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Abstract

SM Company is a new chemical corporation using coal as its maor raw
materials. This company is mainly involved in the production of methanol — one
of the four basics chemical raw materials. Facing the fierce competition of
today’s methanol market, SM company has made good preparation, establishing
effective marketing channels and networks so that to start the sales, even in its
primitive construction period, which as a consequence has built a solid
foundation for its product sales after its officia launch. Using relevant
marketing theories, this thesis analyzes and comments on SM Company’s
establishment on marketing channels.

Thisthesis has 4 chapters.

Chapter 1 makes a brief introduction of SM company, methanol’s
characteristics and usage, and further introduce its domestic market and
international market of today and future, therefore to understand the importance
of marketing channelsto SM company.

Chapter 2 introduces the structural categories of marketing channels and
the meaning and function of effective marketing channelsto SM Company.

Chapter 3 analyzes the factors that affect the selection of marketing
channels and the management and control of marketing channels.

Chapter 4 analyzes the partnership marketing channels and its help to the
development of SM Company.

The marketing channels that described in this thesis have been established
and put into operation for amost one year and have started to bring beneficial

effectsto SM Company.
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