&
5

YATE

FAR GG 10384 RS HR
= Z: 10520081153149 UDC

- .’
JEIM K}
WOk % o X
o 2 R R FE SR 52

Research of In-Depth Report about Financial and Economic
Weekly in China

TR 15

BSHIME: T W % #
T W B M o OB
WXEXHE: 2011 % 5 A
WNEHBEE: 2011 & 5 A
2UEFHE: 2011 & A
BT
T 5] A:
2011 £ 5 H

Kioysoday reuonnnsu] Ausianiun uswerx Aq papinoid

<
@
=
3
@
@
m
o
o
]
e
o,
=
)
=
5]
>
)
5
a
@,
2
@
)
°
)
S
@
a°
)
)
il
o
]
=
©
)
O
c
~

340D W Aq noA o11ybnoug

<
-1



https://core.ac.uk/display/41426118?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

BIIXFEFAMRIFRIEFRA

AN EAZW AL SR AR NAE T I 45 T 8 0L 58 1% BT FE 1k
o RANERIEGEHSH AN NBEEAR D2 R FURR, 15
FEICH B = 5 SRR, AT SR a A (TR0 A
ARFESFE GRATOD-

FHk, LR SON ( ) TR (4D
FIWEFUR, R ( ) WA () & TRE S = 1
B, fE ( ) KRR, G ERSHNIHEER
R B R L ZH 1 DT N BRI A BR, AR LT B A, A AAMERY

a

PN (%4
¥ H H



BiIIXRFEZALICEIERE R A

ANFRETTREAARYE Cp e N RN [ 2 67 2% 68 47 5K it 70
) S RUE DR AV LA A8 30, IR A 28 BT B R e LA AL
AL CHLFRAUS A ThO, SV AL SCHEN R TR B
T L AR PR A B A o AN FE T TR SR 2 A0 SO 2 [
[t At s A e SO A A R AT AR R, K S AR SR AR AN
LG RS, SRR ED S AR En sl Hoe Uy A R A 22 18 3

N VAT G

( ) LA ITRZARE R A2 E%E N IRE AL,
T F A H#EE, MERENERER

( ) 2ARE, &M BRI

I TE LA L AR BRSSP TN B BARR Y 28 o PRES 0018 S0
e DR ETTRARER R ® e AR, RERTTRARE L
S ER AR SN AT AR S S IR AHS 1), BRiIA A
NI, By BRI

)

Sn

AN (%4
£ H H



RS

B

AT AR AR D BONRME T — KT, T o i SR B B S
PRI e IR AT, — IR UCERSE TR B O DA 1 22 I 228 e 433U R B R AR AN
Wret )i o EEEE RSB, Mamz R 2mkd, A7 ikE R,
FW RSy Sy g )R Prge, A RaE, it B ot Bk, kT
215 AR 22 8] R IV 22 A s ol 75 5 75 I e e 17 v L 224 A 4 ol ) T e 353
Hh? HAKEHF L. i it ki i, N aie S5 nE e (R
FAR) SXAEA R EREE I ) (I AR 487 (RN 2 IR R T w4k S i
(AT T e DY A e, B N R A I 2 L 4 i A AR DL Uy 2 Al AT I8 1 iR 2%
B2 A B R AT R ? W PR HGE EE R RN B QI AR ?

A IXEERE ], AR SCLURT R A AR 3R 2 A DG B AR, , ol M A a4
RIR P ST SN EIOIR R, A S L A1 22 2R R T P R R R AR €, [ e %of 3R
IR U 2 A (RO TR P AR BV AN A AF A B AT 3k s S TR FUHR 2L, AL e AN
[ 22 5 Rl IR R R I e DRl R (R I E R B T B2 581 (a5l
4R MET 2007 SERH I AR (RRR) X =05 2 ko
ATV AR AR, @ fATTXE 2010 SR A 2R 50 by s e S i At AR VR FEEARGE it
TG, SEEH L, IX =R 2 IR EERIE K N w2k, 208 = mriy
2 JARAEBR BEARGE DO B 35 R sal, ARSI R B R . &h, i
IR, SCE G H A I ARR R T R B AR A, Ay BE R Dy [ T e AR
R Je 4R LA HE

REEW: W IRERIE BB



T [ 22 A A B TR L AR TE T 9

Abstract

Currently, financial newspapers, which contain financial and economic weekly
as important tributaries, have become a kind of mainstream newspapers .On the one
hand, financial weekly is more timely than financial magazine , On the other hand
it performs better than financial daily on depth.Both of its achievements earn much
acclaim, continuous advertising expenditures at the same time.

With the increasingly fierce competition in newspapers, all kinds of financial
weekly are doing their best to highlight their own characteristics in order to win the
battle with the others.

While, whether financial weekly reflects the embarrassing situation of current
financial newspapers ?when did the lag of in-depth financial reports , as a premium
brand of financial weekly, become a reality?why wasn’t there any widely influential
financial daily in the most active economic regions as "The Wall Street Journal"in the
USA.

With these questions, this paper analyzes and sorts out the in-depth financial
weekly reports in terms of history evolution and current status, based on the theory
of journalism and economics. For the requirements of my research, the thesis takes
"China Business Journal "(with a long history), “The Economic Observer’(founded at
the turn of the century, ) and " China Times "( revised in 2007, the emerging
financial weekly) as the samples. From author's working practice, the essay
discusses current mainstream financial weekly from three aspects: the report form,
the features of content, and brand management .At the end, The essay proposes a
ideal model of development of in-depth reports in financial weekly, in hope of
providing some foundation for the development of china’s financial papers.

Keywords: Financial and economic weekly; In-Depth Report; Ideal model
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