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Unexpected international crises reports between television and online
media: Case study of the Japan nuclear radiation accident reports
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| ABSTRACT | With the continuous increasing development of the Internet technology, online media progressively
play an essential position in the unexpected international crises. However, TV and online media have
a certainly interactive agenda in reporting unexpected international crises, which shows their own
characteristics. According to Japan’s nuclear radiation events, that the typical unexpected international
crises, has been reported on CCTV News Channel, XinHua Net and Sina Weibo, which are the
representative samples of TV media and online media. Nevertheless, it is demonstrated that the bigger
differences present in the roles and the functions of various media played in this event and its agenda
interaction have been existed.
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