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ABSTRACT

Public service advertisment (PSA) plays an important role in modern society,
PSA have the unique value and it is indispensable in society. At present, Chinese
public service ads research lack of subject of PSA research and empirical research
methods, PSA with social development and changes analysis are inadequate. This
study aimed at the blank of the domestic public service ads study, using content
analysis study methods, make China opening up 30 years of radio and television
public service ads the target as the research object.Selected radio and television public
service ads for the sample works,analysis Chinese public service ads through the
subject, year, type of media, advertisers and so on.Research on the 30 years of Chinas
radio and television public service ads subject evolution and trends, found changes in
its devel opment process. Contrast the success experience of abroad public service ads,
analysis the characteristics and shortage of radio and television public service ads
subjects. In order to explore the feasibility mechanism of public service ads, make
public service ads to achieve better communication results.

The results showed that,the subject of public service ads in 30 years, subject of
public ethics at first. Compared with abroad,Chinese public service ads also have the
the common theme of human coricern, such as protection of natural, environmental
pollution etc. However, the subject choice is close to government will, the national
spirit, future of the country, and other political subject occupy alarge proportion. This
shows that public service ads is an important tool for government publicity and
education.Secondly, the subject of public service ads has obvious background of the
times and phase characteristics,it is more concentrated, long term, unstable, and no
regularity. This shows that it is lack of long-term plan.Finally, in Chinese public
service ads subject,the difference between radio and TV are not obvious, there is no
difference with different places in the country,regional-specific issues does not give
too much attention.

The study also discussed the underlying causes behind the analysis of public
service adssubject,and make recommendations on Chinese public service ads
research.Look forward to provide some enlightenment for public service ads in the
future.

Key Words: Public service advertisment; subject of ads, Content Analysis



B X
L BB BB oot 1
L B R B oo 1
1.2 STHREEIR ..ottt 4
1.3 FEBTEIREER I ..o 13
A S s b~ 17
2.0 BB ITGRIEEE .o s 17
2.2 FEBTEBITRIE ..o 18
2.3 HRED ..o s e 19
28 BEUE SR oo s 22
IR = N s o 23
B BB AR B E D A oo 23
32 BB AR EEFETWMEE oo 24
B3R HA BRI EEREST oo 26
B4 T BEEMBEARE A EEED oo 29
35 BB A B B E D oo 31
F e % OO 33
41 FBE A B E R R BRI e 33
42 REQAB EEBMAERBIEE......o.cooorveeee s 34
S = K5 OO 39
5.1 B HE AR EEBERZIE oo 39
N A = 1 7 3 OO 46
LRIy X o 3 B 8 OO 49
& 51
T OO 57



TR 30 4R HR A A 2l i BT

CONTENTS
CHAPTER I INTRODUCTION. ..o oeeeeeeeeeeeeeeeeeeeeeeeeeeeee e et ees e ee e, 1
PART | THE BACKGROUND RESEARCH «eeuveiieieee et eeeeeeeeeeeeeeeeeaaeeeeeeaaeeeeaaaenieeeees 1
PART II LITERATURE REVIEW ..eeeeeiieeeeeeeeeeeee e e e e e et eeeeeeeeeeeeaaeeeeeeeeaeeessananinnsaneien 4
PART II BRING FORWARD THE RESEARCH PROBLEM ..cccoveieeeeeeiieee st eees i 13
CHAPTERII RESEARCH METHOD. ..., 17
PART I SUBJIECT CHOICE ot eeeee e eeeeeeee e e e e eeee e e et e et eeeeeneeeeenannees 17
PART II ORIGIN OF THE IMATERIAL et eeeeee e e e eeaaeeneeneens 18
= I I = N[0 5 T N 19
PARTIV STATISTIC ANALYZING «.nieeeeeeeeeeas e e aaaa e e e e e e eeeeaaaaeeeeeereenenaaaaeeeeees 22
CHAPTERIII RESULT AND ANALY SIS, 23
PART I THE SUBJECT OF RADIO & TV PSA DISTRIBUTION evvvieeeeeeeeeeeeeieeeeeenns 23
PART II THE SUBJECT OF RADIO & TV PSA TRENDS. ..ceceieeeeeeeeeeeeeeeeeeeeeeaaeeens 24
PARTIII THE SUBJECT OF RADIO & TV PSA OF DIFFERENT PERIODS.......uue....... 26
PARTIV THE SUBJECT OF RADIO & TV PSA OF DIFFERENT MEDIA ..cccuuuueenn... 29
PARTV THE ADVERTISERSOF RADIO& TV PSA ..., 31
CHAPTERIV COMPREHENSIVE DISCUSSION.......ccooeveieeeeeee. 33
PART | THE CHARACTERISTIC OF PSA SUBJIECT wuuuteeiieieeeee et e e e eeeeeeeeaens 33
PART II THE PROBLEM OF PSA CHARACTERISTIC wuvvvieiieeeeeeeeeeeeeeeeeeeeeeaeeeeeneeeens 34
CHAPTERV THE PROSPERCT FOR FUTURE ..o 39
PART | DEVELOPMENT WITH CHINESE PSA CHARACTERISTICS .ccceeeeeeeeeennn. 39
PART II THE PROSPERCT FOR PSA IN CHINA ..ot e e e e eeeeeeeeeeens 46
PARTIII L IMITATIONS OF THE RESEARCH eeettteeeeeeeeeeeieeeeeeeeeaeeeeeeeeeeessesseneeneeees 49
REFERENCES ..etttuuuiieieeetetesssuasssssssesssssnnssssssssssssssnsssssssssessssnnstesesesessssmnnnreeeeeeennn 51
P O ST S R P T et ettt et e e e e e et eae e e eeeeeens 57



1% &

1 4% 8

1978 4, HESCRER MIX =140, KA TRIREMNAAL, BT
JRRAALT S FEAR A TR KR AR T MR R A R, DU 3 RS
NSRBI A, R R R W H R, MRS H, A
AR BRI RS WA REE LRI T “ibam) S 57 W
W, IXTCBELT BA T AIE AL KT 5 M A b= 1 i

1.1 iIRE=

PURR S B A S 5 o 2R T 20 fHhed 40 4EARHISE I, e ik, SElE
FEAT SN« AR T T S A R TR A AR AR, AR
TR T30, )5 AT LU B AT 7 b B L DA A I e B R 2
(K48 S S, XL O T AR S IS, VRS, R )
LML (The Advertising Council) $EH T —ANESF IR :  jiix A 5 Bl
(K1 2 ) T e, LR S REAE SR AE A B . TR, AR A Hk, sk
A ARANE T T i kR, bR T EEEN

FEM) S DR, A S RS ARE S LK,
M TC 2 B (0 T T AR SRR, AR S AR B ) AR AT
MIENRAAAE, EH 1986 oz FHEAL G 1“4 HIK” 78 F1 1987 4F ey
MM itz REEEIFE, A6 T RE AR A R .
M 1996 S, RS E TFIR A RO, EE K TRATEGE BRI ERER,
FRAERR2S I T FA ) S5 iEsh. VARG, REAGT SFIEAT
WL SR, I OREFREN R ek, BAE A E WKL R R iE R .

TERRE SR A, AR A i) A AR S —FhOe ), TR
AN e D R I — ) S5 R e AT 3, FESCE T ORI 4R ], JRIE 2
WITE O, IPETRIE. BAE 1978 4, AR5 SIS LS B B



TR 30 4R HR A A 2l i BT

by PR S CEAR IR R AT ST H, RPN, T AR
BIERG L) “OTIEAFH R, FRHRE AR, TR X H o S
W, BATIE ORI 25 m), HTERAZ, CETMNFIEE R RARRHE, B
REEANIS R AT R I T S

1982 A[H 55 B A TR 47 BUS BLE RIRAG ) 58 B AT 46010 Je (S
AN T AR B T BEER AR e RO T SORE SO SS )
R, BN AT SR BT RS M. L E 1987 4, (PETTAES) Hng
VR, CMAE SR L BT L, AT O T 0. 4% A, e 2
XA LTEN 0. 4%, A T HEHE AR SRR E . AW SR8
B4, AR H BRI R AR Z JOIR, AEIE WXL I b B AT T IR S

1987 4 10 H 26 H (i) b bl a5 & Bk, b E
w ) s EIRO T RIS R, TR E A A L A AN AR
FEH, (UM mmtt, @A ke AR — N E, e
) SO R A B TR 5, R A W 5Tk LS T E A
E IR R B TR, T e B A RIS R g, 1A H O BRI 11
RSN AT L T ANRERE, A sl e AT IR S T i) 5 gl
Hok, (M2 I H B AR 2 1 [ b i 0T SR Ok T T J 4
EPEA RS SRS, R 1996 4 “HAEIF RN T AR H ARSI
derss RO, IR M), A E A R i sl K o B —
€ FbR R RS AE S S), et A 5 G0k st R B IF g, ™
TG, RIE SR T IR T A% IR .

LTRSS 1) =4 ), R R A 86 KRB T AR Y
NP BL:

F—MBL P, M 1978 4EF 1985 fE[HI [ A R ) B 4, B E
H AT RO R e, — L8kl 7 R &t B SR TT R H AT A si M B AR TR )
X A 2 28 ) S5 TG BN 4K 2 BUR B BUR S ARG T TR AL AL, A
PRGN B — L P SR BT A, 1 8 I AR AT A &) EAR L 2
DR RN, XSS R S AL B R R VB S B . R IX I

>

O

S

H

2

pa

/A.\
}‘_

2



1% &

WK T EAT 1) A SR B AR E A P R S B A 2, (e s o4 A
e THMAT S I RRE, B, o) DX B A VR rh I A A i) 4
2 E .

WMBL KRR, M 1986 £E4E 1993 4E, 1986 fEHRFHEMLE LK)
N AR EE T EIARE X ARSI, 1987 45210 H 26 H, ik
R G (M2 ) BT IF T AR SRR, "ARS MR HTREA LD
(im0 £ BAKSE Sl & (A A R A M SR 1R, AEAAb a7l T
JZREN D), WA T REFIAE 0N, HABVF 2 A M G B Bar 7 A &
FEH, BREMAD 58 H 5 A Om Il k. A 1995 4 11 7, 4
WO 27 FA MG RIR G B G H0E THBAREE . AR W
EAVAACP S s, A TIRE A ) 5 16 8 S 3 i

BB K, A 1994 4R A 2000 4, S E EALA 2T R
TEXBOCH, tE A S SR 2RI E A2 oot R, 4
SUNBL . AhE 2RI FIRERAEAG . B R AL N AR s o X — I 0 AR
Aui) RS S R R L TS, BT BURFI AL Z A, e EE
b JTE AT ARSI JUHRRHERE A G S S B S T,
TAFER S — A AL EADS T I E R T, W ARG R (H
SRENEIEY RA. CREEEEY R GRSz ) R0 CRSLF R 14
R HLl) ZA1AE . MRS R AL A ST SRR G, IR T ARSI R,
FEA T RIS UR

SVUBTEL, BN, M 2001 ERAPEBM AR EPAABUER T
AT TR AT 407 A7 1 DR R FERY B o BURFRURR SGHB 1T IR 4L 238 B0 0 B2
site HHF LA R S TS AR T S AT R, DR 5 35
KL AN 2 5 B AL A 2535 S0k, Bl AL 35 (G0 SRR F
B, HILT “BUAB G, IR (R, "THEA 2008 4F, BT RS 2K
B2k, s se I e L S BRG 280 T CIBE, YESCHT, BB A
w )G, REM AR EW B AR a .



TR 30 4R HR A A 2l i BT

1.2 XEkEFEiR
1.2.1 EMABET EAREGIR

F 4 %) ProQuest Digital Dissertations, Journal of Advertising Research, Journal
of Advertising, International Journal of Advertising &5 [ Mg 15 220 97 208 e
BEAT A\ 1970 4 4 2008 FEA) A i) TR ER, S AW S AR AR,
KREAH LT, K e S EERAR FEE X A &5 AT, FFRE
ARG, BE LI T BRI A ) S 0EsE 71 5, I TalEs R b
eI 11X 38 fE))E AT, WSROI A A EAREESE T AME ARG S
FEARY A, R SR B T R 9T

LEETS, A ESNSCHERIIT T B R, AR T A 73 RS i
AR KIZER], A5 45 808k b PSA(Public Service Advertising 2% Public Service
Announcement), WELEAIIRS ) E, KILEANA 7515 K2 & AR S A ik
1K) 45, 40 June Marchand 1 Sylvie Lavoie £F 1998 “E[IHFFTIN K, ARG 15
W AR S A A BURAT I A S A )4, PORE iR s IR B AR b
AN AR SR, EANA R SR DLt Tt A i e SOk
TR TV, XA EINA ) ST — AN ERAE, Ubnl I, X085 A
T, i) E e MR R Z U A . POLE SN A TR ST ST
KW, WA EZAEBPAELL T LA

(D 2% HEIEMF K. KRR SALEIERIME, Mt Bk
SN AR, EREARENER, A 8E MBI, Kevin J Shanahan
Fii Christopher D 7 2007 4% 1f1 2> i) 15 GBI IT, KIMAE A 7i) & &
HLUELIE R 52 5 S 4 52 A R 2 (AL S TTAE, |5 R 2 by Py o6
NTRTT SRR IS %, Elinor Devlin A1 Douglas Eadie 25 A7t 2007 4E X145 5%
TR 5 YRR BEAT ST, B4 11 22 14 % 2[R IR A4 A6l 1 24 BERH 53 25
BT s 45 SR A VR SR T A P U A R A T i " Frederic F Brunel il
Michelle R Nelson 7£ 2000 4% [Tt A Al PR A 2 2 ) o A5 B fl N A 25e
OV PAFFRSR IR S A TP, SRR IRk h 2 — DM e F IR, L




1% &

Pt 3 B At N IR SR B R, T 5 e 25 B Rk S ik #1906 4
*#:% Schoenbachler #1 Denise D MRFFUARIL, 18 S a5 i (5 R A7),
Sk 25 A SRR 2R BT B RE YRk 28R P Bennett 1 Roger
1996 P AT RMHURR TR I, — MR IR IRk 5 R 4 Nk R
P B R R SRAR B, AN i) R K AR [ 5 3R A0 s I8 R AN ] o PP RIS A (1
WHGEATIRZ , 238 I, EAMA 2 ) 35 BRI UR SR F A SR AU XK,
1R 2O 58 A TR0 SRR BTIE B 58O, 3 s A AR AN ]

() Agi) BRI ARA ) SRR MBI, UL 30 4k 412
B LB S, AR Schmeling 1 David G [IRF5T, 75 1970 4 LAY 3 [ %}
TR E M BMTFIIOFA LRI, M 1970 FE2 5, A SRR H 28
BN, ST T . PRI A RS R IR FT, K2 s P A A Ak
XS A RS, SRAG I SE L 1 H b, BUE #5252 . a1 Evans fll Richard
H 7 1977 SE(IRF5TH, 5kt Fishbein Model A1 Path Analysis BRI 74 2
R, NHBIAG) S, SRR, AT AR S FCRIER: Fishbein
Model 235 %k. #Schmeling #1 David G 7 1976 FI| 1977 4[] 75l ' BLik {4
FEREFT AU AL S I T SR B, AR A ) S ACR, B E
U HAR, RIEHE B AR AR, RS2 A E ) R R R, B R PR IE
FERRT 4545 ik . P ouise M Hassan i1 Gianfranco Walsh W 75 55307 [R5
H, LT AR A i ORI S S B RN ) G R ISR, By R W]
AT RACURAE 52 A BE U BT RE I KI5 , 32— AN LA 35 2%

SRR 2N A T,

(3) Aai) BRI T ARSI, W78 A E A %
FI LI, A I LSOkt 2 R W T S N A BB S, B0E dnf
A SRR )5 4G9 RS2 ANE B IR, et nl W, Vet A
&, FHLEARZ RN RN, iRt e — KRR Kathy R Fitzpatrick
{E 2005 fEXF R EBUA T A AT SR, A EMERIERT, H
BeRl) S A BUATE RN E L, XFESHISEEMBUAE A AR AR, K
i, P A28 2 RS LA F e, Bk bE T S 12 A PYBanerjee
1 Subhabrata % A\IBFFURIL, Fk) 4 sh gk IR R IR R Ak 5 ml 4 ok =

5



TR 30 4R HR A A 2l i BT

FhRAL, BEBHRAL) . AR REEVRR ALY (27T RRRD |, A
TN R ZHU 5 R SR8 M E AL — NS IRRITE S, T A AhAT] 7
SR IR BRI A AL b, BRI, Al 35 (A 5 VR SR A 45 45 7= ihRE s B AR, X AR
A, B

(D) AT EMABEIT . AT 5 MG EIF T P 7 2% 5 G — A
TR, AGER W R TG 7] R —ANRAL R EEEUThAE BTi AL,
FEEAI A R RE S A S T2, IR AN, Wl Abernethy I
LeBlanc Wicks 7 1998 4F AT, wh By 1k SCum | i vh e A 1 tH I RE 75 4 4
HEELHESZ, WAL BN OEAT TR AR 50, 45 Rl & % 8
B SACT R, AR SR Al LA N 13k AR s ). BA1092 4F
Tansey FI Richard X ik e JII) 24 26 ) 4 AT A8 W, 6 TR se A 2 T 4 dn
e g 03 GLBR LI ) 35 v HE L 3 IR 5 45 A A L AR L, AT T RS AL 25 1
A, 45 R NI R e 4 3 T ] AR5 55 22 52 A0 T Ay ) 45 S B0 56 A f) 7 A 2K
R, MRS 3 S WA K IXFE U AE s g, B

BT EAMA ) S 2 B I T — BARE R A 23) 5, B H B iR
ZIJURI A )35 T LR LA J7 (i

(1) ot dh A G0 o SO B A SRR (A R )55, SR A
ORI I — AN ], LA 1980 4 Schmeling #1 David G gl % 2] £
BERAG NS RO R IF IS, FEHR T S AR A . BRI SR
Pt AT AR TR R B SRR IUIFFL, W1 Schoenbachler Fil Denise D M\ %2
A ERT YRR T R R s PR [ 2 ) 4 15 B 9T, i Kelly Rl
Kathleen [RITFFLHT T 7EZ AN 45 I8, ST 5 4 B SRz R 1
F A s S RIS X R R A 26T AT IR o PO ) Ny 25 7 B
FESAR RG] L, N5 UUSE S A%, BT LA 1SR U A Sk SR A A 52 S B
I ROR 2 AN X — ST, T Avery M Abernethy Al Jan LeBlanc Wicks fAiF
T, ST T Bk A S e ), BT

(2) IHANRA AT o R AN S S ) 75 2 de T J LA 1) 7 2 3 Rk
TR —AN T, U T A N e Iz8 25 7 JER AP 1 1), 2 22 O T R
VP22 B 5 TRV T T RARIZ Bl ) 45 Tl A ORI 7, 4 Louise M Hassan

6



1% &

F1 Gianfranco Walsh 7F 2007 4FIIWFST, A T BR B RIS 3 o2 i o 4 25 B 1)
15100 BE7E [H)4F Elinor Devlin Fi1 Douglas Eadie 5t 75 /b 45 7 0 (4 BE A T RIF9T,
P02 S (A A 142252 30 35 104 8. BLaura A Peracchio 1 David Luna
JUISKT MR T 55 A AR ST P PR I TS, L AR S A P T SR AR AAZ 0 o OHIG 71 P
PR AT SR 2 86 K224 i FF, i Joyce M Wolburg ZERFFE R H T
BTG Xk K2 A I f 5, I T RSB IR  I  25 ) 5 IS SR Bl A
WF5¢4, Debbie Treise il Joyce M Wolburg 25 1 £ 1 Bl & ol FE s 08, - DL
R Rk gy . 12

(3) BHIRMAEL R . [ AR5 4, W AR R A )5
FAERRERE T 5208, W Obermiller Fi1 Carl [WHFIT R, MEAEAZE H 1

ERSWNEZ 15 e e a3 R P X D NTTR RN S T a2 W e T N
S AR RO I, ORI AR, A s AR TSR Rk AT LSS )
RO Wk 2 S 2 ML T AT T 5T, Kilbourne R William E X 3%
BEORTP T 5 WVR SR MRS B AT 72028, RUHEIMRE . WA T NSRS,
FRe i e 32 L AR T SR, ANERURR R W AR AR B H AR KR T AN [F]
R, WAL AN R RHMA R EOE B bR U T E AR T 5 2 AR R PR
TRAZGGIE, T AHEIRZ ARMRE, ANFE & EH HARA AR

(D) BUAKHBON T WEANT T BUAR AR S INBH T &L, BUA
EAERN T LR, AT A R K2 RN BUA 19k fE 4G B
I BRI 2 Ak Iy, TR R AR EGA IARTIZ B ANRTIr 0. 54, SEBUAR I 2
]RGS A A 2 O ORTE I AL T e . AR, AR AR
MR LEA W, IR RW] T EAMA R 5 52 Ak 3 IR 2. W1 Tansey 1 Richard
IREST, AT I W S I A 2 T & BE ST, R R AL 2o A B A B A 36 52 AK
ST BB, SR IR AR RCR T . IKilbourne A1 William E FI
TSR, HWRLES TBUA HERI T, & AR

1.2.2 ERA®E EHRER

HATE A AR ) & T & DUAS, 2rnld st (an) A



TR 30 4R HR A A 2l i BT

W () B e) TasE &R R MaRVEE (AR & 1AL,
b L35 2 A, AR A EIH T SR R R R A R, M 1978 4% 2008
) EARCSOIRRZY A 1271 L BRI S AEFFIIE R SCHR,  SEBRISCER
BIH B A T EHFFR L 505 R o " APIAEA BT S WFFTIR S 43 A 1 40 v L
PRI, FESCETF T3S R A ) AR A B, ACH D HIM LR 130,
M 1991 4ETTUR, AR A IEA BN THFFTE LSS, 2 1996 4F )5, A 1%
SRR 1) G, SO

N A ) S TN A R E SR PUA T RETT, 20l HORAM &)
e, EANAR) S ERER, A SR, ks H A ST 1K
AT E R, SEART S B AL AR R JE DI R ERAR D, /s
UERIFFEI 710, A DG 3B A i ) 5 IR S A — WL, XSSP s,
HREER G T IR, HEREHIL TR s Lt E .

EEN A ST b, BN E T A G & R, 4K 240 R A
SEVEWFFUIR T3, /D A 2o M ide SEB0 Y ) 5 A A5 SR T VA 5T
BT, WRTH SR, A RART 5 2 A A ey
B, A TR T S5 T, YA RN CHRTRRIE AL A S
TORVLAIHTY, PAh RS LA HE (CCTV-1) Mfl, BEATHRMARS S MW
Fortr, XLHTUEANE B8, HRUPHTEEEA R E .

A RN BT, EENAR SR LT £ A, 755
(s Brosh) —Hrh, RS =R h H AR SRR EE B, X
28 2 )4 AT T 50, (R SR AR JUAMRERAE M, WA
HAhRSCE, EPE HORER CARTIRE AL A )T ARG T, BArh
HIP & 455 (COTV-1) 40, % 2005 4F 2 %8 4 F i) 16 K RMLA 25T w5
TN, AEEAER Ge v B (s P HE B 7 A28 )35 R A (K Re o,
ESE AT A i E U8 T2l i, S AMREASE BRI A1 BE RN, ANe R gk,
WA EIAR N, BRI A, WAREA AR S EEM L TR,

SHERE A 28 R AL AR OC RGBT, RIS 1 (AR 35 SR
— i, R F LN TR IR E T RE AR SR EDIRE, " IX A
LA & RN GR, WAEW KBRS £ afrmhs e ChE L



Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways:

1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library.

2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.



http://etd.xmu.edu.cn/
http://etd.calis.edu.cn/
mailto:etd@xmu.edu.cn

