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The Balance of Creativity and Business
—A Study on the Commercialization of Creative Blocks
ZHANG Xiaoyue
(School of Architecture and Civil Engineering’ Xiamen university Xiamen 361005)

Abstract: With the rapid rise of the creative industries creative blocks proliferate in some large domestic cities and increasingly showing a trend of commer—
cialization. Former academic is focused on phenomenon description or problem summary of the commercialization. This study describes the concepts related
with creative blocks and provides an analysis on the driving forces effects and guiding strategies of the commercialization trend.
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