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Abstract

Abstract

For a corporate, the news report can not only spread the information but also
influence image. Through the method of content analysis, this paper has analyzed the
network news regarding L' Oreal from 2004 to 2013 so as to discuss the corporate
image of L’ Oreal. The research result will be presented as follows.

First, during the period from 2004 to 2013, the total number of the pieces of
network news regarding L'Oreal reached 4256, 78.2 percent of which are
non-negative reports, the rest of them are negative. Whether it is the total amount of
news report or the amount of non-negative (negative) report, there has been an
upward tendency with time. The year of 2008 can be seen as a turning point, before
which L’ Oredl is faced with little negative news and slow growth rate. After 2008, the
brand has experienced arapid increase in the amount and growth rate.

Second, the classification of news content can be used as the index to evaluate
L’ Oreal’s corporate image. With the small amount of unclassifiable news excluded,
the network news regarding L’ Oreal can be classified into 15 groups, namely human
resource, corporate culture, innovation, production, product, service, promotion,
capital operation, corporate cooperation, corporate competition, social commitment,
credibility, performance, stock quotation and others.

Third, among the 15 groups above, the groups with the non-negative network
news accounting for higher than 10 percent have included the promotion (23.4
percent), product (19 percent), capital operation (14.4 percent) and human resource
(10.4 percent). With regard to the negative news, those groups have included the
credibility (43.8 percent), product (22.2 percent) and human resource (14.6 percent).
From the dimension of individual item, the items with the most non-negative news
have been listed as the public relation (575), investment (516), product quality (357),
finance (272) and manager (253). The items with the most negative news are the

product quality (305), the credibility-related issued caused by the defective product
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(278), manager (188), the infringement on the trademark (136) as well as the
deceptive advertising (94).

Fourth, judging from the current situation of network news, L’ Oreal should give
top priority to the human resource, innovation, production, product, service,
promotion, capital operation and credibility to build a positive corporate image. And
the corporate culture, public responsibility, enterprise cooperation and competition
can be further optimized. Then the performance and stock quotation are the

comprehensive factors.

Keywords. Corporate image; Network news; L’ Oredl
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