FRIFIE  1SSN1007-2438 200945681, 20094125
View metadata, citation and similar papers at core.ac.uk

L=

brought to you by .. CORE

provided by Xiamen University Institutic

WebX.0IME T4 MM K &SROt

T KaH

(BT KF#H AAEEF R I F R LA, 48 M 350108; 48 M K3 MR F IR 5 2,48 350015)

HE MA ARG LR, MUAEIEIRT A WebX.0 IR, fEH 69 BAREIE IR T, 08 T % 09 BRI ik I 1%
Fa il WAT AR A T4, ATARIT T 482 S i 4d 5 £ 37 09 BLIKIRIE T2 8 W & 7 245 3% 3L S il ) i “ it i 15
7 e Rk,

SHETR] WebX.0 454 sbhf W4

FESES G200 CHEAFRIDAD A

Network Advertising Strategies of Brand Tebu in WebX.0 Communication Environment
Yu Xiao Zhang Jizhou

(School of Journalism and Communication, Xiamen University, Fuzhou 350108; Yangguang College, Fuzhou
University, Fuzhou 350015)

Abstract With the development of media technology, web communication has come to the WebX.0 communication
time. In the new era, great changes have taken place for the audience and consumers in the habit of touching
information and their consuming behavior. This article is to discuss the web ads communicating strategies of Fujian’ s

brand Tebu’ s brand concept which is called fashion sports in the new media environment.
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