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Abstract

In recent decades, the business between China and foreign countries is growing
rapidly with the booming of the Chinese economy and China's opening-up. Interpreter
becomes essential bridge in many business activities such as business visits,
negotiations etc. With the increasingly economic and trade exchanges, the socia
demand for interpreters is growing. The specificaly and the complexity of the
interpretation tasks give higher requirements for the interpreters. Therefore, the
interpreters should have enough business knowledge and the skills of business
negotiation to smoothly deliver the massage to effectively get mutual understanding
and to achieve the mutual benefit and win-win purpose. This study borrows ideas
from the contemporary interpretation theory, analyzes the characteristics of business
interpreting and some useful skills by presenting business English interpreting
instances during business activities.

The thesis discusses the characteristics and skills of business English interpretation
in four chapters. Chapter 1 introduces the definition and classifies of interpretation, in
particular, points out the significant differences between business interpretation and
common one. Chapter 2 talks about the characteristic of business English such as the
frequent using of abbreviations and acronyms. Chapter 3 discusses the practical
difficulties in the business interpretation and gives some feasible advices on how to
promote mutual communication and cooperation. Chapter 4 sums up the study of this
thesis, emphasizes the importance of business interpreting and encourages the people,
who wish to join the team of business interpreters, to improve their ability and

enhance their professional skills.
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