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Abstract

Under the operation system of global integration, a successful brand brings more
added product value and effect value than any tangible assets. Nowadays, the global
market competition just is the comparison between brands and their fight. Brand is
the life of an enterprise. In such a background, only the beverage enterprise, to carry
out successful brand strategic management, can be prominent in the high competition
and achieve the continual development.

The thesis chooses Coca Cola, the leading enterprise of beverage industry, as
the study object and focuses on brand orientation, brand extension, brand renewal,
integrated marketing communications and so on to study and analyze the multi-brand
marketing management of Coca Cola and then to sum up the regularity knowing. It
can be reference for all the beverage enterprises, which means some realistic and
strategic significance. Meanwhile, the author analyzes the problems for Coca Cola in
China market and the reasons, that is, constantly failed tea brands of Coca Cola in
China for the reason of disaccording with the local custom, the crisis for sparkle drink
with the change of age structure and the increase of health consciousness in China, the
imbalance development for sub-brands of Coca Cola, and some structural problems
between brands. At last, the author put forward some suggestion and supposition on
the mentioned challenge for multi-brand marketing.

The study of the thesis can provide the author more deep comprehension of the
whole marketing and developing orientation for Coca Cola, and provide reference and

basis for domestic investor and manager in beverage industry.
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