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Abstract

Abstract

As an important component of urban public space, commercial district is the
space for the citizens to carry out public life and social activities, such as shopping,
leisure, entertainment and communication. It is also the birthplace of urban vitality.
Urban commercial district is very important to city in many aspects, such as gathering
urban popularity, developing urban economy and showing city image. What’s more,
urban commercial district is also very important for developing a city or even a
region.

When modern economy and society develop rapidly, many commercial districts
are full of popularity and fascination, while the others are desolate and bleak. This
paper attempts to start with the important factors which is vital for the commercial
district’s pulse, and do analysis with a large number of actual cases, so as to
summarize the methods and strategies of creating a vibrant commercial district as
much as possible.

Firstly, on the basis of reviewing relevant research about urban commercial
district and its vitality creation, this paper makes a brief review about the development
process of urban commercial district, and conducts a preliminary analysis on the
vitality of the commercial district.

Secondly, this paper analyzes the factors of commercial district’s vitality through
a large number of actual cases, which refers to Beijing, Shanghai, Ningbo, Suzhou,
Singapore and other cities, and it generalizes the strategies of creating the vibrant
commercial district from the aspects of site selection, transportation, space, landscape,
economic, cultural and so on.

Finally, based on the above analysis, this paper investigates the characteristics of
the vitality of Zhongshan Road commercial district in Xiamen, and considers that its
main existing advantage lies in the location, transportation, interface, scale, culture
and other aspects. In addition, this paper points out some inadequacies of the status

quo, and proposes appropriate improvement strategies.
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