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Abstract

In recent years, the rapid development of religious tourism has attracted the
attention of more and more developers and researchers. But from the present study,
there are very few researches on the main body of religious tourism. In our country,
when studying the tourists and its related market, scholars will also observe the
behavior of religious tourists, but there is a lack of special study on the behavior of
religious tourists, further research on their consuming behavior is quite limited either.

Based on it, this paper is inclined to start with religious tourists’ tourism motive,
attempts to figure out the different motives of tourists and the relationship of their
consumer behaviors when traveling, in order to know the needs of different groups of
travelers, design tourist products for travel enterprises and scenic spots and provide
advice for making marketing plans.

By summarizing related references from home an abroad, this paper establishes a
study mode of the relationship between the motive and consuming behaviors of the
religious tourists and puts forward relevant hypothesis. During the proving stage, the
religious tourists in Mount Putuo are investigated, questionnaires are handed out in
the way of convenient sample, the statistics have been analyzed by the software SPSS.

The research has found out that the motives of the religious tourists have four
components: the motive of pilgrimage, the motive of culture education, the motive of
relaxation and the motive of sightseeing. The motives differ in different age, gender,
education, job and religion. Job and religious belief have influence upon tourism
consumer behavior, which causes diversity. The frequency of visit and the motive of
pilgrimage are related. The tourism expense and the motive of relaxation are related.
The intention of purchasing and the motive of pilgrimage and sightseeing are related.
The option of food and the motive of pilgrimage are related. While the time of staying,
the option of accommodation and the entertainment needs are not related with the four
motives.

Key words: Tourism Motive; Tourism Consumer Behavior; Mount Putuo
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