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Abstract This research indicates that the difference betveen strategy theory and business model heorymamly lies in the folbw ing
Strategy theory treats fim's surmunding enviom ent as a static and constant thing and treast the uncertainty and comp kexity of direct ir
dustry can petiive enviomm ent as a potentil threat to fim. So fim must evaluate the opportunily and rik of crucial strategic factors and
take for ard- bok ing actons to prevent this potential heat M eamwhile fim valie is created wholly by fim's specific m atket orentation
or by core can petence it possesses and should all be accrued to fim accod ngly Can paratively businessmodel theory treats a variety of
subenviomm ent of fim § operatbn as an organt nteger and treats the uncertainty and canplex iy of fim § surround ng enviomm ent as a
potential opporunity to fim. So fim should ad just the comb matbn of bus ness operatons accelerate the nnovatbn of bus ness mode]
motivate the enthusiasn of stake-holders so as to appmopriate fully and share adequately business opportunities enbedded in uncertamn err
vionm ent
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