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Abstract

Marketing strategy research of business department of security company has been a
popular problem in financial field. Security market in China has experienced in its more
than decade development, today it has become an indispensable part in Chinese market
economic system. Business departments of security has improved its key competition
power and show its great change of cooperation environment from “inner-businessmen” to
“outer-businessmen”, from strengthening marketing consciousness to the self-suitable
business model. Therefore, business departments of security designing the way of its
development has an important real meaning. This article starts its research based on
marketing theory, mainly on real situation of Fuzhou business departments of Huabao
security. Through plenty of research work, we study and design with combining marketing
theory, the reference meaning of Fuzhou business departments of Huabao security from
security marketing model at home and abroad to its inner or outer environment analysis,
and to the following five fields, including market location, market value, market group,
market examination and market standard. Fuzhou business departments of Huabao security
should be gone with a plain way in the top customers development and its non-scene model,
provided the theory reason and fixed its marketing advanced function under the general
department. Its key competition power should be promoted efficiently and built its own

direction for long competition.

Key words: business departments of security, marketing, strategy
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