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Abstract

Abstract

Display industry, which is a new business field in China, has little relative experience and
few cases as a reference for display companies because of its short development history. And
now the competition among companies becomes fiercer and fiercer, in order to win the market
more and more companies are trying to contact customers through a variety of ways. Display
stand, which is used as a utility of advertising, has aroused wider and wider concern. The
display industry developed rapidly accordingly. As a consequence, the competition became
fiercer. How to do marketing more effectively has gained more and more attention from the
companies.

This thesis uses F display stand of XC Display Co., Ltd as a study object. It confirmed
the macro-environment on the basis of analysis as well as the industry environment by
comparison of the competitors. The author made clear the consumption habits and customer
demands by questionnaires, and offered marketing suggestions from the aspects of product,
price, place and promotion on the basis of XC company’s resources, under the direction of 4Ps

theory. The suggestions offered in this thesis could also be used by other display companies.

Keywords: F DISPLAY STAND; MARKETING:; 4Ps
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