating
that the site might be a collaborative effort (adlyy the site does have all the
attributes of a forum). The procedure dictates tiating found no About or Help
section, every relevant available link is clicked @or details see 3.6.1 Website
Examination Procedure, p. 113)n this site, the links include (clockwise froneth
top left hand menu) the entire menu on the lefdhside (not including the poll), one
link from the "On the Forums" section, one linkrfrahe "Updated By" section, the
three links immediately to the top right of the Wped By section
(Login/Register/More Info) and then an article frome "Articles" section.
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Figure 3.3 WHO FAQ page

Having clicked on all these links, certain discogswere made. The most valuable
information concerning the WHO was found in the FA€rtion. Here it is clearly

stated that the site is driven by the users.

"Ultimately, the site is driven by you, the users."

However, there are also references to the site fasuan, making it unclear as to

whether or not it was possible to post an artigleadly to the front page.

For this purpose, the contact details of the dit@inistrators were searched for, and
emails were sent out to WHO, asking about whetheras possible to post articles
directly to the front page, and also enquiring @svhether it was possible to add

further sections to the site (e.g. expanding theumen the left hand side). Replies
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were received, stating that individuals with "Cdmittor" status could place an article
automatically on the front page, though only a Hialndf people had the authority to
add sections to the site.

3.7 Stage Two People-Study

The Stage Two People-Study was carried out in aiméncorporate the opinions of
web authors into this work. It was felt necessaryaike into account these opinions
for the purposes of having a basis from this peatspe as well to make any
recommendations (i.e. concerning the communal websecommendation).
Previously, studies have solicited the opinionswab authors (e.g. Buten 1996,
Maruyama 1999), however, this Stage Two PeopleyStadtributes to the field by
doing so from a subject based viewpoint. Hence i additional information
resulting from the use of this Stage Two Peoplad@tit was possible to make a

recommendation which also satisfies, to a certgierg, the needs of the web authors.

Concerning the motivations of web authors, in teafnfeasibility and the information
necessary (for reasons mentioned in Stage One), ctimce was between
questionnaires and interviews. However, as webaasithre available in significantly
lower numbers than ordinary football fans, and thformation retrieved from
questionnaires is not as in depth as that fromrviges, it was decided that
interviews would be more suitable (in this instanmeer the telephone). The need to
carry out telephone interviews rather than facéte interviews was borne from the

difficulty in locating willing web authors who livkin and around the London area.
3.7.1 Web Author Interviews

The interview questions for the web authors werggiheed much in the same way as
the initial football fan interviews. Once more th#erviews were semi-structured,
though this time they were on the telephone, cérdat with authors of football
websites. For this purpose, telephone conversaterording equipment was
purchased, as was a telephone headset, to allaWwgoecording of the interview both

electronically on audio files, but also in the foofnhand written notes.
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Once more the first set of questions was contrlwethinking of all possibilities, and
then reducing the list by removing similar, ovegdaq or irrelevant questions. In this
instance, the guidelines for the questions weretheome of the results of the earlier
research. The structure and content of the quesstamwell as the functionality of the
telephone conversation recording equipment anghelee headset, were then tested
by actually conducting semi-structured open-endédt pnterviews with suitable
candidates. Once again, feedback was taken intouatcnew possible questions
were discovered and changes were made. The whategure was again carried out

thrice, after which time no more revisions wererded necessary.

When it came to finding potential interviewees tially, attempts were made to
contact web authors of teams in London, so as ty cat face-to-face interviews.
Emails were sent to addresses found on the websitédse authors, requesting an
interview. However, it soon became apparent thastmeeb authors of teams in
London do not live in London. Furthermore, manythaise contacted stated that they
would rather carry out the interview via email orthe telephone. As a result of this,
it was decided that the interviews be carried daittelephone. A total of 188 emails
were sent out to potential interviewees, of whid0 Wwere replied to positively.
However, it proved very difficult to actually arge the interviews, with candidates
constantly postponing possible dates. In the enthtal of 11 web authors were
interviewed over a period of two months, from JRG07 to August 2007. Here, it is
acknowledged that the conversion rate is quite lamnd the idea of using email
interviews as well as the telephone interviews wassidered. However, as the
purpose of the interviews was “exploratory” (sotasample opinions primarily on

the viability of the communal site), it was nottfeécessary to carry this out.

As in the earlier interviews, friendly, informalefsonalised and customised emails
(with interviewees addressed using their first nsimgvere sent to potential
interviewees asking them to participate voluntaniythe research. The aim of the
email was to maximise the possibility of the poi@ninterviewee being comfortable
with the idea and willing to participate. Once agahe aim of the research was

briefly mentioned, along with the confidentiality the data and the approximate
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anticipated length of the interview. It was madeaclthat the request was for a

telephone interview, and that the date and timesvilexible.

The interviews were then carried out at the muyualjreed times. Prior to the
commencement of the interview, a brief introductionthe nature of the research was
given, and the interviewee was asked if they obpdb the use of the recording
equipment or the taking of hand written notes (th&s possible in conjunction with
the use of the headset). The interview was thernechout and recorded, using both
the recording equipment and hand written note¢ergth, the web author interviews
were between 25 and 55 minutes long, with the @eestangth of the interview at

approximately 35 minutes long.

The recording and storage of the interview data egased out exactly as it was for
the Stage One People-Study, using hand written snatich we rewritten
electronically, stored and managed using MS Exodl PSS (see 3.3.1 Football Fan
Interviews, p. 73).

3.7.2 Web Author Interview Questions

The motivations of web authors were looked int@iider to decipher whether or not
they would fit in with the ideas behind the commiusite that was being designed. In
order to craft an outline for a communal site thauld encourage web authors to
create web pages for the online community, it wasifnportant to consult existing

web authors.

All of these questions were deemed necessary ierdalhave an understanding of
potential contributors to any communal site, withiew to a recommendation that

can benefit both online website users and coniisut

Questions concerning the motivations of web authase asked so as to ensure that
any proposal would take into account their motwadil needs. In the same way,
questions concerning their difficulties were askedas to ensure that any proposal

would not unduly create additional difficulties. Y&te popularity, user participation
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and possible improvement questions were all askfdawiew to gathering ideas that
would ensure that the site would be of interedbtiiball fans, and an improvement
on what existed before.

The earlier Stage One People-Study conducted aireadlved certain individuals
who would partake in various online activities amtributors (e.g. forum users),
however it was felt potentially useful to look intalividuals who were explicitly web
authors. Such activity was felt missing in theratere of the field in general. Though
questionnaires have been sent out to PHP auth@ysRaten 1996), at the time of
writing the author was not able to locate a studyvhich web authors in a specific

subject area were interviewed.

Below is a section by section break down of thestjoas asked.

Personal information
This section just acquired basic knowledge aboatikerviewee. The name,
age, gender, occupation, place of residence anthcodetails were asked.
Though not strictly necessary at this stage, thgsestions reveal the

interviewee demographics.

Website motivations
Questions concerning website creation were askee. lidamely, why the
author created a site, what motivates them to keamtaining the site, and
what could reduce this motivation. This section we$uded so as to provide

vital insight into phenomena that might encourdgedreation of sites.

Website difficulties
As the section name suggests, the questions heeealdeut the obstacles that
the web authors had to overcome. Questions condestat resources the
web authors lacked, the causes for website closamelscompetition from
other sites. This section was included, this timemovide vital insight into

phenomena that might discourage the creation es.sit
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Possible improvements
This section asked the web authors what they fallicc help facilitate the
improvement of their sites, whether they believetlaboration could benefit
their site and if so, what the benefits might bbeJe questions attempted to
discover what authors themselves feel might be ulisef facilitating an
improvement for them, and whether they themselvesrderested in further

collaboration as a means to achieve their goals.

Site popularity and user participation
What makes the site popular, what encourages reaaiticipation and if
special attention was paid to these aspects (o @ssure that the popularity
of the sites was maintained) were questions asketli$ section. The data
gathered from these questions helped provide foots aspects that should

be paid particular attention to.

Final questions
Here the interviewee was asked whether they feltralevant questions were

missing, so as to ensure that vital questions wetdeft unasked.

Having carried out both the website investigatiansl further interviews with web

authors, Stage Two is complete.

3.8 Evaluation and Replicability

Finally, in order for a study of this kind to bdegdtive, it is crucial to undertake some

evaluation and ensure that any processes can leateg.

In truth, the evaluation of such a process as aleviwdifficult. Normally, such
processes can be compared to other related praciessther studies, though with no
related studies carrying out such processes, #ils gould not be taken (see 2.4 The
PHP as an Object of Study, p. 36). However, thetgecedure for the Stage One
Web-Study was tested for meeting the needs of bjectives and replicability in an

initial pilot study, the results of which have bgarblished in a peer-reviewed journal
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(Narsesian and Nicholas 2005). Thus, the problemadfick of literature and
methodologies to compare with is to a certain extdealt with through the

publication of the process.

In terms of sampling, there are two points to coesi Firstly, as it was not possible
(see 3.4 Stage One Web-Study, p. 86) to definegdpnisize”, the teams for which
PHPs were chosen, were themselves chosen “randoafigi having been found
based on subject. This in itself is hard to compétk other studies, as no other study
has (to date) chosen PHPs based on subject. Tini®ma selection was done by
assigning numbers to teams (in alphabetical ordethay would be placed in the
league before the commencement of the season, Wiesfiest team is numbered one)
and then using a random number generator to genemambers (random.org).
Secondly, a number of types of PHPs have beengdisted. Namely, those with too
many broken links, those in foreign languages dmuoksé to which access was
restricted. Though it can be argued that theseadegitimate subset of PHPs and
should be included, for both feasibility and theimad, logical reasons, they have not
been included. In terms of feasibility, for resteid and foreign sites, it simply was not
possible to include the sites excluded. As for ‘tken” PHPs, there must be a
point at which a website is considered a websiteafiy definition). For sites where
the majority of the pages are not functional, itdraes questionable as to whether the
average Internet user would themselves considér ssite to be a website. Since this
thesis look at sites from the point of view of arei@ge football fan, it was thought
logical to choose a point at which fans themselwvéght disregard a site. Finally,
another important point concerning the samplingsités is that other studies have
also excluded PHPs from parts of their studiessiah reasons, because they had
restricted access (Doring 2002), or because theg weomplete (Dominick 1999).
Foreign language PHPs have not been mentioned éh santexts because the
sampling methods used by other studies have nsechBHPs by subject (thereby not

having to contend with foreign language PHPSs).

In terms of replicability, two issues have beenradded. The first of these is the
saving of the versions of the sites that were ckdclifter various attempts to use
software to save every site (being examined) faigee Appendix E), it was decided

to manually save to disk two of the sites checkkis (vas carried out during the pilot
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study). These sites were then used to resolve ¢leensl consistency issue. As
significant sections of this study are conductedimadly, there is an inherent risk that
different coders might interpret sites differenfjowards that end, these sections of
the pilot study (that were saved manually) weredugecarry out the study again,
once by the original coder with a time lag (6 ma)thand once by a completely
separate coder. The coders tested this procedure dtart to end, using these saved

sites. The results can be found in Appendix E.
3.9 Chapter Conclusion

Having examined the available literature in thevimaes chapter, which looked not
only at PHP studies, but also other relevant fieidsvas determined that the most
thorough approach would be one that looked at tHE Bs one of many tools and
methods for the acquisition of information. Towatdat end it was deemed suitable
to look specifically at PHPs, but also to take iotmsideration the thoughts and ideas
of football fans and web authors. However, for themination of the PHPs, no
comparable study was available from which to ta&metm@l ideas, a situation which
resulted in the creation of the Stage One Web-Stadyholly originally approach to
PHP content examination, which is considered arifirtton of this thesis. The use of
this methodology resulted in the meeting of thesaghthis project, which is the first
such project to look at PHPs from a subject basepoint, furthering the works of
Dominick (1999), Doring (2002) and PapacharissiOgd) 2002b) among others.
Furthermore, it is the belief of the author thatther original contributions can be

made from the re-application of this methodologyther fields.

In addition to the Stage One Web-Study, interviewsre carried out and
questionnaires were sent out (in both Stage One Siade Two) to canvass the
opinions of football fans and web authors. Stage Tlso examined collaborative
websites so as to aid in the formulation of a rev@mdation, another of the project’s
original contributions, something which was feltlle necessary to fully meet the
aims of this thesis. The end result is an overathodology that provides a holistic
view of the information seeking behaviour of fodtlfans of the top four professional
English leagues with a particular emphasis on PHRs. following three chapters
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look at the results of the implementation of thisthodology, starting with the first

five objectives.
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Chapter IV

Results |
- Information Seeking Tools of Football Fans

4.1 Introduction

Earlier in this work, a number of aims and objeesiysee 1.4 Aims and Objectives, p.
17) were mentioned. The first set of objectivesoewn the informational behaviour of
football fans. Broadly speaking, these objectivaeklat "how and why" football fans

look for information concerning their teams in tivays that they do. This chapter

discusses that first set of objectives:

1. To determine the tools and methods ordinarybf@bffans use to acquire
their "footballing" information.

2. To determine the reasons for which these taudsnaethods are used.

3. To determine the significance of the role playpgdthe web in providing
this "footballing" information.

4. To determine the significance of the role plapgdhe PHP within the role
of the web in providing this "footballing” informan.

5. To determine whether, all in all, football famse satisfied with the

availability of "footballing" information on the vie

The results to these objectives were derived frbeninterviews carried out in the
Stage One Web-Study (30 in total - see Appendixé Appendix B), the responses
to the online questionnaires (369 responses - spperdix F) and offline

guestionnaires (51 responses - Appendix G). Fomgteater part, the questionnaire

results have been shown separately, so as to baahbte any potential bias created
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by having distributed most questionnaires onlinewever, where appropriate the
guestionnaire results have been merged (i.e. whieee online distribution of

guestionnaires does not affect the results).

4.2 Demogr aphics

As mentioned earlier in this work (see 2.6.1 FobbtBarveys, p. 57), other studies

have carried out their own surveys looking at tlene fan base. Here, the

demographics from the data collection carried outtiis thesis and those surveys are
compared to give an indication as to how close#y plopulation samples match. In

each instance, the relevant parts of the data tlosnthesis are compared so as to
compare like with like. Two separate sets of dagataken from the results here, and
compared to two external surveys- the FA Premieague National Fan Survey

(2005) and the Football League Supporters Sur@9gy”’

4.2.1 Premiership Demographics

For this study, in terms of age, the category \hi greatest number of Premiership
respondents is the 25-34 age group (32.1%). In #&cB8% of respondents were fans
aged 16 to 44. Fans aged 45 and over providedeimaining responses. The FA
Premier League (2005) survey points to fans beingermiddle aged. For this study,
as the majority of the responses for the Premipratame from the online
questionnaire, it is quite likely that the age loé taverage respondent was lowered,
thereby explaining this age difference in the deraphics. Perhaps the enthusiasm of
youth, in combination with the more free time yautiave in front of the computer,
might account for the reason responses are solhehvstered towards the younger
age groups. This very same age group would alstaiexwhy the average inconfe

of fans in this survey (£26.9k) is so much lowearthhe FA Premier League's figure
(E36.5Kk). Table 4.1 shows the demographic det&itooth surveys.

" It must be noted that the research methods useithebyPremier and Football Leagues were self
selection as well, and as such, they too are néeqity representative of their fans.

*8 Respondents were asked to fill in their incomesdo allow a demographic comparison with major
surveys.

126



Football Fans, Their Information, The Web And Tleed®nal Home Page

FA Premier League
National Fan Questionnaire -
59 Survey Premier League only
Age (n=25,539) (n=112)
16-24 % 22.3%
25-34 17% 32.1%
35-44 29% 21.4%
45-54 25% 12.5%
55-64 14% 8%
65+ 7% 3.6%
Gender
Female 15% 13.5%
Male 85% 86.5%
Socio-Economic Grouping
Upper Middle (AB) 46% 40.2%
Lower Middle (C1) 25% 31.3%
Skilled Working (C2) 19% 7.1%
Working Class/Subsistence
(DE) 10% 21.4%
Income
Income | £36.5k | £26.9k

Table 4.1 The FA Premier League National Fan Survey (200%) #ms study's
questionnaire (online and offline combined, showtimg Premier League only).

The socio-economf€ (see Figure 4.1) and the gender groups, matckAhBremier

League figures more closely. The exceptions ardigliees for the C2 and DE classes
in the socio-economic group (C2 being at 19% agairs’ and DE being at 10%
against 21.4%). The reason for this is most lildlg to the particular sample, which
happens to be demographically weighted in this (gag 3.3.3 Questionnaires, p. 79).

%9 One respondent did not fill in their age group.
%0 The socio-economic groupings were worked out lokilmy at guidelines provided by the Office for
National Statistics.
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Figure 4.1 Premier League demographics - socio-economic gngupi

4.2.2 Football L eague Demographics

Here, the Football League respondents in the suoomducted in this thesis is
compared to the Football League's (2006) own surgayis immediately obvious

from Table 4.2, there are differences between thegmtation of the Football League
survey results and the Premier League survey eegditferent age groupings are
used). As the age groupings for the football leagaee more "compressed” (i.e. the
Football League 2006 survey questionnaire hastjuse groupings instead of the 6
the Premier League has used), the figures fromttigsis match reasonably well.
Again, the respondents to the questionnaires dte goung, with 61.4% in the 16 to
34 age group. On this occasion however, this is that different from the

corresponding Football League figure of 50%. The535age groups match even
more closely (33.7% to 35%), with a wider gap rediole in the 55+ category.
Perhaps the most probable explanation for this gapes from the fact that the
respondents to the online questionnaire came fraerret forums, where it is quite

likely that the average age of users is relatil@ly (i.e. there are few users above 55).
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Football League Questionnaire -
Supporter survey Football League only
Age (n=43,590) (n=308)
16-34 50% 61.4%
35-54 35% 33.7%
55+ 15% 4.9%
Gender
Male 80% 91.5%
Female 20% 8.5%
Socio-Economic Grouping
Upper Middle (AB) 36% 45.2%
Lower Middle (C1) 44% 37.4%
Skilled Working (C2) 10% 8%
Working Class/Subsistence (DE) 6% 9.4%
Income
Income £38k £27k

Table 4.2 Football League Supporter survey (2006) and quessive (Football

League only).

The socio-economic categories again match reaspwedl (see Figure 4.2), with
small variations in each category. Once againye¢lson for the lower income of our

respondents is most probably due to the overalhgeuage of our sample.

45% -
40% ]
35% 1 @ Football League
gg;’;" T Supporter Surnvey
b 1|
20% - m Questionnaire (Football
10% 4
5% -
=
L
Q
°
S
=
5}
2
o
-

il

50%
15% -+ League only) (n=308)
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Figure 4.2 Football League demographics
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4.2.3 Comparisons Within This Study

Having shown how the demographics of this study'seyys match with other studies,
one more table has been included, this time tstilie the demographics of fans
within this thesis, comparing the online questiare® offline questionnaires and
interviews. The number of interviewees in the St@ge Web-Study study (30) is
clearly not large enough to produce the expectatbdeaphic figures, but the column
has been included as a general guide. To helprafigshow the figures match, a graph

has also been included (see Figure 4.3).

Online Offline Interviews °T

Questionnaire Questionnaire (n = 30)
Age (n=369) (n=51)
16-24 38.5% 13.7% 16.7%
25-34 21.4% 41.2% 40.0%
35-44 21.1% 17.6% 26.7%
45-54 13.3% 9.8% 10.0%
55-64 3.8% 11.8% 3.3%
65+ 1.4% 5.9% 3.3%
Blank 0.5% 0.0% 0.0%
Gender
Male 91.3% 78.4% 80.0%
Female 8.1% 21.6% 20.0%
Blank 0.6% 0.0% 0.0%
Socio-Economic Groups
Upper Middle (AB) 43.6% 37.3% 56.7%
Lower Middle (C1) 35.8% 29.4% 36.7%
Skilled Working (C2) 8.1% 3.9% 3.3%
Working Class /
Subsistence (DE) 9-2% 29.4% 3.3%
Blank 3.3% 0.0% 0.0%
Income
Income | £28.2k | £26.7k | N/A

Table 4.3 Demographics of the two sets of questionnairestiaadnterviewees

All in all, the demographic figures from the thrdata collection methods match
reasonably well. Although the figures have somerdisancies, they do not appear to
be significantly biased one way or the other. Tleingest age group is clearly

prominent on the online questionnaires, howevet ik the only major difference.

61 Figures of the interviewee responses have stiéhtiacluded in tables where the interviewees were
asked questions relevant to the table in question.
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Other more minor differences are also present (#ng.DE group of the Socio-
economic categories), however, the trends overatcmin all the demographic
categories as can be seen in Figure 4.3. The iaterdemographics also match
reasonably well, even though (as already mentiotteljhumber of interviewees was
significantly lower than the questionnaires. Asea@ample, a graph has been created

to show the match in terms of socio-economic gnogpi(Figure 4.3).

60%
50% |_
40% - @ Online Questionnaire (N=369)
30% - | Offline Questionnaire (N=51)
20% A O Interview s (n = 30)
10% -
0% i i |_h_| i
Upper Middle Low er Skilled Working
(AB) Middle (C1) Working (C2) Class/
Subsistence
(DE)

Figure 4.3 Questionnaires and interviews - socio-economicigiregs

Overall, as the demographics of the responderadl categories for this study do not
appear to be heavily or inexplicably biased in simgle direction, it is accurate to say
that a foundation on which the objectives (discdgsethe following section) can be

met has been provided.

4.3 The Objectives

4.3.1 Tools and Methods Used for Acquiring Football Related

I nfor mation

As stated, the purpose of this first objective wa$ind out what tools and methods
football fans used to find information about thigiam. After initial studies, a list of
possible tools was compiled. This list was usestlfirin the interviews, and then in

the questionnaires. By the end of the data collactiwo more methods used by fans
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were discovered. Table 4.4 shows the percentagespbndents that use the various
tools and methods available according to eachaataction method.

Online (%) Offline (%) Interviews (%) Total (%)

(369 (51 (30 (450
Tool/Method Name respondents) | respondents) interviewees) respondents )
Websites 86.7 72.5 93.3 85.5
Friends/Colleagues 39.0 56.9 70.0 43.1
Reference books 28.5 235 6.7 26.5
TV 13.8 21.6 70.0 18.4
Local newspapers 13.6 13.7 46.7 15.8
Teletext 11.9 235 13.3 13.3
National newspapers 11.9 15.7 46.7 14.7
Radio 8.7 9.8 46.7 11.4
Fanzines 8.4 5.9 20.0 8.9
DVDs/videos 5.7 3.9 26.7 6.9
Magazines 4.6 3.9 26.7 6.0
Text alerts 2.2 2.0 0.0 2.0
Mobile Internet 2.2 2.0 36.7 4.5
Shareholder reports* 0.0 0.0 6.6 0.2
Computer games* 0.0 0.0 3.3 0.2

*Discovered in the later stages of the interviews.

Table 4.4 Percentage of respondents using tools or metloydafbrmation seeking

From the very beginning, it was immediately clghat in fact, the web plays a very
central role in providing information to footba#ris. All the data collection methods
used in this study, indicated that football fan€Eaflish football are generally heavy
Internet users. In this instance, in all three daddection methods, it is strongly
apparent that websites are at the top of the [i8ts. online questionnaire has 86.7%
of respondents saying they use websites, with ffi;ne questionnaire reporting
72.5%, and the interviews at 93.3%. In all the feg) websites are clearly the first
choice for the respondents, with the second mgstilpo method being at least 15.6%
away (offline questionnaires) and at most a stagged7.7% away (online
qguestionnaires). The predominance of the websges source of information will be

discussed in more detail later in this chapter &8e3 The Role Played by the Web
p. 142).

Other noteworthy aspects of the table are somesratbnspicuous differences in
responses between the three data collection metfeods the figures for TV and

Local Newspapers — seen clearly in Figure 4.4). &qmanation might be the levels
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of concentration or enthusiasm in filling out quesbaires and taking part in
interviews. It is possible that the intervieweegeaveager to be as helpful as possible,
whilst the questionnaire filling, as a more comnyonhdertaken task, is carried out

with somewhat less enthusia§.
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Figure 4.4 Notable tools or methods used by football fangrifermation seeking

The second most popular source of information dotlfall fans seemed to be friends
and colleagues. This is very clear in both setgjudstionnaires (39% online and
56.9% offline), but somewhat less clear in thervieavs, as many of the methods
seemed popular (friends/colleagues was at 70%,Thutvas also at 70%). These
figures make even more sense when viewed in cotgumavith Table 4.5, which

shows the amount of time people spend talking athait team to their friends.

%2 The interviewee would often try to provide infortisa which was as complete as possible, possibly
for fear of a follow up question or request forrflaation. This would explain the general reduatio
figures going from interviewee, to offline questiaires, to online questionnaires, with the reducio
likelihood of a request for an explanation (notattthe researcher was present in the filling of the
offline questionnaires).
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Time spent per day Online (%) Offline (%) Interview (%)
Under 10 mins 54 255 20

10 mins - 1 hr 41.2 41.2 60
Over 1hr - 2 hrs 30.1 21.6 16.7
Over 2hrs to 4 hrs 154 5.9 0
Over 4 hrs 5.7 2.0 3.3
Don't Know 2.2 3.8 0
Total 100.0 100.0 100.0

Table 4.5 Time spent per day by respondents talking aboub#db(percentages)

The vast majorities in each column (92.4% onlir®6% offline and 80% interviews)
spend at least 10 minutes a day talking about tteam to their friends and
colleagues, and the number of people spending iiare an hour (or longer) then
trails off, something that is illustrated clearty fFigure 4.5. This further strengthens

the case that fans acquire information from frieadd colleagues.
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Figure 4.5 Time spent talking about football (per day)
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Additional insight into this phenomenon was proddirough comments by the

interviewees:

"I need to know about the younger players in cagefnlends or people at

work ask me." Jami-ARS

"l think it's a social event as much as anythirgpedo | didn't want to buy a
season ticket on my own, what's the point? So & ar@y when my daughter
was old enough that we could go together thatatoming a season ticket

holder, became something that | would consideran@UFC

"l spend quite a long time talking to my daughteout it and to my father-in-
law." Gran-NUFC

"I get more information by talking to the peopletla¢ match, and also from

overhearing people talk at the match." Macl-NUFC

Even further reinforcement of this view is suppldnumerous comments about the
social aspect of football. Various terms are useddscribe this aspect of football
fandom, all with similar implications. Terms such aommunity, tribe, religion,
culture, football family and male bonding were us@learly, talking is a fairly
predominant activity in most forms of social adfgyincluding the ones mentioned in

the following quotes:

"[football is] communal for men." Ze-LIV

"...feels like a family, which is as important as thetual football aspect.”
Emap-BREN

"Chelsea is my religion." Mile-CHE

"Football is a big part of English culture. It wasig part of my childhood.”
Makr-ARS
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"Football is a social activity." Beto-CHE

"Football unites communities." Sylv-CHAR

Next in popularity on the list were reference bodksese are available for all football
teams, and several of the interviewees claimedtsgss them, whether purchasing
one themselves or receiving them as gifts. Cledhly,information found in all the
books is not identical, but broadly speaking, theseks will have plentiful statistics
on past and present players, as well as some éebstiories, players and so on. Some

of the interviewees mentioned that their use wdagldor very obscure or old facts.

"l use the reference book for obscure stuff orstidf." Frei-FUL

"...if 1 wanted to know who was the third highest smoin the league in
1975." Mile-CHE

Numerous other sources of information in paper fareme also on the list including
local newspapers, national newspapers, fanzinesnaaghzines. The popularity of
local newspapers vis-a-vis national newspapersratpen the overall popularity of
the team in question, and the area (geographisptaking) that the fan is living in.
Local papers are generally available only to locsdsif the fans do not support a local
team, they would probably have trouble accessimgy tteam's local paper. At the
same time, if the team the fan supports is a hestly popular one (e.g. Manchester
United), this is not such an issue. As the natigaglers have such extensive coverage
of major teams, fans can get similar informatiowththeir teams without the need
for the local papers. Such a theory might alsoyatiph certain degree to fanzines and
magazines. Supporters of teams in the lower dingss&re more likely to want to read
fanzines about their teams, as the amount of cgeera their team elsewhere (e.g. in
generic magazines) is less, whereas for those wppost historically popular teams,
this is not such an issue because of the abundsnoéormation available. Overall,
for fans of historically popular teams, fanzinesd alocal newspapers are less
important, whereas for fans of less popular teanagazines and national newspapers

are less important.
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Meanwhile, common information disseminating toalslsas TV (including teletext),
radio, DVDs and videos were always going to haeergain degree of popularity, as
well established appliances in every household.hVé¢ib many other sources of
information, and their role of late being primarifgr entertainment rather than
information dissemination (excluding teletext) pesps, their levels of popularity

seem commonsensical.

Perhaps the surprises in the list are the textsa(@r2% online, 2% offline and 0%
interviews) and mobile phone Internet (2.2% onli®% offline and 36.7%
interviews), both of which were remarkably unpopul®/ith the mobile phone
industry boom of the previous years, one would hexjgected the mobile phone to

play a more active role in the football industry.

Finally, at the bottom of the table, two new sosroé information were revealed,
both of which were acquired through the interview$ie first was the annual
shareholder report (Cook-LEYT, Brad-LIV) that clshareholders receive and the

second was a computer game (Dion-LIV).

A football club's annual report will contain vareupieces of information.

Traditionally, the information found in a reportliwndicate how the club has done in
the year that has just passed and how it expeats to the coming year. The report
will also mention what the club has tried to ackieand what the club will try to

achieve. Additional information includes the saaripaid to senior management,
along with justifications, accounts and operatisswahmaries for the club as a whole.
To give a clearer picture, the table of conterasfia football club's annual report has

been included in Table 4.6.

In terms of accessibility, if the club is a publimited company (PLC), then the
annual report will be publicly available (as wae ttase with Newcastle United FC in
2006). However, the ownership of the clubs in thye four professional leagues in
England is varied (certain clubs are owned publiothiers privately). As an example,
the Annual Report of Fulham FC is not publicly dakie. In this instance, fans who
own shares in a privately owned company (which s@ilh have widely distributed

shares) have access to information that thosedeutse company might not.
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As this source of information was discovered in laer stages of the interviews
(after the questionnaires had been designed amdbdied), it was not possible to
further gauge its popularity. However, the sharééos report is primarily a business
document. This coupled with the few mentions in iinerviews or other research,

indicates that for ordinary football fans at ledtsis unlikely to be a popular source of

information.

Contents Page number
Financial highlights 1
Operational highlights

Chairman's statement 2
Financial review 8
Directors and senior management 10
Directors' report 11
Directors' remuneration report 14
Statement of corporate governance 18
Independent auditors report. 21
Group profit and loss account 22
Group balance sheet 23
Company balance sheet 24
Group cash flow statement o5
Reconciliations of movements in shareholders' funds

Notes to the accounts 26
Notice of annual general meeting 45
Corporate information 47
NUFC contacts 48

Table 4.6. Contents of the Newcastle United FC Annual Re(®005/06)

The second tool revealed as an information resouesea computer game called Pro

Evolution Soccer.

Pro Evolution Soccer (Pro Evo) is a game creatednyami, the version of which
was discussed during the interviews, is commorfigrred to as Pro Evo 5. The game
is a football simulation game, where the playerthasability manage a team and play
the games in a league of his choice. Certain ptayerd teams' real names are used
(those sponsored by Adidas), and in other casasitaisname of the player or the
team is used. As an example, Liverpool FC is reféto as Merseyside Red, and

Dutch striker Van Nistelrooy is known as Von Mistelm. Additional software
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updates though are released by unofficial partieElwcan override these fictional

names with real names. Information and statistiesagailable on each player.
Below is an exact quotation from the interviewee:

"In terms of gathering information, something a duitside the interview, I'd
like to say that | get a lot of information abohetplayers from Pro Evo, the
computer game. Football games have a remarkablergmbdinformation that
is not available on the web. | mean, some thinigs, the finishin§® of the
player is 78%, well, that's not measurable, so a@tcay how correct it is.
Other things though, what position he can play, tiwae he's left or right
footed, languages he can speak etc. Even the 78&hwhnnot be accurate
scientifically speaking, does give an insight ithe perception of people on
the abilities of the player. The accuracy of thiimation is not guaranteed,
but | imagine the makers do a lot of researchhayg tvant the game to be as
realistic as possible, and with the millions of pds spent making the game,
it's quite probable that the information is verpsd to correct, even if not
100%." Dion-LIV

The information in this quote was verified using vo 5 on a Sony PlayStation 2.
All the information was found to be accurate, viltle exception of the languages the
player can speak, though that information is abéeéleon other football computer

games (e.g. Sega Football Manager 2006), but rmoE#o 5.

The gathering of information using a computer gasneertainly unusual. There was
no mention of this in any of the other data colattmethods utilised in this thesis.
However, at the same time, it is unlikely that theerviewee is the only individual

who uses computer games in such a manner. As thehnterviewee's comments
have been taken into account, and a new tool ®rattguisition of information has
been recorded, though like the shareholder's refoid quite unlikely that it is a

primary source of information for many fans.

% Finishing refers to a player's ability to scorgoal.
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Overall, it appears that the web is by far the npmgtular tool or method used to
acquire footballing information. This is perhapssurprising as other studies have
also indicated high Internet use amongst supportes Premier League 2005,

Football League Survey 2006), however, this isfitst time that the use of websites
has been looked at within a broader view, lookih@lapossible tools and methods
for the acquisition of footballing information. Aes source on information, websites
are clearly some way ahead of any other tool orhotkt The next most popular
method for acquiring footballing information wasrabgh friends and colleagues.
This finding is also not greatly surprising, as tfwail is said to have played an
important role in English society (Fishwick 1989)davarious studies have been
carried out which examined various of its social anmmunity aspects (FA Premier
League Survey 2005, Football League Survey 200fyigs 2003, Tacon 2005). One
additional notable finding which came about assalteof meeting objective 1 was the
discovery of individuals who attained footballinghifoarmation in methods

unmentioned before, notably computer games.

Though not entirely unexpected, these results wesitive from the viewpoint of this
study. Certainly, the high instance of activity ceming websites facilitates the study
of PHPs in this area. This, combined with the fngdi concerning the communal
aspects of information behaviour, provided addaiomotivation to continue along
the chosen path for this thesis, looking into PHIRg how their benefits can be

maximised through a communal effort.

4.3.2 Reasons for the Use of Particular Tools and M ethods

The questionnaires included a question which asi@d heavily respondents used
certain tools and methods, and in conjunction adkedreason for this. Table 4.7
shows the reasons why heavy users (those thattigavating for the highest use on a

five point scale) use the methods they use.
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Auth/ Compl/ | Conv/ Most up- Only Don't

rity ness ence to-date Source | Other Know Total
Friends 2 5 20 4 2 5 1 39
Websites 7 19 53 134 12 1 28 254
Radio 1 0 13 8 3 0 6 31
Teletext 5 1 13 12 0 3 7 41
TV 8 2 13 20 0 1 8 52
Loc News 11 11 11 14 6 2 12 67
Nat News 4 8 7 4 1 1 6 31
Fanzines 0 4 6 6 4 1 7 28
Magazines 0 1 0 1 1 1 1 5
Ref Books 3 2 1 0 0 0 0 6
DVD/Video 2 1 1 0 0 0 1 5
Text Alert 2 1 3 7 0 0 2 15
Mob Inet 0 0 9 3 2 1 3 18
Total 45 55 150 213 31 16 82 592

Table 4.7 Reasons given by heavy users of any method fousieeof that method
(online and offline combined).

The prominent columns in Table 4.7 are the mostougate (213) and convenience
(150) columns. It appears that these are the twat mgportant factors in determining
the tool to use in the search for footballing imi@tion. These are then followed by
completeness (55), authority (45) followed by osburce (31). When looking at the
tools or methods individually, there are some miaiations, but as expected, up-to-

date and convenient information seem to also feattrongly.

Looking at websites is done primarily because ithis most up-to-date information
source (52.8%) followed by convenience (20.9%) aathpleteness (7.5%). More
information on the domination of the web as a sewfinformation is available later
in the chapter (see 4.3.3 The Role Played by thd®,\We 142). Other tools and
methods which are used primarily for up-to-dateppses include text alerts (50%),
local newspapers (20.9%) and TV (38.5%).

As for the remaining individual tools and methotddking to friends or colleagues is

predominantly done for convenience (51.3%) as isgumobile Internet (50%) and

listening to the radio (41.9%). With Teletext, agabnvenience is more popular as a
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reason with up-to-date a close second (31.7% and%2%espectively). Finally,

fanzines are used equally for convenience and wate purposes (both at 21.4%).

The three remaining tools and methods were usedihéy less than 10 respondents,

making any conclusions difficult to come to.

Having inspected these figures, there can be nbtdbat convenience and the need
for up-to-date information are the strongest matxs for the use of any tool or
method for the purpose of acquiring footballingommhation. This is something that
fits with findings of past studies on different ugeoups, which have also shown that
convenience and timeliness are important factopgeferring one type of information
resource over the others (Ramos Linscheld and 8chHz03, Whitmire 2004,
Vondracek 2007, Tenopir King and Bush 2004).

4.3.3 The Role Played by the Web

Initial "feeler" talks with football fans were tHest to indicate how involved they
were with the Internet. These early indicationsenéirat football fans who were not
web active were actually missing out on a critreslource and that they were one step
behind web active fans (Narsesian 2004). Furthédeeece was not far away, as
interviewee after interviewee talked about how veeltive they were. In fact, two
interviewees mentioned that they had been repriedrat work concerning the

amount of time they spent looking at football wedssi

Clearly, the main tool for acquiring footballingfammation is the web. This ranks as
the most popular tool on both the online (86%%nd offline questionnaires (72.5%),
as well as the interviews (93.3%). These figuregehaready been mentioned in this
chapter (see 4.3.1 Tools and Methods Used for AirqguiFootball Related

Information, p. 131). However, there is no shortafjadditional data to reinforce this

idea.

® It is a curious statistic that 86.7% of people wise football forums say that they use websites to
acquire footballing information. One explanationghti be that people consider their use of football
forums to be for purely entertainment purposes,imailving the acquisition of particular informatio
Another less likely, but also possible explanatisnthat some of the respondents heard about the
questionnaire from friends who use the forums.dswot possible to determine the exact cause ifor th
peculiarity.
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Figure 4.6 shows the tools or methods that foottaalé use heavily (i.e. respondents
who selected the strongest option on a five paiate. Once again, the websites are
the predominant force, something that is partidylatear in the figure. In this
instance, respondents were allowed to make moredha choice, so the percentages
do not add up to 100%. According to the online tjoagaire, 63.4% of fans use the
web heavily. The second most popular tool is treallmewspaper at 16.0% (47.4%
less than the websites). The offline questionnhae web usage lower, at 39.2%,
followed more closely by friends/colleagues at 28.& he differences are significant,
and for an argument that the offline questionnaaenple is small, there is the
counterargument of the biased sampling of the entjuestionnaire, which was,
needless to say, found on a website. Howevernalllj web usage is very strong as
has been shown in other surveys, which indicateyh&mn Internet use, for example
87% (FA Premier League 2005).
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Figure 4.6 Heavy users of tools and methods

Another table which shows yet more evidence ofgr@minence of the web as an

information resource is Table 4.8. This table shavesfirst tool or method that fans
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would use to carry out information searches. Cagain, the web is by far the most

popular destination (75.9% online, 64.7% offlinel &©% interview).

Tool/Method Online (%) | Offline (%) |Interview (%) *°
\Websites 75.9 64.7 70.0
Blank *° 9.8 5.9 6.7
Friends/Colleagues 8.4 19.6 0.0
Reference Books 4.2 3.9 0.0
Radio 0.5 3.9 0.0
TV 0.3 0.0 0.0
Text Alerts 0.3 0.0 0.0
Fanzines 0.3 0.0 0.0
Teletext 0.3 2.0 3.3
Local Papers 0.0 0.0 10.0
National Papers 0.0 0.0 6.7
Mobile Internet 0.0 0.0 3.3
Total 100.0 100.0 100.0

Table 4.8 The first tool or method respondents would use rnwhaoking for

information.

The reasons why the web is as much a force as §dlesuggests are numerous, and
some light can be shed on this, as the questiasasked for the reasons people use
the web. The primary reason for this heavy web sgmms to be the same for both
online and offline respondents and this was in iotdeget the latest information
(34.7% online, 29.4% offline). According to the ol respondents, the second most
important reason was to communicate with other {288s5%), however, this was not
so important for the offline respondents (5.9%)e Tirext notable aspect was the
convenience offered by the web, for which the resporates were very similar in
both versions of the questionnaire (25.2% onlir@5% offline). Overall, with the
exception of fan communication, the figures frone ttwo questionnaires match
reasonably closely (see Figure 4.7). Concernindgh€ommunication, the difference
is only natural when one considers that the ondjuestionnaires were advertised on

messageboards (online).

% The question asked at the interview was slighiffecent, but with very similar implications. The
guestion asked: Out of all the tools you use t& foo information, which one do you use primarily?

% Blank entries are from respondents that in anieraguestion said they never carry out football
information searches.
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Reason Online (%) Offline (%)
Latest Information 34.7 29.4
Fan Communication 28.5 5.9
Convenience 25.2 23.5
Completeness 6.8 15.7
Authority 1.6 5.9
Other 3.2 19.6
Total 100.0 100.0

Table 4.9 Main reason why fans use the Internet in relatiotheir football needs

Overall the convenience and benefits of the weloaegpowering. This is as a result
of the combination of easy Internet access (i.eynfians have Internet access at work
as well as home), the high speed with which thermftion is available (i.e. as
opposed to Teletext or mobile Internet), the congpless of the information as
numerous interested parties (news services, this themselves, players, fans, other
commercial and non-commercial organisations) féwsl information onto the web,

and finally the fact that for most practical purpssit is free (in monetary term).

" The Internet is generally accessible via a PC andhternet connection, both of which need to be
paid for. However, with the majority of footballrfa already having access to the Internet for other
reasons, it is considered free.
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Figure 4.7 Reasons fans use the Internet (for football purpose

No other information medium can boast this vasayrmf benefits. Newspapers,
magazines, fanzines and reference books need paidefor separately, as do text
alerts, DVDs and mobile Internet. Teletext is feewl available around the clock, but
the information available is limited, the serviseslower and not interactive. TV and
radio are fre® and available practically 24 hours a day, howevleey are not

interactive (for the most part), and often do nmttain the specific team information
as and when it is needed. A friend or colleaguéhirim theory) be able to provide all
services provided by the web as an informationuesg but then it is unlikely that

this individual will be available for more than arfdful of people.

All these benefits seem to be the reason for theuainof time spent by respondents
reading about their team on the web, which was astipn asked on the
guestionnaires (but not in the interviews). Accogdio the questionnaires, the vast

majority of respondents spend at least 10 minutéayaonline (97.8% online, 80.4%

8 As mentioned about the Internet, a price has tpabe for a TV or a radio as well. However again,
with the majority of the population owning a TV arradio regardless of their affinity for footbate
TV and the radio are considered free.
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offline). Meanwhile, a very significant amount aspondents spend over an hour
online daily (45.3% online, 23.5% offline). Hereaay there is a reasonably close
match between the two versions of the questionsidirable 4.10).

Time Spent Online (%) | Offline (%)
Under 10 mins 2.2 19.6
10 mins - 1 hr day 51.7 43.1
1- 2 hrs day 33.3 19.6

2 to 4 hrs day 9.8 3.9
Over 4 hrs day 2.2 0.0
Don't Know 0.8 13.8
Total 100.0 100.0

Table 4.10 Time spent on the web reading about their team

Additional insight can be found in comments madetly interviewees. Football
messageboards and forums were particularly praisednterviewees. An online
forum is a site where users can register and conuwatewith each other concerning
any subject they wish to discuss. Forums existadted to almost every professional
football club in the top four English leagues. Forudiffer from standard sites in
terms of information provision, and the layout bk tforum can be significantly
different (i.e. in most cases a forum website wit look like a news football site at
all). On a forum, if information on team statistissequired, instead of clicking on a
section (e.g. which might have been called “teaas®), a question is posted asking
for the exact information required (e.g. “Who hasored the most goals this
season?”), and an answer is provided by another(nsemally a few hours later).
Forums differ in terms of information provision timat discussion threads are “born”

and “killed”, meaning search engines often will imatex large parts of any forum.

Regardless, those interviewees who used forums exbdm be very heavy users
(including the two fans who said they were reprideoh at work for spending too

much time on football websites) who would checkffesh news several times a day,
and even more regularly during times of heighteteedion or activity (e.qg. if a great

player was about to be signed). There were sewazations of how often forums get

updated.
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"Normally, | check it five or six times a day. Dng the off season, where
there's nothing going on, I'll check it all the &érbecause the main sites will

have nothing at all, and | need something..." Frei-:FU

"Messageboards are constantly being updated. Tderéremendous amount

of information on them." Look-BREN

"Lots of times, | post something, and | want to #ezreplies, so I'll check it

every couple of hours." Tonx-BREN

"| check the GP& every couple of hours. If something importantasng on,
I'll check it more. I'll have it up, and I'll keépoking." Tonx-BREN

Numerous other positive aspects of forums wereligigted. One of the most notable
was the use of the forum in order to initiate momaiging activity. Brighton and
Hove Albion used a forum called North Stand Chatdordinate the carrying out of

tasks that would help build a new stadium, inclgdimoney raising.

"The forum was the focal point of a campaign to @stadium. We organised
all sorts of activities through the forum, who wg@ng to go where, and do
what. It was all coordinated using North Stand Claatd new people who
wanted to come in and help could also come in,ragaiough the forum."

Coot-BRI

Other positives about the forums were the abibtgét "inside information”.

"People on the forums often have links to the chug will give information

you will not get otherwise." Moz-LIV

9 GPG is an acronym for Griffin Park Grapevine, thest popular of the Brentford FC forums.
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"TFI [The Fulham Independent forum] is better thhe BBC, Sky and the
official site because of the people who post th&ame players' sisters and
wives post there, a guy who works at the clubsgtistre. If the team wants

to leak something, it'll turn up there." Frei-FUL

Users also commented that any piece of informatloey needed was available
through the forums. One went so far as to say nepes (i.e. journalists) often

acquire information they print by reading the forsites.

"On the forum, you will always get a reply.” SyNHBR

"Some people on the forum have been Fulham fansi@oyears. There's

nothing they don't know." Frei-FUL

"If the newspapers have nothing to print. If itguaet period, you know in the

summer. They scour the messageboards, and prihfrsim there." Frei-FUL

Overall, the role played by the web in providingomnation to fans has to be
considered significant. Clearly, fans are using web heavily, as it has the latest
information, is convenient and allows fan interast{with forums playing a notable

role).

4.3.4 The Role of the PHP Within the Web

In this section, Table 4.11 shows the percentadeaiball fans who use the various
types of websites. Of the various types of websitbieh are included, it is clear that
the PHP is one of the less popular (in all excéptinterviews). Once again, it is

possible that the interviewees mentioned their afser some thought, and perhaps
even if they use them extremely rarely. It is polesthat the figures for the actual use
of the PHPs by those who filled out the questiorasais higher, but that their use is
so rare, or their understanding of what constitad®HP so poor, that they chose to
answer no. Regardless, with the online questioarai(7.3%) and offline

questionnaires both showing very low figures (15,7 terms of percentages and
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also in order of popularity {Bout of 9 online, 8 out of 9 offline), it is hard to say
that the PHP is anything but a marginal tool (asafafootball fans are concerned).
The evidence from Table 4.12 is only slightly bettevith 28.8% of online
respondents saying they use PHPs once a month o¥, rand 33.3% of offline

respondents. The low use of PHPs is illustratedh evere clearly in Figure 4.8.

Type of Website Online (%) Offline (%) Interviews (%)
Official 85.4 76.5 76.7
Forums/Messageboards 84.6 35.3 53.3
Specific professional 62.9 17.6 36.7
Generic News 54.2 58.8 80
Generic Sports 43.4 37.3 73.3
\Webzine 28.2 15.7 10

Fan sites 18.7 5.9 26.7
PHP 7.3 15.7 63.3
Player sites 4.6 2.0 3.3

Table 4.11 Number of people that use each type of webkite
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Figure 4.8 Types of sites used by fans

% The totals have not been included in Table 4.51they do not add up to 100% on account of
respondents being allowed to choose more than foihe @ptions.
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Frequency Online (%) Offline (%)
Every day 6.8 5.9

A few times a week 8.7 3.9
Once a week 6.8 5.9
Once a month 6.5 17.6
Rarely 35.4 37.3
Never 16.5 2.0
Don't Know 19.3 27.4
Total 100.0 100.0

Table 4.12 Frequency of PHP use
Meanwhile additional evidence supporting the lowe i&f PHPs came from the
interviewees, with many claiming not to know enowdout them to comment, and
several interviewees dismissing their value ottanid.
"PHPs don't really play a role at all." Look-BREN
"PHPs could not possibly match the quality of infiation found on non-PHPs
because a [single] person could never be anywlesae nesourceful enough.”
Moz-LIV
"PHPs do not play a major role." Dion-LIV

"PHPs have never been important to me." Thom-WAT

One user commented that the big media companieegpensible for the demise of
the PHP.

"PHPs were more popular in the beginning, befoeeliiy companies picked
up every Internet morsel they could find. Howe\as,the companies picked
these up, PHPs started dying." Hein-TOT

In order to shed more light on PHP usage, a cilsde-twas created (using the online

questionnaire results), to look at whether the amhad time spent by users on the

web had an effect on how often they looked at PHP® table shows no clear
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relation between the two, something which was ecordd by carrying out a chi-
squared test (p = 0.341%).

Few times Once Once Don't

Everyday /week /week /month  |Rarely | Never | Know | Total
Under 10 mins 1 0 0 1 1 5 0 8
10 mins - 1 hr day 13 16 11 15 69 35 32 191
1- 2 hrs day 8 9 12 6 47 16 25 123
2 to 4 hrs day 3 7 1 2 10 4 9 36
Over 4 hrs day 0 0 1 0 4 1 2 8
Don't Know 0 0 0 0 0 0 3 3
Total 25 32 25 24 131 61 59 369

Table 4.13 Frequency of PHP use against time spent on the(ovdine)

According to these figures, the PHP is not a papstaurce of information. The
majority of respondents use it once a month or, lasd it is also clearly not popular

when compared to other types of websites.

4.3.5 Football Fan Satisfaction with the Availability of Football

Related I nformation

Several gquestions asked in the questionnaires ragedviews help shed light on this
issue (objective 5). The first table comes fromuggiion where respondents were
asked (on a five point scale) how closely websiteet their footballing information
needs. On both questionnaires the results showrdsgiondents are to date, quite
pleased with the information found on sites. Thénenquestionnaire showed that
89.2% of respondents chose four or higher. Theneffquestionnaire responses,
though not as positive, were also significantlyifres, with 72.6% choosing four or
higher. Meanwhile, during the interviews, intervasg were asked if they were happy
with the overall quality of the sites they used¥88nswered yes. Figure 4.9 has been
included as a visual illustration of both sets eduits, but also the closeness of the

match between the online and offline questionnaires

" Only the online questionnaire results were usaanes of the categories had to be amalgamated
before carrying out the test.
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Figure 4.9 Sites meeting the needs of fans

Interviewees (%)
Yes 80.0
No 13.3
Don't Know 6.7
Total 100.0

Table 4.14 Sites meeting the needs of fans (interviewees)

Table 4.15 was created by putting together the amoltime respondents spent on
the web against how closely their information neadge met (using the online
guestionnaires). Perhaps those that spent moreaimike web felt their information
needs were met because they went through all tbemation available. Perhaps, the
more time one spends on the web, the hungrier etefgr information. The results
though, do not match these theories. AccordindhéoTtable 4.15, how closely one's

information needs are met is completely indepenttent how much time one spends

on the web.
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3 4 5 |Total

Under 10 mins 0 6 2 8

22 | 123 | 42 | 188

5 75 | 40 | 121

21 | 11 | 34
6 2 8

10 mins - 1 hr day
1 - 2 hrs day

2 to 4 hrs day
Over 4 hrs day

o

Don't Know 0 1 0 1

O |O0O|0|0 |0 |0 |0 |k
N[O |O|O |k |k |ON
N

Total 29 | 232 | 97 | 360

Table 4.15 Sites meeting the needs of fans (5 point scalejnagame spent on the

web (online).

For further evidence on the availability of footbal information on the web, fans
were asked how often they found the specific pmfcaformation they were looking
for. The online questionnaire results show thahaps the availability of information
on the web is not as high as indicated by the exatdibles. Looking at the table it is
clear that whereas fans are clearly more likelfirnd what they are looking for than
not, only 7% always find what they are looking fAccording to the results in Figure
4.9 and Table 4.15, it might have been expectedTihlle 4.16 would have results in
further positive territory. However, only 43.3% ¢delaim that they found what they
were looking for always or almost always, showihgttthere clearly is room for
improvement when it comes to the availability oftam information. Those who
filled the offline questionnaire were surprisingtyore confident at their ability to
locate information on the web, with 25.5% claimitigey would always find what
they were looking for. This confidence is again s@rhat surprisingly present in the
interviews, where (without the scale provided ore thuestionnaires) 80% of
interviewees said that they would always or almalstays find what they were
looking for. Meanwhile, though there were some dipancies, the general trends on

both questionnaires matched.
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Online (%) Offline (%)

Always 7.0 25.5
Almost Always 36.3 35.3
More often than not 36.0 13.7
Sometimes 10.0 11.8
Rarely 0.5 0.0

Never 0.0 0.0

Don’'t Know 10.2 13.7
Total 100.0 100.0

Table 4.16 How often fans find what they are looking for (o@iand offline)

Interview '* (%)
Always/almost always 80
No 13.3
Don’t Know 6.7
Total 100.0

Table 4.17 How often fans find what they are looking {anterviewees)

Another table was created to see whether the phbigsitf finding the information

being searched for increased with the time spenthenwveb. Having combined the

results of both questionnaires (Table 4.18), tlsexms to be little evidence showing

that with an increase in time spent, there is amemse in the probability of finding

that information. According to the proportions eSpondents, those that spend over

four hours a day online are most likely to alwayslmnost always find what they are

looking for (62.5%). However, as this is not a pjon that increases gradually, this

figure should be treated with caution.

"2 The question asked whether the interviewees alfeaysd the information they were looking for.
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Almost | More often
Always |Always | than not [Sometimes |Rarely [Don’'t Know (Total*
Under 10 mins 2 4 6 0 0 0 12
10 mins - 1 hr day 17 73 73 26 2 0 191
1- 2 hrs day 12 56 44 11 0 0 123
2 to 4 hrs day 5 13 13 4 0 1 36
Over 4 hrs day 0 5 3 0 0 0 8
Don’t Know 3 1 1 2 0 0 7
Total 39 152 140 43 2 1 377

*The fewer number of respondents are as a respkople who do not generally carry out searches

Table 4.18 How often fans find what they are looking for agaitime spent on the

web (online and offline).

One last table looks at how often respondents caumtysearches. Fewer searches
might indicate that the information is already riga@dvailable. The results do not
indicate anything immediately obvious. Both questi@ires and interviews indicate
that a notable percentage of fans only carry cartces as frequently as once a month
or less. Looking at the figures in order in Tabl&%4(60.4% online, 50.9% offline,

43.3% interviews) hints that those who use the mebe, carry out fewer searches.

Online (%) Offline (%) Interview (%)

Once a day 5.4 3.9 6.7

Few times a week 15.7 19.6 13.3
Once a week 16.8 25.5 16.7
Once a month 18.7 23.5 20.0
Rarely 32.5 17.6 23.3
Never 9.2 9.7 0.0

Don't Know 1.7 0.2 20.0
Total 100.0 100.0 100.0

Table 4.19 How often fans look for a specific piece of infortioa

Further insight can be found though, in the comsemade by interviewees,
particularly on what information fans think is aadle on the web. In almost all the
interviews, either directly or by implication, fagave the impression that they felt the

footballing information on the web was abundant.
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"The majority of information you need, 99% of tiidarmation is on the web."
Ze-LIV

"Websites are very comprehensive these days. Exernneeded anything
which | couldn't find on the web." Smar-NUFC

"The web is quite comprehensive." Mile-CHE
"Websites are pretty good these days." Abot-GILL
"[on the web] the truth always comes out eventuaBylv-CHAR

Certainly, the picture painted by these figures atatements suggest that football
fans are pleased with the availability of footbadlinformation on the web. However,
fans do not always find what they are looking feomething which indicates that

there is still room for improvement.

4.4 Chapter Conclusion

Overall, the findings of the study to this pointreeencouraging. The objective 1
results (see 4.3.1 Tools and Methods Used for Auowgui Football Related
Information, p. 131) show that there is heavy useebsites by football fans, which
is done because the information found is up-to-datd the process involved is
convenient (objective 2, see 4.3.2 Reasons forUke of Particular Tools and
Methods, p. 140), so much so that websites arabghé most popular tool or method
used for the acquisition of footballing informati¢mbjective 3, see 4.3.3 The Role
Played by the Web, p.142). These are all positivéirigs, as it means there is a great
deal of activity worth investigating. In additiotihere is an implication that with the
websites being so much more popular than any dit@r or method of football
information seeking, it will take some time forgtstate-of-affairs to change, meaning
that the results of such a study could potentiadlyused for some time. The popularity
of PHPs is quite low (objective 4, see 4.3.4 Thé&Rxd the PHP Within the Web, p.

149), and this is something that suggests thaettseroom for improvement, even if
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in terms of overall football information availalylj football fans generally feel that
their information needs are being met (objectivees; 4.3.5 Football Fan Satisfaction
with the Availability of Football Related Informati, p. 152). All in all, the findings

resulting from the research so far encouraged dumtfork to be carried out. The next

chapter deals with objectives 6 to 11.
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Chapter V

Results ||
- Perceptions and Facts about PHPs

5.1 Introduction

Earlier in this work, a list of aims and objectivess given (see 1.4 Aims and
Objectives, p. 17). The previous chapter dealt wittumber of objectives concerning
the informational behaviour of football fans. Thakapter deals with a group of
objectives concerned with various properties of BldRd the way they are perceived

by football fans. More specifically, the objectiva®:

6. To determine the number of sections that hawaites of unique
information on football PHPs.

7. To determine the number of sections that has&ntes of archival storage
on football PHPs.

8. To determine the degree of accuracy of the in&tion available on football
PHPs.

9. To determine the factors that have an effecthenavailability and quality
of PHPs.

10. To determine the perceptions that football faenge concerning PHPs

11. To determine the causes behind the perceptatgootball fans have of
PHPs.

The results are compiled from the investigationthefPHPs (Appendix H), responses

to the questionnaires (Appendix F and Appendix &) aterviews (Appendix A and
Appendix B).
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5.2 The Footbhall PHPs

In the process of meeting the set aims and obgxtis number of PHPs had to be
studied. The intention was to examine three PHRswfteams from each of the four
divisions, which would have made a total of 48, bwer ultimately 42 PHPs were
examined for reasofisdiscussed in Chapter Il (see 3.4 Stage One WebySip.
86).

Once the clubs were chosen and the PHPs were fthundiyst step was to categorise
the PHPs. These can be a standard PHP, a blogi&Nrsa photo-site, whilst at the
same time classified either as expressive or imsnial (see 3.4.3 PHP
Classification, p. 90, for more details). Under ivas circumstances, PHPs are
excluded from the study. Such cases include awstte a certain number of broken
links, a site in a foreign language or a site watitess restrictions (see 3.4.2 PHP

Inclusion, p. 89).

Table 5.1 shows the number of PHPs in the variatisgories per club. It also splits
the number of PHPs into their respective divisi¢arsd subtotals). The table shows
that the majority of PHPs (whether expressive strumental) are standard PHPs,
with the study containing 262 of them (out of 282,92.9%). Out of those, 219 are
instrumental (83.6%). These figures are reasonablexpressive PHPs are likely to
only mention football in passing as part of thehaus likes or dislikes. It is almost
certain that the vast majority of expressive PH®stain no reference to football at
all. Photo-sites meanwhile, are very few (again tivbeexpressive or instrumental),
only 6 out of 282 (2%). There are two likely causeisthis small number. Firstly,
most PHP authors incorporate photographs as patheif standard PHP and
secondly, most football photographs are includedpad of the photographer's
personal collection, mixed with pictures of frieratsd family, making it difficult for

other fans (or search engines) to find. The mostilj result in the table is the low

3 For three clubs, three PHPs were not available. three clubs which were represented by just one
PHP were Brentford (League 1), Rochdale and Chesitgr(both League 2), all of which are in the
two lowest professional divisions.

" For a site to be classified as a photo-site, $tnsontain nothing but photographs.
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number of blogs/SN sites that were come acrosdn 1dtal (5%). Here, the most
likely explanation is that most blog/SN site authdp not comment exclusively on
football matters, thereby reducing the frequencthwihich they are linked to by
other sites. As explained in more detail earliee(8.4.1 Finding PHPs, p. 88), the
searches for all PHPs were carried out by exhayistihlinks on the sites initially
discovered, as well as carrying out searches usimggle (and exhausting all links

found on those sites too) making this outcomehairhore surprising.

Instrumental Expressive
(e.g. Manchester United (e.g. Jack's page)
unofficial)
Photo- Blog/ Photo- | Blog/

Team site SNS s-PHP site SNS | s-PHP | Total
Manchester United 1 1 88 1 0 17 108
Newcastle United 0 0 34 1 1 8 44
Middlesbrough 0 0 9 1 0 2 12
Charlton Athletic 1 4 4 0 4 1 14
Premiership sub total 2 5 135 3 5 28 178
Derby County 0 0 8 0 0 3 11
Wolverhampton

Wanderers 0 0 22 0 0 3 25
Leeds United 0 1 20 0 1 3 25
Brighton Hove Albion 0 0 7 0 1 3 11
Championship subtotals 0 1 57 0 2 12 72
Hull City 0 0 4 0 0 0 4
Walsall 0 0 8 0 0 0 8
Brentford 0 0 1 0 0 0 1
Huddersfield Town 0 0 5 0 0 0 5
League 1 subtotals 0 0 18 0 0 0 18
Southend United 0 0 2 1 1 3 7
Cheltenham Town 0 0 5 0 0 0 5
Rochdale 0 0 1 0 0 0 1
Chester City 0 0 1 0 0 0 1
League 2 subtotals 0 0 9 1 1 3 14
Totals 2 6 219 4 8 43 282

Table 5.1 PHP classification
5.3 Unique Information on Football PHPs

This first objective for this chapter (objective@jempted to determine whether PHPs

as a whole made any "original contribution" to Wb as an information resource. To
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that end, every section in all the PHPs was loake try and determine how many

of them had instances of unique information.

Having examined the 42 PHPs, ratings were giveeach section of each PHP,
showing a number of properties. As described eariéhis work, in the first step, the
sections in the PHPs were compared to the sedtiaihe three non-PHPs and ratings
were assigned (see 3.4.4 Comparing PHPs, p. 963ah8 Relative Information

Content Ratings, p. 97).

Table 5.2 shows the PHPs, and alongside them the#&wuof Web-Wide Unique
(XX),”® Archival (A), Locally Exclusive (X), Equinferior<) and Not Applicable
(N/A) rated sections they contain. It has beenuded to give an overall picture of the

PHP investigations.

Looking at the table as a whole, some notewortlgeolations can be made. Out of
368 sections in total, 150 (40.8%) contained Lgckbkclusive information, with 70
(19%) containing Web-Wide Unique information, 1BD.4%) containing Equinferior
information and 106 (28.8%) sections where the ammpns were Not Applicable.
Looking at an overall picture where the unrelatectisns of the sites are disregarded
(i.e. without taking N/A ratings into account), theare more sections with Locally
Exclusive ratings than there are with Equinferiatimgs (40.8% against 30.4%),
meaning that there are more sections on PHPs theé hocally Exclusive
information then there are that do not. Once agamust be stated that the size of the
sample is not large enough for the figures to becksive, but the number of Locally

Exclusive and Web-Wide Unique ratings are certasuigprisingly high.

S When looking at the X and XX ratings, it is easycbnclude that the X rating should not be given
much importance, as the information in questioavigilable elsewhere on the web, probably on a non-
PHP. Though this might be true, there are two itgwarpoints to bear in mind. The first is that the
information that is provided on the PHP is moreenfthan not relevant to a specific team. The same
information which is available elsewhere, is morbart likely available on a generic
football/information site, a place many fans miglelver come across. Secondly, on many occasions,
the information found elsewhere on the web, wag awdilable on other PHPs.

162



Football Fans, Their Information, The Web And Tleed®nal Home Page

Whilst examining the first five objectives (objeati4 in particular, see 4.3.4 The
Role of the PHP Within the Web, p. 149), it wasacl¢hat PHPs were not very
popular with football fans. With that data, it wduiot be unreasonable to assume that
there is little information of value on PHPs. Howevaccording to Table 5.2, this is

not the case.

Examining the figures division by division in termEpercentages (see Table 5.3 and
Figure 5.1), what is immediately notable is thengigant increase in the number of
Locally Exclusive and Web-Wide Unique ratings ie theague 2 subsection. Here a
very substantial 32.4% of the sections have a WeéteWJnique rating, with a
mammoth 51.4% having Locally Exclusive ratings. loer, looking more closely at
the individual PHPs in Table 5.2, it can be seeat these unusual figures are all the
result of one site, the Southend United Databaséhdt this PHP, the percentages

would be in line with the other divisions.
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Name XX A X s N/A | Total
Newcastle Football Club 1 0 2 2 0 4
Toon Down South 3 0 6 2 1 9
ToonlInfo 1 0 5 2 6 13
Geraldine's Viva Manchester United 1 8 13 9 7 29
United World 2 2 6 4 0 10
Manunited FC Homepage 0 1 2 0 6 8
Steve Bridge 1 0 1 0 0 1
The King of Sweden 0 0 0 2 0 2
Ball:Sports 0 0 1 0 0 1
Ayresome Park 4 1 4 2 6 12
2004 Carling Cup Final Shrine 3 0 0 3 0 3
Paul Thompson's website 0 0 4 3 3 10
Premiership subtotals 16 9 44 29 29 102
Derby County (Steve Eyre) 4 0 5 1 6 12
www.the-rams.derbycounty.co.uk 0 0 0 4 6 10
Eyal Glozer's Derby County Website 2 2 4 7 4 15
jfEidem’'s Wolverhampton Wanderers page 1 3 5 2 1 8
Black Country Derby 2 0 4 0 1 5
WolvesWeb 1 0 1 4 3 8
Little Yellow Daffodil 2 0 6 0 1 7
We'll Be Back 0 1 3 8 1 12
Super Leeds Utd 2 0 7 2 3 12
Albion Album 3 0 3 5 6 14
Goodbye Goldstone 0 0 0 3 4 7
BHAFC24 0 3 3 0 0 3
Championship subtotals 17 9 41 36 36 113
Tigerland 0 0 0 1 2 3
Mclean 2 0 3 1 4 8
Hull City Pics 3 3 3 2 6 11
Par Sterner’s Unofficial Walsall Homepage 1 2 2 5 2 9
Walsall F.C Online 0 0 4 9 3 16
Steve's Walsall Football Club Pages 3 0 7 8 3 18
Winston Bee 0 0 1 0 0 1
Those were the days my friends 0 1 3 0 4 7
HTFC-world 3 0 3 0 2 5
HTAFC Links 1 0 1 0 0 1
League 1 subtotals 13 6 27 26 26 79
Lewis Hunt 1 0 1 4 4 9
Southend United Database 14 5 19 4 4 27
One Team in Essex 1 1 2 0 0 2
Cheltenham Town FC Rock 0 0 0 3 2 5
The Robin’s Nest 2 1 5 4 0 9
Brayson For England 1 0 1 0 0 1
True Blue 2 2 6 4 2 12
Rochdale FC Picture Gallery 3 1 4 2 3 9
League 2 subtotals 24 10 38 21 15 74
Totals 70 34 150 112 106 368

Table 5.2 Ratings per PHP - These are ratings (RICRs) aeduinom PHP section
comparisons (i.e. the numbers represent PHP seffon

6 XX and A values are not included in the far rightumn totals (see 3.4.4 Comparing PHPS).
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Of course, these figures alone cannot mean thasRdRain more information than,
or are more popular than non-PHPs. Even with tligsees, it must be noted that a
section on a non-PHP might have several timesrimuat of unique information that
is found on the PHP. Sections on the non-PHPs edaimare also in general much
larger and less likely to contain dead links or otidate information. Furthermore,
sections of PHPs that were given N/A ratings cowde acquired the rating on

account of dead or external links as well as fontaming football-irrelevant

information.
Total
Name xx'’ X < N/A | Sections
Premiership 15.7% | 43.1% | 28.4% | 28.4% 100%
Championship 15.0% | 36.3% | 31.9% | 31.9% 100%
League 1 16.5% | 34.2% | 32.9% | 32.9% 100%
League 2 32.4% | 51.4% | 28.4% | 20.3% 100%
Table 5.3 Ratings per division
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Figure 5.1 Types of information according to division

Regardless though, these figures as a whole shearlglenough, that there are

definitely reasons to look for ways to harnessRhd#s as an information resource.

" The Web-Wide Unique figures are not included i tittals column.
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5.4 Archival Storage on Football PHPs

This seventh objective essentially looked at whettihere was a possibility of
deriving any "older" information from PHPs. It was attempt to determine whether
this "old" information which is available on PHRsnot available elsewhere on the

web.

Hence, in addition to assigning Locally Exclusigguinferior and Not Applicable

ratings, the first stage of the comparisons alsé&dd for instances where an Archival
(A) rating could be given (see Table 5.2). Loc&lkclusive ratings can be assigned if
historical or old information is available on thelfP? (see 3.4.5 Relative Information
Content Ratings, p. 97). It should be noted thatices are assigned an Archival
rating only when they already have a Locally Exslegating (so actually, the same

section is given two ratingsy.

In the PHP investigations, 34 out of 368 (i.e. 9 2¥ctions were given an Archival
rating, meaning that a good deal of historicalgatd figures are available on PHPs.
When looked at as a percentage of the total nurobdwocally Exclusive ratings
given, the figure is 22.7%; a significant portidgiigure 5.2 shows a clear illustration

of these percentages according to division.

8 Meaning that the number of X ratings does not gordas A ratings increase. A section can have
both an X rating and an A rating.

166



Football Fans, Their Information, The Web And Tleed®nal Home Page

70
60
50
g
[7)] 40 7 N
g W Locally Exclusive (% of total)
£ 5l m Archival (% of total)
Q
o
&
20 A
10 -
0
K N N Vv
Q S i 5
@ & N
< &

Figure 5.2 Archival (A)/Locally Exclusive (X) Ratings as pemtage of total

Looking at the divisional subtotals in more defdihble 5.4), again, League 2 is the
odd one out, though this time the differences aoeensubtle. The 51.4% of Locally
Exclusive ratings is a figure already mentionediearThe higher figures of Archival
ratings, both as a percentage of the Locally Exetusatings (26.3%) and total
sections (13.5%) are not too different. Of the twbe 13.5% figure seems

surprisingly high, but once again, this is a resfithe Southend United Database.

Locally

Archival Archival Exclusive
Name (% of X) (% of total) (% of total)
Premiership subtotals 20.5 8.8 43.1
Championship subtotals 22.0 8.0 36.3
League 1 subtotals 22.2 7.6 34.2
League 2 subtotals 26.3 13.5 51.4
Totals 22.7 9.2 40.8

Table 5.4 Instances of archival storage according to divisio

All'in all, according to this sample, 9.2% (appmostely one tenth) of the sections of

PHPs contain older information which is not avdgalon the non-PHPs. The
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percentages are not insignificant as they inditha#t the existence of PHPs could

potentially provide an insightful snapshot of faaltthistory on the web.

5.5 The Accuracy of the Information on Football PHPs

The purpose of this eight objective is to determbreadly to what degree the
information on PHPs is factually accurate. As mamdd earlier in the study (see 3.4.8
Accuracy of Information, p. 109), 7 pieces of inf@tion are looked at in any one
section and depending on how many of them are urate, a rating of accuracy is
given. To get a High rating, there must be no mihi@ one error out of the 7
instances of information. To get a Low rating, themust be four or more (i.e. more

than half the information must be inaccurate).

Number of Sections Percentage
High 26 70.3%
Medium 0 0.0%
Low 11 29.7%
Total 37 100%

Table 5.5 Degree of accuracy of PHPs

All in all, just over 10%° of all the sections of the PHPs were examinedo(®7of
368). Out of these, 70.3% had a High rating, and%%ad a Low rating. There was
not a single instance where a section had a Medatimg. A striking illustration can
be seen in Figure 5.3. These would come acroserggeculiar figures if it were not
for the fact that almost every instance of inacturamformation discovered was
accurate at one point in tinf@ All of the instances of inaccurate information wer
discovered on pages of sites that were clearlybdate. The implication here is that
the inaccuracy of this information is not due tdoveaithors making errors (either on
purpose or by accident), but rather that the in&drom is generally accurate, but

ceases to be so as the sites become outdated.

"9 The exact figure it 10.05% (37 sections out aftaltof 368 sections).
8 Though the out-of-date pieces of information weot always verified to be accurate, not a single
piece of contemporary information was found torsturate.
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Figure 5.3 Degree of accuracy

On the other hand, information which is out of dea@not be considered accurate. If
a user did not realise that the information was afutlate, they would certainly be
misled. Furthermore, it is extremely unlikely ti{aven if out-of-date information is
treated as accurate) PHP authors never make amigtither in gathering or entering
information on their web pages. This thesis loaka small sample where any figures

are indicative rather than absolute.
However, it appears that the evidence strongly srpphe idea that the information

gathered and put up by PHP authors on their webwtan the vast majority of the

cases accurate, at least in the field of footlaalt this was not an expected outcome.
5.6 Factorsthat Affect the Availability and Quality of PHPs

The purpose of this objective was to investigatamfrseveral angles the various

factors that might have an effect on the quantiy quality of PHPs.
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5.6.1 Quantity of PHPs

Looking at the number of PHPs found by divisiong(fe 5.4} it is clear to see that
there are great differences between the PremieestdpChampionship (178 and 72
PHPs respectively), and then between the Champresid the remaining two
leagues (72, 18 and 14 PHPs respectively). Moreifsgaly, looking at the teams in
the Premiership (Figure 5.5), 178 PHPs were diseavéor four clubs, whereas the
same number of teams in the Championship produesgithan half that number of
PHPs, at only 72. The difference to the lower |lesgs even greater. League 1 teams
were represented by just 18 PHPs, with Brentfoiddeepresented by a single blog.
League 2 had an even weaker representation, onjHHs, with two teams being
represented by single PHPs (Chester City and Réehda
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Number of PHPs

Figure 5.4 Number of PHPs per division

Of course, the results represent a sample of thisials (just the four teams
randomly chosen), and not the entire divisions. elev, the sizes of the differences
between the samples are still notable and candie een more clearly in Figure 5.4

above.

81 The subtotals for every division are just the nemif PHPs found for the four teams in that divisio
added up. It is not the number of PHPs of all &eenrts in that division.
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Looking further into Figure 5.5, at a team by telaasis, there is evidence that helps
explain the figures. At the upper end of the fobitleagues, it is immediately obvious
that the number of PHPs in existence seems torbegty related to the performance
of the team on the pitch. This can also be seem bypiooking at the PHPs per team
(Figure 5.5) or by division (Figure 5.4). It must hoted at this point that since the
completion of the PHP investigations (which useel 2004/05 league tables), many

of the teams have changed division.
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Figure 5.5 Number of PHPs per team

Looking at the top of the table, it is immediatelgar that Manchester United and
Newcastle United both enjoy a sort of PHP supdyipdt least when it comes to the
number of PHPs that their fans create. Manchestéetlin particular has more PHPs
(108) created to represent it than all 12 teanth@fower three divisions put together
(104). Of course, Manchester United is one of threatgst teams in the world, as
already mentioned. It was the football club witle tiighest turnover in the world for
eight years in a row, before being overtaken byl Rizadrid in 2005/06 (Deloitte and

Touche 2006). They are the team with the most Rreship titles since the its

inception in the 1992/93 season (Manchester Urititial Site 2006a), and are one

of two English teams to have won the European @uihe last 10 years with their
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victory in May 19992 They also have the stadium with the highest capadth Old
Trafford holding 76,212 all seated fans (Manchekheited Official Site 2006b), and
the highest average attendance in the Premiershif,826 (Soccerstats.com Site
2007). Clearly, Manchester United have history gimoto support their representation

in PHPs, as the most successful English footbab of recent years.

Newcastle United, whilst not having enjoyed thist s success on the pitch, also
have comparative figures to support them. Havirg) Unatil recently the stadium with
the second highest capaéftjn the Premiership at 52,387 (Newcastle Unitedc@F

Site 2006), they had the second highest averagadathce too, at 51,800 (Deloitte
and Touche 2006) and can claim to have near-enthughmost fanatical support,
having had average crowds of over 50,000 sincea®es Park expanded (Deloitte
2007), whilst having won little in that peri8d.in their defence, the club have
qualified for European football every year conse@ly from the 2001/02 season to
the 2007/08 season with one exception (the 20054¥son). Finally, Newcastle
United had an era of strong performance in the mmeties with two consecutive

second place finishes.

Of the remaining two Premiership sides, none hasd this kind of success.
Middlesbrough have had some success, winning theguee Cup in the 2003/04
season, and subsequently qualifying for the UEFp tuice in a row. However, in
terms of the league, Middlesbrough have managebetter than a single™7placed
finish in the previous 10 seasons. In terms ofistaccapacity and attendances, again
their performance is not noteworthy, with a stadicapacity of 35,100 and average
attendances of 32,012 {1@ut of 20 in 2004/05, Soccer-stats.com Site 2006).

Charlton Athletic are surely the "smallest" teanthis group of four, having spent the
majority of the past 50 years outside the top @vis Though consolidating their

Premiership status with five mid-table finishegliming a highest placing since 1953

82 Manchester United again won the Champions Leatjee the completion of this research with their
victory in May 2008.

8 In the 2006/07 season, Arsenal moved to their Bemirates Stadium which now has the second
highest capacity in the Premiership (Arsenal CdfiS8ite 2006).

8 Newcastle United's last professional trophy ofenats the Fair's Cup (today's UEFA cup) in 1969.
Since then, they have won the Intertoto Cup (in26@6/07 season), considered unimportant by many
fans.
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(7™, they have not managed to win any trophies ofnetith no forays into the
European competitions either. Once again, in tesfretadium capacity and average
attendances, there are no figures of note, witlacapat 27,111 (Internet Football
Ground Guide Site 2006), and average attendan@& 403, placing them f'ut of
20 in 2004/05 (Soccer-stats.com Site 2006).

Moving further down the divisions, it is immediataioticeable that two of the clubs
in the Championship are represented by more PH#&s Itloth Middlesbrough and
Charlton. Wolverhampton Wanderers and Leeds Uraredboth represented by 25
PHPs each, compared to 14 and 12 respectively iddI®sbrough and Charlton.
Brighton Hove Albion and Derby County meanwhilee doth represented by 11

PHPs, not significantly less than the two "smallRerémiership sides.

These figures can be explained without much diffictor Leeds United. In the late
1990s, they managed to get to both the Champioague and UEFA cup semi-
finals, whilst at the same time managing a strihtpp five Premiership finishes. As
devoted football fans are not known to abandorr tides, it makes sense that those
who created the sites in the late nineties ket theerests alive. The 11 PHPs for
Derby County are also not too surprising, as tl guite recently spent six seasons
in the Premiership (1996/97 to 2001/02). Perhapsréthatively low figure is due to
the fact that though the team have a significamt fiase, the fans feel a little
demoralised by the fact that they spent severakemutive years outside the top
division, affecting the creation of PHPs. A similalea can be used to explain
Brighton Hove Albion's 11 PHPs. Though Brighton fedbrief adventure in the old
Division 1 (from 1979/80 to 1983/84), they are emtly at the Withdean Stadium in
the Championship, having the lowest capacity indivésion. However, it is possible
that the fans finally consider themselves as a taubthe up" (with the club getting
promoted in recent years and a new stadium finalgight) and have given the club a

stronger online presence.

The intriguing figures are for Wolverhampton Wareter(Wolves), who have only
had one season of note in the previous 10 yea@)(68/04 when they were promoted
to the Premiership), yet have 25 PHPs. Howevet, siragle successful year was

immediately followed by failure, when the team wemglegated back to the
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Championship after only one season in the top ftligf fact, Wolves have been
outside the top division in England since 1984 witie exception of the
aforementioned single season. In that time, theppld as far down as thé" 4
professional division, and did not win any trophasnote. Wolves are historically
significant, being founding members of the footdafigue in the 19 century, and

having won several league titles, FA cups and leagups (Wolverhampton
Wanderers Official Site 2005). However, their mostent major accomplishment
was a foray into the UEFA cup in 1980/81 seasomestime before the birth of the
World Wide Web. Furthermore, Wolves have a numliéoaal rivals who have been
more successful in recent years, most notably Agitha, but even Birmingham City

and West Bromwich Albion (both of which have spamdre time in the Premiership

in recent years).

Total
Average Stadium Annual
Team Stadium Name PHPs | Attendance | Capacity | Attendance
Man Utd Old Trafford 108 67,871 67,700 1,289,541
Newcastle St James' Park 44 51,844 52,150 985,040
Leeds Elland Road 25 29,207 40,204 671,769
Wolves Molineux 25 26,620 29,400 612,259
Riverside
Middlesbrough | Stadium 14 32,012 35,100 608,236
Charlton The Valley 12 26,403 26,400 501,656
Derby Pride Park 11 25,219 33,597 580,039
Withdean
Brighton Stadium 11 6,426 6,973 147,809
Kingston Comm
Hull City Stadium 8 18,027 25,000 414,629
Walsall Bescot Stadium 8 6,081 11,300 139,872
Southend Roots Hall 7 6,077 12,343 139,777
McAlpine
Huddersfield Stadium 5 11,909 24,500 273,914
Cheltenham Whaddon Road 5 3,648 7,400 83,911
Brentford Griffin Park 1 6,082 12,763 139,877
Chester City Deva Stadium 1 2,812 6,012 64,680
Rochdale Spotland 1 2,690 10,218 61,878

Table 5.6 Number of PHPs, average attendance, stadium d¢gmau total annual
attendance per team (2005/06 season, Soccer-statSite 2006)

Going into the lower two divisions, it becomes idifiit to come to any conclusions
with the very small samples. Table 5.6 shows eadh avith the number of PHPs it is

represented by, then the average attendance, stagipacity and total attendance
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over the year. Rochdale and Chester City are velgtstraightforward to explain by
looking at the table. They have the lowest avertendances of all the teams and
have not been above the lowest professional divisiace 1974/75 (Rochdale) or
1994/95 (Chester City).

One peculiarity is Brentford FC. They have beehaague 1 for most of their recent
history and had an average attendance of over g@@froximately as many as
Brighton, Walsall and Southend) in 2004/05, andhgate only one PHP to represent
them. A reason for this could be the financial abgdity of the club, having changed
hands three times in the past ten years (Brentiifitial Site 2006, BBC Website
2006b), though perhaps it is more likely that these proximity to a number of
traditionally more popular teams (e.g. Chelseah&w and Queens Park Rangers) has
played a more significant role in discouraging fdrsn creating PHPs about this

club.

The other peculiarity is Huddersfield Town. Thewédeen averaging an attendance
of almost 12,000 (almost double the figures fortS8end, Walsall and Brighton, all of
whom have more PHPs) and yet only manage five PtPsepresent them.
Furthermore, they used to be further up the leagndhe Championship), as recently
as 2001. Again, a possible explanation for thishmimge the financial troubles of 2003,
as Huddersfield went into administration for fouromths (Huddersfield Town
Supporters Trust 2005).

All'in all, it seems that success on the pitch dadsed increase the number of PHPs
created about a club. Perhaps the connection isegtd and the increase in the
number of fans a football club has increases timeleu of PHPs created as a result. It
is unclear as to whether the percentage of fartsctieate PHPs about their football
team increases or decreases in relation to the'sesucess on the pitch (this is
something that this study has not attempted tofywefior feasibility reasons).
Whatever the mechanism, there appears to be &ditvkeen the success of a team on
the pitch, and the number of PHPs created abotittélaan. To illustrate this point,
Figure 5.6 was created. Using Manchester United Benchmark, the graph shows
the proportion of PHPs to various football clulribtites such as stadium capacity,

average attendance and total annual attendance.
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@ PHPs

B Average Attendance

O Stadium Capacity

O Total Attendance for the
Year

Leeds
Wolves

Man Utd
Middlesbrough

Newcastle
Charlton
Brighton
Southend
Huddersfield
Brentford

Cheltenham
Chester City
Rochdale

Figure 5.6 PHP proportions (to stadium capacity, average d#tece and total annual
attendance

However, this idea of the number of PHPs beingdihito the performance of the
team on the pitch, goes against one of the pretingildeas of this work, which was
that PHPs might cover gaps in the informationalimmments left by the principal
information providers. Whereas this was an arearevtiee PHPs have larger gaps to
fill (with the less coverage that the lower divissoget in general), this table suggests
that the fans are doing little to help. Of courBable 5.6 alone is not conclusive, both
because of the size of the sample, but also be¢hespiality and comprehensiveness
of PHPs that do exist could still play this roleorfeething the table does not
represent). Regardless, the table does not sugieoitlea that fans (and by extension

PHP authors) are coming in to fill the gap leftthg larger information providers.
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5.6.2 Quality of PHPs

In terms of the quality of PHPs, a number of saes notable for various reasons,

either in terms of originality, amount of work rexgd or overall quality.

Perhaps the most unusual PHP encountered was tRE€Mbrld site (2005). This
PHP contains humorous match reports (in cartoom)oof the vast majority of
matches that Huddersfield Town have played sin€@®1Hach match report reads like
a comic book with the characters of players, fand ao on making humorous
statements throughout the key incidents in a matchddition the site contains some
Huddersfield wallpapers and screensavers, and stiorenation about the habits of
the author. The sheer number and size of the mafbrts alone suggest that a great

deal of effort was put into creating the site amel impressive result is clear.

Another noteworthy site is the Albion Album (200&hich contains hundreds of
photographs, the vast majority of which were takgrihe author himself. The author
has been taking club related photographs regutamtye at least 1998. Meanwhile, the
site has other features too, such as additionalnmdtion about matches (e.g. date,
score and attendance), links to external sites,emeth access to information about

mobile phone "ringtone" downloads.

Moving higher up the divisions, Geraldine's Viva Mdaester United site (2005) is a
notable PHP for this study, as it is the one tlzat the most sections (see Table 5.2),
and this reflects the generally high standard efsite. However, it must be noted that
this PHP is definitely not the most remarkable c@omss (see Figure 5.7). The site
has many sections, with plenty of information intthg details about the players, the
stadium, the club's history and the club's cordetails. The site also has a good deal
of statistics, including the league and cup hist@gtailing final league and cup
positions), player statistics and club records. (eigory with the highest margin). It
also has links to other sites, and a forum for uison (though this is an external
link). However, there are also a few very noticeaploblems. Firstly and most
notably, the site is no longer being updated, dhaf #he statistics end at the 2002/03

season. There are also a fair number of dead (mkst probably as a result of the
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changes on other sites which have not been reflestahis PHP). Overall, it is quite
likely that fans have stopped regular visits to ¢ite. In terms of unique information
however, the PHP has plenty of facts and figurdsamailable on the official, rivals
and BBC sites.

Black Country Derby (2005) is an unusual site abdlé rivalry between
Wolverhampton Wanderers and West Bromwich Albione Bite has statistics about
every encounter between the two teams, includiegitite, score, venue, attendance,
scorers (with times) and the tournament (e.g. FP).CA statistics site is not that
unusual and even though the site has statistiasgdgoack to 1886, this is not the
aspect of the site which makes it unusual. Theswas notable for the fact that it was

about a rivalry between two clubs rather than thealisite dedicated to a single club.
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Meanwhile, in addition to Geraldine's Manchesteitéthsite (2005) and The Black
Country Derby site (2005), both of which containfar amount of statistical
information, there are a number of PHPs contairangreat deal more statistical
information, which must have required a significaffort from their creators. These
include the Robin's Nest (2005), Par Sterner's fimaf Walsall FC Homepage
(2005) and the Southend United Database (2005).

The Robin's Nest (2005) contains the results, goaters and final tables for every
match Cheltenham Town have played since 1950. Hitiad, it also contains a
history of the club including descriptions of histally significant matches,
additional club information, relevant links and somigital Cheltenham artefacts,

such as wallpapers and "winamp skiffs".

Par Sterner's Unofficial Walsall FC Homepage (208%)gain impressive because of
the statistics it contains, but also because ofaltsround design and quality of
implementation. It is visually impressive and fuangtlly efficient, with various
statistics dating back to 1988. As a football sitesovers most aspects of the team,
including club information, details about the squthe history and then several years’

worth of statistics on fixtures, transfers and undiial players.

Both of the "statistically heavy" sites above camta great deal of facts and figures
about their clubs. However, the complete statistguide to a club must be the
Southend United Database site (2005). This is IbytHa most complete of all the
PHPs come across in this study (see Figure 5.8). shieer volume of statistics is
unparalleled, and the organisation and technigalhistication of the site is very rare
for a PHP. The date, opponents, attendance, goalsedsand scorers for every match
ever played are available, even the league posdimh goal difference after the
conclusion of the match are included. The techrsoghistication of the site is such

that this information can be re-ordered and filles® as to provide even more

8 Winamp is a media player for the Microsoft Windowerating system. A "skin" is a decorative
design that can be added to the player to chasggearance.
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information such as top scorers, results againsbws teams, performance graphs,

attendances and even matches that took place ayerr filirthdays on this d&y.
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Figure 5.8 Southend United Database screenshot

In addition, the PHP has the basic information meglfrom any such site, such as the
squad details, the club history and so on. Furtbegrthe PHP has a section detailing
all the strips the club has ever had, as well &snmation on all previous managers.
There are also links to other sites so as to peomdtch reports and latest news, and
even information on books. Finally, the PHP hasgbbok detailing work that has
been done to the site, and even work schedulec tdone on the site. Without a
doubt, the Southend United Database (2005) is th&t moteworthy of all the PHPs

this study has come across.

8 According to the date in question (e.g. Septenit®®), the site provides a player birthday or the
result of a match that took place in the past.
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Table 5.7 has been created to present a summéng ééatures of each of the sites in
a convenient form. Overall, these 7 sites demotestiaat PHP authors are able and
willing to put significant effort into their siteSthey appear to have the ability not
only to create sites, but also to collect signiicamounts of data. They are

technically skilled and seem to be willing to warintinuously over long periods of

time.

They have shown that they can create standardditeigh quality (e.g. Geraldine’s

Viva Manchester United), create technically difficsites which are the equivalent of
online reference books (e.g. Southend United Da&heacreate very professional
looking sites (e.g. Par Sterner’s Unofficial Wal$al Homepage), incorporate media
(e.g. the photographs on the Albion Album), cresaties looking at facts from unusual
standpoints (e.g. Black Country Derby) and they&lap be quite imaginative in their
creations (e.g. HTFC World). All in all, the PHPtlaors have shown that they are
willing to commit a notable amount of effort, crieat not just standard but unusual

sites, where the added value is clearly present.

However, all this strengthens the argument thatenooder is required in the creation
of such sites. These are examples of notewortles,siget even here, there is an
example of a site that has not been updated irs\{ear Geraldine’s Viva Manchester
United site). The reason for the abandonment ofiteeis unknown, however, even
though the site is still online and accessibletlfattime of writing), it is quite likely
that at some point, this site will be taken dowmd ¢he effort put in by the author will
be lost. If the author had participated in a gretfprt, where the contributors could
take part for as long or as short a period of tasethey wanted, then perhaps this

effort would not have been wasted (in the long jerm

181



Chapter V - Results Il - Perceptions and Facts eBbiPs

Name

Features

Comments

Geraldine's Viva
Manchester United

Player details, stadium information, club
general history, club contact details, league

No major updates since
2003 — Notable instances

(Man Utd) and cup history, club records, forum and links. | of unique information
Black Country Statistics for every Wolves v West Brom Dedicated to derby
Derby encounter, including date, score, venue, matches rather than a
(Wolves/West attendance, goal scorers (with time of goal) one club

Brom) and tournament.

Albion Album Match photos (sizeable collection), match Photographs used on
(Brighton) information, links and mobile phone ringtones. | other sites (with

permission)

Par Sterner’s
Unofficial Walsall
FC Homepage

Squad details, player details, transfers, club
information, club history and fixtures.

Extensive statistics
available — High quality of
implementation

(Walsall)

HTFC-world Comic graphical match reports, wallpapers, Sizeable collection of

(Huddersfield) screenshots and author information. comic graphical match
reports

Southend United Detailed match information for every game, Very extensive statistics

Database including date, opponents, attendance, goals available — Technically

(Southend) scored, scorers, league position, top scorers, sophisticated

results against specific teams, performance
graphs and player birthdays.

The Robin’s Nest
(Cheltenham)

Statistics for every match Cheltenham Town
have played since 1950 including results, goal
scorers and end of year league tables. Also
club history, descriptions of significant
matches, links, wallpapers and winamp skins.

Extensive statistics
available

Table 5.7 Features of notable PHPs

Finally, Table 5.8 lists the notable PHPs this gthds come across along with their

RICRs. However, having looked at the PHPs withHigiest quality, it is not clear as

to why they are connected to the teams that theySix of the 7 sites belong to teams

outside the Premiership, adding weight to the eadirgument that the fans from

lower divisions try to cover the gaps left by thedia. Clearly, the sample size here is

not significant enough to carry this argument @nawvn; regardless however, there

does appear to be evidence to support further study
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Total
Name XX X < N/A | Sections
Geraldine's Viva Manchester
United (Man Utd) 1 13 9 7 29
Black Country Derby (Wolves) 2 4 0 1 5
Albion Album (Brighton) 3 3 5 6 14
Par Sterner’s Unofficial Walsall
FC Homepage (Walsall) 1 2 5 2 9
HTFC-world (Huddersfield) 3 3 0 2 5
Southend United Database
(Southend) 14 19 4 4 27
The Robin’s Nest (Cheltenham) 2 5 4 0 9

Table 5.8 Notable PHPs and their RICRs

5.7 Football Fan Per ceptions Concer ning PHPs

This objective looked at the figures that the goesiaires and interviews produced
from the questions concerning the football fanstgptions of PHPs. The responses
from the 10 questions for the questionnaires asméxed as well as a number of
statements from the interviewees. A number of share shown in an attempt to
illustrate these results more clearly. For thisechye, the results of the questionnaires
have been merged, excluding respondents (on thieeotfjuestionnaires) that do not

use the web.

Perhaps a peculiar starting point has been chasert, appears that the predominant
aspect of the relationship between PHPs and fdoidwas, is the lack of knowledge
that football fans have concerning PHPs. Resposdevere asked questions
concerning various aspects of PHPs (e.g. easeepfcasnprehensiveness) to which
they often replied “Don’t Know”. Table 5.9 showsthumber of Don't Know replies

in all categories.

87 Figures not used in total column on the right.
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Frequency | Percent

(n=413) (%)
Unigue information 146 35.4
Innovative qualities 153 37.0
Accuracy 168 40.7
Comprehensiveness 173 41.9
How up to date 165 40.0
Ease of use 158 38.3
Speed of update 163 39.5
How far back does the
information go 170 41.2
Interactivity 164 39.7
Independence 159 38.5

Table 5.9 Don't Know replies on questionnaires (online afftine)

The lowest number of Don't Know responses in anegmy is 35.4% (unique
information), with the highest at 41.9% (comprelesisess). The ten questions asked
about the content of PHPs are identical on botlstiprenaires, with the Don't Know
option always being the most common response. Ig|daotball fans do not have a

good understanding of PHPs.

Looking at impressions of fans towards PHPs as aleyhaccording to the
guestionnaire responses, as already implied, ttrdahutass is always the Don't Know
category. The second largest category is alwaysnildepoint three (on the scale of
one to five). The majority of the remaining respes$ean towards the negative (i.e.
one or two). In terms of percentages, on averagg?3®df respondents could not
respond to questions asking about the content d?sPHhese figures make sense
when read in conjunction with figures of PHP useongst football fans. As
mentioned in the previous chapter (see 4.3.4 THe &ahe PHP Within the Web, p.
149), according to the questionnaires, many faredyrar never use PHPs (51.3%).

Looking further into the data, a number of grapégresenting the responses to the

guestions (stripped of the Don't Know categories)available below.
The first graph (Figure 5.9) shows the up-to-danepvative, comprehensive and

ease-of-use categories. Of the four, three havativegperceptions as can be seen by
the height of the graph on the left side. The aatggwnith the most negative
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perception is up-to-date, whilst the only categeith a positive perception is ease-of-

use, where the right side of the graph is cleadhet than the left side.

140
120
100
@ 80 —e— Innovative
@ —a— Comprehensive
o
% 0 Up to date
04 < Ease of use
40
20
0
1 2 3 4 5
Strongly Strongly
Disagree Agree

Figure 5.9 Fan Perceptions
This chart shows the responses of fans when theg asked if they thought PHPs
were innovative, comprehensive, up to date and &asyse (including online and

offline questionnaires).
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Figure 5.10 is that which contains the PHP elemdrith is seen in the most positive
light of all the elements investigated by this stuBootball fans clearly believe that
the information found on PHPs is independent. Thmsstive perceptions are even
more apparent in light of the other three similamkgative categories (authority,
interactivity and speed of update). All three hawtably tall left sides, indicating that

the perception of the remaining three categoriefobiball fans is not favourable.
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Figure 5.10 Fan Perceptions
This chart shows the responses of fans when theg asked if they thought PHPs
were interactive, authoritative, independent andlqto update (including online and

offline questionnaires).
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The remaining three aspects of PHPs about whigloreients were asked, were three
aspects that the Stage One Web-Study also lookeéteet, the frequencies are shown

with the Don't Know categories also representedl@a.10).

Scale Unique Information How Far Back Accuracy
Frequency Percent Frequency Percent Frequency Percent
1 49 11.9 17 4.1 14 3.4
2 80 19.4 85 20.6 58 14.0
3 95 23.0 99 24.0 136 32.9
4 42 10.2 35 8.5 40 9.7
5 8 1.9 14 3.4 4 1.0
Don't Know 139 33.7 163 39.5 161 39.0
Total 413 100 413 100 413 100

Table 5.10 Replies from respondents when asked how Unique, Beeck and

Accurate the information on PHPs was (includingrebnd offline questionnaire®).

The figures from Table 5.10 are shown on Figurel 5According to the responses
(Figure 5.11), the uniqueness of information, haewback the information goes and

the degree of accuracy, all have negative peragptio

8 On the scale shown, five (5) represents Strongheé and one (1) represents Strongly Disagree.
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Figure 5.11 Fan Perceptions
This chart shows the responses of fans when theg asked if they thought PHPs
were unique, archival (meaning the information fdwn them goes far back) and

accurate (including online and offline questionesjr

All'in all, according to the questionnaires, it mbe said that the general perception
of the PHP by the football fan is either absentlearly negative. The high proportion
of Don't Know responses paints a picture suggeshagfootball fans are not overly
concerned about PHPs as an entity in their own.rigkeanwhile, the remaining fans,

who feel they have a better understanding of Pk#Psl to think poorly of the PHP.

The interviews in general reinforced this unconedrand negative perception of the
PHP. Ten out of the thirty interviewees mentiondtew probed that they use PHPs,

however, none of the thirty listed a PHP as atbiég primarily use.

Evidence of the lack of concern of PHPs from therwiewees exists in two forms:

firstly, in the lack of comments and secondly,hie hegative comments. At the end of
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each interview, all the interviewees were told tpatt of the study was concerned
with the role played by PHPs in providing inforneettito football fans. However, only
8 of 30 (26.7%) had any comment to make, with thenaining 22 interviewees
(73.3%) having nothing to say on the matter. Medleahose that had comments to
make were mostly negative (five out of 8), suggesthnce again, that fans are not

overly impressed with PHPs as a source of inforomati
"PHPs don't really play a role at all." Look-BREN
"PHPs do not play a major role." Dion-LIV
"PHPs have never been important to me at all."-RI&TF
However, there was one aspect of the interviewgshvhevealed that the interviewees
did indeed make some use of PHPs. The same intagi¢who unknowingly uses
PHPs) made both the following statements, whichat@ertain extent, seem to
contradict each other.
"PHPs could not possibly match the quality of infiation found on non-PHPs
because a person could never be anywhere nearcefiduenough." Moz-
LIV
"Actually, there's a guy who makes Liverpool cligey know, with music in
the background, he puts them on his website. |lcligase out sometimes."

Moz-LIV

Another interviewee also used PHPs unknowinglythis instance talking about a

PHP without realising it.

"l use Toonarama occasionally." Smar-NUFC
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However, one statement seemed to sum up the ovemphession given by the

interviewees.
"Whether a site is a PHP or not, is completelyiéwant." Brad-LIV

This statement is natural when looked at from tomtpof view of the football fan
who is concerned only with the actual informatiequired. This is a fan (apparently
like most fans) who wants to feed his informatieed and is not concerned about

how that need is fed.

Overall, the interviews and the questionnaires seesupport the same idea. Fans for
the greater part do not know much about PHPs, wittius being a concern. Those

who feel they understand PHPs a little more, hagative perceptions.

5.8 The Causes of Football Fan Perceptions Concerning
PHPs

This eleventh objective lists the observations madwut PHPs during the
investigations that could be considered as causestife generally negative

perceptions that football fans have about PHPs.

Both the interviews and the questionnaires revetidatifootball fans feel that one of
the most important aspects about footballing infation is that it be up-to-date
(54.7% of online questionnaire respondents, 30% odfline questionnaire

respondents, 30% of interviewees). One interviesmifically said that the single
most important thing about a website must be thiatup-to-date, whilst another said

that PHPs could be good if they were updated mfies o
"Up-to-date [sic] most important thing about websit Brok-MANU

"PHPs could be good if they were updated everydapguple of times a day."
Harl-NUFC
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"PHPs though are not so good if they're not updatiéein enough." Harl-
NUFC

"People who check sites all the time are looking dorrent news, not old
stuff* Smar-NUFC.

Perhaps this is the primary cause for the low dseHPs among football fans with
web access. Having observed hundreds of PHPsy éith@assing or in detail, it is
very clear that this is a common failing of PHPabIE 5.5 shows that 29.7% of the
sections of PHPs checked contained a low degreeairacy. However, as already
mentioned, all of those sections have been deem&cturate because they have

become outdated.

Furthermore, even this figure does not represestt fdotball fans see, as it does not
include all the PHPs that are too incomplete tedrsidered. The methodology used
in this study has measures that prevent the effitgjtes where 50% of the internal

links are broken (dead) or otherwise unusable. §hdbe number of these sites was
not recorded, it is significant. An example hasatly been mentioned earlier with

Geraldine's Viva Manchester United site.

Meanwhile, a problem related to out of date PHPsytach this study did not look,
could very well be the time it takes to update aPPMlajor information providers
update their sites as events take place, withdiwementaries and score updates. It
would not be unreasonable to assume that a singleidual might be unable to
provide such a service regularly. At times of majweents, people with access to just

the web, will be forced to use non-PHPs.

There are also numerous other problematic charsiitsr that PHPs have. One
problem is the issue of PHPs that simply disapp&arumber of sites that this study
found as possible PHPs to investigate disappearfmieothey could be examined.

Furthermore, in addition to PHPs containing deadtsliand disappearing, another
issue is that of the PHPs containing external lwkere internal links should be. An

external link in this instance is not a link to @ffiliated or relevant site in a "links to
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other sites" section, rather a link that changes déntral frame on the site to an
external site, whilst keeping the content frameshef original site. Essentially, the
site provides information taken directly from armthsite, in a manner which is
obvious to the user. In these instances, useiseo$ite might decide to go directly to
the site being linked to. This study recorded theber of external links throughout
the 42 PHPs, and found 17 external links in 368@es (approximately 5%). Clearly,

this is not a significantly common occurrence, heereit is still an aspect of PHPs
that might be considered negative, and in thatesemskes a contribution to the poor

image PHPs have with certain web users.

Another issue is the fact that PHPs tend to bebiptsmaller than non-PHPs. Sites
belonging to large organisations such as the BB&tjite, the SkySports site or any
of the newspaper sites are vast repositories dbéding information, containing
statistics, features and other details on all thbscof all the professional divisions.
These sites are actively seeking to be the nummeport of call for the football fan.
With these vast resources working at the handsre¢tdcompetitors, PHPs can at best
hope to be the number two port of call (if not nemb or 7). Meanwhile, there are
non-PHPs focused solely on any specific club a§ wet least the official sites of the
clubs themselves, but also "web-franchises"”, whiakie individual sites for every
club (e.g. rivals.net, Footy-Mad and so on). Angator of a football PHP will soon
realise that they have a good deal of competiton this could well be a reason for
the disappearance of many of the PHPs, and eveasom that more PHPs are not
born in the first place. The idea of the PHP beingble to compete against the bigger
sites was also brought up by an interviewee, wihitstther commented that PHPs

started reducing in numbers as “big” companiededacreating footballing websites.

"PHPs could not possibly match the quality of imation found on non-PHPs
because a person could never be anywhere nearcefiduenough.”" Moz-
LIV

"PHPs were more popular in the beginning beforebiljecompanies picked
up every Internet morsel they could find. Howeas,the companies picked
these up, PHPs started dying." Hein-TOT
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It is clearly a logical thought that suggests thékelihood of an individual alone to
have the resources to create a site that could etmwpth sites of organisations with

tens of staff members working on accomplishingnailar task.

Other causes include viewpoint and representasenels. PHPs can be created by
anyone, including fans who are "unreasonably biaseaffensive (e.g. hooligans),
fans who do not have an in depth understandingnhgfigh (e.g. fans from overseas),
or for other reasons are unable to communicate saitable manner (e.g. lack of
writing skills). Finally, there are aesthetic amgtinical issues too which can afflict
any PHP. Sites can be created which do not fungioperly on various browsers, or
those that do not meet other technological requergs(e.g. smaller than necessary
bandwidth) due to a lack of technical understandifitey can also be created in a

manner deemed ugly by the general public, duelaslkaof "artistic" understanding.

It is quite probable that the three main causeshii®negative perceptions of PHPs are
the first three mentioned. These are not keepingotgate, not updating quickly
enough and containing too many dead links. In @&idinumerous more minor issues
such as sites linking to other sites, relativelyalnsites, sites with unpopular
viewpoints, sites written in poor English and sitesth poor presentation or
functionality, reinforce these negative perceptiamgyinally created by the main

causes.

5.9 Chapter Conclusion

In the process of meeting objectives 6, 7 and Bedame apparent that PHPs can be
deemed useful as an information resource for mbam tone reason. Indeed, the
results of the research carried out were surptigipgsitive. With many instances of
unique information, both current and archival, awith the accuracy of the
information also better than expected, there isedddeight to any argument which
supports the organisation of the efforts of PHPhargt Certainly, there is now
empirical evidence (which was previously unavaddbthat the efforts of these
authors are notable, and every effort must be ntadencourage a raise in the

standard of work, in terms of regularity, so asniprove the longevity of the sites and
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to avoid duplication. Clearly, there is a will dmetpart of the authors to provide a
resource, and this will should be utilised in thestoways possible. For objective 9
(see 5.6 Factors that Affect the Availability andaty of PHPs, p. 169), there is
clearly an increase in the number of PHPs createdaf club with improved
performance on the pitch. However, concerning #utors which affect the quality of
PHPs, there was no conclusive evidence, and thlisngething that should be looked
into further. The results of this study lean tovgedsuggestion that PHP authors are
more likely to create PHPs containing plentifularrhation if that information is not
already available online; however, for a definitie®enclusion further study is

necessary.

Finally, the results concerning objectives 10 ahdske 5.7 Football Fan Perceptions
Concerning PHPs, p. 183, and 5.8 The Causes ofb&lboFan Perceptions
Concerning PHPs, p. 190) further strengthen argtsr®rpporting the organisation of
the efforts of PHP authors. Though there appedretmotable instances of unique
information on PHPs, the two most noteworthy obsgowns concerning ordinary fans
and their relationship with PHPs are both negathamtball fans appear to either not
know anything about PHPs or very seldom use themweyer, as already mentioned,
knowing that there is a significant amount of efffgoing into the creation of PHPs
and the significant amount of unique informatiomtaéned in them, is further cause
to encourage the organisation of web author effditte following chapter looks at a

blueprint for a site that would aid this organisati
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Chapter VI

Results |11

- The Club Community Composite Page
(CCCP)

6.1 Introduction

Having carried out the Stage One research, and thighresults of that research
forming, it became apparent that the PHP as a safrmformation was notably less
utilised than non-PHPs. As a result of this, hawjagned an understanding of both
football fan information seeking behaviour and fidt PHPs, it was decided that an
attempt should be made at producing a proposaiderdo better utilise the efforts of

web authors. Specifically, the objective set was:

12. To craft an outline for a communal site that eacourage web authors to

work together in the creation of web pages forahkne community.

In order to meet the objective, web author intemgeand website collaboration
investigations were carried out (see 3.6 Stage WWeb-Study, p. 112). The results of
these interviews and investigations, helped craftnitial blueprint for a site called
the Club Community Composite Page (CCCP), where augthors can coordinate
their efforts to produce and maintain a footbatk sThese results are described here

with additional material available in Appendix K.

6.2 Web Author Interviews

The interviews with the web authors concentratéahgrily on the motivations which

encourage site creation and the difficulties falogdveb authors. The purpose was to
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gain a better understanding of individuals involwedveb authoring so as to be able
to determine more accurately whether an idea sscthe CCCP could be feasible.

The interview questions can be seen in Appendix A.

6.2.1 Demographics

For this portion of the research, eleven web asthare interviewed; the majority of

whom (five out of 11) were aged 25-34. The youngespondent was 17 years old
with the oldest respondent at 52 years of agereédpondents were male, and 9 of
them supported teams in the top tier of professideraglish football, with the

remaining two supporting League 2 clubs.

Overall, it must be said that this number of resjamts for this portion of the research
was not ideal. However, this aspect of the reseamsshcarried out specifically for the

purpose of ensuring that the CCCP was feasiblettdadvas accomplished.

A comparison of this sample, however, is not pdesds another similar study
interviewing web authors was not found. In additidoe to the size of this sample, a

meaningful comparison is near impossible to make.

Web Author Interviews Web Author Interviews

(n=11) (%)
Age
16-24 1 9.1%
25-34 5 45.,5%
35-44 3 27.3%
45-54 2 18.2%
55-64 0 0%
65+ 0 0%
Gender
Male 11 100%
Female 0 0%
Teams
Premier League 9 81.8%
League 2 2 18.2%

Table 6.1 Web Author Demographics
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6.2.2 Web Author Motivations

During these interviews, six types of motivationsrev declared® The predominant
motivation for the creation of websites seemeddodbiven by the need to express
oneself. This matches well with findings in relatbgrature about PHP author
motivations, with self-expression noted on sevecaiasions (e.g. Buten 1996, Morris
and Ogan 1996, Wynna and Katz 1997, Maruyama 1R&8acharissi 2002b) not just
in older PHPs but blogs as well (Nardi et al 2004k2005). Love of the team, along
with interaction and the desire for feedback atheasecond (three out of 11). Two
out of these three motivations (love of the teand andesire for feedback) are
responses which cannot be matched to other findmgsher literature, as these are
guestions that have not been asked in such a doptexiously, unlike ideas of
interaction, which have commonly been mentioned rfldoand Ogan 1996,
Maruyama 1999, Dominick 1999, Papacharissi 200Ebjally, other less popular

responses included being involved in team relatexkwr an interest in computing.

Motivations Number of Percentages
Responses (%)
Express myself 5 45,5
Love of the team 3 27.3
Want feedback 3 27.3
Want interaction 3 27.3
Already involved with team 2 18.2
related work
Learning computing 1 9.1

Table 6.2 Motivations of Web Authors

Concerning the opposite related aspect of web aunthd“demotivation”), a high
proportion of web authors were surprisingly immutee getting "demotivated".
Though the highest number of responses suggestddathiack of feedback (e.qg.
comments on their site) reduces their motivatiowaok (54.5%), a surprisingly high
percentage (45.5%) maintained that nothing woubgh $hem from working on the
site. These results paint a picture of footbalbwethors as a very dedicated group of

people who have quite a strong desire to expresmdblves. These questions were

89 A web author could provide more than one answethis question.

197



Chapter VI - Results Il - The Club Community Corsjte Page (CCCP)

asked in order to ascertain whether any major “dasmions” might act as obstacles
towards the CCCP concept. However, nothing to ¢hid was revealed from asking
these questions.

With regards to the CCCP, these motivations (amdadiwations) indicate that such a
communal site should involve aspects from all #8ponses, including the possibility
of learning computing, being involved in interactiand receiving feedback. The last

of these is particularly important as the lack bthas also been put down as a

demotivation.

Demotivation Number of Responses Percentage (%)
Lack of feedback 6 54.5
Nothing 5 45.5
Football related events 2 18.2

Table 6.3 Demotivations of Web Authors

6.2.3 Website Difficulties

When it came to obstacles in the paths of web areathe majority claimed that the
primary stumbling block was a lack of time. Ten otithe 11 respondents mentioned
time as the primary issue. In addition, responsekided other commitments as an
obstacle (27.3%), the lack of technical ability .@%®) and finally, one single
respondent claimed that with the help of other peedpe might get more done.
Meanwhile, three of the respondents who mentioimad,tdid so whilst claiming it

was not a serious problem.

"Time, a little bit, but it's just a side projeatcal'm not too busy." HAVI-
Barnet

"Of course, more time would be better, but I'm h&pgy/IDA-Everton
"Nothing really, more time would be nicer, but adty, I'm ok there too."

PAUS- Everton
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One issue which was not a great concern for mosh@fweb authors was that of
competition. Seven out of the 11 interviewees krbeir competitors to a certain
extent, but none were overly concerned about thEme. most interesting response
came from a respondent who thought of his competiiso as a promoter of his own

site.

"I know which sites | like and | link too, and I'timked back. There's a small
network of us. So | know that people probably cdmme from them and vice
versa... " HAMM- West Ham

Meanwhile, an issue where web authors had littleee@gent amongst themselves
concerned the reasons behind the failure or abaneioihof websites. The most
popular reasons (though marginally) were a lactnoé (27.3%) or not understanding
the effort necessary to maintain such a site infits¢ place (27.3%). Meanwhile,
though most respondents spoke with cautfotheir subsequent statements were

occasionally quite forceful.
"Laziness!" TIMD-Newcastle
"The authors lack passion" IMIT-Peterborough

"People just don't love enough. If you love it eglbouyou wouldn't stop”
WIDA-Everton

It appears that web authors themselves can onlyutgte on why other web authors
might stop updating their sites, though time andiciion are both necessary in order
one needs to maintain a site over a prolonged ghe@ace again, the literature on this
subject in this context is quite scarce. As a tesus difficult to tie this in with the

work of others.

From the point of view of the CCCP these resulésfar from discouraging. The basic

ideas behind the CCCP are to increase the benefértly gained from PHP authors.

% Many responses to this question started withtarsnt such as "I am not sure, but...".
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As such, the basic aims include spreading the Imundiéaving to constantly update a
site amongst numerous authors, thereby also reglticentime required by any single
author (yet not limiting the time one can spentg lack of which seems to be the

primary obstacle for web authors.

6.2.4 Site Popularity and User Participation

When it comes to keeping a site popular, the wehams overwhelming agreed that it
must first and foremost be up-to-date. Nine outlbfinterviewees mentioned the
importance of keeping the site updated. Other mesg® included having good
material (18.2%) and making sure the site is weinected, with links to other sites
(27.3%).

When it came to increasing participation on the,sthe general sentiment went
towards interesting subject matter. Eight out & 11 interviewees gave a response
which included the content of the site, with threaying they did not know.

Interesting comments include:

"..the subject matter is important. Subjects with'answer' are very popular.

E.g. should we get a new owner or not?" BOLD-Ar¢ena

"[site participation will increase] if you say sothig outrageous. People

can't help but comment on something outrageous.S-Blackburn

"Detailed information which people will identify Wi. Essentially, what you

write must be good. You can't just write anythingAVI-Barnet

According to web authors, relevant and up-to-datetent makes a site popular and

encourages user participation.
On any site, the content depends on the individiatslved who produce this

content. As such, it is difficult for a site bluegrto increase the quality of the

authors’ contributions. However, by reducing thenaatment necessary from any
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single individual, and by increasing the numberaathors, it becomes possible to
increase the probability of having good materigl giving authors more time to work
on any single contribution). This same benefit afihg to contribute fewer hours to
the site should also increase the probability ohdpeable to keep it up-to-date,

something that will also increase the popularityh#f site.

6.2.5 Site Collabor ation

Interviewees were also asked what would furtherrawe their sites, and whether
collaboration would help. When it came to thinkioigthings that could be done to
facilitate the improvement of their sites, autharsre surprisingly unsure. Three
mentioned possible technical improvements, two meatl more people or
contributors with 6 (54.5%) saying they either ebnbt think of anything, or did not
need anything.

When it was suggested that perhaps further colé&toor might improve their sites, 6
interviewees (54.5%) agreed, with three thoughdfuhether it would actually make
their lives easier or facilitate the improvementtlodir sites. Two interviewees were

convinced collaboration with others would not hislpm in any way.

From a CCCP viewpoint, in this instance, thougis ipositive that the majority of

authors think increased collaboration is a stewd#od, it is surprising to discover that
as many as 45.5% of respondents were less thairceftthis. Regardless, with over
half the respondents positive (albeit from a sanopleist 11), and collaborative sites

already available online, there is reason enougiuteue the idea further.

6.2.6 Web Author Opinions And The CCCP Concept

All in all, the opinions of web authors appear tceurage a concept such as the
CCCP. Web authors are clearly very dedicated tar thiees, and are not easily
dissuaded from publishing their content with thienary obstacle to site maintenance
being time. A CCCP site, having a greater numberooitributors, should reduce the

amount of time any single author would spend oitea and by doing so, facilitate an
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improvement in the quality or “depth” of the conterontributors produce. During
interviews, it was revealed that sites must beadgdte with relevant information to
maintain popularity and encourage user participatigain with less required of each
individual contributor, this should be achievabdother interesting revelation was
that web authors are not overly concerned about tlenpetition, and even consider
their activities to be beneficial to their own sitén terms of collaboration, overall,
web authors seem to believe that working with mind#viduals would benefit their

sites, though this is not something they activelyght to accomplish. However, it is
the hope of the author of this work, that with adgrint readily available (after the
publication of this work), that perhaps this willamge and more web authors will

seek to work collectively.

6.3 Website Collabor ation I nvestigations

Having interviewed web authors, the next step waexamine actual collaborative
efforts online. Throughout the investigations, noous examples were found where
groups of people were working in collaboration. 3&enclude groups of people
working on football website franchises (e.g. riviaét), official supporters’ trusts,
other supporter groups (e.g. Portsmouth fans in ikag fanzines (including both
online only fanzines and fanzines that startedaipep form), forums and certain other

unusual sites (see Appendix 1.
6.3.1 Football Website Franchises

One common variety of online collaboration, is #ferementioned, football website
"franchise". Many such sites (i.e. rivals.net itage created by a group of people
who get together for this purpose. This often idel an editor, some technical
support (often from the franchise company) and rottentributors, such as match
reporters, columnists and individuals that dealhwstatistics. Figure 6.3 shows a

screenshot of such a site (the Manchester Unitadstnet site).

% A site might fall into more than one of the catég® (e.g. fanzines whose online presence is a
rivals.net site are quite popular) whilst otheesithave multiple sections which could fall in other
categories (e.g. it is common for sites to haverf as part of the site). However, the classificatf

the sites is beyond the scope of this project amees no purpose for what is being studied attitme.
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Such football site "franchises" include rivals.rfeipty-mad and football network. In
fact, this same concept is used for the vast nigjari official club sites, with
Premium TV providing the technological base for tbleibs' online presence.
However, in such cases, each club site is a separaity from other sites (including
having a separate URL) and so this scenario shmilthe confused with that of news
sites (e.g. Sky Sports, BBC, newsnow) which hawtiaes for each club. In addition
to this, there are also sites which provide spedcifformation about each club, for
example the history of a club (http://www.fchd.ipfor historical football kits
(http://www.historicalkits.co.uk), where again infieation is provided on a team by
team basis. However, in all cases, as the sitea® sha same design for the clubs, all

such sites (or site subsections) were not exaniméds proces§?
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Figure 6.3 Screenshot of United We Stand (the Manchesterdmitvals.net site)

92 1t must also be noted that in the search for siteany sites were come across that appeared to be
large scale collaborations using the phrase “far féins, by the fans”. This was come across on
numerous occasions, however, it was discoveredgthdliat technically, it might be true, more often
than not, it just means that the editor and webenast fans of the team in question.
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6.3.2 Supporter Groups

A second common online collaboration in football tieat of supporter groups.
Concerning professional football in England, thexea strong presence of general
supporter groups (often geographically distant fritve club's hometown) and more

specifically, official supporter trusts.

The long established supporter groups are simpbyps of fans that try to come
together for the purpose of following their te&hWith the advent of the web, many
of these groups have created an online preserarelén to facilitate various tasks that
need to be carried out as part of the everydayende of such a supporter group. For
example, whereas in the past, the organisation eétimgs might have required
numerous phone calls, now the time and place iplgimdvertised on the site. The
sites created for such organisations are ofterettoet of several of the members of
the organisation and vary from technically (andteatrwise) very basic, with few
features and little content, (e.g. astonvilla-supgrs-eastcounties.com) to

sophisticated, with many features and plenty ot&oin(e.g. arsenalamerica.com).

Official supporter trusts, meanwhile, technicalheaking, are supporter organisations
that are registered as an Industrial and ProviGadiety (IPS) with the Financial

Services Authority (FSA). The starting point of ¢keetrusts though, are supporters
who pull together in order to create an entity maatempt to exert more influence
over the club and ensure that the opinions of tes fare heard (and taken into
account). Currently, there are over 100 supportarsts across England, Wales and
Scotland (Supporters Direct Site 2007), the vasjoritg of which have an online

presence.

6.3.3 Fanzines

Fanzines in paper form have a history of being tecedrom fan collaborations

(Haynes 1995). Even before football, but certariycerning football too, fanzines

% Some of these groups are then granted officidstay their clubs if they meet certain criteria,
though many are informal groups.
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often started as the effort of a group of frierfel@m the very beginning they accepted
fan contributions, something that they still dothés day. The online versions of
fanzines meanwhile actively advertise for contrisit (e.g. bcfcfanzine.com,

onlinegooner.com). The online content of fanzireegeanerally similar to the offline

content, with opinion articles about current afaoeing the most popular piece of
writing. Over the course of the Web-Studies, faazgites were come across for
almost every professional club in the English lemgushowing a strong online

presence.

6.3.4 Forums

Internet forums are sites that facilitate discussion the web by providing functions
to post and read statements by users. The geremates offered is comparable to
earlier newsgroups or mailing lists that predateftrum. Much like the newsgroups
before them, the forums generally have a groupsefsiwho post and read regularly.
Currently, such forums exist in abundance on thé,wiedicated to almost any

subject.

Football forums, like all forums, can be created amaintained by individuals or
groups of individuals. However, the content of theums is always supplied by the
members. In the case of football, there are fordedicated to every professional
team, some extremely popular ones with upwards @000 members (e.g.

redcafe.net).

6.3.5 Notable Collabor ative Efforts

Beyond the common types of collaborative sites maetl above, the process of
looking into sites of clubs in the top and bottorar tof professional football in

England also revealed several notable sites asmganof collaborations. These were
carefully examined as described earlier in thisigsee 3.6 Stage Two Web-Study,
p. 112), and descriptions of these sites along witteenshots can be found in
Appendix L. On several of these sites, it was cthat the content placed on the site

came from numerous sources.
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Collaborative Website Team
Addickted.net Charlton Athletic
Beespedia Brentford

Forever Man Utd (FMU)

Manchester United

Swindon-Town-FC

Swindon Town

ToffeeWeb Everton

West Ham Online (WHO) | West Ham

Table 6.4 List of Notable Collaborative Websites

For a site to be a collaborative effort, there mhet ways in which interested
individuals can contribute to the content of thie.sHowever, for this to occur, the
site must advertise that it is looking for conttiims, and that such a mechanism
(which allows individuals to contribute) exists. i3hadvertising can be done in a
number of ways, including openly advertising on tfent page (Forever Man Utd,
Addickted.net), by strongly incorporating forum asts (West Ham Online) or by
creating a wiki site (Beespedia). Collaboration taen be incorporated in a site in
various ways. Such a site can be “completely opém” collaboration, with
contributors not needing to register and beingvadl to create new sections (e.g. as
many wiki sites are). The most “open” collaboratsiee come across in this research
did require registration (i.e. Beespedia), thougbther site did allow the publication
of certain pages without registration (Swindon-Tel@). Most sites, including
perhaps the most successful ones come across,isexkrmome form of editorial
control before allowing publication, choosing toesn articles before publishing and
then giving contributors increased permissionshey tdemonstrated over time that
they are capable and trustworthy (e.g. Forever Nliad, West Ham Online).
Furthermore, the idea of creating a community isoapresent, with one site
(addickted.net), describing itself as the resultanf attempt to offer a "centralised
place for all Charlton fans to use, enjoy and miogiortantly contribute”. The site
creators want the fans to have their Charlton blmgghe site, columnists to write

columns and fans to provide match photos.

In terms of creating a site as a centre for a conitpjyuaccording to the investigations
carried out, Addickted.net is alone in so openlg #roroughly adopting the concept.
Having said this, ToffeeWeb is also notable for thenber of ways it emphasizes

fans and communities. The site has two separat@gossoon the front-page menu
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called "The Fans" and "Community". Within The Fdhere are 9 subsections and
within Community, 6 subsections. Though not alltbé subsections are directly
linked to collaborative efforts, amongst them theme numerous fan articles
commenting on current affairs, specific matchesatwhis to be an Everton fan and
letters to the editor. In addition, fan articleseof make it to the front page of the site,

giving the site a more communal feel.

Of these unusual collaborative efforts examinedstnappeared to be quite popular,
and up to date, though there were those with pnobldoo. One site had
organisational problems such as the same contg@asipg in more than one place
(West Ham Online), whilst another had a noticeddoté of contributors (Beespedia),
giving the site an incomplete feel, with a thirdesalso suffering from a lack of
contributors, though this had a less significaféaf(Swindon-Town-FC has match

reports for most games if not all).

6.3.6 PHPsto Collabor ation

In addition to the notable collaborative effortsntiened above, there is also the issue
of a natural movement from PHPs to group effortsthVel few exceptions, PHPs in
general are the work of single individuals, anditastands, they appear to be
providing unique information fairly consistently the general public. However, as
shown in this section overall (i.e. 6.3 Websitel@mbration Investigations), there are

numerous examples of online collaboration too,ipaldrly in relation to football.

Furthermore, concerning non-football sites, theeafew high profile examples. A
few notable ones include:

* The Open Directory Project (dmoz.org) which is anlan-edited directory of
the web (offers services similar to a search engimenstructed and
maintained by a global community of volunteer edito

» The OpenOffice.org Organisation which, through aheeang of volunteer
developers and end-users, has created an Officee Slumparable to
Microsoft's Office software.
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* Wikipedia, which is a multilingual, web-based freentent encyclopaedia
project, where articles can be written and editedlmost anyone with access

to the website.

However, other instances were also come acrossvieral of the interviews carried
out, and the parts of the Web-Studies (both in &fage and Two). Throughout the
interviews there were two mentions of PHP authoosing away from their own site.
In one instance, "Ormondroyd"”, (author of OrmondisyVirtual Match Reports)
moved from his PHP to the Guardian Newspaper. titer instance, a PHP author
was given the position of webmaster at the officiaib sité* (Leyton Orient). In
other instances, sites that were originally PHBgextl advertising for contributors, an

idea which certainly existed before the adventefweb, originally in paper fanzines.

Meanwhile, on numerous occasions online, instameg® come across where the
author of a PHP had abandoned his or her own oreat work on a larger web

project (e.g. one of the "franchise" sites suchieas.net) and these are shown in
Table 6.5. Meanwhile, during the time it took torgaete this thesis, there was even a

site that went from a PHP to a non-PHP (SteveRaoy)co

% This was mentioned by an interviewee, and attermse made to verify this information by
contacting the club site. Unfortunately, no responss ever received and hence this information has
not been verified.
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Team Original Site Original URL Current State

Rochdale The http://members.aol.com/upt | All three sites
Alternative hedale/index.html became the
Website Rochdale rivals.net

Rochdale DIAZ - The http://website.lineone.net/% | site
Rochdale 7Ediazone (Rochdaleafc.com)
Audio Zone

Rochdale Halliwell's site | http://hometown.aol.com/hal

liwell69/index.html

Brighton and Bob Gear's http://www.bhalinks.co.uk/ Became the

Hove Albion Albion Links Brighton-Mad site
page

Walsall SteveRoy.com | http://www.steveroy.com Became

UpTheSaddlers.com

-a popular non-PHP

Table 6.5 Instances of PHPs that became non-PHPs

As already mentioned, these discoveries were pergbto the research, and were not
specifically looked out for. However, having beesticed they have been included
here, as relevant to the research as a whole. figjadlgi the movement of the authors
in these sites from PHPs to group efforts boded twelthe CCCP as a concept.
Certainly, web authors in this instance have shdhat they agree with such a

concept, and by extension, such a blueprint isfi@akto this field.

6.3.7 Summary of Online Collaborative Efforts

Overall, it is clear that there are currently nuouwerexamples of online collaboration.
There are a variety of ideas being utilised in enber of ways, ranging from almost
complete freedom to update a site (e.g. Beespedlia) collection of contributions
centrally (e.g. ToffeeWeb). Various controls aragald over who can and cannot edit
the site directly, again to varying degrees (e.gin8on-Town-FC allows direct
uncontrolled publication, whereas FMU graduallyrgsamore rights to contributors).

However, there is also clearly room for improvemenith more being done to
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encourage community (i.e. PHP author) collaboratimn example by combining
aspects of the sites examined. The design for E€RCdoes so (see 6.4.2 The Club
Community Composite Page (CCCP), p. 213), by takilegis from these sites, and

combining them to create a blueprint that shoul@glicable to any football club.

One final interesting observation concerning onlic@laborations is that more
communal efforts appear to be found online forRnemiership teams rather than the
League 2 teams. Again, this does not appear toosufige idea that web authors are
fully grasping the opportunity to fill in the gapsthe information supply about their
teams (again with the assumption that these gapsnare prevalent in the lower
divisions). Regardless, this should not have a meajffect on the plausibility of a
concept such as the CCCP.

6.4 Crafting A Communal Site Outline

Throughout the course of this research, as a reseltamining, closely or in passing
(see 3.4 Stage One Web-Study, p. 86, and 3.6 Skage Web-Study, p. 112),

hundreds of football websites, it became possibletlie author to put together a
blueprint for a recommended collaborative effortdmpmbining attributes of several

collaborative sites already in existence.
6.4.1 Collaborative Sites- An Ideal Tool

Throughout the course of this study, several pdiatgee come up concerning football
fans' efforts and needs. According to the restdiss of English football clearly enjoy

discussing football, whether this be online or Brgon. They enjoy reading about
their teams, but an important aspect is that theudision topics be recent. In addition
to this, they are happy to use the web to meet thetball information needs. Those
who are web authors like to create sites concerfieglubs they support, expressing
their ideas and getting feedback. They are dedicate this process, and are
supportive of collaborative projects. As the popityaof the web spreads, and as it
becomes more commonplace, it is likely that theseds will continue. Internet

communities exist supporting most (if not all) @edional football teams in England,
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and with the help of these communities, it showgbssible to maximise the benefits
of the efforts put in by PHP and other web authasswell as others active in the

football Internet community.

Based on the results of this thesis up to thistpairsuitable tool or method for the
dissemination of football information should hawtain attributes for it to become

popular. These include the following:

Be available online.
As already mentioned, a very high proportion oftbadl fans currently use the
Internet (e.g. 95% according to the FA Premier lbeag008) and with the
trend of web use in the UK steadily rising (Natib8tatistics Omnibus Survey
2005b%° it would make sense for this information tool ® #vailable online.
Perhaps the strongest case for this argumentti€tingently, 95% of 16 to 24
year-olds have used the Internet (National Stasbmnibus Survey 2005a)

showing a low likelihood of reduced web-use in fineire.

Have up to the minute news (including match repoesd transfer information).
The most important reason for using any tool orhwoétaccording to the
guestionnaires was that the tool or method had riest up-to-date
information, whilst Green (1999) has produced rsswhich also support this
idea (the most common searches are for informatioich has been recently
updated). To further reinforce this notion, most thfe web authors
interviewed, as well as several of the football ifaerviewees, mentioned that

the most important aspect of the sites they usedithat they be up-to-date.

Be convenient.
The same part of this study which revealed thatiodgate information was the
most important, revealed that convenience is thers most important aspect
of information. Both questionnaires and interviesteongly highlighted the

importance of convenience in the search for infaioma

% From 2002 to 2006, there has been a 26% increaieeinumber of households that have Internet
access.
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Be free.
This "free" attribute of any information dissemiingttool or method has not
been explicitly identified. However, the majorityf ¢ools and methods
mentioned by fans did not have additional costso@ated with them.
Concerning websites in particular, there was vggrse mention of any

financial aspect from the fan's point of view.

Offer a sense of community.
Major clubs have long been the focal point of theal community (Fishwick
1989) and in return, the prosperity of football hiasnefited the local
community (e.g. BBC Website 2004). Such ideas wapported by numerous
interviewees suggesting that the importance oftfaldis closely linked to the
community. As such, it makes sense to incorporatengunal ideas into the

creation of an information dissemination tool.

Have interactive aspects (e.g. a forum).
The figures from this thesis suggest that a higipprtion of football fans use
football forums and messageboards. In addition hds, t web author
interviewees mentioned the benefit of having a rorfor the purpose of
increasing traffic to a site, but also as a feelllmaechanism. Furthermore, the
fact that such interactive aspects would also heipforce the sense of
community mentioned earlier, makes it sensiblentduide this as an attribute

that a communal information disseminating site sthbxave.

Have plentiful additional and peripheral informatio.
According to this thesis, completeness of inforomtivas not an essential
factor in determining whether a fan would use aHjgesite or not. However,
for the purpose of catering to as large an audiexscpossible, this has been

included as a required quality.
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6.4.2 The Club Community Composite Page (CCCP)

The Club Community Composite Page (CCCP) is theengiven to a blueprint of a
site which will help maximise the end product oé t&ffort of people who have the
will to produce material about their own footballulz (clearly including PHP
authors). Sites already exist that meet the seveadbguidelines mentioned above
(e.g. those in Table 6.4), and these were examiigidt preparing a design for sites
such as these, that could be implemented to reptrasg professional football club in
England.

Conceptually, the idea of the CCCP is that the lsite the approximate layout of a
traditional football website (e.g. a footy-mad kitget be immediately editable by the
community. The reason for this is so as to encaupagential contributors as much as
possible. As for the appearance of the CCCP, ftoenpbint of view of the users, it
should be very similar to that of ordinary footbsiles. Traditional sections of such
sites such as fixtures, results, match reportstemgfers should be in place to make
the site attractive to potential users (Green 1989®)should player information,
statistics, history and additional features whibbwdd help appeal to as wide an area
of user as possible. As a starting point, som&e$é¢ sections would have to be filled
by the initial individual or group involved with éhaunch of the site. To ensure initial
interest, the latest news section should be a®aatie as possible. A forum should
also be included as part of the site (somethingoerged by web author
interviewees). Basic necessary instructions, sschaav to register and post or edit
pages should also be readily available, eithenénhielp section or any suitable area of
high visibility. This is necessary to fit in withe idea that the site should be editable
by the community. Finally, the way the CCCP iimted to function (i.e. with the
community editing the site) should be clearly diéd, perhaps on the front page, or

in a location with equally high visibility.

Possible | mplementation

The CCCP is a model that should theoretically wiorkmost, if not all, professional

football clubs in England. Some form of communiiy surrently exists for both the
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top professional league in England and the bottoofiepsional league. Meanwhile,
for any club in the lower divisions, it is not umsmon to have a handful of PHPs for
a club that has a 7,000 or 8,000 fan average attex@d For example, in League 1,
according to the samples used in this stlidze average number of PHPs per team is
4.5. The corresponding average attendance (foiséimee four teams used in each
division) is 7,623 fans. Meanwhile, though the gyabdf the PHPs created for these
teams vary, there are certainly numerous instawbese fans willing to put the effort
in (collectively speaking) would benefit from bettepportunities to do so. The
interviews of the web authors carried out in thissis reinforce this notion, with most
web authors agreeing that additional collaboratimuld benefit their sites (see 6.2.5
Site Collaboration, p. 201).

For any implementation, as already mentioned, abietamount of effort will be
necessary to produce and launch the site. Someatenganisation is required, an
individual or a group who will take the initiatite publish the site and advertise it to
begin with. Once the site is launched and activewill still need some central
administration to ensure that a standard is maiathiboth in terms of informational
context and technology, while the CCCP tries tainea certain point of popularity.
However, once a certain point of activity is reathéhe administrative efforts

necessary should reduce significantly.

Open to the Public - Ideas Currently in Use

As one would expect, there is no commonly acceptedle formula for creating a
collaborative web effort. As such, there currendyist a variety of types of
collaborations, including online fanzines, blogstuims, wiki sites, "ordinary" sites
(with many contributors) and even a site whichsd#lelf a community site has been
come across. Many of these sites are also "cresdbY, having attributes of more
than one type of site. For example, some instan€ewllaborative sites found are
clearly primarily forums with certain features thgive them the appearance of a

traditional football site. An example of this is ¥feHam Online (WHO) where a

% These figures are not by any means definitive réiler just for guidance purposes.
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navigation menu and an article can both be fountherront page (not the customary

appearance of a forum).

However, exactly how publicly open the collaboratisites are is not immediately
clear. In the case of WHO, when it comes to getéingarticle on the front page, the
site administrators want to exercise some editaoeatrol. Two sites which are closer
to what a CCCP should be like are Forever Man BdIY) and Addickted.net.
However, here too there is not much freedom afidrdepotential contributors. Both
sites advertise for contributors, but in both cabessites request that contact is made
(by the potential contributor) and discussions utaden before allowing
contributions to be made and materials to be pobtls At least on WHO,
contributors can start publishing immediately, e¥feonly on certain sections of the
site. Other collaborative sites discovered alsotwanexercise a certain degree of
editorial control before allowing articles to reacértain parts of the site, with the
exception of Beespedia, which is a straightforwaiki site. Beespedia though, has
other issues, in that it appears to have not takerall into consideration the
informational needs of football fans (e.g. notaptgular sections are missing, such
latest news, match reports, forums and so on)rderdo meet the needs of football
fans, a CCCP must also have all the usual seatibasite with particular importance
placed on news, results, fixtures, match reportsteansfers (Green 1999). Another
collaborative site, Swindon-Town-FC, has many asth sections (with the crucial
exception of a Latest News Sections) and providesmezhanism for automatic
submission and publication of various materialsgecdirally Match Reports and
Match Photos (a feature that was not found on atmerosite). Many of the
collaborative efforts found had all the necessagtiens (e.g. Forever Man Utd,
ToffeeWeb), though certain sites prefer to "outselrthem (e.g. West Ham Online

has a direct link to parts of the West Ham officié).

However, something that should also be possibikdasability for contributors to add
further sections as deemed appropriate, somethiaigi$ only really possible with
Beespedia. The reason that giving contributors $tegdom is so important is born
from the fact that the effort required to maintairCCCP (from an administrative
point of view) should be minimal. This is an iddatt filtered through from the

interviews with web authors (the vast majority diiaan cited time as their primary
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obstacle). The maintenance of a website is cleavigry time consuming activity, and
as a result, any process which can reduce the samkbf a web author is very
welcome by the authors themselves. This is ald@tino the need for feedback. In
order for web authors to keep their sites activés important for them to receive
feedback. Activity on the site is one type of feack (according to two web authors),
so in addition to reducing the workload of web aush the contributions of others
should motivate them further. Hence, the idea ef ICCP site is that the community
can take over many of the roles that the single BttRors would have played in the
past, whilst also encouraging them. This in turtsa@s one additional layer of
protection against the possibility of a site bestigindoned or left incomplete. In fact,
once active, in addition to being constantly updatee site will also be constantly

evolving and expanding.

Potential Obstacles

Naturally, there will also be potential problemgiwihe CCCP which would have to
be overcome. The first and most obvious is the ngmda "critical mass of
participants". Many currently active sites appearbe using a handful of core
contributors extensively to maintain the site (stnmg that was noticed in the Stage
Two Web-Study). Though this is a formula that appda be working, it still places
significant responsibility on certain people. Tliea behind the CCCP is to reduce
this as much as possible, by spreading the weifgtiti® responsibility over as many
contributors as possible. However, should the aaitimass of participants not be
attained, the site would never reach the desiagé sff functionality. The site needs to
have a foundation to start, and for this reasomesanitial effort will inevitably be

necessary to obtain this critical mass.

Meanwhile, an unrelated second potential problenthes competitive nature of

football. Clearly, if a site is open to all for &dg and updating purposes, it is possible
that fans of rival clubs could attempt to unsuiyadlter the content of the site, in an
act that could be called "electronic vandalisthThough not mentioned by web

authors in the interviews carried out, such prentlexist online, with one of the

" This was not mentioned by the web authors in tierviews. However, those interviewed were not
involved in sites open to the public for editing.
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high profile incidents involving The Million Dolladomepage (BBC Website 2006f),
though in that instance, the motives of the offesdeere purely of a criminal nature.
Regardless, safeguards should be put into plageeteent a sudden collapse of the
site (see Appendix K).

Finally, a CCCP will often be in an "incompleteat, as new sections of the site are
proposed and created. However, the CCCP shouldbstithoroughly usable and

maintain a high level of interest, particularlyiifhas an up-to-date and reasonably
active latest news section (e.g. including live ated on matches and transfers).
Indeed, all the collaborative sites discovereduglothe Stage Two studies are still

active at the time of writing.

6.5 Chapter Conclusion

Naturally, as already mentioned the CCCP will matihthe characteristics of the
ideal tool as suggested by the findings of thisitheThese include being available
online, having the latest information, being freenvenient and offering an enhanced
sense of community. One key aspect of the CCCPgthois that it be as open as
possible for editing by the community at large. discussed, this may have negative
consequences (e.g. electronic vandalism), andesud, it may take several attempts
for the right balance to be found. However, as mastpossible should be done to
encourage community participation. Existing sitagengone some way to encourage
member participation (though there are still obs&sto instant editing, and they still
employ ample editorial control) yet more is feltutsh be done. Overall, the CCCP
should complement the facilities already providgchbmerous sites, both PHPs and
non-PHPs. In doing so, it should go some way imeiasing the options available to
both providers and consumers of information. Wheg@aviders will have the ability
to feel part of a larger project, one on which tihayp work as their lives allow, whilst
also enhancing links within the club's online (apossibly offline) community,
consumers will have access to an additional, ridjakelatively independent and
representative view of the goings on of their cliMsanwhile, as football has helped
the community in the past (Oughton et al 2003)ssch a site can help football's

virtual community. Advocates of virtual communitiéenly believe that they are a
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rich source of information (Wellman and Gulia 1989eingold 1992), and indeed
studies have shown that strangers in such comreargive other strangers plenty of

information (Constant, Sproull and Kiesler 1996).

On the whole, the CCCP should survive and prospeording to the results and
indications of the research carried out in thissibieCollectively, there is a lot of
effort put into individual PHPs concerning foothahd indeed there are successful
collaborative efforts already in place. In addititime Internet community as a whole
has shown that it is possible to collectively ceemtd maintain thoroughly resourceful
sites (e.g. wikipedia.org). As such, the majorityams involved in both providing and
consuming football information, should make gooé o$ such additional means of
information management. The following chapter désas the findings of this thesis
as a whole and proposes future work to furthedifatg the information seeking and

finding processes in this field.
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Chapter VII

Discussions and Conclusions

7.1 Introduction

In the course of meeting its aims, this study exemi various aspects of the
information seeking behaviour of football fans, avithin that sphere the roles of the
web and more specifically, the Personal Home Palge.overall purpose for this was
to gain an understanding of the PHP as an infoonatsource, the study of which
has implications for numerous sub-fields of infotima science, such as information
seeking behaviour, web genre studies, grey litegadnd virtual communities to name
but a few. The scope of the study included tearamfthe top four professional

football leagues in England.

It was determined early on, that in order to gairitl an understanding as possible of
the PHP as an information resource, it would balitie use a holistic approach. This
approach meant that the information seeking belawd football fans would be
looked at as well as the informational contenthef PHPs, so as to understand the
point of view of the football fan as well as thdwad content of the PHPs. Hence, of
the 12 objectives set, the first five (see Tablg provide the foundation from which
the PHP can be examined and are primarily concendthe football fan's point of
view. The examination of the PHPs is carried owt imore in-depth manner through
objectives 6 to 11 (see Table 7.2). Having completes research into the specific
goals, an attempt was made at formulating a recaordat®n to move the field
forward (the Club Community Composite Page). Howevarther research was
deemed necessary to strengthen the basis of tosnreendation, and hence a 12th

objective (Table 7.3) was set.
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7.2 Foundations of the Thesis - Football Fan Information
Seeking

The first five objectives started by determining ttools and methods fans use to
acquire their footballing information (objective, Bnd it is clear that football fans
have an affection for the web. When asked how theuld search for a piece of
information, regardless of the data collection mdtlused, the greatest number of
responses pointed to the web. The lowest figure freas the offline questionnaires
where it was 72.5%, and the highest figure was ftbeninterviewees where it was
93.3%. These figures more or less match figureghéyPremier League (FA Premier
League 2005) which show that approximately 81% aiftifall fans (of Premier
League teams) accessed the Internet for footbgtigses "in the last month", but also
match research in other fields (such as seriossie) which show that the Internet is

a primary source of information for information kiw outside professional

environments (Nicholas et al 2003, Rieh 2004, PEA52.

Objectives 1 to 5

Conclusion

1 - To determine the tools and
methods ordinary football fans
use to acquire their
"footballing" information.

The vast majority of football fans in all data
collection methods cited websites as their preferred
method of looking for a specific piece of
information. Other popular tools or methods were
asking friends or colleagues, and checking
reference books.

2 - To determine the reasons

The main reason for this choice of web appears to

for which these tools and | be that it is convenient to do so, and that the
methods are used information is up-to-date.
3 - To determine the | More football fans use websites more often than

significance of the role played
by the web in providing this
"footballing" information.

any other tool or method. In addition, websites are
the first tool or method that football fans use when
looking for a piece of information.

4 - To determine the
significance of the role played
by the PHP within the role of
the web in providing this
"footballing" information.

Personal Home Pages are of the least popular
types of sites that football fans use. The majority of
football fans use PHPs once a month or less.

5 - To determine whether, all in
all, football fans are satisfied
with  the  availability  of
"footballing" information on the
web.

Overall, football fans feel that the web meets their
information needs. Also, the majority of football
fans who use the web find what they are looking for
more often than not, with those who spend more
time on the web, finding their required information
more often than those who spend less time.

Table 7.1 Objectives 1 to 5
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With the growth of the number of households withess to the Internet it is apparent
that this trend will only grow more in the nearurg, as the number of households
with Internet access nears a stable number. Tweifathe interviews mentioned that
they do not use the Internet for footballing infation purposes, however, as future
generations grow up with the Internet, it is neaonceivable that those who seek
information for such purposes do not use the wddar@y, the Internet is here to stay,

and so are football websites.

The second most common response according to &l dalection methods was
asking friends or colleagues. A number of categoaiso had response rates of over
10% in all data collection methods. These includ& local newspapers, national
newspapers, and teletext. One other notable categas the reference book.
According to both sets of questionnaires, the exfee book was the third most
popular tool when carrying out an information séatdowever, only two of the fans
interviewed mentioned the reference book at alivakiety of other methods were
given a mention in one or more of the data colectmethods, though all with
response figures at under 10%. These included rdo¢Ds/videos, magazines,
fanzines, text alerts, mobile Internet, computengs and shareholder's reports. Here,
these results cannot be verified by other studiesyther studies have not examined

these aspects of football fan information seekialyaviour.

When it comes to the amount of time spent on thie (@bjective 3), 66.7% of fans on
the offline questionnaires said they use the Imteta read about football for at least
10 minutes a day, with almost a quarter (23.5%inspthey read about football for at
least an hour. Naturally, on the online questiorasathe figures were significantly
higher at 97% reading for at least 10 minutes, @anbst half (45.3%) reading for at
least an hour. Clearly, there are football fans wend an even more significant part
of any day reading about football on the web. Adaag to the online questionnaires,
12% of fans spend more than two hours a day reaaluyt football on the web.
According to the offline questionnaire this figuise at 3.9%. Even the interviews
(where this specific question was not asked) sugdea similar figure as two
interviewees (6.6%) mentioned being reprimandewvaik for spending too much
time looking at football websites. Again, the ambohtime spent on the web has not

been measured by other studies, though one sumdigaies a similar mentality in
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football fans, stating that over 60% of fans useltiternet for football information at
least two or three times a week (FA Premier Lecurvey 2005).

Both questionnaires also determined which methodstaols fans were heavy users
of (objective 1 and objective 4). In this instanttes results were slightly more varied.
Once again, the websites came out on top, significamore so in the online
questionnaire at 63.4% but also offline where tlebsites were still the category with
the most responses at 39.2%. Again, on both questices, there were a few groups
with more than 10% of the responses. Online, mbaa t10% of respondents were
heavy users of teletext, TV and local newspaperscoAding to the offline
questionnaires, the categories with a higher tt¢# fesponse rate were friends and
colleagues, TV, local newspapers and radio. Oneeam this instance these results

cannot be verified by other studies.

Looking at why these tools and methods are usefec¢bbe 2), according to the
guestionnaires (online and offline combined), thenpry reason why heavy Internet
users use the web was to get the latest inform@b2r8%). This can be verified to a
certain extent by another study (Green 1999), wttexrenost popular (by far) types of
information sought were all very recent (News, RssuMatch Reports etc). The
second category of significance which received Z0d responses was convenience.
Two reasons which were relatively unimportant tosfavere the authority of the
websites (2.8%) and the websites being the onlyceoof information (4.7%).

As for the reasons of use of any other given toohethod, generally speaking up-to-
date and convenience are the most popular reaswsits, completeness also
occasionally a popular reason. Again, the authafty particular medium was not
considered an issue for the vast majority of redpats. Meanwhile, the least popular
reason for using a specific tool or method was bseat was the only source of
information, suggesting that the same informatgofinding itself available on various

media.

Concerning football fans' overall opinion of theadability of information with
regards to football, the results of this thesisgesg that there is information available

in abundance. Looking specifically at the web, ititerviews and questionnaires both
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indicated that football fans are happy with the amoof information available. In

interviews, 80% of the participants said they weappy with the overall quality of

the sites they used, whereas in the questionntieyast majority of respondents
responded positively (selecting four or higher diva point scale) when asked if the
web meets their footballing information needs (88.@nline, 72.6% offline). These
results also match results of other studies (G399, FA Premier League Survey
2005).

All in all, websites are clearly the most popula&stination for fans of professional
football in England who are looking for informatiohooking at these results
together, it appears that the web as a medium ddsuh effect, whereby football fans
spend more time reading about footballing informratihat ever before. Though we
cannot say this with full certainty, the indicat@esxtainly point in that direction. The
reasons for using the Internet are conveniencet@amet the latest news. There has
never before been such a convenient medium whiclviges such up to date
information. Certainly, television and radio prowidip to the minute information,
however, one could not control (certainly not i fhast) when one could watch or
listen to a football program. Now with the Interefilable around the clock, people
are able to spend hours acquiring footballing imfation. In the past, this would not
have been possible. It is difficult to say whetbéner football information outlets,
such as newspapers, are suffering at the handseolnternet (the investigation of
which is beyond the scope of this study), howeveppears that regardless of this,

the availability of footballing information has irased.

7.3 Personal Home Page Conclusions

Moving on to the PHP (and objectives 6 to 11),Ibflee relevant studies, surveys and
investigations, never has one been carried out magnthe PHPs as an information
resource on a specific subject and the relevanénpiad informational benefits.
Studies on PHPs have been carried out in seveaaleatic fields (e.g. computing,
information science, psychology, journalism etcnd avarious aspects have been
studied, including the examination of their chagsistics and design (de Saint
Georges 1997, Bates and Lu 1997, Dominick 1999pmiand Gushrowski 2000,
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Papacharissi 2002a) and reflections that they hmwveéreal life", such as gender
differences on the web (Arnold and Miller 2000, ridgin and Metzger 2003), identity
and self-presentation issues (Wynn and Katz 19%an@ler 1998, Dominick 1999,
Nomura, Ishida and Yokozawa 2001). Without doubtvéwer, this is the first
instance in which the content of the PHPs has loeempared to the content of non-
PHPs (i.e. traditional information providers). lhmat sense, this thesis provides a first
insight into the PHP as a potentially useful reseufThis in itself presents certain
difficulties. For instance, several aspects of thsearch are difficult to verify using
external sources, simply because there are no nektesources to compare to.
Regardless, for the majority of the research, tlaeeeat least some relevant external

studies and in those instances, the results otlibisis are compared and discussed.
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Objectives 6 to 11

Conclusion

6 - To determine the number of
sections that have instances of
unique information on football
PHPs.

At least 15% of PHP sections (on PHPs from each
division) have information which is not available
elsewhere on the web.

7 - To determine the number of
sections that have instances of
archival storage on football
PHPs.

Overall, on PHPs, approximately one in 11
sections has information which is unique just
because it is older information (e.g. the information
is from 1996).

8 - To determine the degree of
accuracy of the information
available on football PHPs.

Over 70% of information found on PHPs has a
high degree of accuracy. In general, the vast
majority of information on PHPs is accurate when
published, though this information becomes less
accurate over time (as the sites are not updated).

9 - To determine the factors that
have an effect on the availability
and quality of PHPs.

A team which has more success on the pitch will
have more PHPs about them created by fans.
There is also an indication that the quality of PHPs
is likely to be higher if a team is in the lower
divisions (though at this time, there is not enough
evidence to make a firm case for such an
argument).

10 - To determine the
perceptions that football fans
have concerning PHPs.

At least 30% of football fans were not conversant
with PHPs. The remaining fans had overall
negative perceptions of 9 of the 11 categories
examined concerning information on PHPs. The 9
categories were accuracy, comprehensiveness,
innovativeness, up-to-date, interactivity, authority,
speed of update, how far back it goes and how
unigue it is. The only categories seen in a positive
light were independence and ease-of-use.

11 - To determine the causes
behind the perceptions that
football fans have of PHPs.

Football fans most likely have negative
perceptions of PHPs because they are often not
kept up-to-date, they are not updated quickly
enough (even when they are up-to-date), and they
contain too many dead or malfunctioning links.
Other possible causes include their relatively small
size, their links to external sites, their occasionally
inappropriate viewpoints and poor presentation.

Table 7.2 Objectives 6 to 11

7.3.1 Characteristics

Throughout the research carried out for this studgny PHPs were examined, and
even more were briefly observed (specifically toe purposes of objectives 6, 7 and
8). In many instances, the PHPs had a predictattlengement. They provided a
welcome page by the author, mentioning the teansiteewas dedicated to and the

site was split up into sections containing infonmatabout the players in the team,
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some news about the team, numerous match repocisipahistory, some statistics
about the team and perhaps information about tboédl ground the team currently
occupies. However, it was also noticed that the RHPsite with numerous possible
guises. Whereas the PHP was said to be the firgtiely digital genre (Crowston and
Williams 1997), the waters have now been muddienesehat with the appearance of
the blog (and SN sites) and more detailed attemptefining the PHP. This, in turn,
has had an effect on the characteristics that Rif#said to have. So far, studies of
PHPs have always sought to point out the typedeshents which commonly make
up a PHP (de Saint Georges 1997, Bates and Lu I3@mjnick 1999, Dillon and
Gushrowski 2000, Papacharissi 2002a). There hage beentions of elements such
as the name of the author, email address, favowetesites, gender and photograph
(Bates and Lu 1997), or title, email address, updidte, table of contents and a

creation date (Dillon and Gushrowski 2000).

However, for primarily two reasons, the resultshadse studies need to be revisited.
Firstly, the number of guises of PHPs has changext 2001, when the latest of the
empirical studies was carried out (Papacharisse202002b). With the more recent
explosions in the popularity of blogs and SN sitik® figures created by studies
discussing characteristics and elements found dPsRt¢ed to be revisited. The PHP
articles written in the late 1990s (and slightltetaas well), are mostly discussing a
specific kind of PHP (the only kind that existeckith and not any of the evolved
versions of today (e.g. the blog, the SN site erghotosite). Secondly, at the time of
those studies, a commonly accepted definition efRRP was not available (indeed,
even now, a fully accepted definition still seerade elusive, though with Doring's

(2002) attempt not yet challenged, perhaps we lasecto a consensus). However, in
the present day, being closer to a generally aedeg¢finition of PHPs (for which it

is easily argued that blogs should be included2s82 Blogs and Social Networking

Sites, p. 32), relevant studies need to changeghaipling methods. For instance, the
practice of simply taking lists of PHPs from seeviproviders (e.g. Bates and Lu
1997, Dominick 1999, Dillon and Gushrowski 2000 p&eharissi 2002a, 2002b)

could be rethought. Though many of these studi¢snpol place some safeguards to
protect from the inclusion of certain sites thagythdid not consider to be PHPs
(notably small business sites taking advantagehefftee web page services), this

does little to encourage the inclusion of all typé$HPs. Such procedures illustrate
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the one-sidedness of the commonly used methodalogieaving out more
sophisticated PHPs created by authors who purchths@down domain names, sites
which clearly fit the definition of the PHP. Anysdts of any aspects of PHPs from
such studies will have some reflection of this Engrovider bias. Even where the
larger studies have used more than one servicedamye.g. Papacharissi 2002a,
2002b used four service providers), there is atillexclusion of sites that will never
find their way into the examined PHPs though thkary fit the definition. Even
studies which are not observational (e.g. Maruyd®@9, Ujigawa 1999, Flanagin
and Metzger 2003), take into account the resultstudies which are, and inevitably
reflect PHPs from certain sources. These charatityiwere not specifically the
focus of this study, however, the methodology dedibere does combat this issue.
The examination of PHPs by topic as has been daoug in this thesis (once again
something that, to date, has not been attemptedtarg else), though certainly more
time-consuming than previous PHP selection methadstainly increased the
probably of ensuring the selection of all type$6fPs that exist, and indeed aids the
discovery of new types of PHPs. For studies whiebdto find PHPs according to a

specific field or subject, the methodology usecehsrsuitable.

However, all this is not to say that all studiesnirnow on should be carried out using
the ideas presented in this thesis, nor is it yotlat discarding the earlier studies is
the way forward. The argument is simply that stadiencerning PHPs should, where
possible take a more all rounded approach, andlisotgard the definition of the

PHP, and by extension, the vast repertoire of PIHRxistence. The earlier studies
conducted on PHPs should perhaps be viewed asstodi specific types of PHPs,

rather than PHPs as whole.

7.3.2 Accessibility of PHPs

This then, raises another issue concerning thesaixkty of PHPs. It is questionable
as to whether identifying PHPs as PHPs is usefultie web surfing information
consumer (objective 4). In fact, the evidence mrsearch carried out for this thesis
would suggest otherwise, with several interviewmeking the point that they are not

interested in whether a site is a PHP or not. Harnefrom the point of view of
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studying PHPs as the work of individuals that cibote to the information available
to the general public, it would certainly be usefulbe able to easily and quickly
identify a site as a PHP. To this end however,dttempts at creating PHP search
engines have failed, perhaps not conceptuallyjrbthat none of the search engines
are still in operation. However, both attempts atating the search engines
disregarded the definition of the PHP, choosindoitus on either academic PHPs
(Hoff and Mundhenk 2001) or the name of the aut{®rakes, Langheinrich and
Etzioni 1997). Here, the reasons for the failuretltd search engines is hard to
speculate on, however, a lasting solution could &the inclusion of a classification
scheme in the more popular search engines. Aiirtleedf writing, none of the major
search engines provide either an option to seapdtifscally for PHPs, or an

indication that a site in the returned results BRHP.

In terms of finding a PHP on a specific subjectutio, for the purposes of collecting
PHPs for study, this work devised an original mdtHerevious studies carried out on
PHPs, have not looked at specific subjects. Thdeeey has, as already mentioned,
been to use generic PHPs from service providegs Bominick 1999, Papacharissi
2002a) or PHPs of specific domains, such as acadéy. Thelwall and Harries
2004, Nomura, Ishida and Yokozawa 2001). This ésftrst work that searches for
PHPs on a specific subject area. The process defasefinding the sites and then

classifying them as PHPs is, as a result, complet@lue to this thesis.

7.3.3 The PHP as an Information Resource

This thesis is itself unique, in that it is the ystudy to ever look at the contribution
of PHPs within the greater context of informati@eking in a specific field. This has
brought about a more in depth understanding ofesssurrounding PHP use and
perception, specifically in the subject area off@ssional football in England. These

will be discussed presently.
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Negative Per ceptions

When investigating the perceptions of football fanacerning PHPs (objective 10), it
was clear that the majority of football fans, asntr@ned in earlier chapters, had
negative views, something that has also been rbatsewhere (Bates and Lu 1997,
Dominick 1999). One of the major causes for thesgative perceptions must be the
fact that PHPs are not updated as quickly as toadily popular football websites,
something which was discovered whilst investigatbgective 11 with the following

comments indicative of the interviewees' thoughts:

"People who check sites all the time are looking dorrent news, not old
stuff* Smar-NUFC.

Investigations concerning other objectives alswid evidence pointing in the same
direction (e.g. objective 7 and objective 9). le firocess of measuring the instances
of archival information available on PHPs (objeetik), it became apparent that many
PHPs are not updated often enough, if at all. iasalso been noted by other studies
(Papacharissi 2002a, 2002b) and has an effecteofotitball fans, who start to move
away from the PHP to the larger sites in search tfe latest information.
Understandably, every football fan has a finite armaf time to browse the web, and
with every occasion where the football fan is far¢e use a non-PHP, the general
popularity of PHPs goes down. Meanwhile, whilstkiog at the factors that have an
effect on the availability and quality of PHPs @dtfjve 9), numerous points were
noted about the supply of information in generalca@ning professional football in
England, one of which was that on many of the pmpuobn-PHPs (e.g. the official
site, the BBC website, the SkySports website), iifermation is provided by
relatively large groups of people rather than imirals. Clearly a single individual
working on a PHP will not be able to provide themsaquantity of information,

updated at the same rate.
Indicators from other studies include a mentiontted popularity of recent news

(Green 1999) and at least one survey shows thatviait the same site several times

a week (FA Premier League Survey 2005). As the Ripiresents a single person, it
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is only logical that in most cases, it cannot beaipd often enough to satisfy this

insatiable appetite and this is surely anothereafisiegative perceptions.

Unique I nfor mation

The PHP has often been used as a tool for mass gnitation, and by extension a
tool for information dissemination (Dominick 199%everal works have hinted at the
potential benefits of PHPs (Haines 1999, Weave020belwall and Harries 2004)
and looked at instances where they might provideebis. However, in terms of
information provided, only now, for the first timean we say that not only do PHPs
have the potential to provide additional informatto fields, but that they actually do
provide additional information (i.e. unique infortiwam) to certain fields (objective 6
and objective 8). Having used the subject areaafepsional football as a case study,
it was clear from the outset that the majorityte# tnformation would be provided by
non-PHPs. However, in a subject area with suchtgneanbers of information
providers, there were still clear instances whefermation was available only on
PHPs. In the past, it would not have been possibleay this with any certainty,
taking into account the fact that no study has cmaexgb the content of PHPs to non-
PHPs. Most PHP studies have been observationdy sifl¢he PHPs (e.g. Bates and
Lu 1997, Dominick 1999, Papacharissi 2002a, 2002kgn those studying blogs
(Hourihan 2002, Nardi et al 2004b, Herring et a@d£20as well as the occasional study
on improving the ease with which the sites are tegtgMaruyama 1999, Ujigawa
1999, Flanagin and Metzger 2003), resulting inck Iaf insight into the informational
content of PHPs. Even the studies that were retewathe PHP as a resource (Haines
1999, Weaver 2000, Thelwall and Harries 2004), rdbitd compare the PHPs to non-

PHPs, so could not conclusively make such a stateme

Accur ate Information

This benefit is then fortified by the conclusiorfstiee investigations dealing with the
accuracy of information (objective 8). Having digseced that the vast majority of the

information found on PHPs is accurate (especiallgha time of writing) clearly

strengthens a previously weak aspect of PHPs. lldvbave been easy to doubt the
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value of information found on PHPs, if one couldhgly say that the accuracy of the
information is doubtful. Indeed, the investigationarried out by this research
concerning this aspect of PHPs are not extensive,aalarger scale study should be
undertaken before this can be said with certaidtywever, the results for this study
were so high in positive territory that, withoutyagvidence to the contrary (which is
not currently present in academic literature), ehean be no reason to discard it.
Hence, knowing that PHPs offer information whiclursque to the web, and also for

the large part accurate, makes a strong casehigher value to be assigned to PHPs.

Archival Material and Static Information

Something that was discovered during this studyeilve 7), which provides even
further value to the PHP as an information resqunaes that often the site will be out
of date (with information about players who arelmager at the club and comments
about events that took place in previous seasdks)the PHP is abandoned, the
information provided on the pages remains statettars, in a strange way, is a cause
for the added value, in a way similar to which ghégrature is considered to have

value.

Concerning football websites as a whole, thereigumarantee that a site will archive
or store its past material. Certain sites keepiaeshof their material which might or
might not be available to view on their pages. ddiion, there are accessibility and
completeness issues. Some archives are kept obadaty which might not be as
accessible as more conventional web pages (ashseagines might not index them),
thereby notably reducing their accessibility to ¢femeral public. In addition, keeping
information stored on databases might mean thadtiigenal information was reduced
for feasibility purposes. Under these circumstaneesabandoned PHP with out of
date information could end up being the sole prewwf this information on the web.
This characteristic was already known about PHPgeimeral, something shown in
other research (Doring 2002, Papacharissi 2002bseldemn and Nicholas 2005).
However, what has never been mentioned before @sudefulness of having a
snapshot of this information, both as it could be only instance of the information

on the web but also for historical purposes.
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Furthermore, in the same way as arguments are brégvard for the collection and
storage of grey literature, so they could be brofigtward here. With the information
stored on PHPs accurate and significant, yet tha&ture ephemeral, the similarities

between PHPs and grey literature are obvious.

The Benefitsof Grey Literature

The combination of the static archival informatiammd unique information, which is
accurate, found on PHPs makes an argument fontnedsed value of the PHP as an
information resource perhaps easier to make. Haflgnin addition to all the benefits
of PHPs stated elsewhere, the reasons why the #dPvialue can be said to be the
same as the reasons for which grey literature \&ie. Earlier in this work (see 2.4.6
PHPs and Grey Literature, p. 43), the relationsiithe PHP with grey literature was
discussed, pointing out the similarities and thigedences. Comparisons of various
aspects of the web to grey literature have alrdsyn made (Pace 2002, Thompson
and Guistini 2006), however, the benefit of PHPacHally as grey literature was,
to date unclear. Now perhaps, having shown thajueninformation is available on
PHPs, it is easier to assert that the benefitsrey gterature extend to PHPs. The
study of PHPs can now be said to be of value feers grey literature related
reasons. Firstly, the material present on thess tquite diverse, so it is likely that it
would often never have been published through tivenal channels (Auger 1998).
Secondly, even when the material is also to beighd through the normal channels,
it will be present on the PHPs well in advance w§ auch publication, something
which acts as a catalyst for information availapilind all related benefits (Auger
1998). Finally, for certain studies, such as sohiatory, the snapshots provided by
PHPs can be used to shed light on issues thatadffiodies might not be as willing to
share (e.g. official government documentation omsgire political issues),

something which could also apply to football.
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Unique Viewpoints

Another strength of the PHP must surely lie in aspand viewpoints that cannot be
found in the mainstream media, provided by peogie tave the inclination to study
a subject from a specific viewpoint. An excelleetbnstration of this is the HTFC-
world website, which shows match reports in a huwuasrcartoon form. Again, the
speed of update of such a site cannot comparethdtimainstream media sites as it
takes time to come up with the "script" as welltlas actual "drawings". However,
even so, this is something that is clearly not camiy offered by the mainstream
media. There have already been mentions in acadéeriature that the PHP is an
opportunity given to the ordinary citizen to publisformation in a way that was not
available before the advent of the web (DominicR9,Papacharissi 2002a). Though
it was previously thought that perhaps they are matking the most of this
opportunity (Dominick 1999), the results of thies$is suggest that they are adding
their unique viewpoints, thus complementing the nsmeam media. Meanwhile, it
should be considered that, as this applies to &loRHPs, it also probably applies to
other fields too. The results in this instance $thdne extendible to PHPs as a whole,
and thus the benefit of PHPs should apply to mésigd.

Availability of PHPs

One final interesting finding about the PHP (in fledd of football at least) was the
number of PHPs available in relation to the sucoédke football team on the pitch.
Theoretically at least, the PHP, as a webpagecdrabe created by almost anyone (in
the West), should give fans of “smaller” teamsdbéity to create an online presence
as notable as those of their larger counterpahis. However, does not seem to be the
case. Though having an accurate mapping is diffithe findings of this thesis (see
5.6.1 Quantity of PHPs, p. 170), suggests that seanth a traditionally larger
following (e.g. Manchester United) have a greatenber of PHPs dedicated to them.
The reason for this is not clear (and, as it wasanmbjective of this thesis, it was not
actively sought), though perhaps the likeliest arption is that the number of PHPs
ultimately reflects the number of fans a team Hdeere is little related literature

available on the subject, though one study (JoirsmhBanyard 2002) has shown that
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success on the pitch does not affect the onlineebr of football fans (though the
study looked at fan behaviour on a day-to-day bestiser than a longer period of

time).

In terms of the PHP as an information resource/ias thought possible that with the
fewer mainstream websites providing less infornmatom the teams with a lesser
following, web authors would come in to fill thisformational gap. However, at the
time of writing, concerning football, this does ragipear to be the case. Extending the
application of this finding to other fields is ddtilt, but at a very basic level, it would
appear to suggest that where few people have aresit it would be harder to find a
PHP on the subject.

7.3.4 Football Fans, PHPs and Online Collabor ations

During investigations concerning objective 6 (s Bnique Information on Football
PHPs, p. 161) and objective 8 (see 5.5 The Accuoédkie Information on Football
PHPs, p. 168), instances were discovered where PHR&led something different
enough, accurate enough, comprehensive enougteguathr enough for them to earn
some notoriety among football fans. As an informatresource which will not
necessarily update every day, the PHP can styl idaown role, as demonstrated by
the Albion Album, HTFC-world and so on. Even thd ofidate PHPs, which appear
at first sight to be worthless bytes in the giasearvoir of the web, have a role to play.
Having completed all the research for this thebisre is no question that PHPs have
a contribution to make, and indeed, make a corttdhweven in a field as saturated (in

information terms) as the top tier of professidiaaitball in England.

However, this was also the first ever study to stigate the use of PHPs in terms
relative to other tools and methods. Having loo&ethe PHP from this distant, broad
view, it is clear that their contribution, thougkistent, is minimal. In the case study
used for this study it is clear that the amounh@drmation present is more often than
not, notably less that the information found on 4®#Ps concerning the same club.
In the end, even though they are still a sourdefofmation otherwise unavailable on

the web, football PHPs in general are far from papuOverall, the research
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conducted for this thesis (objective 4) determitieat in fact, PHPs are used very
sparsely compared to the other information progdimols and methods available to
football fans. The positive aspect of this thoughthat many PHP authors seem to
have realised this, and have started working t@getth provide more comprehensive

sites.

Out of the work carried out for objective 12 (sed €rafting A Communal Site
Outline, p. 210), it was found that there are autfyevarious ways in which football
fans work together to produce football websitesinenl including both common
collaborations (such as fanzines and forums) andemanusual instances of
collaboration. In the instances of the notable ualsollaborations discovered, often
more "typical® football site layouts are maintaineget editorial control is
relinquished to various degrees (with contributiorssome instances going through

automated mechanisms to publish material).

Concerning web authors in particular, they tendeavell motivated individuals, with
a strong desire to express themselves, whose priofistacle (though not necessarily
a major one) is time. Web authors are generallyavatrly concerned about their
competition, and though they generally feel colfabion would aid the improvement
of their sites, they do not seem to actively s¢e€ancerning site popularity, the most
important aspect is that the site be up-to-datevamere high participation levels are
required (though the responses were varied), th@rityaof web authors made a

mention of relevant or interesting material.

All in all, the CCCP has a design which is intendedneet all these criteria, and
certainly, the results of this research suggestgheh a design offers a maximisation

of the benefit derived from the efforts of such veethors.

Objective 12 Conclusion

To craft an outline for a | Put together a design for the CCCP, having
communal site that can | examined existing collaborative efforts and
encourage web authors to work | through interviews with web authors.

together in the creation of web
pages for the online community.

Table 7.3 Objective 12
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7.4 Original Contributions

The efforts of this study have yielded five maifmgoral contributions in the study of
Personal Home Pages, information seeking and nelextsjssed in order of priority
here. The first, and most significant, of these tdbations is a broad PHP
contribution which is made of four discoveries ceming PHPs. All the contributions

are discussed presently.

Contribution 1 — Attaining an improved understandin of PHPs as unique

information providers online.

This first contribution is made of four discoverimmncerning PHPs. These include:
1 - Discovering that certain Internet-wide contisravailable only on PHPs.
2 - Discovering that a significant proportion ofsthunique content is of an
archival and static nature.
3 - Discovering the high level of accuracy of infation found on PHPs.
4 - Determining the overall role played by the P&tPan information resource

within the greater sphere of information seeking.

As already mentioned, this is the only study torelmk at the informational
contribution of PHPSs. In the process of doing swas discovered that there is indeed
information on a subject (professional footballEngland) that can be found online
only on PHPs (objective 6). No other academic wioak, as far as the author can
ascertain, at the time of writing, looked at theFPid such a manner, having neither
attempted to discover nor discovered this truthadidition, through the realisation
that many PHP authors cease to update their sibdstvstill keeping them online
(whether intentionally or unknowingly), it becampparent that valuable historical
snapshots could potentially be provided by PHPs$s THdeed proved to be the case,
as not only do the outdated PHPs provide valuatdgght into a subject in the same
way that grey literature does, but often the infation found on PHPs is unique
simply because it is not recent (objective 7). kemnore, having determined that the
degree of accuracy of information found on PHPgeneral is quite high (objective

8), it is quite likely that this unique informatiqiarchival, static and otherwise) is
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accurate. Finally, concerning the fourth point agon addition to being the only

academic work carried out which looks at PHPs apecific subject area, this is also
the only thesis, as far as the author can ascettagxamine the PHP within a broader
context, looking at the role played by the PHP etation to all tools and methods
used (objective 4). Presently, the PHP does ngtanteactive role in the supplying of

football related information and the causes fos tlave been identified.

Looking at this contribution overall in relation &vailable relevant literature, work
has been carried out on PHPs in terms of the parpb$PHPs (e.g. Buten 1996,
Dominick 1999, Papacharissi 2002b) and the infoionat value of PHPs has been
implied (e.g. Haines 1999, Hoff and Mundhenk 20Blgod 2002, Thelwall and
Harries 2004). Football information services halso @&een looked at (e.g. Green
1999, FA Premier League 2005) and the idea ofitrgaihe web (as well as PHPS) as
grey literature has been touched on (Pace 2002mpson and Guistini 2006).
However, all in all, as far as the author can daagrresearch which has provided
insight into PHPs concerning the four points (amxshabove), has never before been
conducted. Clearly, these findings are of valuth&ofield of football PHPs, however,

almost certainly, these can also be extended teenuus fields outside footbaf.

Contribution 2 - Devising a new system for the @udtion and classification of

PHPs on a specific subject area.

To date, numerous studies on PHPs have been cawieth various fields. All of

these studies have collected PHPs by using setfispgdomains such as web page
service providers or universities (e.g. Buten 19B@minick 1999, Papacharissi
2002a, Thelwall and Harries 2004). By carrying antinvestigation of PHPs in the
field of professional football in England, this i devised a system for the collection
of PHPs on a specific subject area (see 3.4.1 mgnBiHPs, p. 88, and 3.4.3 PHP
Classification, p. 90). This system for finding PHR completely original when

viewed from the viewpoint of other systems usedimilar studies (e.g. Buten 1996
etc). The system for the classification of PHPssugleas seen in other works in

combination, specifically Smith (1997) and DorirgPQ2), along with original ideas

% Further research needs to be carried out to iyethtise fields.
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not seen or proposed elsewhere, in particular caimgg blogs and photosites.
However, this system, with minor modifications, wbbe used in research in other
fields which also study the PHP, such as librafignspsychology, computer science
and journalism, to name but a few. At the time aiting, as far as the author can
ascertain, no study has been carried out lookin@H#Ps in a specific field and
consequently, never before have studies had a guoeefor the acquisition and

classification of PHPs in a specific field of study

Contribution 3 — Identifying the trend of footbalivebsite authors moving from

PHPs to collaborative efforts.

Though this was a trend that the study was noti@#plseeking to detect, at the time
of writing, there has been no mention in relevaterature of PHP authors in such
recreational subjects moving towards collaboragfferts. At this point, it must be
stated that with the popularity of collective sjtssich as Wiki sites or the Open
Directory Project (and noting that both of thesearaples have been around for
several years), such a statement could be critidisemerely pointing out something
already known. However, this thesis has noted fipgeilbeit few in number) cases
where PHP authors have abandoned their own siesTable 6.5) to work together
on a larger project. Once again, as far as theoawtn ascertain, academic research
which has explicitly identified such a trend, hast previously been conducted,

making this an original contribution.

Contribution 4 — Detecting the need to re-evaludke results of certain older PHP

studies.

As discussed above (see 7.3.1 Characteristics,2p), due to the uncertainty
concerning the definition of a PHP and the reldgivecent increased activity in blogs
and SN sites, previous results of studies concgr®HPs need to be viewed in a
different light. The conclusion is that studies ceming PHPs should, where possible
take a more all rounded approach and take intousxtdbe definition of the PHP. The
earlier studies conducted on PHPs (e.g. Buten 1B@&yinick 1999, Papacharissi
2002a) should perhaps be viewed as studies onfispgges of PHPs, rather than

PHPs as whole. This contribution came as a reduth® investigation into the
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definition of the PHP, and was not set as an obj@cHowever, though studies have
taken in-depth looks at the PHP (e.g. Doring 20P@pacharissi 2002a), such a

conclusion has not been mentioned in any relatechture at the time of writing.

Contribution 5 - Formulating a skeleton outline focommunal sites that can
encourage football web authors to work togethertime creation of web pages for

the online community.

Throughout the investigations of PHPs, it becansarcthat, though some of them
maintain their active status, a great number of #&ifé abandoned. As a result, using
the results from the investigations, an attempt masle to create a blueprint for a
communal site (the CCCP) that would spread theorespility and effort required to
maintain an active site over as many individualgassible. In relevant literature,
proposing improvements to PHPs (Haines 1999), aodging guidelines as to how
PHPs should be created (Ujigawa 1999) have both beussed. Identifying the
PHP as a genre has also been mentioned (CrowstbiVdliams 1997, Dillon and
Gushrowski 2000) and PHPs have even been creategefaler research purposes
(Arnold and Miller 2000). However, the examinatiohcollaborative football sites,
and the drawing of guidelines concerning what iedeel to create and maintain an
active communal football website have not been meatl. As a result, it is
considered a completely original contribution. Rermore, it should be noted that
such communal sites could also be developed faeratbmmunities and groups in
other fields. One obvious example from relevaetréture is the application such sites
could have for those interested in creating comtresiof practice. Clearly, the
CCCP design is tailored to football, however, cqroeally, any field where a
significant number of individuals are interestediocommon subject, websites such as

these can be created.

7.5 Future Work

As discussed, this study has produced variousteesahcerning various aspects of
the information seeking behaviour of football faasd in that context, the use of the

web and PHPs as information resources. In addibafhe main recommendation, a
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number of ideas as directions for future work aiscussed as additional possible

means to maximise the benefits of the efforts ofdall PHP creators.

The exploratory nature of this study makes it solmwunsurprising that in this
instance, the process of finding answers has leda@ questions. Broadly speaking,
in this section there are two avenues of futurekwahnich lead on naturally from this
thesis. The first avenue is concerned with PHP issudn the web, furthering
information science themes such as information isgekehaviour, grey literature,
web genre studies and virtual community studieg Jécond avenue concerns related
fields that this thesis did not look into directhyt just came across, where the sub-
fields of information science involved are primgrihformation seeking behaviour

and virtual communities.

7.5.1 Web and PHP Studies

Concerning PHPs, there are two areas of interastivastigate. The first and perhaps
most obvious option, is to carry out a PHP studyng the methodology devised for
this thesis, in a separate, unrelated field. Henty the field of professional football
in England has been examined. Studies should bedarut looking at other fields
with differing informational qualities so as to paa fuller picture of where PHPs are
at their most effective and also at their least¢@fie. It would be useful to have the
same methodology applied as closely as possiblarious fields, so as to have exact
figures to compare. Such a study would contribotéenformation science in a way
which would be very similar to this study, touching areas such as information
seeking, web genres, grey literature and virtuatrooinities whilst following on from
works such as Papacharissi (2002a, 2002b), Domi{digR9), Herring et al (2004),
Nardi et al (2004a, 2004b), Narsesian and Nich@65) and Rheingold (2000).

Another aspect of PHP studies (in the domain of webres) which is in need of
examination, is the difference between complete SR incomplete PHPs (i.e.
those under construction or abandoned). As alreadgtioned, there are so many
possible differences between PHPs, that it hasrecdifficult to treat them as a

single entity. These numerous guises of PHPs leadmultitude of feasibility issues
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that must be overcome with every PHP related ptojcclear line separating the
broken, under construction and incomplete PHPs fileenweb would go some way
towards ordering a murky domain. Any increased worte this field would
undoubtedly help clarify how best to utilise theaerceful aspect of PHPs, furthering
works such as Crowston and Williams (1997), Haiii€9€9), Dillon and Gushrowski
(2000) and Doring (2002).

7.5.2 Related Fields

Although the initial focus of this study was on th&e, importance and attributes of
PHPs in the information seeking behaviour of fobtlfi@ns, the study created an
important insight into different aspects of theommhation seeking behaviour of
football fans. Based on the findings of this studyther research could be carried out
on the information seeking behaviour of footbalhdawhich could in turn help the
enhancement of research in two important areasfofmation seeking, which are

everyday life information seeking and the rolehd## tnternet in information seeking.

Hence, in addition to possible future paths alreadntioned, there are two related
and potentially interesting avenues for researches€é are both borne from
“peripheral” discoveries made in this thesis whife not central to the themes
discussed here (but are relevant in both informasoience sub-fields and more
loosely related fields). They concern the forumd #re official sites. Both of these
were mentioned often throughout the interviews, #rely would make interesting

future work for differing reasons.

Forums, in the context of this study, are intergstior two reasons. Firstly, as an
information resource, and secondly, for the effdoty have on the field of

professional football.

As an information resource, the interest in theifioicomes from two sources. Firstly,
forums are an altogether different kind of websit€onventional sites (including the
PHP), and it is difficult to flatly compare themttviother information resources. The

general setup of forums is different, with the emtalways changing, with threads
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being "born" and others being "killed" (see 4.313¢TRole Played by the Web, p.
142). As such, users must have an understanditigeafetup of the forum to utilise it.
However, the nature of the forum is such that aatiroften will have just part of the
information required (as in essence, a threadniplgi a recorded conversation, and
will have fitting characteristics). At the same éjraccording to the fans interviewed
in this study, users of forums find the vast mayoaf the information that they seek
on them. In information science terms, such a stuodyld provide additional insight
into everyday life information seeking and the roliethe Internet in information

seeking.

Secondly, concerning the effects of forums on @sifenal football in England, it was
the football fan interviewees alone that brougld thp as an issue. There were three
notable phenomena that occurred in the forum. énfitst instance, it was used to
coordinate a campaign to help raise funds to kaiddadium. Secondly, as a result of
conversations taking place on the site, a playerddd not to sign for a club. And
thirdly, completely fictitious information was fabated on the forum which found its

way into the mainstream media.

The first of these phenomena is perhaps the mesligiable one. Forums will give
fans a chance to get together and achieve cemais,gsuch as raising funds for a new
stadium or more commonly applying pressure on bhle to take certain decisions. As
a tool that was not around 20 years earlier, it ldidae interesting to see how the

forum has changed the fan's behaviour.

The second and third of these phenomena were fdyolets predictable. Both in
fabricating information (thus potentially changinigtory), and dissuading players not
to join the club, the forum has an effect on peapd¢ associated with it. In this
instance, it would be interesting to examine in endetail how forums can affect

entities which might have previously been considenerelated.

In addition to looking at the forums, an interegtipath would be to look at the
official sites of the football clubs. The populgritf the official sites is clearly quite
high. At the same time however, there appear toumerous complaints concerning

various aspects of the sites. On the one hand, ahgsingle object is used often and
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by many people, there will invariably be complaintade about this object. On the
other hand, football fans are using many siteslditeon to the official sites to acquire
information about their own club. In this casesiprobable that the official sites are
lacking in certain aspects, and it would be inti@éngsto discover in more detail the
possible causes and possible cures to this phermmenoking into these aspects of
forums and official football websites would be otdrest to several sub-fields of
social studies (both related and unrelated to f@tbfurthering works such as
Fishwick (1989), Green (1999), Giulianotti (199902) and Ruddock (2005).

7.6 Conclusion

In this study, football fans of the top four prafesal leagues are shown to be avid
users of a range of web resources. Among thesé&?iis are not the most popular,
as they are rather static, although they do oftemige web-wide unique information.
As PHPs are common in fields beyond football, theseilts are likely to be of wide

ranging interest.

Currently, of all the tools and methods availalefaotball fans (which include
books, newspapers, TV, mobile phones and evendi)erwithout a doubt, the
Internet is the most popular. It appears that gesteas been reached where the web is
accessible to the vast majority of fans (of the IBhgleagues at least), and these
online facilities offered are the ones they chotwsese. PHPs will more often than
not, be relatively static in comparison to the mpopular sites, such as the BBC and
SkySports, and as football fans constantly feehied for new information, they will
rarely flock to a PHP. However, this does not ffiylthe importance of the PHP as a
source of information or the effort that ordinapofball fans put into the creation of
PHPs. In fact, PHPs often provide unique infornratiot available elsewhere on the
web. In addition, the combination of unique andusate information, along with
static PHPs, also gives these PHPs grey literadtyle attributes, which provide
related benefits. Furthermore, PHPs are evolvingidally there was the “standard”
PHP of the early 1990s which was identified as & genre, and now we have blogs
and SN sites. In a similar way, as discovered is phoject, PHP authors have started
to work in groups, creating numerous forms of dmilative sites. To that end, this
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study has provided the blueprint for the CCCP, whiaill facilitate further the
maximisation of benefit derived from the work ofett®e PHP creating fans.
Individuals who are creating or who help createhssites are a benefit to Internet
users everywhere, and their efforts are notablés pitoject aimed, broadly speaking,
to help increase the attention paid to the PHPi@wnauthors, with the idea that there
is useful information on these sites which is neihp utilised. This is an idea that has
been strongly supported by the findings of thisihieHowever, though the case study
here looked at football, the implications of thadings of this thesis can almost
certainly be extended to many other fields. Thishis first study examining PHPs
from the point of view of a single subject. Howewiérin the future, it can be shown
(as expected by the author), that in numerous ditblels PHPs are providing valuable
information (in any of the ways mentioned in thierlg), this could potentially be a
cause to rethink the way information is sought pravided online. The findings of
this thesis are certainly significant in their owght, yet this significance could be

redoubled, should future research reinforce thasdad implications mentioned here.
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