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Abstract

Online public opinion, as compared to public opinion in traditional media, is
opener, freer and more interactive. The “free market of speech” on internet makes it
difficult to manipulate online public opinion. This thesis discusses the generative
mechanism of online public opinion with three parts:

First, through a thorough analysis of daily topics on Collections of Discussions
in Tianya, the author finds out that online hot topics are generated from controversial
issues of general interest and carry some obvious characteristics.

Second, through a careful analysis on on-line discussions on TV series “Dwelling
Narrowness”, the author finds out that traditional media help to disseminate online
discussions while the interactive feedbacks among internet users tend to be
fragmented, post-modern and group polarized.

Third, the author summarizes the characteristics and social influence of online
public opinion. On the one hand, the watchdog function of online public opinion helps
to build a democratic and progressive society and also is useful in relieving people’s
dissatisfaction. On the other hand, biased and extreme online public opinion hinders
the shaping of rational civilian.

The thesis concludes that, firstly, online public opinion plays an important role in
contemporary China but its influence is limited due to related social control; secondly,
at some circumstances, online public opinion shows its massive power by working
with public opinion in traditional media; thirdly, online public opinion has its own

weakness so necessary regulation is needed.

Key words: online public opinion, hot topics, online discussion, social influence
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