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Abstract

Cultural and creative industries, an emerging industrial model, are gradually
playing an important role in the development of global economy in recent years. It has
a promising future because of its significance and strategic meaning in the fields of
scientific development, homegrown and creativity, and realization of transforming of
economy growth channel. Industrial cluster, one of features of cultural and creative
industries, is very important in the development of cultural and creative industries.

This article is divided into six parts:

The first chapter is an introduction. It introduces the background and the
innovation of the study, including four research methods such as the comparative
method, the SWOT analysis, empirical research method as well as SCP analysis.

The second chapter is an overview of the theories of cultural and creative
industries, the theories of industrial cluster, and the concept and formation mechanism
of the cultural and creative industrial cluster. Compared to other industries, cultural
and creative industries show stronger cluster characteristics and the cluster features
have been confirmed by the development of cultural and creative industries in the
world.

The third chapter is an introduction of cultural and creative industrial cluster in
Shanghai. This chapter is about four main heads, including development background,
form conditions, management modes and distribution characteristics.

The forth chapter analyses the development status of cultural and creative
industries in Shanghai based on SCP analysis, mainly about Structure, Conduct and
Performance.

The fifth chapter is a SWOT analysis on the cultural and creative industries
cluster in Shanghai. SWOT analysis method is applied to the analysis of the
advantages and disadvantages of the cultural and creative industrial cluster, as well as
opportunities and threats.

The sixth chapter is the exploration of the development of cultural and creative



industrial cluster in Shanghai. According to the experience from other countries,

author put forward a proposal for the development of cultural and creative industrial

cluster in Shanghai.

The last chapter is the conclusion.

Key Words: Cultural and Creative Industries; Industrial Cluster; Shanghai City
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