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论文摘要 

 I

论文摘要 

从 1949-2009 年，台湾财经杂志已走过六十年的历程，其间经历了诸多社会

变迁。台湾财经杂志的发展路径如何？其与政治、经济又有怎样的互动关系？目

前，学界对台湾财经杂志的研究还只是停留在个案研究或某个侧面的研究上，缺

乏整体和系统的把握。本文首次对台湾财经杂志六十年发展历程进行历史考察，

以揭示其历史变迁的脉络以及影响其变迁的诸多因素。研究分析台湾财经杂志六

十年的历史变迁，不仅可以为祖国大陆财经杂志的发展提供可资参考的借鉴经

验，也可从中管窥台湾社会的发展变化。 

本文采用多学科的研究视角，主要采用历史分析、个案研究、比较研究以及

内容分析等研究方法，从报道内容、版面设计、经营管理三个主要方面，来研究

不同历史阶段台湾财经杂志的发展变化，并把台湾财经杂志研究置于台湾社会特

定的政治、经济环境中，考察政治、经济对台湾财经杂志的影响，旨在将台湾财

经杂志的变迁置于台湾地区以及海峡两岸的社会历史环境中进行理解与解释。 

台湾财经杂志六十年的发展历程表明： 

1、台湾经济的发展变化，提供了台湾财经杂志起步和持续发展的空间。

1949-1979 年，由于当时台湾经济还不发达，财经杂志数量少，读者群只限于专

业人士。从八十年代开始，由于台湾经济的飞速发展以及经济转型，财经杂志发

展迅速，1980-1999 年，财经杂志的数量在台湾各类杂志中保持第一，在杂志的

发行量、广告营收以及销售排行榜上，财经杂志在各类杂志中都居领先地位。进

入 21 世纪，台湾经济从“中增长”转入“低增长”阶段，台湾财经杂志将读者

群拓展至普通民众，使其成为相对大众化的阅读刊物。 

2、在不同的历史阶段，由于政治环境不同，政治力量对杂志的管控程度不

同，台湾财经杂志与各种政治力量的关系也发生变化。“戒严”时期，财经杂志

充当当局的“侍从”；在“戒严”解除后至政党轮替前，财经杂志成为当局的“诤

友”；进入 21 世纪，泛蓝、泛绿两大阵营形成，在三次台湾“总统”大选时，财

经杂志对蓝绿阵营采取相对平衡的报道策略。 
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3、为平衡经济利益和政治利益，以获取最大的商业利润，台湾财经杂志在

报道两岸经济关系议题时，主要基于自身的财经专业判断来进行报道，同时会考

虑台湾当局的政策因素。 

4、市场力量在促使台湾财经杂志不断提高报道内容、版面设计水平以及经

营管理效能的同时，也使其逐渐向受市场利益驱动的产业方向发展，其立刊之本

的新闻专业主义受到了侵蚀。 

 
关键词：台湾；财经杂志； 新闻专业主义 
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Abstract 

 III

Abstract 

From 1949-2009, Taiwan financial magazines have had a history of 60 years. 

how do Taiwan financial magazines develop in the past 60 years? How do they 

interact with politics and economy? Most researches on Taiwan financial magazines 

are based on case study or just focusing on one perspective, and are lack of whole and 

systematic summary. This study systematically investigates the 60-year development 

of Taiwan financial magazines and explores the developing rules of  financial 

magazines, and provide financial magazines of mainland China a reference. 

This study takes a multi-discipline perspective, uses history analysis, case study, 

comparative study and content analysis to exam the development and change of 

Taiwan financial magazines at different historical stage, and to put Taiwan financial 

magazines research at the specific political and economic environment. This study 

investigates the interaction between them and to combines the developing rules of 

Taiwan financial magazines and the historical appeals of Taiwan social development. 

This study demonstrates that: 

1、The transformation and development of Taiwan economy  provide the 

financial magazines space for  development. From 1949-1979, Taiwan economy 

developed slowly, Taiwan had few financial magazines.  And their readers enclosed 

professionals. From the 1980s, with the transformation and development of Taiwan 

economy, financial magazines developed rapidly. From 1980 to 1999,financial 

magazines took the leading role in all Taiwan magazines. In the 21st century, with the 

economic recession Taiwan financial magazines enlarge the readership from middle 

class to both middle class and ordinary people. Financial magazines become popular 

in Taiwan. 

2、Political factors have important influence on the development of financial 

magazines. With the change of political environment, the relationship of financial 

magazines and the government also changed. In the Martial Law period, Taiwan’s 

financial magazines developed a patron-client relationship with the government. 

When the Martial Law was lifted, the relationship with the government changed from 
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“patron-client” into “critical friend .In the 21st century, Taiwan has formed pan-blue 

and pan-green coalitions. Taiwan financial magazines adopted balanced reporting 

strategy in covering the “Presidential Elections” of the past three times.  

3、Taiwan financial magazines balanced economic and political interests to 

maximize  commercial profit . Though to some extent financial magazines were 

influenced by government policy, they mainly reported the cross-straits economic 

relations according to journalistic judgment. 

4、In fierce market competition, Taiwan financial magazines constantly improve  

the content，layout and management . However, market competition also makes the 

financial magazines emphasize more on financial interest, which erodes financial 

journalism professionalism.  

 

 

Keywords: Taiwan; Financial Magazines;Journalism Professionalism  
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