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摘  要
         

         

在激烈的市场竞争条件下，顾客就是上帝。一个企业要生存、要发展，就是要不断

的满足客户的需求。每个领域都有自身生存法则，但无论这个法则如何变化，为客

户服务的宗旨是不会变的。作为企业，只有不断地挖掘新客户，维护好与老客户的

关系，占领市场客户群体的绝大多数份额，才能在整个领域取得一席之地。企业发

展所需的各种资源（包括人力、物力、生产力）都是可以创造的，但每个领域中的

客户资源确是有限的，所以通过创新（产品的创新、企业管理的创新、服务的创新

）来抢占有限的客户资源、维护好企业和客户之间的关系、了解客户的需求动向

，成为企业生存发展面临的重大问题。

如何赢得更大的市场份额和更广阔的市场前景，如何开发客户资源和保持相对稳定

的客户队伍已成为影响企业生存和发展的关键问题，CRM为解决这些问题提供了思

路，并正在成为企业经营策略的核心。为了解决以上的问题，本文结合企业需要

，探讨并研发一套客户关系管理系统。

客户关系管理系统基于ASP编程技术，以Dreamweaver MX 2004为网页设计工具

，SQL Server 2005为后台数据库进行开发。系统主要实现以下功能：客户信息管

理、产品销售管理、客户服务信息管理、销售数据统计和分析等。可广泛应用于中

小型销售公司、百货公司的业务管理，且本系统维护方便、用户界面友好、实用性

强。
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Abstract
         

         

Against the backdrop of fierce market competition, customer is God. Any

company aspiring for survival and development is obliged to meet customer

needs continuously. Each and every field has its own survival rule. However the

rule varies, the aim of serving the customers remains the same. If a company

aims to be the bellwether in a specific field, it has to tap new customers on a

regular basis, and uphold favorable relationship with frequent customers. Various

resources (including human resources, material resources, and productivity) in

company development can be created. However, customer resources in each

field are limited. Therefore, it has become a vital issue facing company survival

and development to make full use of innovation to grab limited customer

resources, maintain sound company-customer relationships, and figure out the

trend of customer needs.

How to secure bigger market share and broader market potential? How to tap

new customers and maintain frequent customers? These questions have stood as

the key of company survival and development. CRM provides a clue for these

problems, and is becoming the core of company operation strategies. In order to

solve the above problems, this dissertation discusses and develops a CRM

system.

Based on ASP programming technologies, using Dreamweaver MX 2004 as web

designing tool, customer relationship management system develops with SQL

Server 2005 as the backstage database. The system mainly realizes the following

functions: customer information management, product sales management,

customer service information management, sales statistics and analysis, etc. It

can be widely applied to business management of small and medium sales

companies and departments. On top of that, this system is easy to maintain,

practical with a friendly user interface.
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