View metadata, citation and similar papers at core.ac.uk

-
brought to you by i CORE

provided by Xiamen University Institutional Repository

R 10384 HRE 2R
2. 15520051301463 UDC

B R
B+ % o X
Ei R EER R TIAEH RN

Researches on the Piston Ring’'s Marketing Strategy of
Xiamen Riken Industrial CO., LTD

THFHIFE L. AR S| 2U
+ ¥ 4% A ZHEE MBA
IR A A 2009 4 A
WA SR A 2009 F 5 A
AT A8 20090 £ A


https://core.ac.uk/display/41406705?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

BXEFEFAILIREEE A

AN EAZ WAL A NAE FINHR TR, M58 IR T
Ko RNAEWRLGIEF S HAAN NGk O @R RIWE TR, 1)
AE SO DATE 2 5 AU W], IR SRV (TR A2
AREFRE GRATO).

PN (BE4):
F H H



BIRFFAIRCEAERE A A

ANFRE TR AR SE Crp e N RN [ 22 07 2% 8 47 58 it 7
V) SERE Or BRI I RS2 218 3C, JF 1) T2 A1 T B F R e M LAIR AT
FALR S CRLFRAU RN /O, VA AL SCHEN T
(EYSE (L S VINE IV NIV R PNE 2 b VA8 VNG S Y
Tt A e SO B Bt P A TR R RS AT S B LR
FEEC G RS, SR ED S AR Bl it Hee Ty s BRI 2 A0 18 3

=S VAT S

( ) L ITREA IR 2 B W B e I PR A A1 3,
=i TR AR, R RIEH B

( ) 2. AR, GEH] BB

G fERL EANAR S AT “ v 7 BUIH BRI . IR A1 3
Mg B E I TRFA RS R RS e A AR 3, REE TR AR

F A IR SCRE AT AR S0 A IR A, B
NATFENR S, ¥IEH FIR R

pii



S

ME

STV ERAIE VAT BR 22 W JE A i B P EE 208 TR TR, Rl 2008 4F
EREIUER R, A FSENUE R A — 61, AN A O BB
SR BRI ZE A T I B A S E AT 0 M, TRIE A w) IO il AL, O kA Ky
%, IR~ LS e i — € S %

Hh R ZE RN T I A R AT VORATR R P A B, BT S 2R T I
IR R OL, W20 T i EESE A AT R G Dl . 223 30 AR,
Y4 M e il B B R TR I SO o B BEFE AR ol e 1 T W 2E B
Bes AT e B Y i s s I Be L . i KR R AR A
g, Mt BRI T BRI R, JCELE 2000 FELUE
BHARZ B GG, EVAATIA T SRR LA, fEARK 20 4,
RV DRAFIRC R (R A 5, 22 J il VR 15 3 0 2 TR Bl 4oRE 23 3 o 4l 7
W .

SRV EERIE ZE A (1 IR B T 20k B KA s s A 2, b, sz il
gy, WEALAII, FEARSE AR AL, A S RS A . ST B A
SEVEAN VI S A0 355 117 3 AT S R 22 5 A 5 4 SRS, SISt 201 4Cs A5
R ) EAI AL 2 KK, A W HGHE Y IR B, A A e o

R I EIE A E] ;s WEIEIR; T E



Abstract

Abstract

Xiamen Riken Industrial CO.,LTD faces more difficulties on piston ring product
in the latest two years ,especialy after the 2008's finance crisis .As an employee of
the company, | want to analysis the piston ring's marketing strategy by using some
management theories ,then find the problems, and try to find the solutions which are
useful to the company.

Piston ring’'s market develops together with the industries of motorcycle and
motor vehicle which use gas. After 30 years development, China's motor industry has
already been the important industry of China. Now the motorcycle industry are going
to be mature after the embryonic stage and fast growing stage of domestic and
exporting market. The motor vehicle industry also grows fast especially after the year
2000.20 years in the future, the motor vehicle industry will keep this growing trend.
Then the motor vehicle which uses gas and electricity mixed will hold the market,
after that, the motor vehicle which uses electricity only will take the market.

| find out the reasons of the piston ring’s jam, it’'s because of the piston ring's
incorrect marketing strategy. Now if the company can correct the piston ring’s market
segmenting. Targeting. positioning . differentiation competitive strategy . 4Cs
marketing strategy , it can settle all the problems and do better in the future.

Key Words: Xiamen Riken Company; Piston Ring; Marketing
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