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I 

摘要 

随着经济的发展、人们收入的提高和现代化的生活模式等方面的影响，购物

中心在我国掀起了开发的热潮。与此同时，许多项目在设计中没有考虑到国内外

国情的差异，而是简单地模仿国外购物中心的模式，这也体现在其核心百货商店

营业空间上,没有将核心百货商店当作购物中心的一部分来设计。这就造成了两

种现象，一是整个购物中心经营萧条，另一个是核心百货商店生意兴隆，而购物

中心的普通商铺的经营却难以为继。 

有鉴于此，论文选取了购物中心核心百货商店的营业空间作为研究对象。 

论文首先对研究背景、研究目的和意义、研究方法、研究的框架和国内外相

关理论研究现状进行概括性的阐述。 

再通过对比购物中心核心百货商店的营业空间和普通百货商店的营业空间，

并结合具体的实例和相关的理论研究成果，从购物中心核心百货商店的营业空间

的空间特性、布局位置、与普通商铺空间的关系和其顾客的流线等方面进行分析

和研究。探讨核心百货商店如何才能够起到购物中心核心商店的作用。 

后，对分析研究的各个方面进行归纳和总结，并得出结论。希望通过对购

物中心核心百货商店营业空间的初步探索，能够为后续的研究和设计实践提供一

些借鉴与参考。 

关键词：营业空间；核心百货商店；购物中心； 
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II 

Abstract 

With the development of economy, incomes and change of modern life style ,a 

large number of domestic shopping centers have been constructed. At the same time, 

many projects does not consider the differences between domestic and foreign 

conditions, but simply to imitate the mode of shopping centers abroad, which is also 

reflected in its business space design of anchor department store. These have resulted 

in two phenomena. First, all business languishes in shopping center. Second, plenty of 

anchor department store’s business is booming, but the general stores in the shopping 

center are hard to sustain. 

So, dissertation selected the anchor department store’s business space in 

shopping center as research object. 

First of all, the research background, purpose and significance, the research 

method, frame and related research at home and abroad are summarized. 

Then, by examples and related research results, the business space of anchor 

department store in shopping center and general department store is compared. And 

the space feature, location, relationship with the general stores in shopping center and 

customer’s streamline of anchor department store in shopping center are analyzed and 

researched. How the anchor department store can play the role of anchor store in 

shopping center is discussed. 

At last, some conclusions are drawn by summarizing the various aspects of 

research. Hope that through the initial research of anchor department store’s business 

space in shopping center, it can provide some references for the follow-up research 

and design. 

Keywords:  Business Space; Anchor Department Store; Shopping Center.
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