View metadata, citation and similar papers at core.ac.uk

-
brought to you by i CORE

provided by Xiamen University Institutional Repository

2K 5. 10384 eI B
252, 200439003 UDC

B r

£ F M ow X

T [E R FEHeE = R A AR R R

Resear ch on Brand Strategy System of Performing Type of
Tourism Productsin China

FBFHIHL: 748 F B K
+ W 2 Ak R o E

WARXAH: 2007%F 4 A
WXL EFERE: 200 7% A
FABTEE: 200 7% A

BRI
WA

2007 % H


https://core.ac.uk/display/41403415?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

BB IR SR A BH

25 R NIANLIR I, AR NAE IR T F AL 58 B PIFIT A
R KRANIER BT S AL NBEER IR, S7F
S DA T bR o A AT A R AE 18 S0 AR B AR
BT

PN (B44):
= A H



B TR AL XCEARBUE 7=

RNGEAT TR AR AR SO RE . '
VR 2% B B ) L 5 2 5 30 1) sl A e ML R A8 18 ST 4R
JRRSRN L1, K 2% 18 SCHIF i R AR 1 /0 5 53 15 o
VFR SO NI B B AT, A AU E 0018 SO Y AR N AT %
KR PR ATAS 2R, AT BUKE 27 18 SC A bR RERI R B 4 HE R o f%
[ 27 7 148 ST A3 S AN B

ENE SRS

1. &% C ), f£ Al I AT

2. ARE C )

CELELL EAHN G S 4T “ v )

hun

(R EF H 341 T
TIZEA H 341 T

hun



wm OE

Wit R S TR ™ ot ) AN F AR A 5 i L) B T 23 SR M, O T
N FIHITRT 7 ity 5 4 1) 2 BT B, RIS IIRIT 7™ I it R s A 2 POy St gl
T APBAELATINFN o SET 0L, ASCAEAS AT 70 dh 28 R IR Atk L
BEHY T IR ity S it ot oL il s P AR AR RN, DAY e 0 e e T iR
Pr 7 b IR R R BRI A T 7

ARSCRH VAN 5UEE . RGWFIEFI M 3 TVE AR G 10T, ek i
B S S A GBI AT T A BRI 8T, B S T AR BRI, VRN
FLIR T SR 7 b S FC A A RE MR O RE, IR M T ARSI TR ™ i i WA
WA . KA, BT T RBIRIT ™ it it B SEA T i 25 ) e o L
LRGN N E) JES PN IEAT BN b P e e i Y e K AR S G e G R iy
PAAEZE BRI EAL b, Ay 138 & 1 R RS 7 bt 1Y) b s R R, 4
FE=ANRIR R B S S it PR TS B it RS o i, AR SCEHR (D
G| =) KRB IAE A ZE, At T (BN =1l) S n el iy idt
i LA A AR

ARSI SE T RSy 7 b R, A T B RS 7 i ) ot L ko s
AR, 4TRSS i 28 A e it T e SR BER SCRp AT AR RESE . Ik
Bb, FERT B B 70 TR T RIS i o B P ) PDCA A
%, HATIR SR A5 R X

RBEIA]: ARSI A AR



Abstract

With the development of performing type of tourism products, the importance of
brand stands out and becomes the main means of competition, which means the
construction of its brand strategy system has become an essential matter. For this,
based on the results of visible brands operating, the brand strategy theoretical system
and framework of performing type of tourism products are proposed in this paper,
which aim to inspiring the brand operation and theoretical research of performing type
of tourism products in China.

Inductive and deductive act, system and case study were used in this paper.
Based on the research of tourism performance and performing type of tourism
products, this paper firstly defines performing type of tourism products, then analyses
the development of performing type of tourism products and its brand, and puts its
brand’s development trend of the future besides. Then, this paper focuses on anaysis
of motivation and constraints of trussing a brand strategy system of the performing
type of tourism products, and makes it clear that it is necessary and pressing to
building a brand strategy system. In the light of previous studies, this paper trusses a
suitable brand strategy system of the performing type of tourism products in China,
which includes three levels: brand strategy objection, overall brand strategy and
phasic brand strategy. Finally, the "Impression Sanjie Liu" was selected as a cases,
and detailed analysis on how the "Impression Sanjie Liu" constructs a system of brand
strategy.

This paper defines the performing type of tourism products, trusses the brand
strategy system of it, which gives a big support to its brand operation and
development for the future. Moreover, the PDCA was used in the stage of phasic
brand strategy, which has a strong practical significance.

Key words. Performing Type of Tourism Products; Brand Strategy; System
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