-
brought to you by .{ CORE

View metadata, citation and similar papers at core.ac.uk

provided by Xiamen University Institutional Repository

Regmbd: 10384 nRYy g
2 . 30620071152467 ubc

B R
R T T
HIEEEPHEST SRBEWR

The Study on the Social Advertisements Content of the
Dunhuang Murals

2 7k

FFHFHL: R OB F K K
+ L s MR B F
WXIRZAH: 2010 % 4 A
WX AMBE: 2010 & A
FaT a4 201045 A

PF 5] A

2010 4 H


https://core.ac.uk/display/41425923?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

BRI SR 8 B

AN AL SCEANAE TR T R, JRAL 58 B
WFFEER . ANAER 22 A Naidiih D223k
(RIF TR, SAE S DUE =4 5 ST RAR ], JF A5 VA
WA CETTREATTUE ARG ZSE GRAT)) .

AR E 2 VAS &N )
A (4D IREFTRR, k7T ( ) B (41)
2SR E I, AE ( ) SRS 5E

Ui 7E L B389 WIS TR PR 4 97 o7 N B0 =5 44 75,
RAT BEIUA B N2, n AR Sl A B O

2010 4 4 H 21 H



LIS

B TREEANL R SRR H 7= B

ANFIRETTREAARYE (b A N RN 22 67 2% )8 47 58 Jti /3
VR S RUE DR BRI e 2A A2 18 S0, I 1A 58 BT ] B R e HLMIIE AL
FALR S CRUFRARBRAT R T/, VP AALIRSCREANZ TR 5 K45
(Y& C L FEAINE VI NIV RN PNE 2 b2 VA7 ) IVANE B ES
L 2 SN 1 o2 VAU AP S8 VA 1 T LS AP O e VA e M W L AN I T
GG tH RS, SRHZED S AR Bl sl ey s B A i 3

ZS=Z DA @

( ) LR ITRAIRE 2 e W A oe IR A AL 30,
¥ ¥ OH HE, EREN EIERP
( ) 2. AR, EH] EIERAL

G fE L EAIN AR S 93T “ v 7 BIH BRI N2 IR A AT 1 3

Me B2 E I TRSE RS L A o e I A 010 30, REE TR IR

L2 2 HOE AR LI AT AR S BER AN K, BOA
NRIFEARLR S, 38 ] EIE AL )

AN (B84 WK
2010 4£ 4 H 21 H



FUEEEm A2 T

HE

YOy AR HR MEUE, WO 16 Al BRI T,
Rl EMEBOG . Ut SO R BT AT o 0 SR Ry T B U i R
M aoc4—14 e, zetoNm. mdess B . Al R, JosE T4l
R — T 24 I S 5 SO B RO SO 45 i

AN SLIE 2 DA BE K — [y SESCAAE AT 5, LAZE 5 77 I “ B BT IR
B BB % At B O SCPE L B SCRRIIF ST IOR SCAS AT AN S
FMEEEWETE, JFAEIIEAN F, 38 F U gk B vh 280 0 5 Ry iy R
PeAE AL S R A RS M REAT HE B L A S R A . SE T SR B O R R
W UL RE o

AT R B ) R AT S R A SR AR [E i
PR N AN IR PR SR O s, DUk, 515 4 e
JUERI I AR ES, AW, BURBEE R AR R L &
AR, R, SR IR E AR EE . S5 SO SRR RAE BRI R A
T T B R A 2 A A IR PR AL

TF RIS EE I 1)) T 2200, E G, e LSS AR O FR R IR
R MR OE T K IIEE, R SRR TR BT R IR,
AW ERESE LI 1) S 2 3 o3 WA sl By DX s iU K2 15 15
o KGBUESA G T o i, AR T BRSO SR S D A R
S5 > SCHEAE I R 2 ek 1Y) PP T 3R A AR ST A R, O IR QR AR L
SRR 55 (R85 SCACAEFRSR A T AN (K 5 J 50 ) FNIOR o

KRB FUsEEm fhoy) i PEDTER B CE



Abstract

Dun huang, which is caled “the only one ocre city” ,was the only distribution
centers contains political, economic, culturd and commercia of the worlds history
before the sea of Discovery in 16th century. The Mogao Grottoes of Dunhuang has gone
through shiliu guo. nanbel chao. sui. tang...ten Dynasties of theyear of 4 - 14 century.
Dunhuang isthe crystal of civilization of the culture through 1000 years of the history.

It takes the Dunhuang painting as the historical text of the research .take the
theory of "Medium is the Message" of McLuhan and the theory of " social
advertising” of Peiai Chen as the support of theorical. On the basic ofthe literature
research through the case study and comprehensive study, we Use induction on the
mural in the ad hidden features of the law, the socia causes and effects of
consolidation. Analyzed and summarized. Then, Completed by the case to the general
expansion of the universality of the research process.

On Dunhuang mural reflects of  the profound of social advertising ideas "jing
bian" research, and production and living by the people in Dunhuang, folk, vocal
music and dance, flags and totems, as well as business, trade and other socia ad
performance, This study suggests that Dunhuang murals is not only a history of
religion and art,but also a history Reflects the ancient Chinese political, economic,
cultural, religious development of the dissemination of information carrier, is a record
of ancient society in Chinese development of image advertising history.

Created advertising research in  Dunhuang murals, First of al, it provides a
powerful support as evidence from the historical perspective of the origin of "social
advertising” perspective, and it has provided avaluable historical datafor the historical
research. Second, this study fills the fields of part of advertising research.and the
history of dating research. Again, the Dunhuang Studies and Advertising docking,also
conducive to Dunhuang culture’'s further development; Finally, the Dunhuang
frescoes in the hidden elements of traditional Chinese cultural values, provides an
inexhaustible source of power to the Modern advertising.

Keywords : Dunhuang Murals  Social Advertisng  Chinese elements

Cross-Cultural Communication
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