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ABSTRACT

ABSTRACT

The Relationship Marketing strategy means to develop face-to-face marketing,
friendship marketing and future benefit marketing. To improve the customer’s
faithfulness, the enterprises have to be concerned about the product quality,
fulfilling promises, keeping long-time contact with the customers.

For the sake of defeating the opponents and enhancing the marketing shares,
keeping loyal customers is vital. Then, Relationship Marketing Strategy has to be
followed. Therefore, China Telecom tries to create and enlarge value for its
customers, make its customers to be faithful and satisfied.

Expectation to the service from the customers is always different from the apperception
for the expectation of customers from the company. That is to say, there is a gap. We define
the gap is “Gap of Expectation to Understand”. In the interest of increasing sales and lower
costs, China Telecom has to reduce or/and remove the Gap. Market Research and Relationship
Marketing will help China Telecom to reach the target.

This paper analyzes the importance of Relationship Marketing to China Telecom with the
correlated marketing theory and the Questionnaire Survey of one branch of China Telecom.

Then, Some advices about Relationship Marketing to China Telecom will be given.

Key Words: Relationship Marketing; Marketing Survey; China Telecom.
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