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摘 要 

互联网的普及，使网络文学一开始就以人气著称，在当今时代，人气几乎可

以相当于市场的代名词，作为一个新时代的新生事物，网络文学还有很多争议，

关于它到底是不是文学，它到底有没有文学价值，网络文学会如何发展等等，众

说纷纭。但没有争议的是，在网上，网络文学每天的点击量以“亿”为单位计算，

而每一个普通网民，都有成为网络写手的可能。自由，快捷，恣意——这是网络

文学的三个特征。网络文学的本质特征是自由，由于它不依赖传统纸面媒体，不

需要占用有形的纸面文化资源，因此，它对现有的文化资源配置体系是一场突破，

它有可能突破现有纸面文化资源的意识形态霸权，在另一条完全不同的方向上开

辟一条新的文学战线。 

在不经意间，网络文学在中国发展了 10 多年。这期间，网络文学在数量上

远远超过了当代文学纸质作品半个世纪的数量。网络文学掀起强烈、持久、普遍

的社会阅读需求，并深刻地影响和改变着中国文学的格局。 

中国网络文学由免费到收费，由单一收费到多点开发，由“盈利点”到“产

业链”，形成了实体出版、网络游戏、影视制作、动漫等多层次的文学产业链，

网络文学的产业虽然发展时间很短，但让我们看到了其蓬勃发展的前景。 

笔者作为一名晋江原创网 VIP 签约作者、腾讯读书 VIP 签约作者、已经实体

出版过十一本小说作品、其中一部作品成功签约影视改编权的网络文学作者，从

艺术管理的角度出发，在新媒介环境条件下，对网络文学产业的发展现状以及盈

利模式，做出了较为详细的分析和策划。 

关键词：艺术管理  网络文学  盈利模式 
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Abstract 

The popularization of the Internet has made the net literature famous for its 

popularity, and this implies a big market in this modern society. As a rising force in 

this new age, there still are many disputes of net literature on factors like: whether it is 

real literature, which path should net literature go, etc, but what do not receive dispute 

is the hundreds of millions of click rate of net literature everyday, thus, every single 

people could be a net writer if they want. Liberty, convenience and arbitrariness are 

three main features of net literature. The liberty is the core feature of net literature, for 

its separated from traditional paper media and not wasting paper resources in any 

form. Consequently, net literature is a breaking through in the system of nowadays’ 

distribution of culture resources, at the same time, it could reverse the ideological 

hegemony holding in the traditional paper media culture, and open up a new line of 

literature in a totally different direction.  

ten year has passed before we notice since the Internet literature emerged. during 

this ten years, the quantity of the Internet literature work has exceeded the number of 

contemporary paper literature came out within the last 50 years. The Internet literature 

has raised a strong, lasting and universal reading need in the society, it has effect and 

changed the Chinese literature patterns deeply. 

From free to charge, from single charge to multi-promotion, its gains has form a 

intact industrial chain. Today, this industrial chain locates in a vast domain like: line 

publishing, online games, video production, comic, etc. Now the internet literature has 

shown us a flourish prospect in just a short period. 

The present writer as an author, who has published eleven fictions of net 

literature, is starting at the point of Arts Management to analyze the status in quo and 

audience development of net literature under the new circumstances of today’s media. 

Keywords: Arts Management; Net Literature; Profit pattern;  
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