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Abstract

ADbstract

At present days, on the consumable market, there are too many commodities
for the Chinese consumers to make their choices. Supplies exceed the consumer’s
needs greatly, and a buyers’ market has come into being. Different kinds of
commodities invariably have similar appearance or quality, and in order to sell
their products, the business operators put various of promotion schemes into
practice.

In the district where competition has already been very fierce and where the
comparatively rich consumers can make their choices freely, people’s consumptive
mentality is gradually evolving toward a new trend: they tend to buy things which
can provide them pleasant experience before or after the purchases. These show
that our economy is marching toward the experience era which addresses people’s
satisfaction and pleasure more. In the gradually evolving environment, some
producers pay much more attention to the experience factors than ever before, but
still on a simple level of intimating or exploring.

So, how the producers or sellers should carry out the experience marketing
strategies, and how to transmit the experience values to their buyers have become
urgent questions to be answered. Based on the marketing theories abroad and
home, consumer psychology, and the brand researches, the article probes into the
presently hot experience marketing problems, and tries to figure out the steps of
experience marketing and some concrete strategies for the Chinese producers or

sellers to refer to.

Key words: Experience Economy  Experience Marketing Strategies
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