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Abstract

Abstract

At present China has more than 430,000,000 mobile phone subscribers. The
mobile phone will probably substitute for PC in the future 3-5 years and becomes the
main tool for the subscriber to surf on the internet, which are called “The fifth media”
in the industry, except for television, broadcast, publication, Internet. The mobile
phone is becoming the next potential giant advertisement marketing platform with its
individual information center as the character of the fifth media. Basing on the
long-term cooperation with Xiamen branch of Fujian mobile communications
CO.,LTD, particularly in the substantial cooperation of using the Cell SMS to issue
mobile advertisement , the author of this paper has certain consideration and practical
experiments on “the fifth media’, the plot short note, the handset advertisement.
Attempting to combine theoretical analysis of the media, “the fifth media’, the mobile
advertisement with the author’s personnel experience of mobile advertisement service
based on the plot short note in the Xiamen region , the author analyzes briefly the new
opportunity which this new commerce paitern brings.

The paper consists of six parts Chapter One ,the author explicates the
introduction of the value-added services of 2G and 3G, the typical value-added mobile
service in 3G age and the problems which value-added mobile service is now facing
from the introduction of the market and technological development of mobile
communication in China. Afterwards the author introduces the process of the
formation of “the fifth media’, combining the SMS with traditional media and
presents the definition of the concept of “the fifth media’.

Chapter Two from The traditional SMS group sends declining, expands the
handset advertisement the superiority,and conducts the SWOT analysis of the fifth
media mobile advertisement and analysizes briefly some commerce mode and
development prospect in the future of this field. Finally comes the conclusion of the
reaearch about the business mode .

Chapter Three illustrates Cell SMS is the pioneer of the fifth mediain expanding
in the field of advertisement application from the discussion of the concept of Cell
SMS, the promotion methods of Cell SMS and the typical case promotion mode for
the Cell SMS.

Chapter Four introduces one actual deal in Cell SMSin Xiamen and analyzes the
economic feasibility.

Chapter Five attaches great importance in describing in details the presentation
of the fifth media, the use of the short message system(SMS ) and the development of
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mobile advertisement and introduces the difference between the SMS ad and SMS
bath send.

Chapter Six comes the conclusion of the total study , Most has the practice
significance project is Cell SM'S now.

Keywords. TheHfthMedia Cdl SMIS  MobileAdvertisament;
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