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Abstract

Traditional financial reports, which are corporate reporting tools, are mandatory for the management of
enterprises. However, today’s non-financial performance affects many decisions about the business as well as its
financial performance. For this reason, companies prepare and publish non-financial reports as well as financial
reports. The need for integrated reporting, which combines the non-financial reports and financial reports,
emerges. In this research, it is aimed to learn the opinions of the accountants carrying out their activities in
various fields of expertise on the Integrated Reporting and the Advantages of Integrated Reporting for SMEs.
The data obtained from 605 correspondents were analyzed with SPSS 22 program and it is found that the
participants’ views on Integrated Reporting were generally positive (3.78 + 0.44) and they think that integrated
reports provide advantages for SMEs (3.71 + 0, 48).
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Oz

Geleneksel finansal raporlar, isletmelerin yonetilebilmesi igin zorunlu hale gelen raporlardir. Ancak,
gliniimiizde isletmenin finansal olmayan performans: da, finansal performans: kadar isletmeyle ilgili birgok

karari etkilemektedir. Bu nedenle isletmeler finansal raporlar yaninda finansal olmayan raporlar hazirlamakta
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ve yaymlamaktadirlar. Bu iki raporu birlestiren entegre raporlama gereksinimi ortaya ¢ikmaktadir. Buna gore,
aragtirmada esitli mesleki {invanlara sahip muhasebecilerin Entegre Raporlamaya liskin goriisleri ile Entegre
Raporlamanin Kobiler I¢in Sagladig1 Avantajlara ait goriislerinin 8grenilmesi amaglanmis olup, betimsel tarama
modeli kullanilmigtir. 605 muhsabeciden anket yontemi ile elde edilen veriler SPSS 22 programu ile analiz
edilmis ve katilimcilarin Entegre Raporlamaya Iligkin Gériislerinin genel olarak olumlu oldugu (3,78+0,44) ve
entegre raporlarin KOB'ler igin avantaj sagladigini diisiindiikleri (3,71+0,48) tespit edilmistir.

Anahtar Kelimeler: Entegre Raporlama, KOBI, Muhasebeciler

JEL Codes: M14, M40

1. Introduction

Globalization, technological developments, and financial innovations change the business pro-
cesses of enterprises and bring risks and opportunities that may be exposed to the future. In such
an environment, stakeholders want to have information about the internal processes of enterprises
as well as financial information about the enterprises and even want to see their future projections.
In today’s global and competitive environment, it is a well-known fact that fairness, responsibility,
transparency, and accountability must be managed through an effective corporate governance sys-
tem in order for the enterprise to achieve its strategic goals. Corporate reports are the most effective
means of ensuring transparency and accountability. Financial reports, which are corporate reporting
instruments, are mandatory all over the world and contain information about the financial perfor-
mance of the enterprise. On the other hand, today’s non-financial performance affects many decisi-
ons about the business as well as its financial performance. For this reason, companies prepare and
publish non-financial reports as well as financial reports. However, in many countries around the

world, the preparation and publication of non-financial reports are voluntary.

In the past, financial and non-financial reports are prepared and presented separately by the en-
terprises. Nowadays, the calculation models showing only the profits and losses of the companies are
no longer sufficient. In particular, companies with innovative and strategic thinking need compre-
hensive reports. However, today, for the enterprise to achieve its strategic goals and succeed, it requ-
ires common thinking and action among all business units, employees, and activities. Presenting fi-
nancial and non-financial performance in a single report, linking information with an integrated
mindset to create value, will help both the business, managers, and all stakeholders to see the whole
business. Based on this idea, an integrated approach to corporate reporting has emerged.

Because of the increasing risks and opportunities, the basis of surviving enterprises is not limited
to their financial performance. It is also important that they can proactively prevent the risks they
may face before they occur, or at least manage them in an integrated manner after they occur. Star-
ting from this point of view, the necessity of presenting to the investors how the risks and opportuni-
ties that will be faced will create an impact on the capital of the enterprise and contribute to the sus-

tainable development and goals of the enterprise. By integrating the financial information and the
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non-financial information in the value creation processes of enterprises is considered as a futuristic

approach in integrated reporting.

Both in the world and in Turkey, considering the number and the employment it provides, it can
be said that SMEs are important elements of the economic system. For this reason, it is important to
ensure the place and development of SMEs in the economic system. In this context, the integrated re-
porting system, which provides insights into how enterprises can create value in the short, medium
and long term, is also important for SMEs, which have a share of over 80% in employment, which is
very important for the national economy. Therefore, it is of great importance for the users of this sys-

tem that the integrated reporting system is capable of meeting the above-mentioned needs.

Taking into account the importance of the integrated reporting system for both SMEs and the
national economy, in this study, the general views of the certified public accountants about the inte-
grated reporting system and their views on the advantages of this system have been investigated. In
this context, 605 accountants participated in the study. A survey that consists of the Integrated Re-
porting Scale, Integrated Reporting Advantages Scale for SMEs, and demographic and occupational
characteristics of the participants has been applied to these participants. The collected data were an-

alyzed with SPSS 22 program.

2. Literature Review

SMEs have an important place in the world due to their flexible production structure, the capa-
bility of rapid adaptation to changing conditions, having positive employment contributions and be-
ing intermediaries of economic and social development (Szonyi, 1991). As SMEs have more flexible
production capabilities, they can easily adapt to the changes in a short period of time, reach full com-
petition conditions, and in this way, they contribute to the development of national income, employ-
ment, productivity, and entrepreneurship. It can be said that SMEs are one of the important econo-
mical instrument that prevents the deep social and economic crisis in Turkey thanks to their ability
to overcome external shocks and economic crises more easily than the large businesses (Aktiirk,
2014). As seen in most countries around the world, SMEs are the cornerstone of economic develop-
ment in Turkey. SMEs have a great place in the country’s economy and constitute more than 99%
of all enterprises that make an important contributions to job creation, investment, development of
entrepreneurship, regional development, productivity, creating a competitive environment and the-
refore macroeconomic indicators. In addition, SMEs play a very important role in the prosperity of
society and the development of the social order. According to Turkey Statistical Institute, SMEs cons-
titute 99.9% of the enterprises, 77.8% of employment, wages and salaries of 51.5%, 64.8% of turno-
ver ‘ 55.5% of the value-added and 41.1% of the gross investment related to the material goods (TSI,
2017).

It is possible to say that Integrated Reporting is the only complimentary report that combines Sus-

tainability Reporting and Financial Reporting (Churet & Eccles, 2014). The purpose of this reporting
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was to explain the steps and expectations of long-term maintainability and growth by top executives
within a enterprise for financial investors. The International Integrated Reporting Council defines
integrated reporting as “An integrated report is a short and concise statement of the strategy, mana-
gement and performance of an organization, and how it expects to create value in the short, medium
and long term in the context of its external environment” (IIRC, 2013). According to Mervyn E. King
who is the vice-chairman of the board of directors of the International Integrated Reporting Council,
the integrated reporting system is a collective intelligence that clearly describes how the company’s
activities relate to important financial and sustainability issues and how maintainability issues are in-
tegrated with a long-term strategy to sustain value creation. Through integrated reporting, it is aimed
to establish the value of the business by establishing a link between the financial activities of all activi-
ties. Within the context of integrated reporting, information is provided about the environment that
the business is situated and influenced by including both financial reports, corporate social respon-
sibility reporting and sustainability reporting (Gengoglu & Aytag, 2016).On the other hand, integra-
ted reporting does not combine financial and sustainability reporting but creates one report to give

investors’ better aspect of company projections.

The value created over time by SMEs is manifested by increases, decreases, or transformations
created by capital activities by the operations and outputs of the enterprise. Value is not only created
by an enterprise or an entity, it is also influenced by different sources in the external environment.
(IIRC, 2013). Therefore, the activities, interactions, and relationships of an organization, the inflows
and outflows of the various capitals, which the organization uses, affect the organization’s ability to
create value and its sustainability (Dada, 2015). In this context, the values created by organizations

are divided into two.
o The value created by the company for itself and its stakeholders
o The value established for others

Today, besides providing long-term profitability for its shareholders, many companies create so-
cial values such as creating employment, producing innovations to meet the needs of the society, and
encouraging local production. Even though the shareholders and investors are primarily focused on
the value created by the company for itself, the value created by the company for other stakeholders
also affects the company’s ability to create value in the long term (EY, 2014). The underlying prin-
ciple of integrated reporting is the identification of the values created by the company and the fac-
tors affecting it and ensuring its communication with the stakeholders. Ninety-five percent of com-
panies participating in the Black Sun company’s research for IIRC said that they understand better
how their organization creates value thanks to integrated reporting (Black Sun & IIRC, 2014). In ac-
cordance with IIRC, the value has been created through the organization’s business model. The bu-
siness model takes inputs from the capitals and converts them into outputs as a result of business ac-
tivities and interactions. These outputs create or destroy value in the short, medium and long term

for the organization, stakeholders, society, and environment (IIRC, 2013). To measure this value, the
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competitiveness of the company, its performance, and the interactions between the communities,
shareholders, supply chain, and natural environment should be taken into consideration.

Large-scale enterprises should obey the standards of international trade regulations to preserve
their sustainability in the age of globalization. Comparability is significant in achieving higher rates
from credit rating agencies and businesses that have cross-border nature and influence the decisions
of the investors in their investment. In this way, it will be possible to establish a long-term relations-
hip between the vendors who supply goods with other stakeholders (Karakaya, 2010). The situation
for SMEs, under the heavy influence of globalization, is similar to the condition for large enterpri-
ses. Understanding the international standards for financial statements will enhance the performan-
ces of SMEs in their business environment. With integrated reporting, SMEs can develop strategies.
This strategy reveals how SMEs evaluate social, environmental, financial and economic issues. On
the other hand, integrated reporting defines risk management, strategic decision-making and how to
improve performance. In addition, SMEs can discover new opportunities in their products and ser-
vices through these reports (Prinsloo, 2012). James (2013) tried to explain the opportunities and stra-
tegies for small and medium-sized enterprises that adopt integrated reporting. According to James
(2013), integrated reporting will provide internal and external benefits for SMEs. Internally, it helps
internal stakeholders through budgeting, planning and implementation actions to develop effec-
tive participation of internal stakeholders, resource conservation and effective use, employee satis-
faction, sustainable products and services, and maximize value (James, 2013, p.24). Kaya and Tiire-
giin (2014) worked on integrated reporting for SMEs. Accordingly, SMEs tend to integrate thinking.
Therefore, SMEs will easily incorporate financial and non-financial information. With integrated re-
porting, SMEs will be able to develop their strategies, integrate economic, environmental and social
issues with their financial information, prepare integrated reports, and benefit from the integrated
reporting. Integrated reporting will help SMEs attract new investors, as it will provide clear and con-
cise financial and non-financial information to both shareholders and other stakeholders (Kaya &
Tiiregiin, 2014).

There are also instituations such as universities, associations, organizations are making researches
among the relationship between SMEs and Small Medium Practices. The International Federation
of Accountants (IFAC) is one of the important organizations in the globe. IFAC has been conduct-
ing surveys among accounants since 2014. In 2016, IFAC made survey on “The role of SMPs in Pro-
viding Business Support to SMEs”. It shows that SMPs traditional role which is book-keeping, tax
planning are not anymore as crucial as before. The progress of SMPs tied with the request of corpo-
rate assistance, recommends that SMPs may become mentor, forecaster,architect, tutor to their en-
terprieses. (IFAC, 2016) In addition to that, the survey underlines that a successful relationship de-
mands a full understanding of the enterprise industry as well as shared knowledge.(IFAC, 2016)

In 2018, IFAC made survey among accountant organizations in the globe. European Federation
Of Accountants And Auditors For SMEs (EFAA), whose one of the participants of the survey, Direc-
tor of EFAA, Paul Thompson found out that SMPs are playing important role in SMEs reaching great
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outlook performance such as using digitalization, playing a top responsibility in constructing con-
fidence in financial and non-financial information. (Thompson, 2019) Moreover, Salvador Marin,
President of EFAA for SMEs, told that SMEs are very essential in European Union in terms of single
market. Marin summarizes that SMEs should able to adopt healthy economy rules, show accurate fi-
nancial and non financial information in order to become sustainable single market with the pro-
per discussion in the fields of integrated reporting with the help of SMPs. (Marin, 2019). Other than
IFAC, there is a study on accounting professionals in Turkey on integrated reporting. It showed that
IR is very important interms of companies long term planning and creating sustainable environment
for the enterprises, but the most important challenge is IR is recent topic and it is hard to implement.
Most of the participants think that it is good for the enterprise, creates awareness inside of the en-
terprise. It should be supported by government such as giving incentives for companies and opening
classes for integrated thinking and reporting for undergradatues and graduates in universities. (Aras,
Ozs6zgiin Caliskan and Esen, 2019)

3. Research Methodology

Within the scope of the study, 605 professional accountants were reached. According to TUR-
MOB (Union Of Chambers Of Certified Public Accountants Of Turkey), there are approximately
110,000 accountants. The optimal sample size was calculated as 600, with the formula mentioned
below (Figure 1). Considering that the optimal sample size is 600, it is seen that 605 audiences are
enough to represent the universe. The convenience sampling method was used as the sampling met-
hod in the study. In this method, only accessible ones for the sample-set are included in the sample
(Buytikoztirk et al., 2018).

N.c%ch

(N-1). d 2

Figure 1. The formula to calculate the optimal sample size (Robson, 2002)

Note: (N: Number of universe units, n: Sample size, P: Observation rate of X in the universe, Q (1-P): Unobserved ratio of
X, Z Q= 0.05, 0.01, 0.001 for 1.96, 2.58 and 3.28, d = Sample error, ¢ = Universe standard deviation, t a = sd degrees
of freedom t distribution are critical values (sd = n-1). The critical values t @ sd can be taken equal to Z o values when sd =
n-1-5000) ’

In the research process, two basic research methods, descriptive and experimental, were used.
The primary data required for testing the developed research model was obtained via a questionna-
ire, which is one of the experimental research methods. The questionnaire which was used as a data

collection tool in the research consists of 3 sections:

In the first part lie the participants’ attributes, activity forms in the profession, and opinions about

integrated reporting form. This part of the questionnaire consists of 17 questions in total. 3 of these
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questions are related to the learning of occupational characteristics of the participants, 9 questions
are about the activities of the accounting profession, and the last 6 questions of this section are prepa-
red to learn the relations of the participants about integrated reporting. In the second part and third
part, there is the scale of the opinions related to integrated reporting for SMEs and the scale of the ad-
vantages of integrated reporting for SMEs. For the purpose of this research, the statements obtained
from the surveys conducted by IFAC in 2014-2015-2016 and 2018 to the members of the accounting
profession regarding integrated reporting have been used.

The data obtained by the questionnaires were analyzed with “SPSS 22.0“ statistical package prog-
ram. For the confidence interval, 95% was used as the criteria. In order to test the structural vali-
dity of the scale, exploratory factor analysis (EFA) was conducted and to test the reliability, Cron-
bach’s Alpha coefficient was calculated. In addition, skewness and kurtosis values were checked to
test whether the data complied with the normal distribution. If skewness and kurtosis values were
between - 3 and +3, the variable was considered to show normal distribution (Groeneveld & Mee-
den, 1984; Moors, 1986; Hopkins & Weeks, 1990; De Carlo, 1997).

For this reason, since the scores obtained from the factor analysis were between +3 and - 3, pa-
rametric testing techniques were used in the analyses. Possible differentiation related to demograp-
hic variables on scores were analysed by t-test and ANOVA. In cases that the ANOVA results indi-
cate any difference, Tukey test was performed to examine the difference. The relationship between

the scores was analysed with Pearson correlation test.

4. Findings
4.1. Validity and Reliability Analysis of the Scale

In order to test the structural validity of the scale, exploratory factor analysis (EFA) is used.
Firstly, KMO and Bartlett tests were used to determine how suited the data is for EFA. KMO values
were calculated to test the sample size. Factor Analysis also assumes that the population is normally
distributed, and this is examined by the Bartlett test.

Table 1: KMO and bartlett results for the scale of the opinions related to integrated reporting

KMO ,935

X? 2752,879
Bartlett Test Sd 78

P 0,000

Results of KMO and Bartlett tests for The Scale Of The Opinions Related To Integrated Reporting
are given in the table. According to result of the analysis, KMO value is greater than 0,500 and Bart-
lett X2 test is significant, so the data is suited for EFA.

To determine the factor structure of the scale, the proportion of total variance explained by the

factors was examined. As a result, it was determined that the scale consisted of one factor.
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Table 2: Factor analysis results for the scale of the opinions related to integrated report

Total

Factor . Cronbach’s
Extent  Item . Variance
Loading . Alpha
Explained
18.6. Integrated reporting enhances investors’ confidence in the 737
company by increasing transparency and high-quality reporting.] ’
18.11. To facilitate the adoption of integrated reporting by companies, 207
the state must demonstrate the necessary incentives and support.] ’
18.4. Integrated reporting aims to encourage the creation of short, 203
medium and long-term value.] ’
18.12. In the adoption of integrated reporting by companies,
. accounting managers, professional chambers, and financial advisors ~ ,697
;E are responsible.]
% 18.2 In integrated reporting, the important information contained in 687
_f-‘é the company’s existing reports is combined.] ’
& 18.7. Integrated reporting can be applied to all companies in a -
g  proportionate and scalable manner.] ’
g 18.3. In integrated reporting, the information gathered together is 669
_E linked to each other.] ’ 43,399 ,888
:: 18.13. Through integrated reporting, companies are accepted and 669
& respected internationally.] ’
g 18.8. Integrated reporting is required for companies that build
g confidence in their business models and want to attract funds, ,640
& personnel and other resources.]
é 18.10. Widespread acceptance and adoption of integrated reporting is 620
important for companies.] ’
18.5. Integrated reporting encourages the cooperation of different 615
departments of the company.] ’
18.1 In integrated reporting, company activities can be analysed in
terms of economic, social, and environmental aspects and in relation ,610
to each other.]
18.9. The legal infrastructure for integrated reporting in Turkey is not 19

enough. |

According to the result of the analysis, scale’s factor loadings are 13 items, which change between

0,492and 0,737 and have one dimension. Total Variance Explained is %43,399; reliability ratio is

0,888. Consequently, the reliability level is very high.

Table 3: KMO and Bartlett results for the scale of the advantages of integrated reporting for SMEs

KMO ,922
X? 2657,940
Bartlett Test Sd 55
p 0,000
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Results of KMO and Bartlett tests that were used to determine how suited the data is for EFA are
given in the table below. According to result of the analysis, KMO value is greater than 0,500, and
Bartlett X2 test is significant, so the data is suited for EFA.

In order to determine the factor structure of the scale, the proportion of total variance explai-

ned by the factors was examined. As a result, it was determined that the scale consisted of one factor.

Table 4: Factor analysis results for the scale of the advantages of integrated reporting for SMEs

Factor TOt’(.ﬂ Cronbacl’s
Extent Item . Variance
Loading . Alpha
Explained
19.11. Through integrated reporting, SMEs invest in the 751
international arena.] ’
19.2. It enables SMEs to identify potential risks in front of them] ,750
19.10. It enables SMEs to establish good relations with key
,749
stakeholders]
19.1. It allows them to see the long-term future] ,710
" It provides more information to SMEs on commercial issues and €99
E business performance] ’
(?5 19.9. With advanced management information and information 689
= flow, it enables SMEs to make decisions more efficiently and faster] 48,151 ,890
=
£ 19.5. It enables SMEs to understand the impact of their products 675
?e- and services on society and markets] ’
=7
= 19.8. Allows regulating the relations between board of directors and 658
?D management] ’
£ 19.3. Integrated reporting enables the reduction of costs arising
g from the analysis of financial and non-financial information ,652
g separately]
£ 19.4. It enables them to determine and analyse the effects of macro 651
_‘%‘ trends and indicators on the business environment] ’
< 19.6. It enables SMEs to understand the expectations of financial
= . . ,637
= capital providers and other stakeholders]

According to the result of the factor analysis, scale’s factor loadings are 11 items which change
between 0,637 and 0,751 and have one dimension. Total Variance Explained is %48,151; reliability ra-

tio is 0,890. Consequently, the reliability level is very high.

4.2. Sample Characteristics

The characteristics of the participants’ personal and professional information are presented in
Table 5.
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Table 5: Personal and professional information

n %
High School 44 7,3
Associate Degree 31 5,1
Educational Status
Bachelor’s Degree 482 79,7
Post-Graduate 48 7.9
More than 2 years 29 48
2-5 years 107 17,7
Working Time in The Profession
6-10 years 151 25,0
More than 15 years 318 52,6
SCPA 112 18,6
CPA 330 54,7
Working Title
CA 135 22,4
Other 26 43
Never 0 0,0
Seldom 4 7
How often do you follow the developments of your profession? Sometimes 36 6,0
Often 278 46,1
Always 285 47,3
Are you a member of any chamber or community related to your Yes 530 87,7
profession? No 74 12,3
Never 32 53
Seldom 91 15,1
How often do you attend training and seminars related to your profession? Sometimes 176 29,1
Often 249 41,2
Always 56 9,3

Among the participants who answered the questionnaire, the percentage of those who have a
bachelor’s degree is %79,7; the percentage of those who have been working for 15 or more years is
%52,6; the percentage of those who have CPA (Certified Public Accountant) as a working title is
%54,7; the percentage of those who always follow the developments about his or her profession is
%47,3; the percentage of those who are member of any chambers or community in relation to his or
her profession is %87,7; the percentage of those who frequently attend training and seminars related

to his or her profession is %41,2.
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The participants’ attitudes regarding the importance of resources used in following professional

developments are as in Table 6.

Table 6: Importance of resources used in following professional developments

oot g oty N o g
N % n % n % n % n %
The Internet 541 90,2 56 9,3 2 3 1 2 0 0,0
Professional Journals 211 37,2 212 37,4 51 9,0 58 10,2 35 6,2
Professional Members 187 34,5 289 53,3 43 7.9 20 3,7 3 0,6
Icol:;‘::l‘s’rs ‘Publishing/ 72 276 507 83 153 26 48 11 2,0
Printed Media 81 15,6 230 44,2 154 29,6 40 7,7 15 2,9
Other 51 10,9 187 40,0 178 381 38 81 13 2,8

Among the participants who answered the questionnaire, the percentage of those who find the
internet as a very important source while following professional developments is %90,2; the per-
centage of those who find the use of professional journals very important is %37,4; the percentage
of those who find the use of professional members very important is %53,3; the percentage of those
who find Chambers’ Publishing/Journals as a very important source is%50,7; the percentage of those
who find the printed media as a very important source is %44,2; the percentage of those who find the

use of the other sources very important is %40,0.

The participants’ opinions about the most common problems in the accounting profession are
presented in Table 7.

Table 7: The Most Common Problems in Accounting Profession

n %
Frequent Legislative Change 478 79,0
Changes in Technologies 207 34,2
What are the most common problems you experienced Taxpayers' Approach 302 49,9
in the accounting profession? Unfair Competition 300 49,6
Fee Collection Problem 361 59,7
Others 13 2,1

Among the participants who answered the questionnaire, most commonly experienced problems
experienced in accounting profession are, respectively, frequent legislative change (%79,0); fee colle-
ction problem (%59,7); taxpayers’ approach (%49,9); unfair competition (%49,6); changes in techno-
logies (%34,2) and others (%2,1).

The information about the companies that are provided services by the participants is as in Table
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Table 8: Information about the companies that are provided services

n %
1-25 68 11,3
Nomb ¢ b . 26-50 179 29,6
p1::)I\I'lideerse(r)vicese P TR 5175 40 232
76-100 99 16,4
100 or more 118 19,5
Micro-Size 48 7,9
Size of the companies you provide Small-Scale 107 17,7
services Medium-Scale 414 68,5
Large-Scale 35 58
No 345 57,1
Yes, enterprises whose annual return or balance sheet size doesn’t 70 116
Do you serve for companies that exceed 3 mil.lion Turkish liras . ,
require financial reporting other Yes, enterprises whose annual return or balance sheet size doesn’t 100 166

than the Tax Office? exceed 25 million Turkish liras
Yes, enterprises whose annual return or balance sheet size is greater
than 25 million Turkish liras and doesn’t exceed 125 million 89 14,7
Turkish liras

Among the participants who answered the questionnaire, the percentage of those who provide
services for number of companies between 26 and 50 is %29,6; the percentage of those who offer ser-
vices for mid-scale enterprises is %68,5; the percentage of those who don’t have companies, which

request financial reporting, among the enterprises that they serve, except the tax office, is %57,1.

The participants’ opinions related to integrated reporting are presented in Table 9.

Table 9: Opinions related to integrated reporting

n %
No 62 10,3
A Little 144 23,8
What i's your level of knowledge about integrated Intermediate 241 39.9
reporting?
Very Good 134 22,2
Excellent 23 3,8
Strategic and External-Oriented 15 2,5
Both Current and Forward-Looking 202 33,4
How should integrated reporting be? Well—S.t I’uCtLlll’ed by Lin.king Financial and 37 6,1
Non Financial Information
Brief and Accessible 95 15,7
All of Them 256 42,3
Do you prepare integrated reporting? Yes 128 262
No 445 73,8
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None 410 67,9
1-5 146 24,2
6-10 24 4,0
What is the number of companies that you prepare 11-15 8 1,3
or will want you to prepare integrated reporting? 16-20 7 1,2
21-25 2 )3
26-30 1 2
More than 30 6 1,0
Do you believe that preparing integrated Yes 452 74,7
reporting will contribute to transparency and
competition in the profession? No 153 253
Should integrated reporting be practised in Yes 451 74,8
Turkey? No 152 252

Among accountants who participate in the study, the percentage of those who have intermedi-
ate knowledge about integrated reporting is %39,9; the percentage of those who think that integrated
reporting should be Strategic and external-oriented, both current and forward-looking, Well-struc-
tured by linking financial and non-financial information, brief and accessible is %42,3; the percen-
tage of those who prepare integrated reporting is %73,8, the percentage of those who don’t have com-
panies that they prepare or will want them to prepare integrated reporting%67,9; the percentage of
those who think it will contribute to transparency and competition in the profession is %74,7; the

percentage of those who think integrated reporting should be practised in Turkey is %74,8.

4.3. Descriptive Statistics of the Scales

The descriptive statistics of the scales are as in Table 10.

Table 10: Descriptive statistics of agreement to the statements of the opinions related to integrated repor-

ting and the advantages of integrated reporting for SMEs

n Average s Skewness Kurtosis
Opinions Related to Integrated Reporting 605 3,78 0,44 -1,020 1,746
Advantages of Integrated Reporting for SMEs 605 3,71 0,48 -,814 ,966

Average scores of participants’ opinions related to integrated reporting 3,78+0,44; Average sco-
res related to the phrases of the advantages of Integrated Reporting for SME:s is 3,71+0,48. Since, for
both measurement scores, skewness and kurtosis values are between +3 and - 3, for this analyzes, pa-

rametric test methods were used.
4.4. Correlation Analysis of the Scales

The result of the correlation analysis of the scales is presented in Table 11.
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Table 11: Analysis of the relationship between the opinions related to integrated reporting and the advan-
tages of integrated reporting for SMEs

Opinions Related to Integrated Advantages of Integrated

Reporting Reporting for SMEs
o . 1 752"
Opinions Related to Integrated Reporting
p ,000
1
Advantages of Integrated Reporting for SMEs !
p

p*<0,05; p**<0,01

According to the result of correlation analysis;

There is a strong positive relationship between the Opinions Related to Integrated Reporting and
the advantages of Integrated Reporting for SMEs. (p<0,05 r=,752). According to this, authorities who
have a positive attitude on the Opinions Related to Integrated Reporting are most likely to have a po-

sitive attitude on the Advantages of Integrated Reporting for SMEs.

4.5. Further Analyzes with t-test and ANOVA
The results of the ANOVA and t-test analyzes are provided in the following tables.

Table 12: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of working title

Binary
N Average Ss F p Difference
SCPA 112 3,97 0,41 1-2
ini CPA 330 3,70 0,41 1-4
Opinions Related Fo 12906 .000*
Integrated Reporting CA 135 3,85 0,51 2-3
Other 26 3,66 0,40
SCPA 112 3,88 0,46 1-2
Advantages of Integrated CPA 330 3,63 0,46 1-4
. 9,512 ,000*
Reporting for SMEs CA 135 3,79 0,52 2-3
Other 26 3,60 0,40

*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions Related

to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of working Title;

There is a statistically significant difference between groups with different working titles in terms
of the agreement to the statements about the Opinions Related to Integrated Reporting (p<0,05). The
average score of those whose title is SCPA (Sworn-in Certified Public Accountant) is 3,97; for those
whose title is CPA (Certified Public Accountant), it is 3,70; for those whose title is CA (Chartered
Accountant), it is 3,85; for others, it is 3,66. According to this, agreement to the statements about the
Opinions Related to Integrated Reporting is maximum for those whose working title is CA and mi-

nimum for the others,
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There is a statistically significant difference between groups with different working titles in terms
of the agreement to the statements about the Advantages of Integrated Reporting for SMEs (p<0,05).
The average score of those whose title is SCPA is 3,88; for those whose title is CPA, it is 3,63; for those
whose title is CA, it is 3,79; for others, it is 3,60. According to this, agreement to the statements about
the Advantages of Integrated Reporting for SMEs is maximum for those whose working title is SCPA

and minimum for the others.

Table 13: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the Advantages of Integrated Reporting for SMEs in terms of frequency of following the developments
in the profession

Bina
n Average ss F p Differr};nce

. Seldom/Sometimes 40 3,68 0,49 1-2
Opinions Related to ¢ 278 392 043 26359 0000 23
Integrated Reporting

Always 285 3,66 0,42

Advantages of Seldom/Sometimes 40 3,50 0,57 1-2
Integrated Reporting Often 278 3,85 0,43 24,494 ,000* 2-3
for SMEs Always 285 3,60 0,47
*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions
Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of

Frequency of Following the Developments in the Profession;

There is a statistically significant difference between groups with different frequencies of following
the developments in the profession in terms of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting (p<0,05). The average score of those who follow seldom/sometimes is
3,68; the average score of those who follow often is 3,92; the average score of those who follow always
is 3,66. According to this, agreement to the statements about the Opinions Related to Integrated Re-
porting is maximum for those who follow often while it is minimum for those who follow seldom/so-

metimes,

There is a statistically significant difference between groups with different frequencies following
the developments in the profession in terms of the agreement to the statements about the Advan-
tages of Integrated Reporting for SMEs(p<0,05). The average score of those who follow seldom/so-
metimes is 3,50; the average score of those who follow often is 3,85; the average score of those who
follow always is 3,60. According to this, agreement to the statements about the Advantages of Integ-
rated Reporting for SMEs is maximum for those who follow while it is minimum for those who fol-

low seldom/sometimes.
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Table 14: Analysis of the agreement to the statements about the Opinions Related to Integrated Reporting
and the Advantages of Integrated Reporting for SMEs in terms of membership in any chamber or com-
munity related to the profession

n Average ss t p
ini Yes 530 3,80 0,45
Opinions Related Fo 2701 007*
Integrated Reporting No 74 3,65 0,38
. Yes 530 3,73 0,49
Advantages of Integrated Reporting for SMEs 2,771 ,007*
No 74 3,58 0,41

*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions
Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of
Membership In Any Chamber Or Community Related To The Profession;

There is a statistically significant difference between groups with different status of membership in any
chamber or community related to the profession in terms of the agreement to the statements about the
Opinions Related to Integrated Reporting (p<0,05). While the average score for those who have a mem-
bership is 3,80, it is 3,65 for those who don't have a membership. According to this, agreement to the sta-
tements about the Opinions Related to Integrated Reporting is greater for those who have a membership,

There is a statistically significant difference between groups with different status of membership
in any chamber or community related to the profession in terms of the agreement to the statements
about the Advantages of Integrated Reporting for SMEs (p<0,05). While the average score for those
who have a membership is 3,73, it is 3,58 for those who don’t have a membership. According to this,
agreement to the statements about the Advantages of Integrated Reporting for SMEs is greater for
those who have a membership.

Table 15: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of frequency of attending training and se-
minars related to the profession

Binary
n Average ss F P Difference
Never 32 3,65 0,47
Oninions Related ¢ Seldom 91 3,79 0,33
pinions Befated to Sometimes 176 372 042 3584 007 34
Integrated Reporting
Often 249 3,85 0,49
Always 56 3,70 0,39
Never 32 3,52 0,53
Advant fInt ted Seldom 91 3,70 0,39
vantages of ‘niegrate Sometimes 176 3,66 048 3,087 ,016* 14
Reporting for SMEs
Often 249 3,78 0,51
Always 56 3,67 0,42
*p<0,05
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According to the results of the analysis of the agreement to the statements about the Opinions
Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of

frequency of attending training and seminars related to the profession;

There is a statistically significant difference between groups with different frequencies of Atten-
ding Training and Seminars Related to the Profession in terms of the agreement to the statements
about the Opinions Related to Integrated Reporting (p<0,05). The average score for those who attend
never is 3,65; for those who attend seldom is 3,79; for those who attend sometimes is 3,72; for those
who attend often is 3,85; for those who attend always is 3,70. According to this, agreement to the sta-
tements about the Opinions Related to Integrated Reporting is maximum for those who attend often

and minimum for those who attend never,

There is a statistically significant difference between groups with different frequencies of Attending
Training and Seminars Related to the Profession in terms of the agreement to the Advantages of Integrated
Reporting for SMEs (p<0,05). The average score for those who attend never is 3,52; for those who attend
seldom is 3,70; for those who attend sometimes is 3,66; for those who attend often is 3,78; for those who
attend always is 3,67. According to this, agreement to the statements about the Advantages of Integrated

Reporting for SMEs is maximum for those who attend often and minimum for those who attend never.

Table 16: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of whether they have served for companies,
which request financial reporting, other than the tax office

Binary
Difference
No 345 3,75 0,49 1-4

Yes, enterprises whose annual return or

balance sheet size doesn’t exceed 3 million 70 3,74 0,41 2-4

Turkish liras

Yes, enterprises whose annual return or
balance sheet size doesn’t exceed 25 million 100 3,74 0,30 7,042 ,000* 3-4
Turkish liras

Yes, enterprises whose annual return or
balance sheet size is greater than 25 million
Turkish liras and doesn’t exceed 125

million Turkish liras
No 345 3,67 0,50
Yes, enterprises whose annual return or

balance sheet size doesn’t exceed 3 million 70 3,72 0,51 1-4

Turkish liras
Yes, enterprises whose annual return or

balance sheet size doesn’t exceed 25 million 100 3,65 0,38 6,126 ,000* 3-4

Turkish liras
Yes, enterprises whose annual return or

balance sheet size is greater than 25 million
Turkish liras and doesn’t exceed 125
million Turkish liras

n Average s F p

Opinions

Related to
Integrated
Reporting

89 3,98 0,35

Advantages
of Integrated
Reporting for
SMEs

89 3,90 0,42

*p<0,05
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According to the results of the analysis of the agreement to the statements about the Opinions
Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of
Whether They Have Served for Companies, Which Request Financial Reporting, Other Than the
Tax Office;

There is a statistically significant difference between the groups whether they have served for
companies, which request financial reporting, other than the tax office, or not in terms of the agre-
ement to the statements about the Opinions Related to Integrated Reporting. (p<0,05). The average
score for the enterprises that they don't serve is 3,75; the average for the enterprises whose annual re-
turn or balance sheet size doesn’t exceed 3 million Turkish liras is 3,74; the average for the enterpri-
ses whose annual return or balance sheet size doesn’t exceed 25 million TLs is 3,74 average for the en-
terprises whose annual return or balance sheet size is greater than 25 million TLs but doesn't exceed
125 million TLs is 3,98. According to this, enterprises that have served for companies, which request
financial reporting, other than the tax office and whose annual return or balance sheet size is greater
than 25 million TLs but doesn’t exceed 125 million TL shave the maximum agreement to the state-
ments about the Opinions Related to Integrated Reporting, while enterprises whose annual return or
balance sheet size doesn’t exceed 3 million TLs or 25 million TLs have minimum.

There is a statistically significant difference between the groups whether they have served for
companies, which request financial reporting, other than the tax office, or not in terms of the agre-
ement to the statements about the Advantages of Integrated Reporting for SMEs. (p<0,05). The ave-
rage score for the enterprises that don’t serve is 3,67; average for the enterprises whose annual return
or balance sheet size doesn't exceed 3 million Turkish liras is 3,72; average for the enterprises whose
annual return or balance sheet size doesn’t exceed 25 million TLs is 3,65 average for the enterprises
whose annual return or balance sheet size is greater than 25 million TLs but doesn’t exceed 125 mil-
lion TLs is 3,90. According to this, enterprises that have served for companies, which request finan-
cial reporting, other than the tax office and whose annual return or balance sheet size is greater than
25 million TLs but doesn’t exceed 125 million TLs have the maximum agreement to the statements
about the Advantages of Integrated Reporting for SMEs, while enterprises whose annual return or

balance sheet size doesn’t exceed 25 million TLs have minimum.

Table 17: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of the level of knowledge about integrated

reporting
Binary
N Average ss F P Difference
No 62 3,54 0,52 1-2
Oninions Related 1o 2 T 144 376 0,40 1-3
PIONS BEAEC O ntermediate 241 378 045 7,786  ,000*  1-4
Integrated Reporting
Very Good 134 391 0,40 2-4
Excellent 23 3,81 0,29 3-4
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No 62 3,46 0,57
Advantages of A Little 144 3,69 0,43 1-2
Integrated Reporting  Intermediate 241 3,73 0,47 7,074 ,000* 1-3
for SMEs Very Good 134 383 0,46 1-4
Excellent 23 3,62 0,48

*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of the
Level of Knowledge About Integrated Reporting;

There is a statistically significant difference between the groups with different levels of knowledge
about integrated reporting in terms of the agreement to the statements about the Opinions Related to
Integrated Reporting. (p<0,05). The average score for those who have no knowledge is 3,54; for those
who have a little knowledge is 3,76; for those who have intermediate knowledge is 3,78; for those who
have very good knowledge is 3,91; for those who have excellent knowledge is 3,81. According to this,
the agreement to the statements about the Opinions Related to Integrated Reporting is maximum for

those who have very good knowledge, while the minimum for those who have no knowledge,

There is a statistically significant difference between the groups with different levels of knowledge
about integrated reporting in terms of the agreement to the statements about the Advantages of Integ-
rated Reporting for SMEs. (p<0,05). The average score for those who have no knowledge is 3,46; for
those who have a little knowledge is 3,69; for those who have intermediate knowledge is 3,73; for those
who have very good knowledge is 3,83; for those who have excellent knowledge is 3,62. According to
this, the agreement to the statements about the Advantages of Integrated Reporting for SMEs is maxi-
mum for those who have very good knowledge, while minimum for those who have no knowledge.

Table 18: Analysis of the agreement to the statements about the opinions related to integrated reporting and
the advantages of integrated reporting for SMEs in terms of thinking how integrated reporting should be

Binar
n Average  ss F P Di ffer);nce
Strategic and External-Oriented 15 337 0,68 1-4
Opinions Both Current and Forward-Looking 202 3,67 0,42 1-5
Related to Well-SFructu.red by Lin@ng Financial and 37 348 058 21,610 000 2.5
Integrated ~ Non-Financial Information
Reporting Brief and Accessible 95 3,78 0,41 3-4
All of Them 256 3,94 0,36 3-5
Strategic and External-Oriented 15 3,41 0,67 1-5
Advantages Both Current and Forward-Looking 202 3,67 0,42 2-3
of Integrated  Well-Structured by Linking Financial and
Reporté'fng Non-Financial Inf}:)rmatio;gl 7 M 055 8833 000" 25
for SMEs Brief and Accessible 95 3,69 0,48 3-4
All of Them 256 3,81 0,47 3-5

*p<0,05
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According to the results of the analysis of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of thin-
king How Integrated Reporting Should Be;

There is a statistically significant difference between the groups with different thoughts on how
integrated reporting should be in terms of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting. (p<0,05). Average score for those who think it should be Strategic and
external-oriented is 3,37; for those who think it should be both current and forward-looking is 3,67;
for those who think it should be Well-structured by linking financial and non-financial information
is 3,48; for those who think it should be brief and accessible is 3,78 and for those who think it should
have all is 3,94. According to this, agreement to the statements about the Opinions Related to Integ-
rated Reporting is maximum for those who think it should have all, while it is minimum for those

who think it should be Strategic and external-oriented,

There is a statistically significant difference between the groups with different thoughts on how
integrated reporting should be in terms of the agreement to the statements about the Advantages of
Integrated Reporting for SMEs (p<0,05). Average score for those who think it should be Strategic
and external-oriented is 3,41; for those who think it should be both current and forward-looking is
3,67; for those who think it should be Well-structured by linking financial and non-financial infor-
mation is 3,42; for those who think it should be brief and accessible is 3,69 and for those who think
it should have all is 3,81. According to this, agreement to the statements about the Advantages of In-
tegrated Reporting for SMEs is maximum for those who think it should have all, while it is minimum

for those who think it should be Strategic and external-oriented.

Table 19: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of numbers of companies that integrated

reporting was prepared or will be required to prepare

Binary
n Average Ss F P Difference
Opinions Related t None 410 3,74 0,47
pinions Befatec to 1-5 146 3,88 036 6505 ,002¢ 1.2
Integrated Reporting
6 or more 48 3,84 0,37
Advant fInt ted None 410 3,68 0,48
vantages of ‘niegrate 1-5 146 378 050 3395 034 12
Reporting for SMEs
6 or more 48 3,80 0,42
*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of Num-
bers of Companies that Integrated Reporting Was Prepared or Will Be Required to Prepare;
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There is a statistically significant difference between the groups with different numbers of com-
panies that integrated reporting was prepared or will be required to prepare in terms of the agre-
ement to the statements about the Opinions Related to Integrated Reporting. (p<0,05). The ave-
rage score for those who don’t have any is 3,74; it is 3,88 for those who have a number of companies
between 1 and 5; it is 3,84 for those who have a number of companies are 6 or more. According to
this, agreement to the statements about the Opinions Related to Integrated Reporting is maximum
for those who have numbers of companies that integrated reporting was prepared or will be required

to prepare between 1 and 5, while minimum for the others,

There is a statistically significant difference between the groups with different numbers of com-
panies that integrated reporting was prepared or will be required to prepare in terms of the agree-
ment to the statements about the Advantages of Integrated Reporting for SMEs (p<0,05). The ave-
rage score for those who don’t have any is 3,68; it is 3,78 for those who have a number of companies
between 1 and 5, it is 3,80 for those who have a number of companies are 6 or more. According to
this, agreement to the statements about the Advantages of Integrated Reporting for SMEs is maxi-
mum for those who have numbers of companies that integrated reporting was prepared or will be

required to prepare 6 or more, while minimum for the others.

Table 20: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of whether or not believing in preparing
integrated report contribute to transparency and competition in the profession

n Average ss t P
ini Ye 452 3,80 0,43
Opinions Related Fo es 1,749 082
Integrated Reporting No 153 3,72 0,47
Yes 452 3,73 0,48
Advantages of Integrated Reporting for SMEs 2,075  ,038*
No 153 3,64 0,48

*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions
Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of
whether or not Believing in Preparing Integrated Report Contribute to Transparency and Competi-

tion In The Profession;

There isn't a statistically significant difference between groups with different beliefs in preparing
integrated report to contribute to transparency and competition in the profession in terms of the ag-

reement to the statements about the Opinions Related to Integrated Reporting (p>0,05),

There is a statistically significant difference between the groups with different beliefs in prepa-
ring integrated report to contribute to transparency and competition in the profession in terms of the
agreement to the statements about the Advantages of Integrated Reporting for SMEs (p<0,05). The

average score for those who believe in preparing integrated report will contribute to transparency

501



Cemal iBi§ » Nesim MiZRAHITOKATLI

and competition in the profession is 3,37, while for those who don’t believe it is 3,64. According to
this, agreement to the statements about the Advantages of Integrated Reporting for SMEs is greater
for those who believe preparing integrated report will contribute to transparency and competition

in the profession.

Table 21: Analysis of the agreement to the statements about the opinions related to integrated reporting
and the advantages of integrated reporting for SMEs in terms of thinking integrated reporting should be

practised in Turkey
n Average ss t p
ini Yes 451 3,81 0,42
Opinions Related fo 2,646 ,009*
Integrated Reporting No 152 3,69 0,50
. Yes 451 3,73 0,46
Advantages of Integrated Reporting for SMEs 2,043,042
No 152 3,64 0,52
*p<0,05

According to the results of the analysis of the agreement to the statements about the Opinions Re-
lated to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in terms of thin-
king integrated reporting should be practised in Turkey;

There is a statistically significant difference between the groups with different thoughts of whet-
her integrated reporting should be practised in Turkey in terms of the agreement to the statements
about the Opinions Related to Integrated Reporting (p<0,05). The average score for those who want
it to be practised is 3,81, while for those who don't it is 3,69. According to this, agreement to the sta-
tements about the Opinions Related to Integrated Reporting is greater for those who want integra-

ted reporting should be practised.

There is a statistically significant difference between the groups with different thoughts of whet-
her integrated reporting should be practised in Turkey in terms of the agreement to the statements
about the Advantages of Integrated Reporting for SMEs (p<0,05). The average score for those who
want it to be practised is 3,73, while for those who don’t it is 3,64. According to this, agreement to the
statements about the Advantages of Integrated Reporting for SMEs is greater for those who want in-

tegrated reporting should be practised.
In addition to these;

No statistical difference was found in the analyzes of the agreement to the statements about the
Opinions Related to Integrated Reporting and the Advantages of Integrated Reporting for SMEs in

terms of ;
o Educational status,

o Working time in the profession,
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o Number of companies that are provided services,
o Size of companies that are provided services,

 Preparing integrated report.

5. Discussion and Conclusion

Today, together with the social and organizing reports which increase the importance of sustai-
nability cases (depicted in respect to administrative, environmental, and social), different economic
and sustainability report studies are not enough to provide these functions. Shareholders and inves-
tors desire to comprehend in which way they can maintain the relationship forms between the eco-
nomic and non-economic performance standards. To fulfill this situation, enterprises should pre-
pare data related to enterprise activities in both the short and long run starting from organizing the
report. It is foreseen that enterprises indicate not only financial inputs and outputs but also the va-
lue received for the environment, society, and shareholders. The needs that emerged in the business
life at that time can make a change in the predictions of the shareholders and lead corporate repor-
ting activities to develop and transform in order to react to the case in point. The concept of integra-
ted reporting is originated to be able to deliver the data, which creates value, in a simple, understan-

dable, and clear way to all data users.

This study in which the opinions and suggestions on integrated reporting are being researched,
the opinions of Sworn-in Certified Public Accountant, Certified Public Accountant, Chartered Ac-
countant, and Financial Advisor, and individuals who are from other similar professions are consul-
ted. It is determined that the participants of the research always follow the developments related to
their professions, many of them are the members of a chamber or a community related to their pro-
fessions, and they frequently participate in the training or seminars related to their professions. In
this sense, it is possible to state that participants range in platforms in which they can follow the cur-
rent developments of their professions and they show an effort to catch up with the current situation.
Also, it is detected that the internet is the most frequently used tool, while the participants follow
professional developments. One of the most encountered problems in accounting is frequent legisla-
tive change. It is seen that accountants have a problem to follow the frequent legislative changes du-

ring intense work pressure, and this situation leads to work-load fluctuation.

It is observed that the accountants have a predominantly medium level knowledge about integ-
rated reporting, whereas the two-thirds do not prepare integrated reporting. Besides, it is confirmed
that many of the participants believe in the idea that preparing integrated reporting provides trans-
parency in their profession and contributes to the competition and they want integrated reporting to
become widespread / included in the legislation. It is reccommended that in order to gain an advan-
tage in competition with globalization, processes should be accelerated, efforts should be made to

provide access to information more fluent and easier, and accountants who included in the sample
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group should develop themselves about integrated reporting, and campaigns, information, and vari-

ous incentives should be provided for these development processes.

It is found that individuals, who are in the group of the accounting profession, highly participate
in the statements of the measurement tool in which the opinions on integrated reporting are inclu-
ded. There are some aims of integrated reporting such as drawing the enterprise and enterprise’s ac-
tivity field’s limits in a clear and understandable way, providing realistic data about the service and
the products. The statement which is mostly confirmed by the accountants is the idea that integra-
ted reporting increases trust in the enterprise because of the increased transparency and high-qua-
lity reporting. In this context, it can be stated that declarations that are open to the general public and
transparent in financial records can positively result in the enterprises. Yet, another common idea in
the same case is there is not enough substructure for the integrated reporting in Turkey. Even though
the result of this study shows that accountants do not frequently use integrated reporting, it is confir-
med that the emphasize of easiness, openness, fluency of integrated reporting is made, but it is seen
that these integrated reporting activities cannot become widespread because of the lack of substruc-

ture (legislation, coordination, hardware).

It is stated that the level of participation in the statements of the measurement tool that the opini-
ons of the individuals in the accounting profession group on the advantages provided by integrated
reporting for SMEs are high. The biggest advantage for SMEs is evaluated as they can see the future
for the long-term. The prediction of financial outputs for a enterprise is of vital importance. Finan-
cial information that is presented in certain coordination brings a general view and corporate iden-
tity of a enterprise into the forefront and provide a positive effect on their performance levels. Also,
another advantage of integrated reporting for the SMEs is that it provides SMEs to see the potential
risks. The scope of integrated reporting is constituted by how enterprise determine their aims and
which regulations they make in order to achieve these aims are calculated in a detailed way, and per-
formance assessments and risk analyses that respond to the shareholders’ expectations. In this cir-
cumstance, in order for SMEs to extend and become large-scale enterprises, they need to provide in-

tegrated reporting organizations and activities.

Another result obtained from this study is that the ones who more frequently follow the develop-
ments related to their professions have more positive and open opinions on integrated reporting. Ta-
king into consideration that our age is an information age, it is thought that accountants who follow
lots of legislation changing every day closely seem to be more mild-mannered to the integrated re-
porting system. These individuals foresee that the workload and rapid process creation foreseen in

the following years can only be overcome by an activity such as integrated reporting.

It is determined that the accountants who are members of a chamber or an establishment have a
more positive look at the processes of integrated reporting and they are more knowledgeable than ot-

hers. It can be said that in case of being a member of a chamber or an establishment, it becomes easier
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to follow the developments and transforms within the profession and the more current and faster in-

formation is obtained from these establishments.

It is determined that the accountants who participate in training and seminars related to the pro-
fession are more knowledgeable, and they have more positive attitudes towards this field. In this
sense, the frequency of these training and seminars should be increased in order to present healthy
information about the activities and processes of integrated reporting and the accountants should be

encouraged to participate in these training and seminars.

It's thought that Turkish executive authorities and non-governmental authorities should take a
position in the digitalization of the world. Turkey neither took part in the Industrial Revolution in
the 1890s nor in the Communication Revolution in 1950s, but Turkey needs to involve in Digitaliza-
tion Revolution. It’s believed that this is a very important chance for Turkey’s economic development.
If Turkey succeeds to make the SMEs which are consisted of 99% economic activity, accountable and
transparent, it doesn’t have to depend on foreign borrowing. Thus, foreign investors become very ea-
ger to invest in Turkish companies. Integrated thinking and reporting are very important tools for
economic development. It's thought that Turkish accountants can play a very suitable intermediary

role for necessary adjustments in integrated reporting towards companies.
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