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ABSTRACT

Along with changing people's consumption habits, the traditional world of shopping
patterns changed, "homes" of consumption gradually popular. In particular, the
development of TV shopping, long has been popular in foreign countries. In China,
the development of TV shopping is not long, but it has developed rapidly. Open the
major TV channels will be able to see a variety of TV shopping commercials from the
very beginning, the host with the Heartbreakers, exaggerated way to attract viewers.
And then the last few years, have sprung up in major home television shopping
channel, broadcast 24 hours a day, without any advertising time, all channels to show
continuous presentation, but also to a more normal host, daily life way in the
introduction of products.

Home television shopping patterns are becoming more popular, But in the process of
development, there will always be some hesitation period, the bottleneck in the home
TV shopping this to the moderator introduced products to reach under the program in
the form of order, the moderator, then surgery presented with logical thinking is very
important. This article is in such a context, by Hovland persuasion theory to host
dedicated TV shopping channel as the main research object, through television
shopping channel dedicated host program performance, including the external image
program then surgery, body language and several interactive programs, the detailed
analysis of the family infomercial host how different types can play a role in the
program, such as play host language features methods, how to control the rhythm of
the program, how to spot strain, and how the main selling point of goods, etc., to
impress the audience reached ordered and received from the audience fall in love with
the TV shopping program form, home shopping television presenter also can have

their own personal charm and fan base.

Keywords: Moderator; convince theory:; then surgery techniques; TV home

shopping channel
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