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Abstract

In China's accession to the WTO, the major banks have to face the pressure to become
more and more, and then a customer-centric sales philosophy has become the major banks
marketing model, in this case, the major banks have customer relationship management, this
is what we often referred to CRM) into their respective banking processing. The so-called
bank customer information management system refers to the bank's operating environment to
manage the bank and customer data mining potential customer’s computer applications. Bank
customer information management system has become indispensable to the rapid
development of banking link.

This article from the bank's overall customer relationship management system designed
to start, combined with China's banking customer relationship management system specific
circumstances, designed and implemented Customer Relationship Management system. First,
the study of bank customer relationship management background, meaning a brief
introduction, the bank customer relationship management system to do research situation
analysis; the next set of customer Relationship Management system design requires the use of
technical means and related theories; In the third chapter analyzes the bank's customer
relationship management system needs analysis, including requirements analysis and system
functional requirements analysis; In the fourth chapter describes the bank's customer
relationship management system design, in the chapter, introduces the system architecture
design, system functional structure, and system design of the database; In the fifth chapter
mainly achieves the bank customer relationship management system, in the chapter introduces
marketing management module design, customer management module design, module design
and service management; Sixth chapter is the system testing, the designed system test to test,
mainly from two aspects of functional testing and performance testing .The section describes
the composition of the bank's overall customer relationship management system framework,

management of customers of banks and mining customers played a good role.

Keywords: Customer relationship management; marketing management; service management
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