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Abstract

It has been twenty years since our country security market had been establishes
in 1991. Listing of company has also reached more than 2000. According to the
profession which is engaged in, the list classifies many plates. Benefiting from the
high speed development of China economy, the tectonic material plate obtains great
progress. Comparing with main body building materials such as cement. glass, the
bath building materials enterprise actually have nothing worthiness in the stock
market performance.

The bath building materials are not equate to the traditional earthen sanitary ware,
and has involved the plastic, the hardware, the lumber ¢ven electron and so on, mainly
using in bathroom or kitchen.

Many bath materials enterprises are ready to IPO. How about the industry of bath
materials? Which seedtime and the development trend of the current bath materials
enterprises is now? Which bath building materials enterprise has more value of
investment and what factors will affect its value? The author chooses Globe Union
Industrial GORP. and Seagull Kitchen And Bath Products Co., Ltd. as the samples.
Even more, the author would provides the reference for his company in the road of
IPO through this research.

This article divides into seven chapters. The first chapter is Exordium. Introduce
the research background and goal and mentality, and the two companys briefly. The
second chapter: Analysis the macroscopic factor which affects the bath industry
development. The third chapter: Study the history and trend of bath materials industry.
The fourth chapter: Detailed introduction of the Globe Union Industrial GORP. and
Seagull Kitchen And Bath Products. The fifth chapter: Financial analysis of Globe
and Seagull. The sixth chapter: estimate value about Globe and Seagull .The seventh
chapter: Conclusion and suggestion.

This article utilizes the knowledge of management and investment, analysis the

investment value by relative value estimate and absolute value estimate. At the same



time, more utilizes the management knowledge to carry on the qualitative analysis.
Firstly, analyses the macroscopic factors by the PEST model. Secondly analyses
industry by the five strength models, then analyses the enterprise competitive power
by SWOT. The author hope arrival at a conclusion which enterprise is more value,and
have a more deeply understanding to the Chinese Bath Building materials

Enterprise's development.

Key Words: Kitchen And Bath Products; Investment value; Globe and Seagull
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