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Content Marketing Strategies for Library WeChat Public
Account Based on WCI

Huang Guofan (xiamen University Libraries)
Zhang Yumei (Hunan Library)

Abstract WeChat public accounts of domestic libraries are thriving and developing, but in terms of
content marketing, there is less creation, with the resulting influence generally week, and the marketing
functions not fully leveraged. The paper studies the ranking of domestic library WeChat public accounts
according to the WeChat influence indicator based on WCI, examines the WeChat operation practice of
the Hunan Provincial Library and Xiamen University Library, and sums up feasible and effective WeChat
content marketing strategies.

Key words Library, WeChat, Content marketing, Reader service

2013
2015 1
11.2 4.4

850 2.5
[1]

API cc s7cc

»3cc >3 2

2015 1
<<911 >3 3]
70


https://core.ac.uk/display/41456523?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

2015 9 293

Library Journal(Vol.34.No.9)

2014

www.gsdata.cn

116

2.1 WCI
WCI

1 WClI

[ B2 HEEWCT (R)

90

>[5

WCI

S ER

R EHR/N
1% 15 B BB R max

i

AT

VY R Z/N
RERHIWCL(Z)

R 5 I Z

If 10000 = R = 100000

60%*In  70%*R+25%* X *54506%R _*3 +

40%*In  70%*Z+25%* % *454+3%* 22+

29%%* £ %1000

* 60

If 1000 =< R = 10000

60%*In 70%*R+25%*§*5+5%*Rmax*3 +

40%*In  70%*Z+25%* ]ZV *A5+3%* 22+

2% £ %1000

N
R
Zinax
RIN  ZIN
ZIR

2.2

2015
WCI 100
100
20
23

29 21

100
81 81%

*50

WCI

WCI

4 19 4 25

20
2
WCI 100
10
8



wel
Huang Guofan, Zhang Yumei: Content Marketing Strategies for Library WeChat Public Account Based on WCI | 93

1
2015 4 19 2015 4 25 20
T N R z Rmax Zmax ZIR WCI
1 7 22 47 694 498 5809 82 0.0104 | 743.64
2 7 17 17736 437 3917 176 0.0246 | 643.28
3 4 15 18 200 156 5894 53 0.0086 | 629.3
4 1 6 9 465 93 3813 35 0.0098 | 600.26
5 1 7 10 367 59 3215 18 0.0057 | 581.06
6 3 13 10 185 102 3423 31 0.01 554.87
7 6 7 5307 159 1521 47 0.03 529.2
8 6 19 10 150 131 2370 19 0.0129 | 527.16
9 6 23 12 656 97 2046 19 0.0077 | 526.55
10 1 6 3815 66 1382 32 0.0173 | 482.7
11 2 11 5619 57 1310 11 0.0101 | 472.85
12 5 15 6 499 75 1021 17 0.0115 | 471.33
13 5 13 4534 71 1837 32 0.0157 | 457.74
14 5 12 5581 39 1156 11 0.007 456.34
15 5 8 3340 48 2432 31 0.0144 | 454.49
16 4 2910 38 1087 15 0.0131 | 449.02
17 2 2629 19 2227 13 0.0072 | 448.63
18 3 2247 30 950 13 0.0134 | 448.1
19 6 30 6615 79 2158 28 0.0119 | 446.25
20 4 18 6 026 65 839 12 0.0108 | 445.47
2
2015 4 19 2015 4 25 20
5894 53
12 5809 50
4463 33
4247 33
24 4052 82
70 3917 32
3813 35
3569 16
<< > 10 3471 34
3423 31
! 3362 176
2015 5
3215 18
2746 25
70 2701 18
2609 37
2588 20
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