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ABSTRACT

With the continuous development of information and communication technology
and the increasing popularity of the Internet, with the support of on-line payment and
other means of financial innovation, the rapid development of cross-border online
sales, with its low cost, high efficiency and other advantages and features of
disintermediation, has become the world's enterprises favored way of e-commerce
transactions, making all parties from different countries or regions to complete the
transaction directly through the Internet.

While promoting international trade in goods and services, Cross-border online
sales poses a severe challenge to the current international tax system. How in the case
of cross-border online sales growing popularity, the proper use of the principle of
permanent establishment determined, a reasonable allocation of international tax
equity between different countries, become the focus of governments, international
organizations and academic concerns.

China, as one of important developing countries in the global cross-border online
sales in the country is a net importer status, if you still follow the tradition finds a
permanent establishment principle, would severely erode the tax base and damage the
interests of China's tax revenue. Operating income for the maintenance of considering
tax jurisdiction of the country of origin, China should adopt a positive attitude to
participate in the world recognized the principle of cross-border online sales to
discuss how to apply the permanent establishment and policymakers to go.

Based on the analysis of cross-border online sales of traditional permanent
establishment determined to bring the principles of problems, we were introduced for
the solution of these problems and make assessment, through to learn, put forward
China to resolve cross-border online sales business income tax issues specific
countermeasures.

Key Words: Online Sales; Tax jurisdiction; Permanent establishment
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