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The Community Advertising Strategy in the Word of Mouth 2.0 Times
Jin Xing
(School of Humanities, Xiamen University, Xiamen 361005)

Abstract The community marketing constructs interpersonal communication, that takes us into the Word of Mouth
2.0 times. Community users are very interactive and sharable which makes the community information to become the
important factor to affect the consumer to purchase, to bring the precision marketing for the enterprise and the infinite
opportunity of immediate interaction between the enterprise and consumers. Advertising and permeating brand
message into the community, must certainly be strategic thinking, and can not be blind.
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