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Abstract

Since the late 1990s, under the influence of domestic tourism popularization,
business travel growth and gradual rationalization of tourists’ consumption concept,
the economy hotels featured by cheapness, cleanliness, comfort, quickness &
convenience, and safety are broadly recognized, which display wide development
prospect. During the process of hotel distribution and expansion, the importance of
geographical location selection is self-evident. Previous studies show that traffic
convenience, land price and business prosperity are the main factors influencing the
spatial layout of economy hotel chain. However, after the rapid development of more
than one decade, the spatial layout and expansion of economy hotel chain becomes
more and more difficult. To some extent, less and less good locations, more and more
expensive land prices, higher and higher rentals costs and vicious competition caused
by hotel gathering lead to the expansion bottleneck.

In current layout of economy hotels in Xiamen, it is found that many economy
hotels locate on some remote urban streets, which is greatly different from the
location theory of traditional hotels. To explore the nature of this phenomenon, this
paper is trying to break through the limitation of existing studies, make studies
from the perspective of e-commerce, and take Xiamen as the object to study the
spatial layout and expansion of economy hotels. Firstly, this paper explains the study
background, study significance and also document research on the spatial layout and
expansion of domestic and overseas economy hotels, briefly introduces the theories of
spatial location and spatial expansion, which lay a theoretical foundation for the
following chapters. Secondly, based on the hotel industry’s actual status, build the
evaluation model of information level and related SPSS analysis model. Thirdly,
according to collected data on e-commerce application from each economy hotel in
Xiamen, measure their informationization levels via experts grading method; then
apply ArcGIS to analyze the spatial layout features of different hotel brands, collect
the rental of different hotels,and apply SPSS software to conduct correlation analysis
on hotel informationization level and spatial expansion speed.

From this paper, we can get that e-commerce could weaken the influence of

distance on hotel industry. The spatial layout of hotels spatial distribution is not



subjected to location, traffic and other traditional factors any more. Economy hotels
could locate on remote streets far away from primary roads, areas where public
facilities are seldom available, and outskirts of business center. The spatial layout
becomes more flexible and diverse, which helps the hotels save cost and further
increase the profit. From the current status of economy hotel chain in Xiamen, the
outskirts of main urban area would be the key regions of spatial development in the

future,the hotels must pay attention to e-commerce.

Key words: E -commerce; Economy hotel; Distribution and expansion.
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