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Abstract

Abstract

With the economic development and the continuous improvement of living standard,
auto consumption has become an important part of people’s life increasingly and brought
opportunities for auto industry. But meanwhile, many auto manufacturers keep launching
new motorcycle types and take various competitive measures to occupy the market. In
June 2008, GM declared bankruptcy and SGM fell to the third place after three
consecutive years of Top Sales. In this situation, Buick Regal was strongly launched by
SGM in December 2008. How Buick Regal occupies the market in furious and bad
competitive environment and leads SGM to revive is the topic of this article. The
industrial environment of SGM is analyzed to point out the major reasons causing trouble
to SGM and SWOT analysis is done to show how Buick Regal adopts its good points and
avoid its shortcomings to obtain competitive advantages. On this basis, how STP and
integrated marketing transmission theory were used during the listing period of Buick
Regal to draw great notice of customers within the short time and make it the favorite
motorcycle type of consumers. It is concluded that product quality and reasonable
orientation are the basis of marketing strategy and value style integrated marketing

transmission theory is good for band promotion and gaining success.

The study shows that Buick Regal successfully uses integrated marketing
transmission theory in the process of listing to help SGM to revive and gain great success,

which offers reference for other auto manufacturers to popularize new motorcycle type.

KEY WORDS: SGM, NEW REGAL, INTEGRATED MARKETING
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