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Abstract

In this paper, research on the interaction of the website of Multi-National
Corporation localization—to Multi-National Corporation in China website as an
example, to explore the characteristics of Multi-National Corporation in interactive
China. As the Multi-National Corporation localization business headquarters, the
official website brings together comprehensive information, not only to provide a
form of advertising, but also interactive advertising, so will be affected by some
factors that influence the effect of advertisement. In this paper, through the review of
relevant literature research, put forward the site types and the types of products will
affect the interaction hypothesis, through content analysis of Multi-National
Corporation China website interactive coding, get feature interactive website function,
according to data validation showed three types of products website significant, for
further user depth interviews, to obtain the interaction experience of the
user,combining the functional interaction with the interactive experience, the
conclusions of the study are as follows:

(DThe Multi-National Corporation Chinese official website shows interactive
features:  consumer-information interaction.> consumer-marketing interaction >
consumer —consumer interaction, with the results of previous studies on the
interactive website features consistent in western countries; @ The three categories of
products and consumer-consumer interaction site were significantly correlated,to
vertify the data obtained from content analysis, Automobile and its supporting, Energy
and the environment, Manufacturing these three website show the
consumer-consumer interaction mean <0.05, that there is a big difference between the
three types of products consumer-consumer interaction websites.

By analyzing the content of sites functional interaction features get the first two
conclusions,according to the three categories of products website consumer-consumer
experience interaction,through user depth interview to get the features of the site

consumer-consumer inteaction,get a few other conclusions:

II



Abstract

(3 More interactive function, does not mean the higher user experience
interaction, with users observation and use of the site, they found that Automobile
and its supporting websites use the most consumer-consumer interaction function,
while the other two sites using only the "share" function, but they do not think the
interactive function of the more the better, but should be combined to set its properties
of products. @The same consumer-consumer interactive function does not bring the
same degree user experience interaction,some experience higher levels of interaction
for product users, while ordinary users are experiencing low levels of interaction;
(BThe motivation of user will affect the consume-consumer interactive experience,
such as with / without purchasing motivation for users of the web site will get
different experience; ©The different website platform will affect the
consumer-consumer interactive experience, users use the official website of the
consumer-consumer interaction and use the SNS website this kind of interaction will

have a different experience of interaction.

Key words: Multi-National Corporation; localization; interaction; China official

website
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1. 1.1 EERFX THERIAR

[ BB 205 2 Ay (CNNIC) F 2015 4E 2 ARAT T (5 35 Wk E HLHk
%R FERBLGE TS ), HdEEoR, #uk 2014 45 12 F, B B ] RS
% 6. 4912, HERME K FA 47. 9%, BIEMIES 21 0@ fR o, R
SRR, R R IR BB, A2 W HIMRYE B &
HA MR, )& TRE B S R et 7S 2 LRI, et & B3]
M, Rzedth, SRREHM S,

PERN AT SN BRI BRI, HB R R PESAE T H 3P, (Ghose and Dou
1998; Macias 2003), &4 &% AN T RIERAR, | &%, YK
P S F B SORIBE A, NEHE SRR tHRALIUE B R
SRR PE R T BN 52, PRVHE B AR Wl 42 s A Tan S AT &
[H SRR T AN SO TR, IS T — @ SR, R T HBh4EE, Rk, TE=,
SRR (HE, EE, AL SETER T RGN

Sicilia 28 N3RS R EE M LAY HER, PAMEREE T4, &
FREE bt B Sl —Fh) o, SRELA R RIS R, R, Wl B SRR
R RO B, L an s B A D) RexT MG ER  (Ghose and Dou,
1998) , Bl m k5 H 5t & & (Coyle and Thorson, 2001) , /K H.
SRR P AR R SR IEHER (Sicilia & Ruiz & Munuera, 2005) Z5%,
B 1 Mk BB AL, BE)E IS & AR L%, T2 A A, A
a7 TR, R TR R, KT H 5, B & 2 B S F A
BRIV E AR, tan 3D ) X A B R SE B R g (Lik
Daugherty& Biocca, 2002) , /™ 4 A0 2 2 5 H.3) f A0 B30 i B2 1 5 il
(Levy and Nebenzahl, 2008). B T @A F =S, HALFE R B MmO,
U ) 1 38 5 B (expected interactivity EI), Hl J 4l FHZ#L (Ko and
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Cho, 2006), F=fBNE, MEERAF = H2EA (Dou and Krishnamurthy, 2007)

.
=

B A, BRI IR B SO BN, s SO S B
gk, MREHZEFR, EBRRT) &R, EE01CT IS
WA 7 — 2 BRI FE R AN 7] ] 52 00 Al X 3 52 S04 22 S R R, 3 I K AR T 11
HAHRHE, Cho and Cheon (2005) WFFLAI: VU7 EZARNE M (F3) AKH
HEZMHREE RS, HEE-ENHE S, MATEFMEEN (HE
W2 BT e S a0 B Rkl b, BFRE A e S BB
WRRHEAT T E 2 MRF5T, 45103545 Cho MR —3, IF3H oAb s my 2 3%
A58 FH 9 Sl PRI BT 0 T S T EL e o L P P A R K A AR 1 3
B, IR =K Sea 5 R a3, EEH P B SR E N s,
PET G SRR AR 21 B 22 )V 28— 2t EL8) (Ko and Cho, 2006).

b s, E RS S MR A, BT AR S (2008) 1
FPUKF (2004) HORFFFURAR LR AT AN, 1240080 [ Y SCRRANCA — S8+ 185,
H2Z WEARZERHRS W T BT, SRR ET ok T 4 H A AT 1 72 2 8
S AR, T A K P HL S U 1 I U0 R B G AR R EREE R HRE R TR RS
T E R .

1.1.2 8K LBRU THFEEEAQR

LU AEBAHILT 20 T4l 80 AFEARHHH, HEN 90 ARG HERE R, [EBR Y
MEEHL (IMF) 78 1997 FRFME IR,  “AF ki &1 ER & 5k
5551 5 BB AT B U FE B I, LB )2 1A% 36 {57 %[5 22 35
R AR a7 o EBR ok FAF AR E g —w L, R KRR b
R SRR, ARG S S X (A B RA LR S R, AR
TRV AT R R R MIRENH R, I BT , &5, HAR. g%
S BE 88 7E A BRIV Bl Y A2, 0451 U 22 S R BRI 22 S s> o T 8 ) A ) R
HAE S A G A ERAG I HERE I R, HH 522 5 R R AP {8 0 57 S R Y R TE
IR 0K 22 5 ) 28 Ho A X AN X, DA el KA N 2 H W, S, %t
PR EE T A RIEHIX SR & . (E —Fha bt 7, BsE ARk 74
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A ERERR

AR [ [ K Gi it )y 2015 48 1 A kAT 2014 SE4540E, 2014 E3R[EH
[E Py A= 77 B (GDP) 9 636463 1270,  GDP A E A& A48 — . RIS T 2015 4
1A 21 HEATHIE AT A T 2014 4F o [F sLprfd F 48t 1195. 6 143676, [H
HeBIK 1. 7%, mTEE. BE. P, Bl REEAGR, EE: 23 EEKE
FE R AL, MHEHT, SEE— B2 ARG A B — R E . B T H i
ARG gL, Ui EE I AL ES LT EE A6, hE R
G G A0 B B B R R 5] T R

HNGAE Sy E G0 R R I — AN B R4y, P E A5 A A JE 1 2
FUTF TR, I HBCRR e A e N, i E A RIfER R OIS T A RIIREE . L
RN, SAERBAHEAT T E R /X P aRE A, HE. KE, EmE. %K
[ VEE . s 8. X E R e R E BRI T R S g, DR
SLEEAT, FFRALIS, HETS.

S E SRR, IR S L AN B 1 5]k S IR L s 22 AN E
Gy e, IEE55. 4%, AREATR A E SRR BT N AR IR R, ARAEEUR
BURS| SR, MRS R E ST T — MR AL AR AHE
Al G . — s [H AR CER X ASHLE T A EEAT RIS AT R, $ B S &
i B 250, XA A3 U T MR AR AR T A IRE BAS R A 5 T ER
5.

1.1. 3 BE AR AR

JUE A TR 5 [ 23 7 AT A BRAR R 2 A AR s 1) 3 — EUR A E
W, ERAS R R e [ 2 BF AT E . WOCRREOR Y, #5302 5
R PG G RATONIT, FEANTCAIR ST 22 53 00 T 5 [ 2 7 A AR R 5
Wi, A SR R AR I — B, URHE RN, M Bkt — 1%
LR, R, AR R VE S Al 2 2L SO oA T i KU
L AR R ROEIR T, TR BRI, AR SR RS HISEH, U
T AR IR AR R

YEN “ARLRIL” R EEAEN, B S & 20 s iImE, K
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B TR R A2 FBU T E AR MBI AR (Belk and Pollay, 1985;
Leiss & Kline & Sut, 1986; Tansey & Hyman & Zinkhan, 1990; McLeod and Kunita,
1994) . ZF b, #5E A AT EERYT IR, A AL i) B OCE T IS R 4F
IS ROR, 5824 N LR AT 5t B AR AR BRI — R @ ALfE
RIE [ R E T Wt AR s B A m AR SRR S R T ke mE S
REJUVH BB WAL A FE R, JF My — R A SR, X
] 23 7] 93 3t (R A A LS FE 7R 195 SCAU L) 75 (1

i 23R 2 [ 1 2014 SF Bk R KIXT A 5] BT K, Wl Ah Bt i B 4%
(75 IR 5 [ 2 =) A o 1R Al 5%, i ] A 5 i 1 8w A AR R 9T 2 45
B AEAS A ) S skt A, (ERA 4G LRI AU st 5 I E A 7 A
ARG HIERYS, VRN B AR A LR E R KAE, #5E o m e E L
B P s T AR AR SRS B — 0

1.2 B)REiR

G AT AR BRI AT 5 S BB ER SR, AR ST LA [E] 2 w7 o [ S
AR SO 5, E RSB W BB MEARRAE, RUEZ S 8 T U BB 5
O, AHANE TS0 AT BB AR e B EGAE LA 55 2 IR sl BBl PEARRAE
SAE B SCA 0 B VE RIS, Jie Zhang (2007) $2HEESCALH.E) 5 RN £
SR B ) A 0 A A T 5 A S P I i T S - P A T ) 5% sl 8 e A LG e )
k. R, ESULEIIEASR A SE A, (EA R BB EAR SRS
W SCAT 5%, AHASCE S e T W BBl P . Sk, 38 ARSI B — AN 7 i) R
RQ1: YEABEE AR AR —H, BREARETENEMNES MM L)
PEAFAE ?

KT BRI T 2 A FBAT- & i, KBRS B K B R 7 F)

TR, BRTHENFERSN, HMFEESSEmE EZ M, Wi Dou and
Krishamurthy (2007) £EXT 77 i 284 W i & I 55 204 DX i R B, A 3P 288 I i ) .
BNMERFAER BTN IR, AT T3 R R T — 25 9 T st S 28 % 7= it 28 B G ] 51
ZPE: Sohn & Ci & Lee (2007) £E5¢T W B )il 35 HLANE 5 W b2 JE K 5% R A
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FoH, K i s AR EER O e /RN, R BRI B T ANE
7RI BT B AR B s E R JTie Zhang (2007) 7EXS 13 A ]
RSl T P A, K Xl R o AR A B s & P R A G, PRI 11 3R, A
5 SCA (10 £ SRR W3 [ X35 (1) 25 55 Pan and Xu (2009) X Hh [ A1 58 [ 94 3 H. 5
P S A R TE GAEXS LU, RS2 SO Wl 2 (IR 45 B&™= b 8D (1
SN, 56 [ AR D00 3t B SR A 4 2 5T SR O L, T e L TR O B Y 2R
ELRRERZ

X LLRFF T HT I B 3t 28R e = i 2SR T H S P R R, A B AN
RUHATIR AR, 140 Dou (2007) SEEMFURIR R IR: AATRIAR L 0OE R 1
PR (IR A & =i BRI =i CRERIOREE & 21520,
R Sbb o ST S I XoF 5 218 25 0 7= it D) 3l . 0y P B AT L3RS 20 AT DT 56 3 2% LR )
WEFORUR, B AR S AW 7 1)
RQ2: BEAFFEEMREZMERT K RERPEM, NMTERIAHAR
R BB 2

X ks EL B FRTRIE T A R ARk [ B Sk B 2 T B PE, 4R “ThRETLB)”
(Song and Zinkhan 2008), BRI B R ARG L EHTIRE, RITHNE
GrHTs BRI, W RBI R P RS SRR I BB, WIBEAR N “ i3/ AN H 37 (Liu
and Shrum 2002; Wu 2005), JEITHEUFAEAT, Sk TR 7 A5 W3l (6 A B R Jak
52, R sk I K T e FLAD SR AL, T HONE R S L I R SR e SR
Z% , AW E AR T EE MRS, FH LS, 153058 BT
ghL, DAL, $RHEE AN R
RQ3: BEINESTRINEEAFRTEEMELSHHES, KRIEEZEMERNTIEE
B NEAERNHEPARES)?

WL =AM T, A AR SCUGE, SR A I SRR AT 4 T AR 2 A0 =]
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