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内容摘要 

 

当前的厦门市旅行社业存在着总体数量多、经营规模小、业务范围窄、集团

经营缺乏、产品差异化程度低以及行业自律能力差等一系列亟待解决的问题。造

成这些问题的原因是多方面的，但是旅行社业市场结构不健全、市场行为不规范

是主要原因。产业组织理论为分析和解决厦门市旅行社业发展过程中的问题提供

了一个崭新的思路。本文在产业组织理论的分析工具 SCP 范式的基础上构建了

旅行社业的 SCP 分析框架，基于此研究了厦门市旅行社业市场结构、市场行为

和市场绩效的现状，对三者之间的相互关系进行了实证研究，并提出促进厦门市

旅行社业良性发展的建议。 

全文的结构如下：第一章阐述了论文的选题背景和研究意义，提出本文的中

心论题；第二章对所涉及的相关理论问题及运用 SCP 范式研究旅行社业的文献

进行梳理，概述了产业组织理论及 SCP 范式的研究内容，说明为什么作为产业

组织理论研究方法的 SCP 范式可以应用于旅行社业的分析；第三章在理论基础

上结合旅行社业的行业情况，界定了适用于分析旅行社业的 SCP 框架，并详细

介绍了其内容和内涵；第四章在旅行社业 SCP 分析框架的基础上对厦门市旅行

社业市场结构、行为和绩效进行深入分析，并论证了三者间的相互影响关系，由

此得出厦门市旅行社业发展的问题与瓶颈。第五章借鉴发达国家和地区的经验从

市场结构、行为和绩效三方面分别提出了优化厦门市旅行社业发展的建议。 

本文研究的突出点在于在产业组织理论的基础上构建了旅行社业的 SCP 分

析框架，并将其应用于厦门市旅行社业发展的深入分析中；其次建立联立方程模

型对厦门市旅行社业的 SCP 相互关系进行了研究。本文的不足之处主要表现在

由于厦门市尚未建立起全面的旅行社业数据资料库，论文对厦门市旅行社业市场

结构、行为和绩效三者之间关系的实证分析仅限于初步探讨。 

 

关键词：SCP 范式；旅行社业；产业组织

厦
门
大
学
博
硕
士
论
文
摘
要
库



厦
门
大
学
博
硕
士
论
文
摘
要
库



 

  - 

Abstract 
 
In the current development stage of Xiamen’s travel agency industry, there are 

many problems occurred. Such as, it has many small-scale and operating scope 

narrowed enterprises, low differenced degree of the travel agency’s products, poor self 

–regulation and so on. Reasons for all these problems are multifaceted, the main one 

is that the market structure of Xiamen’s travel agency industry is not sound and 

enterprises’ conducts are irregular. The theory of industrial organization provides a 

new way to analyze and solve these problems.  

The full text structured as follows: chapter Ⅰ is the background and research 

ideas, bringing forward the central theme of this paper; chapter Ⅱ  sums up 

theoretical foundation and research literature, introduces the research contents of 

industrial organization theory and SCP paradigm; chapter Ⅲ combines theoretical 

foundation with the special industry characteristics, defines the SCP frame of travel 

agency industry, and explains its contents and meaning; chapter Ⅳ based on the SCP 

frame of travel agency industry, deeply analyses the market structure, conduct and 

performance of Xiamen’s travel agency industry respectively, demonstrates the impact 

relationship among these three aspects; chapter Ⅴ puts forward market structure, 

market conduct and market performance suggestions to optimize the dairy industry 

organization to promote the Xiamen’s travel agency industry’s sound development. 

The distinguishing feature of this paper lies in constructing the SCP frame of 

travel agency industry based on the industrial organization theory, and applying it to 

analyze the Xiamen’s travel agency industry. After that, the paper establishes 

simultaneous equations model to study the interrelation of Xiamen’s travel agency’s 

SCP. Inadequacies of this article mainly manifests that the analysis of the interrelation 

among market structure, conduct and performance in Xiamen’s travel agency industry 

is only preliminary study. 
 

Key Words: SCP Paradigm; Travel Agency Industry; Industrial Organization  
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