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ABSTRACT

In recent years, the trend that urban residents choose suburban areas as the
preferred holiday destination draws increased attention of the government, investors
and developers, and causes a great upsurge in Rural Tourism development. In the case
that rural tourism products and services are growing homogenized and the main
tourists from the central city are relatively fixed, it is of great significance for rural
tourism product development to improve the quality of rural tourism, establish a good
reputation and improve the re-visit rate. In view of this, via the multi-dimensional
detailed and quantitative analysis on rural tourism visitors demand, this paper relates
consumers' behaviour intention theory to the study of rural tourism and analyzes
visitors' behaviour trend, so as to find out targeted measures for the rural tourism
product development and promote the further development of rural tourism.

The framework of the full paper can be described as follows: the first chapter of
this paper includes the research background, structure and topic. In the second chapter,
it firstly sorts out and reviews of research on rural tourism visitors demand and
post-tour behavioral tendencies, then introduces the theories which have been used:
ACSI, the theory of consumers' behaviour intention and the theory of place
attachment. In the third chapter, it firstly analyses the factors influencing on post-tour
behavioral tendencies, then constructs the model of post-tour behavioral tendencies of
rural tourism visitors, and analyzes measured variables of model. On the basis of that,
it puts forward hypothesis on the study and designs a questionnaire. In the fourth
chapter, the data of empirical study on rural tourism visitors in Xiamen is analyzed
and the proposed hypotheses are verified. The fifth chapter summarizes the results of
the study, gives suggestions on the development of rural tourism in Xiamen, and
analyzes deficiency and innovation of this study.

The main contribution of this paper is to relate consumers' behaviour intention
theory to the study of rural tourism, analyze factors influencing on post-tour

behavioral tendencies based on perspective of rural tourism visitors' evaluation, and
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then constructs post-tour behavioral tendencies model. Through the empirical research,
targeted measures and suggestions on the development of rural tourism are proposed

to promote further development of rural tourism in Xiamen.
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