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 I

摘 要 

画报承载着对历史现实的记录、真实见证现实的功能，成为新闻记者纪实、

历史学者研究的重要文献资料。报界前辈戈公振先生说过，“世界愈进步、事愈

繁颐，有非言语所能形容者，必藉图画以明之”。因此，画报研究成为历史学、

传播学、社会学等学科研究的重要方向。 

1926 年 7 月 7 日在天津创刊的《北洋画报》 北派画报之先河，成为民国

天津图文媒体影响 大、办报时间 长的画报，被当时中国报纸传媒界称为“北

方巨擘”。《北洋画报》以照片为主，兼有文字，内容包括时事、社会活动、人物、

戏剧、电影等，成为民国时期天津城市化进程、都市文化的载体，更是天津城市

发展的见证与参与者，成为研究天津城市发展史、民国时期文化转型的重要文献。 

民国画报研究的成果相当丰富，但也存在问题。一是民国画报研究多是基于

某区域的个案研究上，其中，以上海为策源地的画报研究成为目前画报研究的主

流，其中尤以《点石斋画报》和《良友画报》为代表。民国时期其它画报研究尚

显不足；二是民国画报广告的研究相较于民国画报而言尚存差距，且仅有的研究

成果也大多仅限于《良友画报》的广告研究，画报广告史的研究显然还需大力

拓。因此对于尚未 发的民国画报与画报广告的研究仍然是大有可为。 

本选题立足于现有不足着力进行天津《北洋画报》广告的研究。本文基于画

报史料，建构《北洋画报》的生存环境、时代背景，解析杂志的经营理念与经营

特色；以《北洋画报》广告的视角对北洋画报所承载的天津都市文化、时代发展

进程、社会文化转型作全观描述，以衣、食、住、行、休闲娱乐等解析民国画报

信息与广告对消费文化的引导，观照民国天津城市生活的表象；分析《北洋画报》

广告所承载的文化功能，诠释民国时期城市化进程中的文化观念变迁。 

本选题的创新在于：以社会学与广告学的视野切入到天津《北洋画报》这块处女地

的文献 发，以《北洋画报》中所刊载的照片、漫画、广告作品，以及新闻报道、时文

短评等作为本研究的基本史料，以反映天津城市近代化乃至中国社会转型的相关史料作
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为依据，通过解构史料从而建构民国时期天津城市化进程中的城市风貌、时人生活、文

化变迁，拓展民国画报史的研究对象与研究方法，丰富民国史研究成果。 

 

关键词：民国广告  民国画报  市井生活  城市化 
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Abstract 

As true witnesses, pictorials carry records of historical realites, being important 

literature for documentary journalists and  historians. The press predecessor, Mr. 

Gongzhen Ge once said, "The more progress the world has made, the more 

complicated things has become. Things that can’t be described in words must be 

presented in pictures." Therefore, the study of pictorials becomes an important 

direction in the subjects of history, communication and sociology. 

The first pictorial , Beiyang Pictorial, was founded on July 7, 1926, in Tianjin, 

becoming the most influential and the longest-running one among pictorials and 

newpapers during the period of the Republic of China in Tianjin. It was known as the 

"northern giant" in China’s newspaper industry then. Beiyang Pictorial was 

photo-based with words, covering current events, social events, characters, drama, 

films, becoming a carrier of Tianjin urbanization and the urban culture and also 

witnessing the urban development of Tianjin. Thus, it is an important literature for 

researching Tianjin city's development, cultural transition during the period of the 

Republic of China. 

The results of research on pictorials during the period of the Republic of China 

are very rich, but there are some problems. Firstly, most of them are based on case 

studies of some particular regions, for example,a main stream of pictorial research 

was around Shanghai, especiallly "Dianshizhai Pictorial" and "Liang". But research 

on other pictorials is insufficient. Secondly, research of ads on the pictorials has been 

lagged behind. Only ads on Liang have been done some resarch on. Apparently, there 

are more work to do about the history of pictorial ads. Therefore, the untouched 

research areas of both the pictorials and the ads are promising. 

The topics of the paper were based on those untouched reserch areas, with a 

focus on Beiyang Pictorial ads. The paper constructed Beiyang Pictorial’s living 

environment and historical background, analyzing its operational philosophy and 

business features. From a view of ads, the paper showed a whole picture of the urban 

culture of Tianjin city, its development process and social and cultural transition. The 

paper also analyzed the influence of the pictorial information and ads concerning 
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clothing, food, shelter, transportation, recreation and entertainment on consumer 

culture, the purpose of which was to interpret the cultural function of the ads and how 

culture meanings were changed during urbanization. 

The innovations of the topics are： 1）develop literature for Beiyang Pictorial of 

Tianjin from the perspective of sociology and advertising; 2) based on published 

photographs, cartoons, ads as well as news reports and commentaries,the paper 

constructed urban layouts, people’s lives, culture change in the process of Tianjin 

urbanization during the period of the Republic of China, enlarging the research 

subjects and methods in pictorial history and enriching the research of Minguo 

history. 

 

Keywords: Minguo ads; Minguo pictorials; city and town lives; urbanization 
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