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Abstract

ABSTRACT

With the rapid development since its emergence, Micro-blogging has become one of the
most important social network platforms in the world nowadays, and the number of
China's micro-blogging users has grown dramatically in the past three years. Yet the
privacy problem of micro-blogging users has been increasingly noticed and has some
negative impact to the usage of the micro-blogging users. So detecting and solving this
problem is important to the development of micro-blogging along with its industrial chain.
Academics were more concerned about consumers' privacy concerns in online
transactions, less research were carried on the attitudes and behavior of users, especially
the privacy issues of micro-blogging users.

This paper explores the factors influencing micro-blogging users’ privacy concerns and
how privacy concerns influencing the behavior of micro-blogging users, from the
micro-blogging users’ point of view, using both theoretical analysis and empirical
research methods. Firstly, the research on micro-blogging and privacy concerns was
summarized, and privacy calculus theory was introduced. Secondly, the research model
and hypothesis were put forward. The questionnaire was designed and improved by the
analysis of reliability and validity in a small-scale survey. Then a formal questionnaire
survey was carried and the reliability and validity test was conducted again. The impact
of demographic variables on privacy concerns was test with the method of independent
sample T test and analysis of variance. And Structural Equation Model was used to test
previously proposed model and assumptions.

The results show that age, revenue and experience have a negative impact on privacy
concerns of micro-blogging users. Personality favor, familiar extent, other users’ threat
and perceived privacy protection have significant impact on privacy concerns.
Micro-blogging users’ privacy concern significantly influences behavior willingness
while perceived benefit have a significantly positive impact. Measures were put forward
from different perspectives according to the results. To some degree, the conclusion of

this paper can also be applied to other types of social network platforms.

Keywords: micro-blogging; privacy concerns; user behavior
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