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PUJATINTU KYIITYPA KAO ITPEOBJ/IALYJYRU KYJITYPHU
OOPMAT Y CPBEUIUN

Caxerak: CaBpeMeHy Mefmjcky Kynrypy y Cpouju obenexuia cy Ba TpeH/ia — ieMOo-
Kparusanuja u Tpancopmannja mennja. OBy mapasenHu mpolecyu Ha mpary 21. Beka
BOZIW/IM CY CMambelby MHPOPMATUBHIX, a HoBehamwy 3abaBHMX cafipyaja. Tako y Cpouju
HpMUMaT Jo0Mjajy pujamuTy IIpOrpaMu, Kojiu IpecTajy fia 6yly omindje MCK/by4nBO Tele-
Busuje. LInwb pajia je Ha MCTPa>Ky U OMUIIE Ha KOje HaunHe NHQOpMaTUBHE cafipxaje y
CPIICKMM Me[VjUMa 3aMelbyjy TeJIeBUSWjCKM PUja/luTH Ca[ip>Kaju, Kao I Ha4MHe Ha Koje
0 MM U3BELITABAjy KAaKO MITaMIIaHM MeMji, TAKO ¥ MHTepHeT nopTanu. Ksanurarus-
HOM METOJOM aHa/lM3e CafprKaja OCTBapyje ce MHTEHIja Pajja 1a Ce IPOHMKHE ¥ MeXa-
HJ3Me TPaHCIIOHOBaba MHPOPMATUBHOL CaJipKaja y 3a6aBHM U JeKOHCTPYHIIY KypHa-
nmcridKe npakce. Pesynratu he ykasarn ga ce gomahm nopramm gBojako offHOCe IpeMa
pujanuTujuma — npsu u pehu MomanuTeT je UTHOPUCAe, JOK APYIU HOApasyMeBa HeKpH-
TUYKO IIPEY3MMalbe OBe BPCTe CafipKaja, YMMe Ce CTBapa IOTOJIHO T/I0 33 Pa3BOj U Ofip-
JKarb€e TAKO3BaHe PUjauTU KYIType.

KipyuHe peun: pujanmutyt KyniTypa, HOpTanu, TeeBu3nuja, 3abasa

YBon

Kapa je 1945. rogyuHe 06jaB1o jefHO Off CBOjUX Haj3HAYajHUjMX Jie/la, BEPOBATHO HU
cam KmIDKeBHUK [lopyr Opsen (George Orwell) Huje Morao ja npernocrasu fa he noma
BeKa KacHUje mberosa ,, KnuBorumcka papma” 0CBOjUTI YnTaB CBeT HUTH Aa he ra 36or
pedenntie ,,Benuku 6pat Te mocMarpa” Mefju MIPOINACUTY KYMOM PUjaluTH IPOrpaMa.
ITpBu dpopmaru pujanutuja mojaBkyjy ce y Bennkoj Bpuranuju, mapanenHo ersuctupajy
ny CAJl, onakse ce mmpe Ka sembama 3amnague Espomne. Kpurnxe fa je to jepnHa, cen-
3aIMOHA/INCTNYKA, BOajepCKa, IPUMUTUBHA Te/IeBU3Mja HIUCY YPORUIe IIOfOM, IIa 3aTO
Off IPBOT IIPMKa3MBamba A0 JaHaC OBU Cafip>kaju 06apajy pekopae regaHocTu. VI Hukora
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HE OCTaB/bajy PaBHOYLIHNUM, I1a TAKO ayTOpKa AHeT X1/ ayIuTOPUjyM Jie/In Ha ,,0HE KOjU
BOJIe pYja/INTY U OHe Koju Bojie aa Mp3e pujanutn (Hill, 2005, str. 2). ITojennue fomahe
Te/eBU3Nje PUjaTUTHje eMUTYjy u 1o 12 catu fHeBHO. [egaHocT He Tpeba ma 3auyam jep
nogarak EBpornicke paguonndysHe yHuje us 2018. rogune ykasyje sa Cpbu mpocedHo
UCIIpef] eKpaHa MpoBefly 5 caTu 1 32 MUHYTa, M TUMe 3ay3UMajy Apyro Mecto y Espomn
0 TY>XVHU ITlefiatba TeleBusnje’.

CaBpeMeHM pujaIUTH IPOTPAMU MOTY Ce aHA/IM3UPATU 1 KA0o ycaBpIleHa Bep3lja
»TTAHOIITMKOHA”, KOHIIETITA KOjJ je HajIpe MOCTYAMpPao eHINecKy TeopeTndap Llepemn
BenraMm (Jeremy Bentham), a ogHOCK ce Ha BpcTy 3aTBOpa y K0joj jeaH 4yBap Hajrnena
cBe 3aTBOpeHMKe. Y feny ,,Hagsuparu n kaxxmwapatu” GppaHIrycku corponor Mumen ®yko
(Michel Foucault) mpormnpyje oBaj mojam Ha caBpeMeHa ApyLITBa YKasyjyhu ga MopepHe
Ip>KaBe ,[TAHONTUKOH Ha pasnn4nTe HadunHe crposofe y npakcu (Foucault, 1987).

Pujamutu y Cpbuju ersuctupa kao 3acebHa BpCTa ,IIaHOIITUKOHA™ ¥ ,,CUMY/IUPAHO]
peasHOCTI, KOjY Y CBOM IIOCTMOAEPHOM AUCKYpCY pasBuja ayrop JKan boxpujap (Jeane
Baudrillard) ykasyjyhu kako >KuBMMO y HOTpOIIAYKOM APYLITBY Y KOMe CYMYyJIaliuja pea-
HOCTM 3aMemyje unucty peantoct (Baudrillard, 1991). Pujanuty nporpamu y epy MacoBHe
U BUPTYeJIHE Ky/IType JOAATHO JOIPUHOCE CMakbehy CIIOCOOHOCTI JbYAM Jia Ce OpMjeH-
TUIIY, Ia pasyMejy 1 MHTEPIIpeTupajy ctBapHocT. [Ipomarnpajyhn nceynospennoctu un
JNaYKHe UJIeHTUTeTe, 0Ba BPCTA cajjpKaja My O/ 1Tajbe IIOPYKY KaKo je jefMHO BaXKHO
fla IpaTy pa3Boj forahaja y ,,I'B maHOMTNKOHY, KasKibaBa My Harpahyje yuecHuxe. A 1ry-
6muxa cy ckopo ceu. Off meHsoHepa Jio cTyzieHaTa. VicnmTyjyhm cTymeHTCKy momymnanujy,
ayTopke Bymrh n Mapkosnh Hamase fa ,roroBo 80 IMocTO MCIUTAHNUKA TJIefla PUjaTUTU
IIporpaM, pefOBHO MM NTOHEKaJl, Kao 1 /ja YIJIABHOM IIOCTOjM CaIZTaCHOCT Ha Y30PKY Aa
0Baj TUII TPOrpaMa PyLIN TPAJULIMOHAHE, /BYCKE Y MOPA/IHe BPEJHOCTI 1 TPOMOBHIIIE
HeraTuBHe Mojiesie moHamama’ (Vuli¢ & Markovi¢, 2012, str. 318). [lox ce jemaH 3a gpy-
TuM prjamnTyi popMe CMerYjy Ha eKpaHy, Y APYIITBY CIIeKTaK/a Ha JIeTy je MaAeHTrduKa-
I[1ja ca TAKO3BaHMM 3Be3[jaMa MIN IIpolLiec ,,cenedpurudukanyje” ,,Y CBOjUM OCKyIHUM
JKMBOTMMA, y KOjMIMa He Ofl/Iy4dyje TOTOBO HU O YEMY, ay[JUTOPUjyM je CTaB/beH y IO3ULUjY
VHTEePaKTUBHOT yYeCHVKA PMjaIUTHja, KOjU MOXKe IUPEKTHO CBOjIM I71acOM Jia yTU4e Ha
cynbune dpapmepa” (Vali¢ Nedeljkovié, 2011, str. 304). Taxko Ha 3Ha4uajy gob6uja 1 KOHIEIIT
»CEMUOTIYKe AeMoKpaTuje” (semiotic democracy) koju je ckosao Llon @uck (John Fiske),
a TIOJT, KOjMM TI0fipasyMeBa aKTUBHY Y/IOTy ITy6/MKe KOja CaMOCTa/THO yYNMTaBa COIICTBEHA
3Ha4Yema MeIMjCKMM IIPOM3BOAMMa U MHTepnpeTnpa cappxaje (Fiske, 1989).

ITojaBa n pas3Boj pujanuTHja He CaMo fia JOBOJE O U3MEHEHOT CXBaTama Pely-
IMjeHaTa ! MeIMjCKOT OKpY>Kemba, Beh Ha MsBecTaH HauMH MOKpehy U ,,KOHCTUTYUCabe
6ecmyicra 1 caBpeMeHe MapruHammusanyje Kynrype” (Stanojevi¢, 2014). Y oBom pazny puja-
JINTH Ce, CYIPOTHO eMUTUCTUYKOj KY/ITYPH, IOfpasyMeBa Kao ocebHa BPCTa KYITYpe, a

»PUjATTUTH IPOTPAMI IIPENCTAB/bAjy TEIEBU3MjCKM JKaHP KOji IIPUKa3yje ClieHe 13
peajHOT XXMBOTa JbY[): IbUXOBe 00114aje, IOHAIIabe, CTaBOBe, obnaderbe. OBO je jefHa of
pedunMIMja pujanuTy nporpama. COIMONIO3M U aHAMUTHYAPY MeiMja Ce CIAXKY Ja TPU
KapaKTepJCTHKe IPefCTaB/bajy CYIITUHY pUjaniuTija: BoajepusaM (of cTpaHe myO/uKe),
ersubMIoHMn3aM (yd4ecHMKa) ¥ MHTepakuyja (MaeHTuduKaIja myonmKe ca yIeCHULMA).
Csaka ofi X nokpehe BeoMma coXeHa Ky/ITypOJIOIIKa, ICUXOMOIIKA ¥ COIMOMOIIKA

3 Buue Ha: https://www.ebu.ch/publications?publicationType=position-paper&keyword=tv
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IIUTaka OKO KOjUX Ce COLMOIO3M He MOTY Y MOTITYHOCTH c/1oKUTH. CTOra HU y CTPYYHOj
jABHOCTM jOII yBEK HEMa CAITITACHOCTY O TOME IITA Y CBOjOj CYIITHHM IIPEJCTaB/bajy PUja-
JINTU TIPOTPaMI: MOgepHe inagujaitiopcke uipe, peanny iy 6esomnacHy 3abaBy, IIAHCY 3a
aupmarjy TajeHTa 1 KpeaTUBHOCTHU WM MOXKZIA JIEK 32 CMIpPerbe 601 MOJIePHOT YOBeKa
(cBakopgHeBHM cTpec)? Pujanuty fenyjy oOM4HOM I7Tefiaolly Kao yBIUJ, Y CBAKOJZHEBHH,
peanHy )XMBOT I10jeiuHala, a/ii CY TO Y CYIITUHM U3PEeXMPaHe U MICIITITaHMpPaHe CljeHe
Koje Hyfe jeQTrHY KoMepuujanHy 3abaBy. [ToHeKay; pujamuTuju yLoBObaBajy HajHIDKIM
cTpacTuMa Ilefianana Kako 6u mosehanu rneganoct. Taja ce y4ecHMI MoHaIIajy 6ec-
KPYIUIO3HO, a KOJ I7Iefja/Ialia ce HeCBeCHO cTBapa cBe Beha 3aBucHOCT.?

Teopujcko opgpeheme

Konuenr ,,pujanutn TeneBnsnja” y akaeMCKOM AUCKYPCY CIIOMUEbE Ce IPBIU IIyT
noueTKOoM 90-1X rOAMHa IPOIUIOTr BeKa, Kafa Cy ra HayaHuIu fedpuHmcan Kao ,,popmy
KOja 3aMarbyje TpaAnIMOHaIHe pasinke u3Mely nundopmanuja u 3abase, fOKyMeHTapIa
U IpaMe, jaBHOT 1 IpuBaTHOr Auckypca” (Kavka, 2012, str. 3). YmpaBo Ta 3aMar/beHOCT
U HejacHa IPaHUIla KOM >KaHPY PUjalIuTy IIPUIIafa OTeXXana je feduHucame. ,,Pujamiru
TeleBNU3Nja je cBeoOYXBaTHA KaTeropuja Koja yk/pydyje IMUPOK CIIeKTap 3a06aBHUX IIPO-
rpaMa o CTBapHUM JbyauMa. [IoHekas ce HasuBa IOMY/TIAPHOM [JOKYMEHTAPHOM TeJIeBU-
31jOM, a Ha/la3y ce Ha TPaHMYHO] TepuTopuju, usmely napopmarnuja u 3abase, 1oKy-
MeHTapHOTr 1 fpamckor nporpama (Hill, 2005, str. 2). Hajuemhe nutupana nepunnnuja
je Habu n capagHuka, Koju aKIleHaT CTaB/bajy Ha CTBapHe YYeCHNKE U pUjamnTyi Gopmy-
JIMLITY Kao ,BPCTY IPOrpaMa y KojuMa ce CTBapHU JbY/IY CHUMA]jy HOK I0KMB/baBajy MHIIV-
JIeHTe KOjU Cy Ce 3amcTa JOoropumy wi ¢y uncuennpann” (Nabi et al., 2003, str. 304). Kako
Ce KOHILIEIIT pMjaIuTHja pa3Biujao, a mpoduUT KPUCTANTNCAO KA0 IPBEHCTBEHU MOTHB Ofp-
JKarba 0BOT (pOpMaTa, TaKo Cy ce u feduHmiuje Mopudukosane. Crora, IO pujamnTujeM
ce ce yernhe mozpasyMeBa TeneBM3MjCKy GOPMAT KOjU je KOMepIijamaH 1 KOji je KOH-
CTUTYUCAH ,Malbe Y CKJIa[y C eCTeTCKUM IPUHIMIINMA, a BUllle Kpo3 ysujy IomynapHe
3abaBe ca CaMOCBECHUM IIPETEHIOBabeM Ha JUCKypC peanHoct” (Murray and Ouellette,
2009, str 3). C tum y Besu, ayTopka JusHa Bykcanosnh nuiie na je pujamuty nporpam
mobap mpumep Tora ,Kako Meflj TeleBuslje mpenasu rpanniy usmeby cserosa pasnu-
gnTUX OHTONMOIKYX craryca’ (Vuksanovié, 2007, str. 42).

Jlo maHac Huje ycrocTaB/beHa jeAMHCTBEHA I oInTenpuxBahena neguHMIMja puja-
JIATHja, )V CY TIOje[HY Ay TOPY CaIyIacCHM KaKo je differentia specifica oBor 1ojma mwerosa
remepuuka xubpupHocT (Andrejevic, 2004; Bignell, 2005; Hill, 2005; Kavka, 2012). Kon-
LeNT PUjaIUTHja eKIeKTUYKY cabupa cBa UCKYCTBA U MPOAYKIMjCKe TPUKOBe — TabIo-
U[JHOT HOBMHAPCTBA, JOKyMEHTapHe TelleBy3je U monynapHe 3abase. VI y ToM cMucty
HOHajBMIIe KoIMpa Tabonsie Koju ,npuxsarajyhu ypebusauxy ¢popmyny infotainment-a
HyJle KOMOMHAIN]y XapAKOp epoTuKe, Tpada u kda” (Domazet, 2013, str. 109). Tunema
Ha KOjJ Ha4MH JaHac geduHMCcaTI 1 e K1acupUKOBaTy pyjaltnuTiije y TeOpyjCKIM OKBI-
puMa cBe BUIlle I'y6M Ha 3Ha4ajy U, KaKo 3ak/pydyje ayTop Muma Kapka, ,,4MHU ce, Haj-
Ba)KHMj€E je MUTambe Jja /iU II0CTOjU OTPaHMY€Ebe 32 OBaj KaHp KOjM €€ TAKO JIAKO CTaIla ca
LPYTUM MefUjCKIM OO/IMIIMMA U CeXKe M3BaH eKpaHa y XIBe IIPOCTOpe COLMjalHe CTBap-
nocti” (Kavka, 2012, str. 178).

4 https://rijalitiprogramisite.wordpress.com/pojam-i-nastanak-rijaliti-programa/
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»EIMTHA Ky/NTypa je ayTOpCKa, ayTeHTUYHA, OPUTMHA/IHA, BPEIHA, CKYTIOLIeHa, JOCTY-
IHA je MamJHY, He caMo 360r LieHe Beh 11 3aTO 1ITO je He MOXKe CBaKo pasyMeTy. MacoBHa
KYITypa ce jaB/ba TeK ca MHAYCTPUjcKuM nepuopoM (19. Bex). /byan monase y rpaj u
IOHOCe HapofiHy (CEOCKY) KYNTYpPY U3 BJXOBE CPeliHe, a/lil He MOTY J1a je M3BeNy TeK TaKo,
360r IoficMexa, a eMUTHY He pa3yMejy. JaB/ba ce MOTpeba Jla MM Ce OB BPEHOCTH MOJIAKO
npubmIKaBajy npeko apyrux popmu. IlojaBa MacoBHe Ky/IType je Ha OYETKY O3UTHU-
BaH nporec. OTBapajy ce YNTaOHMIE, IPENIOPYUYjY Ce KibUTe, HajsHauajHuje necme. Kpos
KIbJTE Ce TI0jalllbaBajy SHauekha I PUHIUIIN, TIOITy/IapHA M3/jamha, IIoIy/Iapyu3alija HayKe.
CHUMIIY OIIePCKUX fiefia eMUTY]y Ce Ha Te/eBusujit. Bpo 6p3o, MacoBHa Ky/ITypa IoCTaje
HeayTOpPCKa, HeOPUIMHA/IHA, ca MajioM BpenHouthy. MacoBHa kynrypa 6p30 je mpecrana
Ia Hyau BpegHocTy. KocMONoMMTCKa Ky/ITypa je 3acTyIUbeHa y 1ienioM ceety. Ilonmasu ce
oy mpeMuce ja /byny noacehajy jennu Ha npyre. Hema cTBapanaukux mmyHocTu. Behnna
OHOTa LITO ce JoO1ja IIPeKo MacoBHe Ky/IType HeMa BpeHoCT. [Iparehe mojaBe MacoBHe
Ky/IType Cy KI4, 3aMeHa 3a IIPaBy BPeSHOCT, (ancudukar, noma poba, MyH[, Kao CHHO-
HIM 3a 6e3BpeniHO. KOHTpaKkyaTypa je CMHOHMM 3a HeraTMBHe IojaBe y Kynrypu. Obe-
JIeKaBajy je IOTeHI[Uja/THO HACU/be 1 eCTPYKIuja. VIgearn ca KojuM ce Imy6nmKka ueHTI-
¢ukyje je HeratyBan.”

PujanuTy nporpamm cy flaHac mpaBy IpuMep KaKO MAaCOBHY MENVjU UCIyIbaBajy
cBOjy Hapkotusyjyhy ¢yuxuujy. Yuras nporec samnoder je y AMepuiyu 1973. roguse Kaja
je Ha CTaHMLM jaBHOT CE€PBJICA EMUTOBAH NIPBY HE3BAHMYAH PUjANUTH ,, AMEPUYKA IIOPO-
puia’. Yop3o moToMm, cBe IOIIyIapHUje MOCTajy CKpMBEHe KaMepe Kao YBOJ, y Iporpame
KOjJ cafip>Ke CHMMKe Io/miuje ca Mecta yBubaja. OBy nporpamu Hacrtajy y crienuduy-
HOM JMICTOPMjCKOM ¥ MEJIVjCKOM TPEHYTKY KaJia C€ HallMIOHa/IHe TeJIeBU3Mje CyOdaBajy ca
030M/BHOM KPM30M ITOBepemha, a KabIoBCKe MOUMIbY ca OCBajarbeM TpXKuIITa. Jleperyma-
1/ija M OCMPOMAIIEHO MEAVjCKO TPXKMUIITe y AMepuuy u 3anagHoj Esponu norogosann
Cy pasBojy oBor >kaHpa. VM pasBoj TeXHO/IOTHje je UIlla0 HAPYKY pUjamuTHjuMa.

»HoBe MoryhHoCTHU 3a OBy BpCTY MHTUMHOT IIpahera 0OMYHOT )XMBOTA ITOCTAjy
moryhe 90-ux roguHa. JlaraHe fUrnTaaIHe BUJEO-KaMepe U MaKeT! 3a MOHTaXy BE/IMKOT
KaIalMTeTa 3a cacTaBjbalbe IporpaMa nmomMohy padyyHapckor codraepa Mopyaapamm ¢y
ce ca OHMM 11TO je Ejmmc ommcao kao Kpusy moBepera jaBHOCTH y HaceheHe KOHBeHIuje
TeneBM3MjcKor JokyMeHTapua” (Bignell, 2005, str. 15).

Cge oBo nckopuctuia je MTB, xoja 1992. roguue emutyje pujamutit ,,CTBapHM CBET .
Vnak, Kao K/by4Ha Y UCTOPUjaTy pUjaIuTHja U IeTOBOj Aa/boj eKCIIaH3Uju HaBoau ce 1999.
TO/IMHA Ka/Jja je Ha je[IHOj XONMaH/CKOj TeNIEBU3MjJ EMUTOBaHA IIPBa CE30HA PUjaluTH IIPO-
rpama ,,Bennkn 6par’. EMIpmjcku mopaly okasyjy Kako je oBaj TeleBu3ujcku Gpopmar
6p30 0CBOjIO CBET U 3apafioM, /i 11 LIeHOM peKTaMHOT IIpocTopa yop3ao myic ymupyhoj
MEJIVjCKOj UHYCTPUjIL.

»Y Xomaupuju, npsu ‘Bemuku 6par’ mocTao je jefHa off HajI/IelaHMjuX eMUCHja Y
Ip>KaBU y POKY Off Mecell laHa 11 IpMBYyKao 15 muunoHa rineganana. ¥ lnanuju je Buie
’bynu rnegano Benukoi 6patiia 2000. roguHe Hero monyuHaaHy Med Jlure mammnmoHa
usmeby Pean Mazpupa n munxenckor Bajepra..” (Hill, 2005, str. 4).

5 https://beleske.com-elitna-i-masovna- kultura/

1349



Cama C. lomaser, Jenena 3. Huxomrh, Pujanuiiiu kyniiypa xao tipeosnahyjyhu...

Hu Cp6uja Huje gyro 3aocrajana 3a ceeroM. Beh 2004. ropyHe Ha JaBHOM cepBUCY
eMUTOBaJIa Ce eMICHja ,,48 caTu cBafba’, Koja je MMasia popMaTHe KapaKTepUCTHKeE pyja-
JUTHja U Y KOjOj Cy TTApOBY MOPasM fia CK/IoTie 6pak y pOKy Off 1ie/1a iBa JaHa. YOp30 oToM
n'y Cpbujy je crurao pamosun ,,Benmuxu 6par”. EMutosaH je y centem6py 2006. ropyuse Ha
TeneBu3uju ,692”. Taxmumyuapu us Cpbuje, Lpue Tope n bocte n Xepuerosute 6opumu cy
ce 3a IITO Ay>M OICTaHAK y Kyhu Kojy Haarnena Benmuku 6par u Harpagy og 100.000 espa.
Pujanmyty MammHepuja je Tako Iodena ga ce 3axykrasa. Pagynosuh n Eppen y nomahem
KOHTEKCTY Pas/MKyjy iBe OCHOBHE BPCTe PUja/IUTHja: CTpaHe INLeHIle ¥ foMahe mpomyk-
nuje (Radulovi¢ & Erdei, 2017, str. 22). VI jega u gpyru MOZaaUTeT pUjalInuTHja OKYIIN-
pamu cy MHOTe 006/IaCTH IPYIITBEHe CTBAPHOCTH. ,[lomahue, oxxenn ce”, ,,Iienaj Majky,
6upaj hepky’, ,Pagna akuuja” ,,Manpusn’, ,Ilaknena kyxuma”, ,MemaM xeHy ... OBo cy
camo Heku Meby Buine ofy 20 HasyBa pujanuTi GOopMIM KOIMKO UX je eMuToBaHo y Cpoujn
y IpoTek/IMX 16 rogyHa. Y BpeMeHy Kajia je Ha CHa3) MMIIepaTuB ,,IpoduUT 13Haf cBera’,
»TaKMIUerbe Y HUCKVM CTpAcTiMa’ [OXKIB/bAaBa CBOj BPXyHaL]. Y TPEHYTKY IIICatba OBOT
paja, Ha IporpaMuMa Te/leBU3Nja ca HaI[IOHATHNM GpeKBeHIIMjaMa eMUTY]y ce crnemehn
pujanutu popmaru: TB Ilpsa - ,,Pagna akumja’, TB IInuk - ,3apgpyra, usbanusame’,
TB Xemnu - ,,I[TapoBu, nsbanupare”.

Yrpxoc cBe gerthym Kputrkama gomahux prjaanty Iporpama, cxeMa 1o Kojoj OHu
IIOC/TYjy OCTaje HEM3MEbEHA, A/IM Y CYAAPy Ca HOBUM, IUTUTATHUM MeJMjUMa TeleBy-
3uja cBe Buie ry6u TpKy. LInjb 0BOT HCTpaKkuBama je ja TeCTVpa U OIINIIIE Ha Koje je CBe
Ha4MHe PUjaTnTy IporpaMm Ioctao ,HoBa peamHoCT”. A y4eCHUIIN Y PUjaTTUTH]Y, KOjIL Cy
cBe venrhe 11 cTygeHTH yriefHnx 6eorpafcknx GakyaTeTa, IprucTajy ga OyAy CBefeHN Ha
»POOHN KapaKTep 3Be3/ja, Ha CYIITHHCKY Heay TeHTUYHOCT OO/IMKOBAHY MEMIVIjCKIM JieJI0-
BambeM U BUX0BO TPXXUIITHO BpeJHOBambe Off CTpaHe IIaposyKe My6/mke’, Kako ux fedu-
Hue Kyntyponor Munena Jlparnhesuh Ilermmh (Sesi¢, 2015, str. 213).

IIpuKas npuMemeHe METOIONIOTHjE

[maBHM IW/B pajia je Ga MCTPAXK!M 1 OMMILe Ha KOje cBe HaumHe mopranu y Cpbuju
IIpey3NMajy cafipkaje ¥ Kpeupajy BeCTI O PUjanuTH IporpaMumMa.

CxonHO TOMeE, TOCTaB/beHe Cy U IBe XUIIOTEe3e:

X1: Ha cBuM aHanM3MpaHUM IOpTaIMa MOTY ce poHahu BecTy 0 pujanuty cagp-
JKajuma.

X2: [IpunukoM u3BelITaBama o pujamrujuma y Cpouju Mory ce neHTuUKoBaTH
HOBe HOBMHApCKe IpaKce, 3aXBasbyjyhm KojuMa pujammutuju fobujajy noceb6aH sHavaj u
HOCTY/NUPajy ce Kao KyITypHU (HeHOMEH.

Hageneno ncrpaxusame je ypaheHo kopuirheremM 0CHOBHOT MeTOfa aHA/IN3e Cap-
kaja. Taxobe, y ncrpaxuBamy cy koprirheHe 1 MeTofe KOMIIapanyje 1 KIacudukaryje Kako
61 ce Ha IIITO CHCTEMATUYHM)Y HAYVH IPeICTaBUIN JOOUjeHN pe3ynTaTi. AHa/IN3VPaHN
HepYOJ, UCTPaXKMBaa je off 1. okTobpa 2020. rofyHe 1o 1. HOBeMOpa MCTe TOAVHE. Y30paK
je crparuduKoBaH 1 ofabpaH TaKo Ja IIOKPYBa IOPTaje HEBHE LITaMIIe, Hefle/lbHIKa 1
HOBOOCHOBAHU IOPTAI €3 IITAMIIAHOT M3fiaba. VHTeHI1ja ayTopky OuIa je aa Ha ogabpa-
HOM Y30pKY ITOKa)Xy LIITO NPy CIUKY floMaher MeiujcKor Iej3axa 11 y BbeMy 3acTyIUbe-
HOCT TEKCTOBA O PUja/IUTy IPOTPaMMMa. JeIMHNIIA aHa/IM3€ je HOBMHCKY TEKCT Ha OHJIajH
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HopTamiMa offabpaHuX Mefyja, Koji y ceb1 4ecTo cafipyke M ayino-B1U3yelIHe MaTepujaie.
Kpurepujym 3a ogabup aHa/mM3upaHUX TeKCTOBA 61O je IPYICYCTBO YYeCHNKA Y3 pyjaiuTiija
w forabaja Koju cy ce OTHOCUIIN Ha CaM PUja/IUTH. Y30paK je 06yXBaTHo MeT MopTaa, Ha
KojuMa je npeHTNMKOBaH crenehn 6poj TeKcToBa y KojuMa Ce U3BELITaBa O PUjATUTH]Y:

Kypup: 659 texcroBa

Bnunir: 321 Tekcr

HosocTn: 114 TekcToBa

Hosa.pc: 13 TekcToBa

ITeuar - 6e3 TeKCTOBA

PGSYHTaTI/[ NCTpaXXnBabha

[IpBu 3aK/by4aK je f1a je Ha CBa YeTHPHU ITOPTaIA 3ajeSHO 6110 Marbe TEKCTOBA O puja-
JINTY IpOrpaMuMa Hero y caMoM ,,Kypupy”, y koMe je 6110 HajBuIIIe HAjpasInanTUjuX
o6jaBa Koje ce OIHOCe Ha pUjalnTy 3Besfie 1 gorabaje.

Csaxora jaHa, y moce6Hoj Kypuposoj pyopuiu ,,Crapc’, oBaj mopTan o6jasmyje y
mpocexy 21,2 TeKcTa XuOpULHOT HOBUHAPCKOT JKaHpa — MelllaBUHe BeCTU U U3BEIITaja,
I7ie Ce TOBOPY O HEKOj Off jABHUX IMYHOCTY MCK/bYYMBO U3 CBeTa ecTpaje. MHoOrm off mux
ce Hajlase y pyjaUTHUjy ¥ MPATUOLY OPTala MOTY fla M3 caTa y cat IIpare LITa ce TaMO
ca muMa oraha. Ho, Teme o kojuma ce nuute y ,,Kypupy”, a koje ce ogHOCe Ha pijaInTi,
Hajuerrhe cy ceH3al[MOHAMNCTIYKE, BEOMA YeCTO Ha MBUIM HOOPOT yKyca, baBe ce epoT-
CKMM MM TAaHATOM[IHMM TeMaMa, 4eCTO Cy IaTeTudHe (HeocTBapeHe /bybaBnu, HecpehHa
[eTUCTBA, IPeKIAN TpyAHohe), IpelyHe Cy HAICa O HACWBY, Ifie Ce YaK IIPUKa3yjy 1
¢dororpaduje xeHe Koja je mpebujeHa a 3aTuM ca CBUM MofpuijaMa dpororpaducana mpe
ynacka y pujanutu. HacnoBu ¢y ceH3aloOHaMMCTUIKI, BP/IO YeCTO MCIIOf Ipara fobpor
yKyca, Kao 1 HammucK. VI3BellTaj U3 HAMMca IMHKOM YMTAOLa BOLY HA PYTe TEKCTOBE CII-
JYHe CafIp)KIHe, a BeOMa 4eCTO Cy HACTIOBU JIACLIMBHI ¥ [I03MBAjy YUTAOLe [a TIOITIefajy
CeKcyasIHe OffHOCe Koju ce Hacnyhyjy ucnop mokpusada. [Ty6nuka Koja mpaTu 0Be HaImce
HIje KBa/INTETHO HU BaJIMIHO NH(OPMICAHa, jOII Matbe COLIMjaNMM30BaHa U ef[yKOBaHa, a
CaMo je Ha KpaTak POK U Ha BeOMa HICKOM HIBOY 3ab6aB/beHa.

Kapa je peu o ,BaunoBom” mopTaiy, CuTyamuja ce He pasjInKyje MHOTO Off OHe
Ha ,,Kypuposom”, mpe cBera 36or nsbopa Tema Kojuma ce 6aBy y moce6Hoj pyopuiiu
»3a6aBa’, pe3epBICAHOj YIIPABO 3a CKaH[aJIe, HAINICE O PYjAMUTIjUMAa, BUXOBUM yuec-
HUIIMMA, MHTYMHUM [leTa/biMa O BbUXOBOM >KUBOTY U 3[paBiby (KO Ma KOPOHY, KO je
C KIIM Y CPOJICTBY, KO je y TajHUM /bybaBHMM OHOCYMMA, @ HUCY UM CTPaHe HU TeMe O
npe/bybama, OfHOCKMA ca OMBIINM, cafjalllibyM 1 6yayhuM cynpysuma unm cynpyrama,
HOPOAMYHUM OFHOCUMA). Y MpoceKy ,,banu” nHeBHO 06jaBu 10,3 TekcTOBa O pUjanu-
THjuMa. Y CTBapHOCTH KOja je KOMIIIEKCHA, 4eCTO KOHTPAINKTOPHa, pybpuka ,3abasa”
Ha IOpTany ,,bmnia” cBe TeMe MojefHOCTaB/bYje 1 CBOAM HA CEH3alMIOHA/IN3aM, HOBAII,
pabama 1 ymupama, 6e3 npeTepaHOr eMOTHBHOT yAy0O/bMBaba ¥ OBe OCET/bIBE TEME.
V1 xaj uIry o OTOMCTBY, YBeK je To (ppasepcKit, Te ce TOBOPH O ,HaCTIeIHULIVMA, TIPUH-
Iesama’, a Kajja ce ToBOpMU 0 060jIeNnnMa Off KOpOHA BUPYCa, YaK Ce U TO YMHU Ha CeH-
3aI[MOHAMNCTUYKY HaunH. Hema nHTepmperanuje, KpUTUKE U JEeKOHCTPYUCAha TEMa,
caMmo ce cBe cuMIUIM(UKOBaHe 3HaUCHCKe MOPYKe 1Iaj/by AUCKYPCY peLuinjeHara, Kao
jEIVHCTBEHOj LIeNIVHMA.
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Cama C. lomaser, Jenena 3. Huxomrh, Pujanuiiiu kyniiypa xao tipeosnahyjyhu...

BecTu o pujanmty mporpammma y oHIajH n3iamy ,, HoBocTi” cMelnTeHe Cy HI Mambe
HII BuIlle Hero y pybpuxy ,,Kynrypa”, kao u y moapybpuxy ,Pujanntu” xoja ce Hamasu
y okBupy ,,Cuene”. lnesno ,,HoBoctn” o6jase 3,6 Tekcra ca TeMoM pujamutuja. OBaj
IHEeBHU TUCT fobap je mpyumep Tabronausanmje u pujagnTnsaiuje, jep He CaMo Ja CBe
venrhe usBelnTaBajy o pujanuTyu reMama Beh 1 030M/bHU APYLUITBEHO-IOTUTHYKY TEK-
CTOBM MMajy CeH3allMOHa/IMCTIYKe Hac/oBHe 6/10KoBe. OHIIajH M3/ambe jeffHOT Off HajcTa-
PUjuX JHEBHUX JMCTOBA Capajiiby pasBlja I ca TabIona1Ma, IIa TaKo IMHKYje Ka ,,VIHdop-
Mepy’, »Kypupy” miu noprany HOBMHa ,AJIO” 4ije TeKCTOBE IIpeysyMa 1 06jaBibyje UX y
okBUpY pybpuke ,Kynrypa” Y 3ace6Hoj pyopuuu nocseheHoj pujamntujuma, TeKCTOBY
Cy IOTIMCaHM MHUIMjaIMMa WIN je HEIBOCMUC/IEHO O3HAYEHO 1A je CafipyKaj ImpeyseT
ca osor noptana. Hacimosu pybpuke ,,Pujanuru” y sehunn ciydajea cafpixe 1 ofpe-
IHULY ,(OTO+BUAE0”, 1A TAKO IMyO/IMKa HeMa HeTOyMUIY fia /iu he 4MTaTu caMo TeKcT,
Beh joj ce jacHO cTaB/pa 1o 3Hama Kako he Mohu u fja orefa HajakTye/nHMje OIOMKe 113
pomahux pujammruja. ,HoBocTn” Tako my6/1uKy n3BelITaBajy o BUCHHaMa XOHOpapa y4e-
CHIKa, Ty4aMa, cBabama, packnunma, TpynHohama u jpy6aBHuM adepama... VicToBpemeno,
OBI ,,ypHeOeCHN” U ,,IIOKAHTHU CAZIP>Kaj)i CY BUCOKO IIO3UIMOHAPAHU HA IOPTATY, &
»HOBOCTI” X HEPETKO CMEILTajy U Y Ofie/bakK »,IIpernopydyjemo”

Ha moprary ,,Ileuata” yBex je u36op TeKCTOBa U3 Hefie/bHIUKA ,]ledaT’, HUKA/A Ce He
IIpeHoCe KOMIUIETHe HOBIHE, a 611 U IITAMIIAHO U3fame ,,IledaTa” cauyBamo YuTaole.
[Mopran ,Ilevara” momepeH je Ha net nenuHa: Konymne, Iledat Heperve, CBeT, VIHTEPBjY,
IMpenncraBame. Y pybpunn ,IIpenncraBame” MOXKe Ce IIPENIUCTATH MITAMIIAHO U3JIAMHE,
KOJIyMHe Cy IoBepeHe Ipynu KonymHucra nonyt Hukone Manosuha, Boxxupapa 3euve-
Buha, Cno6onana Bragymmha, Iparocnasa Anronnha... Komymancry iy o Hajpasmnu-
9uTHjuM TeMaMa (Y aHa/IM3MPaHOM IIeproy 06jaB/beHN Cy TEKCTOBH ca TeMaMa off Cajma
KIbITA, KOjU je M30CTa0 OBe TOfVIHE, O CelaM/ieCeTVM oM HaMa [iBajleceTor BeKa Kajia ce
Dect 3Bao “3matHo Hoba Pecta” ... Y pybpunn ,,Cet” cy moapyOpuKe Be3aHe 3a CBETCKA
IMTaba Y IMYHOCTH, a Y MHTEPBjYy CY TOKOM aHa/IM3MPAHOT IIep1ofia 00jaB/beHN Pasro-
Bopu ca Bragummpowm Inmrramom, Onrom YetBepukoBom, babkerom Cumomanom, Cra-
ButioM lapomom... Ha moprany ,,Iledara’, maxie, y aHa/IM3MpaHOM IIEPUOLY MIMa TEKCTOBA
Ha Hajpas/M4uTje TeMe, MMCaHNX U Y aHaIMTUYKOM 1 6e/IeTPYCTPUYKOM SKaHpY, Kao 1 y
XUOPMIHOM, anu 6e3 roBOpa O pUjaluTHjy.

HOBA.PC je noprazn Koju je KOHIUIIMPAH TAKO Jia je Ofie/beH Ha YeTPHAECT Ofie/baKa:
[Mouerna, Hajuosuje, Bectn, Konymue, Cser, ITogkact, Ciopt, Kynrypa, 3a6aBa, XKena,
Marasun, Bupeo, Ayto, VI'T. BecTu Koje ce ogHOCe Ha pujauTy IPOrpaMe Hajase Ce Haj-
veuthe y py6punu ,,Showbiz” u ,,JIpymrso” u nonexan y cebu Takobhe capprxe Bupeo-
-CHUMKe pujaauTy nporpama. Vmak, npumetHo je fa ce Hosa.pc pujannurujuma 6asu
(eHOMEHOJIOLIKY a He ITYKJM U3BEIITaBIbeM, I1a Ce PUja/INTUjU CIIOMUEY 11 Y OKBUPY KpH-
TUYKOT IPOMMIIUBAEbA, TYMaderha 3aKOHCKe Pery/IaTyiBe WM 03MBarba Ha 60jKOT MCTOL.
Ounro fa ce HoBa.pc 3a1axke 3a ipyradmjy KyITypHY HOTUTUKY OF ,,Kypupa” u ,,bruia’,
cammM M 1uTo 3a HoBy.pc muuny u HoByHapyu nonyT Mutana Biaajunha auju tekcroBu
Cy ycMepeHM Ha TeMe 13 06/macTi enutHe Kynrype (neno boxymmna Xpabana, 3e6anjo-
BOj KIbU3H eceja ,Kamro canro”, benumujesom HoBoM unmy ,,[InHOK1O0™, nTH.), Panko
[TuB/baHNH, TMYHOCTU U3 CBETA KYAType nonyT rmymutie Mupe @ypra... OcHOBHM IIPO-
u3BOJ KynType 3a mopran Hosa.pc cBakako Huje pujanmuty, Beh MCTMHCKa KyATYypa, Kyi-
Typa eIMTU3Ma, Pa3HOIUKOCTH, IJje YMH YMTakba MOXKe 0TI 1 6apTOBCKY YMH CTBapamba.
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3aKk/by4Ha pasMaTpama

ITpBo6uTHA XMITOTE3a fla Ce HAa CBAKOM aHAIM3MPAHOM MOPTany Mory mpoHnahu Tex-
CTOBM O pUjanuTU porpaMumMa Huje noTephena. ¥ ysopky, jennHo y ,,Iledary” 3a mecery
[laHa HMje UIeHTU(IKOBAH HIjelaH TeKCT CIIMYHE CafipyKIHe, I1a ce CTOra Kao CTpareruja
M3BellTaBama 0 OBUM nporpamnma Hamehe ,,uraopucame”. OcTtatak ysopka — ,, Kypup”,
»bmn” u ,HoBOoCTH” HEKPUTUUKY NIPey3nMajy BeCTU U BUAEO-Cafip>Kaje 0 pujanmuTu
cepujaaymMa O KOjuMa M3BEIITABAjy U TUMe JNOIPUHOCE Pa3Bojy ,CUMYJIallije peaaHo-
cTi’, KasaHo boapujapoBuM peuHnkoM. Kop faHalImbuX KOH3yMeHaTa ce MOMyIapuile
OJICYCTBO MOPAJTHUX BPEJHOCTH, PUjTUTH CepUjalu YTUUY Ha KYITYpOJIOIIKEe CTaBOBE
my0IImKe, TOPYYY]y Aa je CBe J03BOJbEHO, IPEMOPYIYjy Ce OBU CafpKaju 3a YNTambe, IIe-
flambe, a CaMMM TUM IIPOIIarypa ce 1 KaKo je HeONMXOIHO IPaTUTU UX ¥ OUTH ,,y LIeHTPY
36uBama”. VieHTruKoBaHe Cy 1 HOBe HOBMHAPCKe IIPAKCe Y3 TOMONy KojuXx ce OfpkaBa
»PVjATINTY TTAHOTITUKOH~ KOjU TIOCTY/IMPA PUjaIUTH KYITYPY Kao JOMVHAHTaH (PeHOMEH
y Cpbuju. BoMbacTi4Hy 1 CeH3aI[MOHANMNCTIYKY HaCTIOBHM OlOKOBY (Heheilie 6eposaiii,
080 jout HUcilie 8ugenu, WOKAHITAH HUPU3op, Moxceliie U ga fipeilo3Hailie...), BUCOKOIIO3M-
LIOHMPAHM TeKCTOBM, baHepy, TpOBOKaTuBHe PpoTorpaduje, 6psa cMeHa TEKCTOBA, FOOPO
yBe3aHU TeKCTOBU JTMHKOBMMA IIpUBIade NyONuKy >Ke/bHY ceHsanuje. [lopTanu Ha Taj
HA4MH ,,KYIYjy U 3afpskaBajy” myonuky. [la mu je pujanntu nobegio? C 063upom Ha 6poj
CaTM KOJIVKO je Ha TeNeBU3MjCKUM eKpaHMMa MIPUCYTaH (JjaZleKo BUILE Off CBUX OCTa/IMX
IIporpama sajefHo, IIpeMalllyje 4ak U caTe mocseheHe cropty ) 1 ¢ 063upoM Ha HopTane
I7ie ¥Ma HoceOHNUX pybpuKa Koje 06jaB/byjy ay[yio U BUIeO HAINCE O HbUMA, Kao MITO CY
»Kypup” u ,,bniy’, ,Jindopmep” n ,HoBocti”, unnm ce ga jecte. Ho, 036m/man u aHamm-
TUYKM CafipyKaj KOju HyZe JPYTY MOPTasIy, KOjU MUY Ha KPUTUYKM HAUMH O HajpasHOBP-
CHMjUIM II0jaBaMa y OPYLITBY, I1a U O PUjaIUTH]Y, Kao mTto ¢y Hoa.pc i ,,[leuar”, ykasyjy
Ha TO Jla HIICY CBY OHJIajH IOPTa/INU MpPeIUIaB/beHN PUjalTUTI TMYHOCTYIMA U eCTPaHOM
KY/ITYPOM.

Y 6unm usmely pujanutuja u peamHOCTH He Tpeba MCITYCTUTY U3 BUJa KOHOTaTUBHU
HIBO KOJIOBa Koji1 Kofj ofpebheHe rpyme riefanana ogbuja ja ce CTOIN ca TaXKHUM, KOH-
CTPYMCAaHUM cIrieKTaknoM. 3opaH [TanoBuh nctnye:

»AHOMMja je jejHa Off K/bYYHUX Pedy CPIICKOT pa3opeHor ApPyIITBAa. AHOMUjOM
(mmojam je ynpaso yseo Emu [Inpkem) ce 03HauaBa pacTaKkarbe APYLITBEHNX HOPMM, KOH-
¢dysuja MOpaTHUX BPEHOCTH, XMIIOKPU3N]ja, IeTMHKBEHTHOCT, UTHOPYCAaHe 1 37I0yII0-
Tpeba IpaBHOT OPeTKa, CTBapamwe nupamuse HegopmanHe mohn, oryheme nojeanHia.
bam xao JaHac — Ie30pMjeHTIICAHY WIAHOBY [IPYIITBA TPArajy 3a COLMjaTHO II0XKe/bHIM
obpaciymMa noHamama. Vi ce npenyurrajy auxmwmsmy’ (Panovié, 2020).

1353



Sanja S. Domazet, Jelena Z. Nikoli¢, Reality culture as a prevailing cultural format in Serbia

Sanja S. Domazet'

Jelena Z. Nikoli¢?

University of Belgrade, Faculty of Political Sciences,
Department for Journalism and Communicology
Belgrade (Serbia)

REALITY CULTURE AS A PREVAILING CULTURAL
FORMAT IN SERBIA
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Abstract: The contemporary media culture in Serbia has been marked by two trends
- democratization and transformation of the media. These parallel processes on the eve of
the 21 century led to the decrease in informative contents and the increase in the enter-
tainment ones. Therefore, reality shows take primacy in Serbia, no longer being an exclu-
sive feature of the television. This paper is aimed at researching and describing the ways in
which informative contents in the Serbian media have been replaced by television reality
contents, as well as the ways in which the printed media and internet portals inform about
them. By the qualitative method of content analysis, this paper realizes its goal to fathom
the mechanisms of the transposition of the informative content into the entertainment one,
thus deconstructing journalistic practices. The results will indicate that the domestic por-
tals relate to realities in two ways — the first and less common modality is ignoring, while
the second implies uncritical acceptance of this type of content, which creates fertile soil
for the development and maintenance of the so-called reality culture.

Keywords: reality culture, portals, television, entertainment

Introduction

When author George Orwell published one of his most important works in 1945, he
probably could not even assume that half a century later his “Animal Farm” would win the
whole world or that the media would call him the godfather of reality shows because of his
sentence “Big Brother is watching you”. The first reality formats appeared in Great Britain
and concurrently existed in the USA too, from where they spread to the West European
countries. The criticism of them being a cheap, sensationalist, voyeur, primitive television
were not fruitful, and that is why from their first broadcasting these contents have broken
all rating records. They do not leave anyone indifferent, so author Annette Hill divides
the auditorium into “people who love reality television and people who love to hate reality

! domazetsanja5@gmail.com

2 jelenaznikolicl@gmail.com
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television” (Hill, 2005, p. 2). Some domestic television stations broadcast realities as many
as 12 hours a day. The ratings should not come as a surprise because the data of the Euro-
pean Broadcasting Union from 2018 show that Serbs spend on average 5 hours and 32
minutes in front of the TV screen, thus taking second place in Europe by the length of the
time spent watching television®.

Modern reality shows can also be analyzed as a perfected version of the “panopti-
con’, the concept first postulated by English theoretician Jeremy Bentham to denote a type
of prison in which one guard controls all prisoners. In his work “Discipline and Punish’,
French sociologist Michel Foucault extends this concept to modern societies, indicating
that modern states realize the “panopticon” differently in practice (Foucault, 1987).

A reality show in Serbia exists like a special type of “panopticon” in the “simulated
reality”, which is developed by author Jean Baudrillard in his postmodern discourse, point-
ing out that we live in the consumer society where simulation of reality replaces pure real-
ity (Baudrillard, 1991). In the era of the mass and virtual culture, reality shows further
contribute to the decreased ability of people to orient themselves, to understand and inter-
pret reality. By promoting pseudovalues and false identities, this type of content sends
a message to the audience that it is only important to follow the course of events in the
“T'V Panopticon’, to punish or reward the participants. And the audience includes almost
everyone, from pensioners to students. Researching the student population, authors Vuli¢
and Markovi¢ find out that “almost 80 percent of the respondents watch a reality show
regularly or sometimes, and in addition there is mainly agreement in the sample that this
type of programme destroys traditional, human and moral values while promoting neg-
ative models of behaviour” (Vuli¢ & Markovi¢, 2012, p. 318). While reality forms fol-
low one another on the screen, in the spectacle society there is an ongoing identification
with the so-called stars, or the process of “celebritization”. “In their scarce lives in which
they do not decide about almost anything, the auditorium is placed into the position of
an interactive reality participant that can directly use his/her vote to affect the farmers’
destinies” (Vali¢ Nedeljkovi¢, 2011, p. 304). That is how the concept of “semiotic democ-
racy’, coined by John Fiske, also gains significance, implying the active role of the audi-
ence that independently reads its own meanings into media commodities and interprets
the contents (Fiske, 1989).

The emergence and development of realities do not only lead to the altered under-
standing of the recipients and media environment, but also in a certain manner initi-
ate the “constituting nonsense and contemporary marginalization of culture” (Stanoje-
vi¢, 2014). In this paper, reality, in contrast to the elitist culture, is considered as a special
type of culture, while

“reality shows represent a television genre showing the scenes from people’s real lives:
their habits, behaviour, attitudes, and way of dressing. This is one of the definitions of
reality shows. Sociologists and media analysts agree that there are three characteristics
representing the essence of reality shows: voyeurism (by the audience), exhibitionism (of
the participants) and interaction (the audience identifying with the participants). Each of
them raises very complex cultural, psychological and sociological questions the sociologists
cannot agree about fully. That is why the expert public still does not agree about what reality

3 More at: https://www.ebu.ch/publications?publicationType=position-paper&keyword=tv
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shows essentially represent: modern gladiatorial games, real or harmless entertainment,
a chance to promote talent and creativity, or perhaps a painkiller used by modern man
(everyday stress)? To an ordinary viewer, reality shows seem to be an insight into everyday,
real lives of individuals, but those are actually directed and planned scenes that offer cheap
commercial entertainment. Reality shows sometimes satisfy the lowest passions of the
viewers in order to increase the ratings. That is when the participants act unscrupulously
while there is an ever growing addition created subconsciously among the viewers*

Theoretical definition

The concept of a “reality television” is mentioned in academic discourse for the first
time at the beginning of the 1990s, when the scientists defined it as a “form that blurs tradi-
tional differences between information and entertainment, documentary and drama, pub-
lic and private discourse” (Kavka, 2012, p. 3). It is the blur and the unclear border about
which genre a reality show belongs to that made its definition more difficult. The “reality
television is a comprehensive category that includes a broad spectre of entertainment pro-
grammes about real people. It is sometimes called popular documentary television, while
itis positioned in the border territory, between information and entertainment, documen-
tary and drama programmes (Hill, 2005, p. 2). The most frequently quoted definition is
that of Nabi et al, putting the emphasis on real participants and formulating a reality show
as a “kind of programme in which real people are filmed while experiencing incidents that
actually happened or were staged” (Nabi et al., 2003, p. 304). As the concept of reality devel-
oped, and the profit turned out to be as the primary motive of the survival of this format,
its definitions were also modified. Therefore, a reality show increasingly implies a televi-
sion format which is commercial and constituted “less in line with aesthetic principles, and
more through the fusion of popular entertainment with the self-conscious aspiration to the
discourse of reality” (Murray and Ouellette, 2009, p. 3). In relation to that, Divna Vuksa-
novi¢ writes that a reality show is a good example of “how the television medium crosses
the border between the worlds of different ontological statuses” (Vuksanovi¢, 2007, p. 42).

So far no unique and generally accepted definition of a reality show has been estab-
lished, but some authors agree that differentia specifica of this concept is its generic hybrid-
ity (Andrejevic, 2004; Bignell 2005; Hill, 2005; Kavka, 2012). The concept of reality eclecti-
cally combines all experiences and production tricks - of tabloid journalism, documentary
television and popular entertainment. In that respect it mostly copies tabloids that “by
accepting the editorial formula of infotainment, offer a combination of hardcore erotic,
gossip and kitsch” (Domazet, 2013, p. 109). The dilemma about the manner of defin-
ing realities today and about where to classify them within theoretical frameworks is
becoming less significant and, as author Misha Kavka concludes, “it seems that the most
important question is whether there is a limit for this genre that so easily merges with
other media forms and reaches beyond the screen into the living space of social reality”
(Kavka, 2012, p. 178).

4 https://rijalitiprogramisite.wordpress.com/pojam-i-nastanak-rijaliti-programa/
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“Elite culture is authorial, authentic, original, valuable, precious, accessible to the
minority, not only because of its price, but also because it cannot be understood by
everyone. Mass culture emerges only with the industrial period (19" century). People
come to towns bringing their folk (country) culture from their own environment, but
cannot perform it just like that, because of the ridicule, while they do not understand elite
culture. It becomes necessary to bring these values slowly closer to them through other
forms. The emergence of mass culture is initially a positive process. Reading rooms are
opened; books and most important poems are recommended. Meanings and principles are
clarified through books; there are popular editions and science is popularized. The videos of
opera works are broadcast on television. Mass culture very quickly becomes non-authorial,
unoriginal and of small value. Mass culture quickly stopped offering values. Cosmopolitan
culture is present all over the world. It starts from the premises that people remind of
one another. There are no creative personalities. Most of what is gained through mass
culture has no value. The accompanying phenomena of mass culture are kitsch, replacement
for true value, forgery, poor goods, and trash as a synonym for something worthless.
Counterculture is a synonym for negative phenomena in culture. It is characterized by

potential violence and destruction. The ideal the audience identifies with is negative.”

Nowadays reality shows are a real example of how mass media fulfil their narcotizing
function. The whole process began in the USA in 1973 when a national TV station broad-
cast the first unofficial reality show “American Family” Soon afterwards hidden cameras
became increasingly popular as an introduction to the programmes that contained police
video footage from the crime scene. These programmes were made at a specific historical
and media moment, when national television stations were facing a serious crisis of trust,
while cable stations began conquering the market. Deregulation and impoverished media
market in the USA and West Europe were suitable for the development of this genre. The
development of technology also went hand in hand with reality shows.

“New possibilities for this type of intimate monitoring of ordinary life appeared in
the 1990s. Light digital video-cameras and high-capacity editing packages for making
programmes with the aid of computer software coincided with what Ellis described as a
crisis of public confidence in the inherited conventions of the television documentary”
(Bignell, 2005, p. 15).

All this was used by MTV which started broadcasting the reality show “Real World”
in 1992. However, the crucial year in the history of a reality show and its further expan-
sion is considered to be 1999, when the first season of the reality show “Big Brother” was
broadcast on a Dutch television. Empirical data show how this television format conquered
the world rapidly owing to the profit, but it also made the pulse of the dying media indus-
try faster with the price of the advertising space.

“In the Netherlands, the first ‘Big Brother’ became one of the most watched shows
in the country within a month and attracted 15 million viewers. In Spain, more people
watched Big Brother in 2000 than the Champions League semifinal match between Real
Madrid and Bayern from Munich...” (Hill, 2005, str. 4).

5 https://beleske.com-elitna-i-masovna- kultura/
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Serbia did not lag behind the world either. As early as 2004, the national TV station
broadcast the show “48 Hour Wedding” with the formal characteristics of a reality show,
where the couples had to get married within only two days. Soon afterwards the famous
“Big Brother” arrived in Serbia. It was broadcast on TV “B92” in September 2006. The con-
testants from Serbia, Montenegro and Bosnia and Herzegovina competed in staying as long
as possible in the house controlled by the Big Brother and for the 100.000 EUR prize. That
is how the reality machinery started functioning rapidly. In the domestic context Radu-
lovi¢ and Erdei distinguish two basic types of reality: foreign licenses and domestic pro-
ductions (Radulovi¢ & Erdei, 2017, p. 22). Both of these reality modalities occupied many
areas of social reality. “Host, Get Married”, “Look at Mother, Choose Daughter”, “Extreme
Makeover: Home Edition” “Maldives”, “Hell Kitchen’, “I Am Changing My Wife”... These
are only some of over 20 names of the reality forms broadcast in Serbia in the past 16
years. In the period of time ruled by the imperative of “profit above all’, “the competition
in low passions” reaches its culmination. At the moment this paper was written, the tele-
vision stations with national frequencies were broadcasting the following reality formats:
TV Prva - “Extreme Makeover: Home Edition”, TV Pink - “Cooperative, Ejection”, TV
Happy - “Couples, Ejection”

Despite the fact that domestic reality shows are being frequently criticized, the scheme
they function by remains unchanged, television is increasingly losing the race in its clash
with new digital media. This research is aimed at testing and describing the ways in which a
reality show has become “New Reality”. The contestants in reality shows, who often include
the students of acclaimed Belgrade faculties, accept to be reduced to the “commodity char-
acter of stars, to the essential inauthenticity shaped by media impacts, and their market
evaluation by the motley audience’, as they are defined by culturologist Milena Dragicevi¢
Sesi¢ (Sesi¢, 2015, p. 213).

Overview of the applied methodology

The main aim of this paper is to research and describe all the ways in which portals
in Serbia take the contents and create the news about reality shows.

Accordingly, two hypotheses have been established:

H1: The news about reality contents can be found on all the analyzed portals.

H2: When reporting about reality shows in Serbia, new journalist practices can be
identified, thanks to which reality shows gain special importance and are postulated as a
cultural phenomenon.

This research was conducted by using the basic method of content analysis. More-
over, the research also used the methods of comparison and classification in order to pres-
ent the obtained results as systematically as possible. The analyzed research period lasted
from 1* October to 1* November 2020. The sample was stratified and selected so as to cover
the portals of daily newspapers, weeklies and the newly-founded portal without its printed
edition. The authors intended to use the selected sample in order to show the broadest pic-
ture possible of the domestic media landscape and the presence of the texts about reality
shows within it. The unit of analysis is a newspaper text on online portals of the selected
media, which often contain audio-visual materials as well. The criterion for selecting the
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analyzed texts was the presence of the reality participants or the events which referred to
the reality itself. The sample included five portals with the identified number of texts which
report about a reality show as follows:

Kurir: 659 texts

Blic: 321 weeklies

Evening News: 114 texts

Nova.rs: 13 texts

Pecat - no texts

Research results

The first conclusion is that all four portals together published fewer texts about reality
shows than only in “Kurir” itself, which published the largest number of different releases
referring to the reality stars and events.

Every day, in special Kurir section “Stars, this portal publishes on average 21.2 texts of
the hybrid journalist genre — a combination of news and reports — which speak about one
of the public figures exclusively from the world of show business. Many of them are reality
show contestants and the followers of the portal can watch what is happening to them in
those shows on an hourly basis. However, the topics written about in “Kurir” in reference to
reality shows are most commonly sensationalist, very often on the verge of good taste, deal-
ing with erotic or thanatoid themes, frequently pathetic (unrequited love, unhappy child-
hood, abortion etc.), full of stories about violence, even with photographs of the woman
who was beaten and then photographed with all the bruises before entering a reality show.
The headlines are equally sensationalist, very often below the threshold of good taste, just
like the texts. The report in the text contains a link that takes the reader to other texts of
similar content, and very frequently the headlines are lascivious and invite readers to watch
the sexual intercourse that is suggested to take place under the cover. The audience follow-
ing these texts does not receive high-quality or valid information, it is even less socialized
and educated, while it is entertained only on a short-term basis and at a rather low level.

As for “Blic” portal, the situation does not differ much from the one regarding “Kurir”
portal, primarily due to the choice of topics dealt with in the special section “Entertain-
ment’, reserved solely for scandals, texts about reality shows, their participants, intimate
details from their lives and health (who is infected with Covid-19, who is related to who,
who has a secret love affair, while there are also stories about adultery, relationships with
ex, current and future spouses, family relationships). “Blic” publishes 10.3 texts about real-
ities on a daily basis. In the actual reality that is complex and often contradictory, the sec-
tion “Entertainment” on “Blic” portal simplifies all topics, reducing them to sensational-
ism, money, births and deaths, with no deeper emotional treatment of these sensitive topics.
Even when writing about someone’s children, this section uses special phrases such as
“heirs or princesses’, and it is sensationalist even when speaking about the people infected
with COVID-19 virus. There is no interpretation, criticism and deconstruction of topics;
all the messages with simplified meanings are merely sent to the discourse of the recipi-
ents as a unique whole.

The news about reality shows in the online edition of the “Evening News” can be
read nowhere else but in the section “Culture’, as well as in the subsection “Reality” within

1359



Sanja S. Domazet, Jelena Z. Nikoli¢, Reality culture as a prevailing cultural format in Serbia

“Scene”. The “Evening News” publishes 3.6 texts on a daily basis about reality shows. This
daily newspaper is a good example of tabloidization and realitization because it not only
increasingly reports about reality topics, but even its serious social-political texts have sen-
sationalist headline blocks. The online edition of one of the oldest daily newspapers also
expands its cooperation with the tabloids and gives links for “Informer”, “Kurir” or the por-
tal of daily newspaper “Alo”, whose tests it takes and publishes them in the section “Cul-
ture”. In a separate section reserved for reality shows, the texts are signed by initials or it is
unambiguously stated that the content is taken from this portal. The headlines in the sec-
tion “Reality” in most cases contain the determinant “photo+video” too, so that the audi-
ence has no doubts about whether to read only the text, but it is also clearly informed that
it will also be able to see the latest highlights from domestic reality shows. Thus the “Eve-
ning News” informs the audience about the amounts given to the contestants, their fights,
arguments, break-ups, pregnancies and love affairs... At the same time, these “hilarious”
and “shocking” contents are highly positioned on the portal, while the “Evening News”
often put them even into the section “We Recommend”.

The portal “Pecat” always offers a good selection of texts from the weekly “Pecat”
It never publishes the overall content of the magazine so that the printed edition of “Pecat”
could keep its readership. The “Pecat” portal is divided into five sections: Columns, Stamp
of the Week, World, Interviews, and Browsing. The section “Browsing” offers a quick look
at the printed edition, while the columns are reserved to a group of contributors such as
Nikola Malovi¢, Bozidar Zecevi¢, Slobodan Vladusi¢, Dragoslav Antoni¢ etc. The colum-
nists write about various topics (in the analyzed period the published texts wrote about
the topics ranging from the Book Fair, which has not been held this year, the 1980s when
the Film Festival was called “The Golden Age of FEST”... The subsections in “World” are
related to the world issues and figures, while during the analyzed period the section “Inter-
view” featured Vladimir Pistalo, Olga Chetverikova, Babken Simonyan, Slavica Garonja
and the likes. Therefore, during the analyzed period the “Pecat” portal published the texts
about most diverse topics, written both in analytical and fiction genres, as well as in the
hybrid one, but without mentioning reality shows.

NOVAL.RS is a portal designed so as to be divided into fourteen sections: Home page,
Latest news, News, Columns, World, Podcast, Sports, Culture, Entertainment, Women,
Magazine, Video, Cars, IT. The news referring to reality shows are most commonly found
in the section “Showbiz” and “Society” and sometimes also contain video-clips from real-
ity shows. However, it is evident that Nova.rs deals with reality shows in a phenomenolog-
ical manner and not by merely reporting about them, so that reality shows are mentioned
in the framework of critical opinions, interpretation of legislation or invitation to the boy-
cott thereof. It is obvious that Nova.rs advocates a different cultural policy in comparison
to “Kurir” and “Blic”, which can be seen from the very fact that the contributors for Nova.
rs are journalists such as Milan Vlaj¢i¢, whose texts are focused on the topics from the field
of elite culture (the works of Bohumil Hrabal, Sebald’s collection of essays “Campo Santo”,
Benigni’s latest film “Pinocchio’, etc.), Ranko Pivljanin, figures from the world of culture,
like actress Mira Furlan... To the portal Nova.rs, the basic product of culture is definitely
not a reality show, but true culture, the culture of elitism and diversity, where an act of read-
ing may also be a Barthesian act of creation.
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Concluding remarks

The original hypothesis that texts about reality shows can be found on each of the
analyzed portals has not been confirmed. In the sample, no text of such content has been
identified only in “Pe¢at” during one-month period, so “ignoring” is imposed as the strat-
egy of reporting about these programmes. The remainder of the sample - “Kurir”, “Blic”
and “Evening News” uncritically take over the news and video contents about reality seri-
als, reporting about them and thus contributing to the development of the “simulation of
reality”, as Baudrillard calls it. The absence of moral values is popularized among modern
consumers; reality serials impact the cultural attitude of the audience, saying that every-
thing is allowed; these contents are recommended for reading and watching, thus adver-
tising that it is necessary to follow them and be “in the centre of events”. New journalist
practices have been identified, with the aid of which the “reality panopticon” is sustained,
postulating the reality culture as a dominant phenomenon in Serbia. Bombastic and sensa-
tionalist headlines (you won't believe, you have never seen it, a shocking sight, can you recog-
nize...), highly positioned texts, banners, provocative photos, texts being changed quickly,
texts skilfully accompanied by links attract the audience eager for sensation. Portals “buy
and keep” the audience in that way. Has the reality won? It seems it has, having in mind the
number of hours it is present on television screens (far more than all other programmes
together, exceeding even the number of hours dedicated to sport) as well as the portals
with special sections that publish audio and video releases about realities, such as “Kurir”
and “Blic”, “Informer” and “Evening News”. However, the serious and analytical contents
offered by other portals, such as Nova.rs and “Pecat”, that write critically about the most
various phenomena in the society, including reality shows, indicate that not all online por-
tals are inundated by reality celebrities and pop culture.

In the competition between reality shows and reality, we should not overlook the con-
notative level of codes which in a certain group of viewers refuses to merge with a false,
constructed spectacle. Zoran Panovi¢ points out:

“Anomy is one of the key words in Serbia’s devastated society. Anomy (the notion
introduced by Emile Durkheim) denotes the dissolution of social norms, confusion of
moral values, hypocrisy, delinquency, ignoring and abuse of the legal order, the creation of
an informal power pyramid, and alienation of the individual. Just as today - disoriented
members of the society search for socially desirable patterns of behaviour. Or they indulge
in nihilism” (Panovi¢, 2020).
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